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I find it hard to believe that 
this is the 21st year that 
TFWA has welcomed the 
duty free and travel retail 
industry to our Asia Pacific 
Exhibition & Conference. 

In the two decades that have 
passed since the first event, 
it has grown from a relatively 
intimate gathering of a 
hundred or so executives into a 
not-to-be-missed major forum 
attended by more than 1,000 
of the sector’s leading players 
from the Asia Pacific region 
and beyond.
With hundreds of premium 
brand companies showcas-
ing thousands of innovative 
products and a growing 
number of senior execu-
tives from airlines, airports, 
ferry and cruise operators 
plus downtown and border 
stores attending, there will 
be no shortage of interest-
ing conversations going 
on during the week. Our 

I N T R O D U C T I O N

PROUD PAST AND CONFIDENT FUTURE
dedicated meetings service 
to bring buyers and suppliers 
together, alongside highly 
entertaining social events at 
which to unwind at the end 
of a busy business day, will 
help to ensure that those first 
conversations can develop 
into warm friendships and 
lasting partnerships by the 
end of the exhibition.
The region’s status as the 
world’s largest duty free 
and travel retail market 
makes it a highly stimulat-
ing environment for sharing 
cutting-edge ideas. A confer-
ence programme of top-flight 
speakers from the spheres 
of politics, economics and 
business, plus workshops led 
by renowned industry experts, 
will provide plenty of food  
for thought.
It’s little wonder that this is 
one of the most successful 
events in the travel retail 
calendar. This success also 
means that the 2016 event 

will be bigger than ever. For 
the fourth year running, we 
will be enjoying the outstand-
ing facilities of the stunning 
Marina Bay Sands Expo & 
Convention Centre – surely one 
of the most iconic venues in 
Asia. This year, however, the 
trade area on Level 1 will be 
expanded with the addition of 
approximately 950sqm of new 
exhibition space. Furthermore, 
the conference will move to a 
new spacious venue on Level 
5 to accommodate the growing 
number of attendees.
It will be business as usual for 
many other elements of the 
show. The TFWA Asia Pacific 
Bar on Level 4, just a short 
walk from the trade floor, will 
once again be the perfect spot 
to enjoy a chat over a drink as 
the exhibition day draws to a 
close. The ONE2ONE Lounge, 
on Level 1, offers a quiet 
location to conduct meetings 
away from the bustle of the 
main exhibition, while the 

Press Centre and the Business 
Centre will be found on 
Basement 2.
Our conference theme of 
“Navigating through change” 
is particularly apt here in Asia, 
undoubtedly the most dynamic 
continent in the world. I’m not 
a great fan of themes, but this 
one really does sum up both 
the challenges and the oppor-
tunities of this region. Yes there 
are reasons to be nervous and 
there have been some tough 
issues, such as the slow-down 
in the Chinese economy to deal 
with. But we’ve faced some 
pretty difficult times before. 
Catastrophes such as the SARS 
virus outbreak in 2003 and 
the Indian Ocean Tsunami of 
2004, as well as the economic 
downturn of 2009, all took 
their toll on our business. But 
we bounced back, and we will 
certainly bounce back again. 
All the medium and long-term 
forecasts for our business 
confirm that air travel will only 

continue to grow and leading 
global organisations, such as 
the World Tourism Organization 
and the World Trade Organiza-
tion, remain resolutely upbeat 
about the prospects both for 
Asian travel and the wider 
Asian economy.
This is a region that can be 
proud of its past and has every 
reason to be confident of its 
future. I’m sure we will see 
much evidence to prove that 
here in Singapore. It’s going 
to be a fascinating as well as 
hugely enjoyable week.

Erik Juul-Mortensen
President, TFWA

SUPPORTED BY:

TFWA WEB APP
Download the web app for smartphones and tablets to keep all information on TFWA Asia Pacific 
Exhibition & Conference close to hand. The web app is accessible on any mobile OS via your browser.  
Go to: app.tfwa.com/APEC

Scan this code to visit the  
TFWA Product Showcase 

TFWA PRODUCT 
SHOWCASE
The TFWA Product Showcase is a dedicated online service that 
allows exhibitors to present their brand innovations in advance and 
during TFWA Asia Pacific Exhibition & Conference. Learn more about 
the latest exciting product news from brands across all product 
categories. Many have already uploaded information and photos 
to the website, where visitors can search for products by brand, 
company or product sector.

TFWA ON LINKEDIN
Visit the TFWA LinkedIn page, and join TFWA’s LinkedIn Group. It is the 
ideal place to go for the latest news on TFWA Asia Pacific Exhibition & 
Conference, and to learn more about the Association’s objectives.
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CONFERENCE  
AND WORKSHOPS 
PROGRAMME

Translation available in 
Mandarin and Japanese

If the Asia Pacific region remains the 
growth driver of the global duty free & 
travel retail industry, it is nonetheless 
facing a period of intense change and 
volatility. Exchange rate fluctuations, 
geopolitical tensions and slower economic 
progress in key markets – notably China 
– are having a significant impact on the 
brands and retailers who have become 
accustomed to uninterrupted growth in 
Asia Pacific. And it is not just the context 
surrounding the industry that is chang-
ing – the way in which consumers behave 
is also evolving at a rapid pace, driven 
by a new generation of travellers whose 
priorities are very different from those of 
their parents.
This year’s TFWA Asia Pacific Conference 
is themed Navigating through change, and 
will explore the various changes influencing 
our industry’s progress in the region, from 
the macro-economic context to the shifting 
corporate landscape. The event will also 
look in detail at the needs and expectations 
of younger travellers, to whom the industry 
must adapt if it is to flourish.
In a change to the format of previous years, 
the conference will feature two plenary 
sessions during the morning, followed by 
three themed, simultaneous workshops 
after lunch. At the close of the conference 
at 16:00, delegates are invited to attend an 
informal networking session and enjoy the 
refreshments provided.

ERIK JUUL-MORTENSEN, 
PRESIDENT, TAX FREE WORLD ASSOCIATION
At a time of instability in Asia Pacific 
and beyond, TFWA President Erik Juul-
Mortensen will present the latest available 
data on travel retail performance and 
comment on the changes that are shaping 
the industry, on a regional and global level.

The theme of this year’s TFWA Asia Pacific Conference is 
‘Navigating through change’. Delegates will hear from a 
high-profile speaker line-up, who will explore the myriad 
changes influencing the industry’s progress in the region.

MONDAY 9 MAY 2016

JAYA SINGH, PRESIDENT, ASIA PACIFIC 
TRAVEL RETAIL ASSOCIATION
As part of its mission to represent and 
promote the regional industry, APTRA 
plays a key role in monitoring the shifts 
and trends that will have an impact on 
its members. President Jaya Singh will 
present APTRA’s vision of the challenges 
ahead for travel retail in Asia Pacific.

KISHORE MAHBUBANI, AUTHOR, 
DIPLOMAT, DEAN OF THE LEE KUAN YEW 
SCHOOL OF PUBLIC POLICY
Kishore Mahbubani is one of the most 
respected voices in Asia. A prolific writer 
and former Singaporean ambassador to 
the UN, he has a unique perspective on 
Asian and global affairs, and on the role the 
region can and should play on the world 
stage. Prof Mahbubani will address the 
current political and economic challenges 
facing Asia Pacific, and the implications for 
companies in the region.

MIKE WALSH, FUTURIST, AUTHOR AND 
CEO OF TOMORROW 
In a world subject to disruptive changes 
that are forcing companies to constantly 
reassess their strategies, what will 
tomorrow look like for the duty free 
& travel retail industry? “21st century 
business designer” Mike Walsh is a global 
authority on the subject of disruptive 
change, and advises business leaders on 
how to thrive in volatile times. 
 
The plenary session will be moderated by 
John Rimmer, Conference, Research and 
Corporate Affairs Director, Tax Free World 
Association.

11:00-11:30 
BUSINESS NETWORKING WITH COFFEE

Translation available in 
Mandarin and Japanese

This session of the TFWA Asia Pacific 
Conference will bring together the 
leaders of three of the world’s top travel 
retailers. They will give their vision 
of the evolving industry landscape, of 
emerging consumer and travel trends, 
and how they are adapting their compa-
nies’ strategies accordingly.
During this session, delegates will hear 
from the head of the world’s leading 
luxury travel retailer: Philippe Schaus, 
CEO of DFS Group. Amid challenging 
times in Asia in particular, Schaus will 
explain how the retailer is adapting to 
change, and creating a platform for 
durable growth.
Fresh from key contract gains in the 
Middle East and Australasia, Aer Rianta 

KISHORE MAHBUBANI
Author, diplomat, Dean of the Lee Kuan Yew School 
of Public Policy.

PHILIPPE SCHAUS
CEO of DFS Group

09:00-11:00, PLENARY SESSION 1:  
NAVIGATING THROUGH CHANGE

11:30-13:15, PLENARY SESSION 2:  
NAVIGATING THROUGH CHANGE

International is one of the companies 
seeking to extend its footprint in the 
region. The company’s CEO Jack 
MacGowan will offer his vision of the 
changes our industry is undergoing.
At a time of rapid expansion for 
Taiwan’s leading travel retailer, Ever 
Rich Corporation President Kevin 
Chiang will explain how his company is 
investing for the future, both on- and 
off-airport.
 
Both morning sessions will be moderated 
by John Rimmer, Conference, Research 
and Corporate Affairs Director, Tax Free 
World Association.

13:15-14:30
BUSINESS NETWORKING LUNCH
Marina Bay Sands Expo & Convention 
Centre, Level 5

Main Ballroom, Marina Bay Sands Expo & Convention Centre, Level 5 Main Ballroom, Marina Bay Sands Expo & Convention Centre, Level 5

ERIK JUUL-MORTENSEN
President, TFWA.
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WORKSHOP A: OFF-AIRPORT DUTY FREE: ASIA 
PACIFIC’S POWERHOUSE

Main Ballroom, Marina Bay Sands Expo & 
Convention Centre, Level 5

Translation available in 
Mandarin and Japanese

Airport retail may remain our industry’s largest, highest-
profile sector, but available data suggests that faster 
growth is being registered beyond the confines of the 
airport – in downtown duty free outlets, or in other 
large-scale retail environments with duty free status. In 
Asia Pacific in particular, ambitious off-airport projects 
are underway that are redefining the scope of the travel 
retail industry.
In this session, entitled ‘Off-airport duty free: Asia Pacific’s 
powerhouse’, retailers active in the sector will explore and 
explain some of the major retail projects in development. 
The session will also look at product trends, customer 
behaviour and other factors that differentiate the market 
from other sectors within the industry.
Speakers will include Amos Xu, Deputy General Manager 
and Investment & Procurement Director at Haikou Meilan 
Airport Duty Free, leader of three ambitious off-airport 
duty free projects underway on Hainan Island in China; 
Hyunah Ahn, Integrated Marketing Communications 
Director at Hanwha Galleria Timeworld Co. Ltd, 
operator of a number of Galleria Duty Free outlets in 
Korea; and Peter Mohn, Owner and CEO of m1nd-set, 
author of a major recent report on downtown duty free 
shoppers in Asia.
 
This session will be moderated by Dermot Davitt, 
President, The Moodie Davitt Report.

WORKSHOP B: TRACKING THE MILLENNIAL 
TRAVELLER

Breakout Room 1, Marina Bay Sands Expo & 
Convention Centre, Level 5
 
How can our industry remain – some might say, become 
– relevant to a new generation of travellers whose priori-
ties, needs and expectations are very different to those of 
their parents?
Arguably, the most profound changes facing our industry 
are linked to changes in consumer behaviour, driven 
by the emerging generation of “Millennials”. A clearer 
understanding of the factors shaping their brand and 
travel choices, along with their perceptions of traditional 
retail, is essential for the duty free & travel retail industry 
to prosper in the years ahead.
The ‘Tracking the Millennial traveller’ workshop will 
hear the perspectives of two influential Singapore-based 
bloggers and influencers, Uli Chan and Christabel Chua, 
who will share their perspectives on how they and their 
peers shop, travel and engage with brands. Delegates 
will also hear from Grant Fleming, Operations and 
Marketing Director Asia at Lagardère Travel Retail, one 
of Asia Pacific’s leading operators, and from Cheryl Lim, 
Associate Principal at McKinsey and co-author of the 
recent report ‘Capturing the Asian Millennial Traveller’.
 
This session will be moderated by Charlotte Turner, 
Managing Editor, The Travel Retail Business.

WORKSHOP C: SAFEGUARDING  
OUR INDUSTRY’S FUTURE

Breakout Room 2, Marina Bay Sands Expo & 
Convention Centre, Level 5

During volatile times, it is even more important for the 
various stakeholders in the duty free & travel retail 
industry to be aware of potential threats to growth. Such 
threats are numerous, in Asia Pacific and worldwide; 
among other issues, they concern packaging regulations, 
air passenger rights, and restrictions on categories 
such as liquor and tobacco. A clear understanding of the 
implications of these issues, and of the action needed to 
confront them, is essential for all those who wish to see 
our industry develop and thrive.
In this open forum, delegates will hear from the industry 
representatives who are leading the dialogue with govern-
mental and other authorities on the issues that directly 
concern duty free & travel retail. The latest industry data, 
including highlights of the recent Economic Impact Study 
commissioned by the Duty Free World Council, will also 
be presented.
All delegates, including trade press, are encouraged to 
attend a session that will address the most pressing 
issues requiring action and a united front from our 
industry – across all regions and product categories.
Speakers will include Sarah Branquinho, President, 
European Travel Retail Confederation; Andrew 
Gardiner, Board Member, Asia Pacific Travel Retail 
Association and Chief of Retail & Launceston, Australia 
Pacific Airports (Melbourne); Frank O’Connell, 
President, Duty Free World Council; and Laurens van 
den Oever, GfK Global Head Travel & Hospitality, who 
will present some of the company’s latest data on the 
travelling, connected consumer.
 
This session will be moderated by Michael Barrett, 
Executive Officer, Asia Pacific Travel Retail Association.

MIKE WALSH
futurist, author and CEO of Tomorrow.

2016 CONFERENCE & WORKSHOPS SPONSORS

Conference lanyard:Conference portfolio:

14:30-16:00 AFTERNOON WORKSHOPS

Please note: Workshops A, B & C run simultaneously

16:00-17:00     AFTERNOON NETWORKING SESSION WITH REFRESHMENTS     Foyer area, Marina Bay Sands Expo & Convention Centre, Level 5

17:00     TFWA ASIA PACIFIC BAR OPENS     Marina Bay Sands Expo & Convention Centre, Level 4

Platinum:

标志与英文组合形式

为适应不同的场合环境、工艺、材料、尺寸规
范、文化需要，把标志和标准字进行多种组
合，使视觉形象在不同情况下始终保持一致。

标准品牌标识使用原则（上下组合）

标准品牌标识为我们对外展现形象的首选，在
不受应用条件影响的前提下，要尽可能的应用
在各种媒介和环境中。

品牌标识横式组合使用原则

在横向狭长空间的限制下，使用品牌标识的横
式组合能够更好的呈现我们的品牌形象，并能
扩大品牌的关注度。

品牌标识竖式组合使用原则

在纵向狭长空间的限制下，使用品牌标识的竖
式组合能够更好的呈现我们的品牌形象，并能
扩大品牌的关注度。

中免在对外传播过程中，
共有三种组合形式

标志与英文组合规范

根据使用空间的不同共有三种组合形式。如左
图所示。

1/ 上下组合  
2/ 横式组合
3/ 竖式组合

A6.  01

Visual Identity System

上下组合1

竖式组合3

横式组合2

标志与英文组合形式
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Visit us at
Basement 2 - Stand A14

01

CHOW TAI FOOK 01
LEVEL 1 S22

KUSMI TEA 02
BASEMENT 2 E26

NEW FACES 
IN SINGAPORE
This year’s TFWA Asia Pacific Exhibition & Conference is the biggest yet, with 950sqm of 
new exhibition space and 311 exhibitors. An impressive 79 of these are either exhibiting 
for the first time, or returning after an absence, keeping the offer fresh and exciting for 
visitors. Here we highlight a selection of the new faces. Further instalments of our focus 
on new & returning exhibitors will follow in subsequent issues of the TFWA Daily.

WHO ARE YOU?
Chow Tai Fook Jewellery 
Group, the world’s largest 
jeweller for sales, with 
core business in manufac-
turing and selling of mass 
luxury and high-end luxury 
jewellery, is renowned for 
product design, quality and 
value. The Group boasts 
an extensive retail network 
with over 2,340 physical 
stores spanning more than 
500 cities in Greater China, 
Singapore, Malaysia, 
South Korea and the US, 
as well as a strong and 
fast growing presence in 
e-commerce.

WHO BUYS YOUR 
PRODUCTS?
Customers who appreci-
ate jewellery as a gift. 
Chow Tai Fook has a wide 
customer base, celebrat-
ing various occasions, 
including Chinese New 
Year, engagements, 
weddings, Mother’s Day, 

Valentine’s Day, etc.
We aim to demonstrate our 
leadership as the largest 
Hong Kong listed jeweller 
by market capitalisation. 
Based on our success in 
the Asian market and close 
access to the Asia Pacific 
region, we strive to achieve 
an impeccable brand that 
will reflect in everyone’s 
soul and heart throughout 
the globe.

WHY EXHIBIT NOW?
To showcase our exquisite 
jewellery pieces and build 
our international brand 
image around the world.

WHAT ARE YOUR 
OBJECTIVES?
To gain international 
exposure.

WHAT IS YOUR UNIQUE 
SELLING POINT (USP)?
Chow Tai Fook boasts a 
comprehensive product 
portfolio covering both the 
mass luxury and high-
end jewellery sectors. 
The diversified product 
offering includes gem-set, 
pure gold, and platinum 
products, catering for 
the different needs and 
requirements of a wide 
spectrum of customers for 
various occasions.
Chow Tai Fook has further 
underpinned its leading 
position in the diamond 
jewellery industry with 
the acquisition of the 
internationally acclaimed 
US luxury diamond brand 
Hearts On Fire.

WHO ARE YOU?
Founded in 1867 in Saint 
Petersburg, Kusmi Tea is a 
French tea house that culti-
vates both modernism and 
tradition, through its staple 
creations around wellness, 
its unavoidable classics and 
its legendary recipes, which 
have today become iconic. 
Kusmi Tea now owns over 
50 boutiques in France and 
more than 20 abroad.
The company offers 70 
varieties of high quality 
black, green and red teas 
and infusions using only 
whole leaves imported from 
producing countries such as 
China, India and Sri Lanka.

WHO BUYS YOUR 
PRODUCTS?
• Customer nationalities 
in our Parisian stores 
(excluding French custom-
ers): 46% of our customers 
are European; 28% are 
Asia/Pacific customers; 
19% Americas (North and 

South); and 6% Middle East.
• In our stores our custom-
ers are mainly female from 
30 to 50 years old.
• Kusmi Tea buyers are 
brand sensitive (“explora-
teur de marque”).
• Kusmi Tea buyers are 
regular buyers – more 
than 50% visit our shop 
at least once every two or 
three months (30% visit 
once per month).

WHY EXHIBIT NOW?
Asia really represents a 
crucial market for Kusmi 
Tea and the brand intends 
to expand massively there 
in the coming years. Hong 
Kong, Singapore, Japan, 
Korea and China are all 
priorities for the French 
tea house, which plans to 
focus in the short-term 
on a presence in airports, 
and on partnerships 
with airlines, in order to 
support its regional plans.

WHAT ARE YOUR 
OBJECTIVES?
To introduce Kusmi 
Tea (brand, history and 
knowhow) to local players 
in the Asia Pacific area: 
airport authorities and 
leading operators.
To introduce our travel 
retail concept, including 
freestanding units and 
back walls especially 
designed for travel retail.

WHAT IS YOUR USP?
Kusmi Tea has succeeded 
in preserving the flavours 
of the company’s historical 
Russian blends, recipes held 
secret since their creation. 
A masterful melding of 
meticulously selected single 
origin teas and flavours 
derived from Earl Grey and 
citrus fruits, they delight 
the palates of novices and 
connoisseurs alike. Kusmi 
Tea innovates by bringing 
together tea and ingredients 
with unique flavours. 
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Visit us at
Basement 2 - Stand A14

0302 04

QIRINESS 04
LEVEL 1 Q15

THOMAS SABO 03
LEVEL 1 T16 

WHO ARE YOU?
Thomas Sabo is a global 
jewellery, watches and 
beauty company, designing, 
selling and distributing 
lifestyle products for 
women and men. The 
company, established in 
1984 by Thomas Sabo 
in Lauf an der Pegnitz, 
southern Germany, 
operates around 310 of its 
own shops, across all five 
continents, with a total of 
around 1,860 employees. 
Thomas Sabo collaborates 
globally with approximately 
2,600 trade partners, as 
well as leading airlines 
and cruise operators. Our 
relaunch in travel retail 
started officially at TFWA 
World Exhibition & Confer-
ence last October. Since 
then we have progressed 
a lot and have secured 
some of the most important 
operators in the world, 
like DFS, Heinemann and 
Flemingo. We have plenty 

WHO ARE YOU?
The French brand Qiriness 
offers a spa-at-home for the 
face concept, which allows 
women to have a true spa 
treatment in the privacy of 
their home. With its original 
Ritual line, Qiriness repro-
duces the three main steps 
of preparation, purification 
and envelopment that 
duplicate a facial done in an 
institute, with spectacular 
and immediately visible 
results. Currently, Qiriness 
has a successful presence 
in 11 international markets, 
with new markets slated to 
open in 2016.

WHO BUYS YOUR 
PRODUCTS?
Any woman seeking to 
combine pleasure and 
efficiency in her beauty 
routine is a Qiriness client. 
Due to our Swiss and 
French hi-tech formulation, 
as well as proven product 
efficacy, selective and 

prestige brand clients are 
drawn to and faithfully use 
Qiriness. Thanks to our 
dermatologist-tested and 
paraben-free formulation, 
based principally on plant 
and algae ingredients, our 
products appeal to all ages 
and skin types. 

WHY EXHIBIT NOW?
Qiriness has extended 
distribution with much 
success throughout over 
1,000 perfumery and 
cosmetic shops in France, 
Belgium, the Netherlands, 
Luxembourg, Italy, Spain, 
Portugal and Switzerland, 
as well as Hong Kong, 
Malaysia and Japan. By Q1 
2016, we are launching in 
India, Ukraine and Korea, 
and have the ambition to 
promote the brand and open 
new duty free and travel 
retail markets in 2016. We 
have developed attractive 
and successful travel kits 
and gift sets, bestsellers in 

most of our markets, ideal 
for the duty free market.

WHAT ARE YOUR 
OBJECTIVES?
As duty free markets are a 
growing venue for world-
wide exposure, participating 
at TFWA Asia Pacific 
Exhibition & Conference 
after a proven track record 
over the past 10 years will 
give Qiriness extended 
visibility and awareness, 
and generate new business 
partnerships in Asia Pacific 
and elsewhere.

WHAT IS YOUR USP?
Qiriness distinguishes 
itself by its unique concept 
that combines technical 
efficiency and guaranteed 
results with pleasure. It is 
the only spa brand with the 
original concept to reproduce 
the traditional steps of a 
facial ritual that a woman 
would experience at a spa or 
at an institute.

of opportunities ahead of us 
and we are looking forward 
to a great and successful 
year for Thomas Sabo in the 
travel retail business.

WHY EXHIBIT NOW?
Asia is a strategically 
important market for 
us. This is why we have 
reinforced our structure 
there with our new Sales 
Director Lars Schmidt and 
this is why we are exhibiting 
in Singapore again. Also we 
are launching new products 
and concepts regularly 
and we are developing new 
merchandising tools. We 
are creating brand aware-
ness to attract customers.

WHAT ARE YOUR 
OBJECTIVES?
Our primary aims for the 
2016 TFWA Asia Pacific 
Exhibition & Conference are 
to relaunch the brand in the 
travel retail business in Asia 
Pacific, to let the market 
know we are back with great 
ammunition, and of course 
to close deals with our 
target operators.

WHAT IS YOUR USP?
TFWA Asia Pacific Exhibi-
tion & Conference visitors 
will discover our incred-
ible new collections. Love 
Bridge is an emotional 
line that can be personally 
engraved – absolutely 
outstanding. Furthermore, 
we are proud to present 
our new shop-in-shop 
concept with modular 
displays and the new 
self-service unit.
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Travel retail is the ideal platform for positioning and promoting brands. Indeed, innovation is at 
the very heart of TFWA Asia Pacific Exhibition & Conference. The diverse array of concepts and 
creations being showcased this year is bigger than ever. Here, we preview a selection of the latest 
launches. Further new product previews will follow in subsequent issues of the TFWA Daily.

Celebrating its 
Welsh and British 
royal roots is at the 
heart of Clogau’s 
past, present and 
future. Welsh gold 
was first used by the 
Royal Family in the 
investiture regalia 
for Edward, Prince of 
Wales in 1911. This 
same rare Welsh gold 
has also been used to 
create wedding rings 

GOLD OF ROYALTY

for some members 
of the Royal Family 
since 1923.
Clogau continues 
to develop its travel 
retail offering, and 
at TFWA Asia Pacific 
Exhibition & Confer-
ence it is launching 
40 new items in its 
collection. While 
Clogau celebrates 
its heritage, it also 
acknowledges the 

cultural legacy of its 
customers around 
the globe with its 
exclusive new collec-
tions – from the 
irresistibly captivat-
ing floral pieces, to 
the magical Fairy, 
to the sparkling 
luxury of the Eternity 
and British Royalty 
inspired pieces. Each 
collection features 
pendants, bracelets 

and earrings, and 
are priced at $99  
to $239.
Meanwhile, the 
Clogau self-select 
spinner unit has 
been designed with 
functionality, flexibil-
ity and the brand’s 
iconic aesthetic 
elements in mind.

Basement 2 
C2

For the coming season 
Hanse Distribution is 
showcasing the new 
Natural Jewels collection 
from the Canadian Design 
House Soirée Montréal.
This new collection 
features semi-precious 
stones – Turquoise, Onyx 
and Lapis – along with 
Mother of Pearl and hand-
set brilliant CZ stones.
These classical and 
sophisticated, yet 

TIMELESS 
ELEGANCE

affordable designs are for 
women who appreciate fine 
jewellery standards and 
exquisite craftsmanship.
The Natural Jewels 
collection is just a snippet 
of the new travel retail 
exclusives from Soirée 
Montréal, which will be 
displayed at this year’s 
TFWA Asia Pacific Exhibi-
tion & Conference.

Basement 2 A7

Empro, the well-known 
designer cosmetics 
brand and brow special-
ist founded by Prof. Dr. 
CocoAlex Yeoh, is intro-
ducing its special Black 
Edition Triangular Brow 
Pencil to mark its 11th year 
anniversary.
The revolutionary eyebrow 
pencil will be showcased at 
TFWA Asia Pacific Exhibition 

FACE ART
& Conference, and is said 
to give excellent results 
that redefine, reshape and 
create perfectly-shaped 
eyebrows. Empro’s 
product line has won over 
30 awards, and it is the 
first brand in professional 
face art to be accredited 
with the prestigious Super 
Excellence Brand in Asia 
Pacific.

It strives to build the 
beauty brand in the 
minds of its customers 
and develop long-term 
relationships with them. 
Empro has close travel 
retail partnerships, for 
example with AirAsia and 
Malaysia Airlines. Indeed, 
it has been credited as 
“Top selling product 
on Malaysia Airlines 
– Temptations Inflight 
Shopping”.

Level 1 T12

ITALIAN STYLEBoggi Milano is renowned 
for its Italian style and 
quality. Among the new 
products being showcased 
in Singapore is its Dobby 
Cotton Shirt Cutaway 
Collar Tailored Fit – a 
structured pied de poule 
shirt with Italian fabric 
by Cotonificio Albini, in a 
cutaway collar tailored fit. 
Tailored fit is slightly more 
fitted than the classic 
fit shirt, and is ideal for 
someone who does sports 
and wants a fitted shirt 

at the waist but needs 
more comfort around the 
chest and shoulders. The 
Cutaway collar has wider 
set points than Windsor 
Collar and is said to be 
immediately recognisable 
by its elegance.
Also new is the Ultra Light 
Packable Parka, which 
is ideal for travelling. It 

is water-repellent and 
wind-proof in a technical 
fabric, and can be packed 
in a few easy steps into its 
internal pocket.
Meanwhile, the Multi 
Tasking Travel Jacket 
comes in a performance 
fabric with natural stretch 
for perfect cut and 
comfort. 

Basement 2 
B14
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Arriving at Stand #G29, TFWA Singapore

Intriguing combinations.
extraordinarily delicious.

TRAVEL READY



Lancaster will present 
the new colours of its 
iconic bucket bag PUR 
at TFWA Asia Pacific 
Exhibition & Confer-
ence. PUR, like the 

CREATIVE SPIRIT

pure cut and the pure 
lines – essential in its 
design, with no metal-
lic parts – this bag is 
a bold expression of 
the French creative 

Nabeel Perfumes has 
captured hearts with 
its fragrance line The 
Spirit of Dubai keeping in 
mind the attributes that 

CAPTIVATING 
FRAGRANCE

spirit of Lancaster. 
Elegant and glamorous, 
bucket bag PUR is a 
real must-have. Made 
in France, using fine 
Italian Leather, the bag 
is proposed in two sizes 
and in more than 20 chic, 
spring colours.

Basement 2 N9

encapsulate the spirit of 
the city.‘Dubai Fakhama’ 
(luxury) and ‘Dubai 
Majalis’ (gathering place) 
are the latest, luxurious 

additions to The Spirit of 
Dubai collection, which 
will be showcased at this 
year’s TFWA Asia Pacific 
Exhibition & Conference. 
These additions are 
in sync with their five 
predecessors – ‘Dubai 
Abraj’ (skyline), ‘Dubai 
Rimal’ (desert dunes), 
‘Dubai Bahar’ (ocean 
waves), ‘Dubai Meydan’ 

(sports arena) and ‘Dubai 
Oud’ (Agarwood) – which 
are available in 50ml 
and 100ml. Meanwhile, 
the ‘Royal Gift Set’ is a 
collection of the complete 
range of perfumes. These 
fragrances – rich, captivat-
ing, sultry and vivid – will 
take you on a tour of Dubai.

Level 1 N23

Barton & Guestier, the 
oldest wine merchant 
established in Bordeaux, 
has launched Héritage, 
which it describes as the 
ultimate wine brand.
For almost 300 years, 
Barton & Guestier has 
been successful in keeping 
the tradition of selecting, 
making, bottling and 
shipping the best quality 
wines from France. Today, 
it is making the most of 
this traditional background 
while being innovative.
Héritage is non-vintage 

STYLISH 
HERITAGE

in order to offer consist-
ency in style and quality. 
Style-wise, it is a Rhône 
blend, made from the 
best Grenache and Syrah 
grapes, which the company 
says is the fastest growing 
category for fine wines 
around the world.
Also being presented is 
La Villa Barton Côtes de 
Provence in Magnums. La 
Villa Barton is a premium 
Côtes de Provence AOC 
vinified and bottled in 
Barton & Guestier’s estate 
close to Saint Tropez. With 

its seductive, refined and 
eye-catching packaging, 
in ageing this wine has 
a complexity and well-
balanced structure.

Basement 2 C10

ODM Dingjun Interna-
tional Holdings is exhibit-
ing for the first time at 
TFWA Asia Pacific Exhibi-
tion & Conference, where 
it will present a range 
of unique and stylish 
watches.
These include JUPITER, 
which is inspired by the 
concept of gravitational 
force and simulates 
Jupiter’s revolution 
around the sun. It is 
described as a handsome, 
yet unique design, with 
no hands to indicate 
the hours and minutes. 
These are replaced by 
a silver ball to show the 
minutes, and a centre 
disc to show the hours. 
Meanwhile, the patented 
Prefect Shape is said to 
be the ideal-fitting watch 

TIMELESS 
INNOVATION

band for the wrist line. 
Also being showcased 
is LEE, which 
demonstrates 
the passion 
of innova-
tion over 120 
years. The F17 
- Metropolitan 
Lady collection 
contrasts crystal 
and a see-through 
case in an elegant, 
dazzling way. The 100 
Swarovski crystals in a 
rose gold plated stainless 
steel case make the watch 
translucent and sparkling, 

while it also has a pure 
white leather strap.

Level 1 N9

Since 1998, Himan 
Trading Company has 
been importing products 
directly from Europe 
and supplying duty free 
shops throughout Asia 
Pacific. Himan Trading 
Company now owns two 
stores named Candy 
World, which are located 

CANDY 
WORLD

on Hainan Island. In 2009, 
the Central Government 
announced its plan to 
develop Hainan into an 
“International Tourism 
Island”. Himan Trading 
Company is keen to target 
Hainan, as it has increas-
ing visitor numbers.
The first Candy World store 
is located at the airside duty 
free shop of Haikou Meilan 
International Airport. This 
81sqm store was opened 
in 2015. The second Candy 
World store, located at 
the commercial centre of 

Mission Hill International 
Shopping Centre, has an 
area of 1,152sqm, and 
opened in February 2016. 
Candy World provides a 
range of premium quality 
goods, including confec-
tionery and toys.
By participating in TFWA 
Asia Pacific Exhibition & 
Conference, Himan Trading 
Company aims to enhance 
the visibility of its product 
portfolio and drive its 
business to a higher level.

Basement 2 A14
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J.Cortes Cigars reveals its new Travel Exclusive

J.Cortes Cigars • Pannenbakkersstraat 1 • 8552 Moen Belgium  •  Tel +3256759400  •  info@jcortes.com

50 CIGARS

C O L O R S :  

DIMENSIONS:  228 x 163 mm

FONTS: Times
Imports : visuel HD cmjn 300 dpi 

FILE'S NAME :  visuel presse Half Size DAILY REPORT

PROJECT MANAGER: Kim SENTIS

T: +33(0)1 47 30 77 00

@: ksentis@sparkle-design.com

CUTTING GUIDE'S REF.: .............................

REVISION: .............................  

DATE : 25/04/14

47, rue Jules Guesde
92300 Levallois Perret
Tél. +33 (0)1 47 30 73 50
F: + 33 (0)1 47 30 49 14

CMJN

C

M

J

CM

MJ

CJ

CMJ

N

Loacker, pure goodness! www.loacker.com

Pick the rose 
of goodness!

visit us at
Basement 2 J29
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Freedom fuelled by the 
desire to explore is 
the inspiration behind 
Diesel’s Spring/Summer 
2016 collection, which 
it will showcase during 
this year’s TFWA Asia 
Pacific Exhibition & 
Conference.
Denim resurges with a 
distinct seasonal twist, 
harmonising classic and 
edgy appeal. “Stripping 
away the extras we have 
enriched the collection, 
elevating it to a pure 
expression of Diesel,” 
says Nicola Formichetti, 
Diesel’s Creative Direc-
tor. “There’s a free and 
individual attitude that 
transforms the clothes, 
from the fashion pieces 

INDIVIDUAL STYLE
PREMIUM PENS

STAEDTLER is strengthen-
ing its position in Asian 
travel retail. The manufac-
turer of writing instruments 
and creative products is, 
therefore, participating in 
TFWA Asia Pacific Exhibi-
tion & Conference for the 
first time. The company’s 
fountain pens, ballpoint 
pens and pencils are 
particularly popular in 
Japan, South Korea, China, 
Singapore and Hong Kong. 

EXQUISITE TREATS

Gardena Fingers in three 
flavours (Hazelnut, Choco-
late, Coconut) and Classic 
Chocolat Minis covered in 
milk or extra dark choco-
late. There are 14 individu-
ally wrapped specialties in 
each pouch bag.
Also on show will be the 
Gran Pasticceria Selec-
tion 231g, containing 21 

irresistible chocolate 
specialities full of creamy 
chocolate and crispy 
goodness. The gift box 
contains all the flavours 
in the Gran Pasticceria 
range, with smooth 
creams in exquisite 
flavours, between 
delicious wafers, and 
wrapped in fine chocolate.

Meanwhile, the Assorted 
Gardena Fingers Pouch-
bag 337.5g contains 27 
individually wrapped 
Gardena Fingers in three 
flavours – hazelnut 
cream, cocoa cream 
and coconut cream – all 
covered in milk chocolate.

Basement 2 J29

NEW 
GENERATION 
FOUNDATION

Qiriness, a French brand, 
offers a unique spa-at-
home concept, combining 
efficacy and pleasure in the 
privacy of your own home. 
The 42 face and body cares 
are principally Swiss-
formulated and produced 
to high-tech cosmetology 
standards, with key plants 
and algae actives. They 
are also paraben-free and 
dermatologically-tested. 
Qiriness’ target client cuts 
across all ages, brand loyal-
ties, and skin types, with its 
affordable prices and quality 
products.
With its signature Ritual 
line, Qiriness prepares, 
purifies and envelops the 
face in well-being and 
comfort, with unusual 
masks and balm. The 
exclusive EOS® complex 

WELL-BEING 
AND COMFORT

de-stresses the skin to 
enhance the efficiency 
of skin metabolism and 
maximise the potential of 
the active ingredients.
Distributed in 1,000+ outlets 
in France, Belgium, the 
Netherlands, Luxembourg, 
Italy, Spain, Portugal, 
Switzerland, Ukraine, Hong 
Kong, China and Malaysia, 
Qiriness looks forward to 
expanding its horizons with 
new market launches in 
2016 and strong long-term 
partnerships.

Level 1 Q15

Loacker is presenting 
several travel retail exclu-
sive specialities at TFWA 
Asia Pacific Exhibition 
& Conference, including 
a 300g pouch bag of its 
best loved treats. There’s 
something for everyone: 
refined Tortina Mini 
Original and Dark-Noir, 
exquisite Patisserie 
Coconut, Creme Noisette, 
Cappuccino and Dark 
Noir, delicious Classic 
Minis Napolitaner, 
Cremkakao and Vanille, 

It has already installed 
shop-in-shops at Singapore 
Changi and Hong Kong 
International Airport.
“STAEDTLER sees great 
potential in the travel retail 
market, particularly for 
the STAEDTLER Premium 
line and different creative 
articles,” says Axel 

Marx, Managing Director 
and spokesman for the 
STAEDTLER Group.
The STAEDTLER Premium 
range features exclusive 
writing instruments made 
from the finest materials, 
including leather, wood, 
high-grade resin, gold 
and diamonds. The two 
STAEDTLER Premium 
Collections are ‘Initium’, 
which combines first-class 
performance with elegant 
and timeless design; and 
J.S. STAEDTLER, which is 
sure to attract attention 
with the Princeps rollerball 
with its black walnut barrel, 
or fountain pen with a 
portrait of Verdi imprinted 
on its fine leather surface.

Level 1 P9

Now there is a new way to 
achieve even and moistur-
ised skin, wherever you are. 
Givenchy, the luxury French 
brand of haute couture cloth-
ing, accessories, perfumes 
and cosmetics, introduces 
the new generation compact 
– Teint Couture Cushion. 
Its metal plaque protects 
the formula from the air 
and delivers just the right 
amount of fluid foundation 

for fresh skin and a glowing 
finish. Its round case 
contains a unique secret: a 
metal plaque designed by 

Givenchy. With just 
one push, 

the 4G logo 
delivers 
the right 

amount of 
foundation. 
Its delicate 
applica-
tor feels 

incredibly soft 
on the skin. 

With its high concentration 
of water, its fluid texture 
plumps, corrects and 
unifies the skin with a 
lightweight result. Teint 
Couture Cushion is avail-
able in six shades – from 
fresh porcelain to fresh 
gold – to ensure a perfect 
match for all skin tones. 
LVMH Fragrance Brands is 
showcasing Givenchy’s new 
Teint Couture Cushion in 
Singapore.

Level 1 HS01

to the graphic t-shirts, 
and hits hard with denim. 
For summer Diesel denim 
shines, trailblazing with 
new designs and cuts.”
Diesel’s denim mastery 
conceives a reinforced 
collection. Fresh fits in 
lightweight soft denims 
in pale washes pioneer 
new silhouettes beyond 
the ubiquitous skinny.
Iconic Diesel rock-and-
roll inspiration injects a 
tough attitude, geometric 
denim patchwork in 
shades from inky indigo 
to bleached white detail 
standout shirtdresses, 
jackets, shirts and chain 
shoulder strap bags.

Level 1 R15
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Fraternity Spirits comes to 
TFWA Asia Pacific Exhibi-
tion & Conference with a 
strong portfolio of spirits 
and liqueurs specifically 
targeted to the region. 
Asia continues to be a 
very important element 
of the company’s travel 
retail strategy.
“TFWA Asia Pacific 
Exhibition & Conference 
is the perfect opportunity 
for us to showcase the 
exciting range of brands 
we have to offer key Asian 
retailers,” says Raffaele 
Berardi, CEO Fraternity 
Spirits World. “Our team 
works hard to ensure we 
are offering spirits and 
liqueurs that meet the 

HIGH-QUALITY LIQUEURS

FIYTA is a professional 
watch brand and style 
icon, with superb crafts-
manship and ingenious 
design, committed to 
creating the perfect 
blend of art and innova-
tion, and infusing it into 
time technology. FIYTA 
has always adhered to 
its concept “Beyond 
the Moment” and has 
independently developed 
tourbillion and aerospace 
movements, new watch 
materials and innovative 
designs. 
The new 3D Watch is the 
perfect addition to FIYTA’s 
exquisite collection. 

EXQUISITE 
CRAFTSMANSHIP

the six o’clock position. 
The futuristic feel in the 
design and technology is 
achieved with its deeply 
curved glass, which 
resembles a dome. Its 
surreal design stimulates 
the imagination. The 
colours on the black dial 
create a bold sense of 
fashion. Users can also 
choose between the 
colourful minimalist strap 
and the stylish, calf-
leather strap to match 
the dial. Either way, the 
watch makes a powerful 
fashion statement.

Basement 2 G8

Asian consumer’s taste 
demands, and help us 
continue to build upon the 
success we already enjoy 
in the region.”
Fraternity Spirits will be 
showcasing Ron Prohibido 
– a premium artisan rum 
produced under a 12-year 
solera system; Ron Mulata 
– an authentically Cuban 
rum; and Horus (chocolate 
liqueur) – a symbol of 
the importance and value 
of Mexican chocolate 
throughout the world.
Visitors to the Fraternity 
Spirits stand can taste its 
spirits and liqueurs in an 
array of different cocktails.

Basement 2 B02

Hershey World Travel 
Retail comes to TFWA 
Asia Pacific Exhibition 
& Conference with new 
global shopper research 
findings that provide 

CONFECTIONERY 
CATEGORY VISION

important insights into 
‘The Chinese Confectionery 
Buyer’. Hershey will share 
these insights that comple-
ment its category vision 
and strategy with retail 
customers in this important 
region. The survey looked 
at consumers in China, 
other countries in Asia 
(Other Asia), as well as 
countries in the rest of the 
world (Other World). The 
research was carried out in 

partnership with Counter 
Intelligence Retail (CiR). 
With findings ranging 
from average spend, 
purchasing motivations, 
and buying habits, one of 
the main stand-outs was 
conversion rates, where 
Chinese consumers rate 
considerably higher (57%) 
than the Other World 
(43%), and even Other 
Asia (49%). “Partner 
these figures with a 

much higher average 
spend ($31) compared 
to $24 Other Asia, and 
$25 Other World, and the 
opportunity for confec-
tionery is huge, both in 
China and key Chinese 
destinations,” comments 
Amy Wilson, Hershey 
Company Regional Direc-
tor, Europe and Strategy 
for WTR.

Basement 2 G29

DESTINATION 
COLLECTION

Perfetti Van Melle comes to 
Singapore on the back of a 
strong year in travel retail, 
with double-digit growth in 
the Asia Pacific region in 
2015 driven by core retail 
brands Mentos and Chupa 
Chups. New lines being 
shown include Mentos 
Book, which has a modern 
travel design that makes 
it the perfect premium gift 
item for (young) adults.
Mentos Mini UFO Dispenser 
is a playful gift that can be 
decorated with nine stick-
ers of little aliens. The UFO 
functions as a dispenser 
and can be easily refilled. 
This gift comes with eight 

TRAVEL FUN

Winner of the Red Dot 
Design Award in 2014, 
FIYTA’s 3D Watch creates 
a completely new concept 
of reading time. Not only 
can its owner read the 
time from the front, but 
from the side as well at 

mini Mentos rolls in cola, 
orange, lemon and straw-
berry flavour. Chupa Chups 
Sweet Magnet features 
different sweet messages, 
such as Love you, Miss you, 
Want you, and Thank you. 
Each message comes with 
eight different mini fruity 
lollipops. The Chupa Chups 
Mini Sour pouch bag comes 
with 40 mixed sour fruit mini 
lollipops. Mentos Now Mints 
are a travel-exclusive item, 
coming in three different 
tastes – Sweet Mint, Straw-
berry, and Euca Menthol. 
Each tin contains 120 mints.

Basement 2 E29

and milk chocolates, 
including traditional 
pralines, ganache 
pralines and caramel 
chocolates, all of which 
are alcohol-free.
Meanwhile, the Leonidas 
Batons multi-pack 
contains individually 
wrapped 50g batons in 
five delicious flavours: 
dark chocolate raspberry, 
dark chocolate with 
coffee flavoured praliné, 
milk chocolate with 
hazelnut praliné, white 
chocolate with crunchy 
mocha pearls, and milk 
chocolate with salted 
butter caramel made with 
Isigny butter.

Basement 2 D31

Merlion, the half-lion and 
half-fish national icon 
of Singapore, stands out 
proudly on the first of a 
new collection of souvenir 
gift boxes, which will be 
presented by Leonidas at 
TFWA Asia Pacific Exhibi-
tion & Conference.
The Leonidas Destination 
Collection, including 
colourful designs for 
Hong Kong, Amsterdam, 
Brussels and London, as 
well as Singapore, has 
been created in response 
to demand from retailers 
for souvenir presentations 
of premium confectionery.
The travel-exclusive 
Destination gift boxes 
each contain an assort-
ment of 19 dark, white 
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Furla will showcase its 
FW16 collection at TFWA 
Asia Pacific Exhibition & 
Conference. The new Furla 
bags embody the rebellious 
spirit typical of the music 
scene and are decorated 
with laser cuts, a true 
expression of contemporary 
artisanship, which add 
3D effects and create 
kaleidoscopic patterns, 
embellished with golden 
studs. The new Furla Loop 
bag features fringes that 
emphasise movement and 
femininity. Shoulder straps 
recall guitar-like straps and 

CONTEMPORARY 
ARTISANSHIP

Schäfer Travel Retail is 
showcasing a broad range 
of products at TFWA 
Asia Pacific Exhibition 
& Conference, including 
watches by traditional 
brand ABELER & SÖHNE. 
These watches, ‘Made 
in Germany’, meet the 
highest standards of 
craftsmanship, with a 
classic, timeless design 
and exceptional details.
SEEOO eyewear expresses 
functionality and style in 
each product. They feature 
an artisan finesse guided 
by client desires. All of 
these aspects are united in 
a unique shape that is born 
out of a passion for build-
ing glasses. The glasses 
are handmade in Austria 
and are easy to handle in 
pocket format.
Meanwhile, the JBL TRIP 
is a portable Bluetooth 
hands-free kit, allowing 
drivers to safely use their 
smartphone in the car. 
HARMAN’s exclusive Voice 
Cancellation technology 
allows for crystal clear 
phone calls, even with road 
and wind noise in traffic.

TIMELESS 
DESIGN

Harman Kardon’s comfort-
able, lightweight, in-ear 
headphones are highly 
functional. Their one-button 
remote/microphone lets 
you take advantage of most 
smart devices, while they 
also feature active noise 
cancellation.

are enriched with details 
and weave effects. The 
leathers are smooth, supple 
and soft. Perfectly on-trend, 
charms convey a personal 
touch to each bag.
The colour palette is sharp 
and well-defined, veering 
from black to blues to army 
green with touches of deep 
red and metal sparkles.
The Furla Valentina and 
Furla Club bags are 
characterised by a new 
and colourful camouflage 
pattern. Meanwhile, the 
iconic Furla Metropolis bag 
has evolved into a “creative 

laboratory” where new 
dimensions, craftsmanship 
and materials are developed 
and enriched. Also being 
shown is the brand new 
travel retail exclusive Furla 
bag, a limited edition set 
of three crossbody bags in 
Saffiano leather, each with 
a smaller detachable pouch 
inside. Available in three 
trendy colour combinations: 
Lampone & Magnolia, Onyx 
& Gold, and Cobalto & Silver, 
each bag has an adjustable 
and detachable strap.

Basement 2 J22

Finally, writing instruments 
brand Cross has launched 
its latest collection of high 
quality leather accessories. 
The Cross gift set consists 
of a Cross wallet and 
Folded Card Case.

Basement 2 N12
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AWARD-
WINNING 
COGNAC

GAUTIER Cognac’s award-
winning range will be on 
display at TFWA Asia Pacific 
Exhibition & Conference as 
part of Marie Brizard Wine 
& Spirits’ (MBWS) extensive 
portfolio.
The range has undergone a 
major strategic makeover, 
with a new brand personal-
ity and package design 
based on craftsmanship, 
heritage, unique know-how, 
and generosity. Gautier’s 
new brand focuses on 
its unique and authentic 
relationship with natural 
elements – wood, water, 
cognac eaux-de-vie – in the 
cognac making process. 
The new packaging creates 
a strong contemporary 
visual identity with the use 
of vivid imagery, such as 
vineyards and rivers.
GAUTIER will also be 
developing high profile 
promotions for travel 
retail, focusing on creating 
a real brand experience 
for consumers. This will 
include a mood film and 
tastings so travellers can 

Mavive is showcasing 
several new fragrances at 
TFWA Asia Pacific Exhibi-
tion & Conference. These 
include To Be Rebel by 
Police, which is inspired 
by the crested hairstyle, 
originally started by the 
English punk movement. 
The energetic fragrance 
belongs to the woody, 
aromatic, ambery olfac-
tory family. The shiny 
blue finish of the bottle 
exalts the features of the 
celebrated skull, while 
the red cap is reminis-
cent of the crested 
haircut, and the tartan 
pattern of the box echoes 
the punk concept.

BE A REBELAlso from Police is To Be 
Rose Blossom, which is 
inspired by a combination 
of two elements, skulls 
and flowers, specifically 
roses. The classic skull-
shaped bottle is softened 
by a delicate, bright 
coloured varnish finish 
with rose-to-turquoise 
hues. The bottle is topped 
with a black, rose-shaped 
bow. The fragrance 
belongs to the floriental 
olfactive family.
Meanwhile, Zippo 
GlorioU.S. is a fragrance 
with a strong and 
persistent character. 
The overall design is 
reminiscent of the classic 

Zippo lighter. The glass 
bottle depicts the US 
style, with the silhouette 
of the eagle, and vintage 

American Stars and 
Stripes décor.

Basement 2 F18

Patrón Spirits has 
announced that, start-
ing this year, 750ml and 
700ml core Patrón tequi-
las and liqueur bottles will 
be discontinued in global 
travel retail, and instead 
will only be available in 

COLLECTORS’ 
EDITION

one-litre bottles.
To help generate aware-
ness and excitement 
about the new bottle size, 
Patrón is also introducing 
a limited edition one-litre 
bottle in travel retail, 
which will be presented 

in Singapore. This exclu-
sive collectors’ edition 
bottle is adorned with an 
intricate design of the 
iconic Patrón tequila bee, 
rendered in pure pewter 
and hand applied. The 
bottle is then finished with 
a unique glass stopper, 
and enclosed in a specially 
designed elegant acrylic 
display case.

Basement 2 L5

Radley is launching its 
first full travel retail 
exclusive collection for 
SS17. It will be previewing 
this alongside its AW16 
collection and capsule 
AW16 travel retail exclu-
sive collection.
“This is a particularly 
exciting show for us as not 
only will we be showcasing 
AW16, this is the chance 
to see our initial preview 
of Radley’s first ever 
Travel Retail Collection for 
SS17,” says Alessandro 
Petrelli, Head of Interna-
tional Sales, Radley.

AFFORDABLE 
LUXURY

For AW16 Radley has also 
created another capsule 
exclusive travel retail 
range. The collection 
includes small leather 
and non-leather acces-
sories, featuring the 
brand’s iconic Scottie dog 
on appliqued leather coin 
purses, passport covers, 
wallets, canvas totes 
and the nautical inspired 
‘Cromwell’ collection of 
classic red, navy and white 
leather hobo and slouch 
style handbags.

Level 1 S16

really experience the brand 
essence. “We want travel-
lers to be able to discover 
GAUTIER in its entirety,” says 
Kevin Baker, Global Travel 
Retail Director, MBWS. 

NATURAL 
SKINCARE

across its chain of stores 
throughout China and the 
rest of the world.
Mr Guangfei Ji, Chairman 
TRT International, says: 
“We choose to work with 
BeeBio as its credentials 
were backed by science, 
the very best raw materials, 
excellent workmanship and 
evident efficacy.”
This partnership will 
further strengthen what 

has already been a strong 
advancement within the 
travel retail channel, 
which has been critical 
to the brand’s launch and 
remains a steadfast pillar 
of its ongoing endeavours. 
BeeBio will launch its 
latest product innovation, 
NECTAR Face & Neck 
Serum, in Singapore.

Basement 2 G02

Wellington Global is 
presenting the New 
Zealand Manuka Honey 
& Bee Venom skincare 
brand BeeBio at TFWA Asia 
Pacific Exhibition & Confer-
ence. 2016 sees a further 
positive step with the 
significant confirmation of 
BeeBio’s exclusive partner-
ship with China’s Tong Ren 
Tang International Ltd. TRT 
is the largest traditional 
medicine company in 
China and this partner-
ship will see the BeeBio 
product range sold and 
distributed by TRT – via 
its own and other leading 
Chinese web platforms and 

“The purpose is to create a 
memorable experience, build 
interest in the brand and 
thus generate more sales.”

Basement 2 D3
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LEISURE & SOCIAL PROGRAMME
The popular mix of leisure and social activities always provides many of the highlights of TFWA Asia Pacific Exhibition 
& Conference. It’s tee time at a new venue for the traditional Golf Tournament this year, while the relaxing Tai Chi also 
returns. Enjoy a Metamorphosis at the Welcome Cocktail and end the week in style at the Singapore Swing Party.

GOLF

Sunday 8 May, 07:15 
Raffles Country Club 
Coach will depart from 
MBS’ Coach Terminal at 
Basement 1 (between Tower 
1 & Tower 2) at 05:45.

IN PARTNERSHIP WITH:

TA I 
CHI
Sunday 8 May, 08:00 
SkyPark, Level 57 of the 
Marina Bay Sands Hotel TFWA ASIA 

PACIFIC BAR

The TFWA Asia Pacific Bar is firmly established as a favourite 
onsite networking venue, and is the perfect place to unwind with 
friends and colleagues after a busy day of business. The large 
terrace affords a spectacular view overlooking Marina Bay – a sight 
not to be missed.

KINDLY 
SPONSORED BY:

Budding Jordan Spieth’s can 
tee-off the week at the popular 
Golf Tournament, which this 
year moves to a new venue – the 
72-par Lake Course at Raffles 
Country Club. The course offers 
rolling fairways, deep bunkers 
and fast, true greens. Fabulous 
prizes await the players, with 
competitions including the longest 
drive and nearest the water.

The tai chi returns for a 
second year, with participants 
enjoying some gentle early 
morning movement and 
relaxation, guided by two tai 
chi masters. This low-impact 
form of exercise is said to 
have many health benefits, 
including reduced stress, 
improved balance and a 
greater sense of well-being. 
It’s the ideal opportunity to 
prepare mind and body for a 
busy week of business, with a 
boost of spiritual energy.

Monday 9 May to Wednesday 11 May 
18:00-19:30 (except Monday, open from 17:00) 
Level 4, Marina Bay Sands Expo & Convention Centre

T U E S D AY  1 0  M AY  2 0 1 6  -  1 9 : 3 0

M A N D A R I N  O R I E N TA L  H O T E L
Tuesday 10 May, 19:30 
Mandarin Oriental Hotel

Tuesday’s popular Chill-Out Party this year moves 
to the Mandarin Oriental’s rooftop, with its stylish 
pool and spectacular views over the city. Guests 
can expect the drinks and music to be cool. The 
poolside setting provides the ideal opportunity to 
relax – be prepared for some aquatic action.

Entrance by invitation only (part of the full 
delegate status)
Dress code: Casual
Shuttle service available from all major hotels

Get ready for some island fun in a spectacular dreamscape setting at this 
year’s Singapore Swing Party. Taking place on the stunning Sentosa Island, 
guests can dance on the beach to a live band and DJ. Enjoy celebrity chef 
Emmanuel Stroobant’s exquisite cuisine and revel in the full moon ambience.

Entrance by invitation only (part of the full delegate status)
Dress code: Smart
Shuttle service available from all major hotels

Wednesday 11 May, 20:00 
Mambo Beach, Sentosa Island

FULL MOON I S  COMI N G. . .

MAMBO BEACH 
Sentosa Island

SENTOSA

SEN
TO

SA G
ATEW

AY

MARINA BAY
SANDS HOTEL

The 2016 SINGAPORE SWING PARTY  
moves to Sentosa for some island fun in  
a spectacular dreamscape setting. Enjoy celebrity  
chef EMMANUEL STROOBANT’s exquisite  
cuisine and revel in the full-moon ambience!

WEDNESDAY 11 MAY - 20:00
Mambo Beach, Sentosa Island

ENTRANCE BY INVITATION ONLY – DRESS CODE: SMART

Sunday 8 May, 19:30 
Raffles Hotel

The Welcome Cocktail returns to the iconic 
Raffles Hotel. This year’s theme is Metamorpho-
sis, inspired by the ancient Chinese art of paper 
cutting. Guests will enjoy champagne, cocktails 
and a delicious buffet, as they relax and network 
with friends old and new.

Entrance by invitation only (part of the full  
delegate status)
Dress code: Smart casual
Shuttle service available from all major hotels
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EXHIBITOR LISTING ���6
STAND NAME LEVEL STAND SECTOR TFWA MEMBERSHIP

ABBEYCREST BY GITANJALI – NEW .................................. Level 1 .............................................U8 .......Jewellery / Watches ..........................................................................................................................
ABTEY CHOCOLATERIE....................................................... Basement 2 ...................................D32 .......Confectionery & Fine Food ............................................................................................... MEMBER
ACCOLADE WINES .............................................................. Basement 2 .................................... N4 .......Wine & Spirits ................................................................................................................... MEMBER
AEON JEWELLERY .............................................................. Basement 2 ...................................H32 .......Jewellery / Watches ..........................................................................................................................
AGATHA PARIS .................................................................... Basement 2 ...................................G22 .......Jewellery / Watches ..........................................................................................................................
AGIO CIGARS ....................................................................... Basement 2 ...................................B17 .......Tobacco ............................................................................................................................. MEMBER
AIR VAL INTERNATIONAL – NEW ....................................... Basement 2 .....................................K6 .......Fragrances & Cosmetics .................................................................................................. MEMBER
ALEXANDER - BOTTEGA ..................................................... Basement 2 .................................... M9 .......Wine & Spirits ................................................................................................................... MEMBER
ALG DISTRIBUTORS ............................................................ Basement 2 .................................. M25 .......Fashion / Accessories / Luggage ......................................................................................................
ALISHAN ............................................................................. Basement 2 ................................... E38 .......Tobacco ............................................................................................................................. MEMBER
ALPINESTARS – NEW ......................................................... Level 1 .............................................Q8 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
AM INTERNATIONAL – NEW ............................................... Basement 2 ...................................H12 .......Electronics ........................................................................................................................................
AMORE PACIFIC – NEW ...................................................... Level 1 ........................................ HS04 .......Fragrances & Cosmetics ..................................................................................................................
ANGELINI BEAUTY .............................................................. Level 1 .............................................S8 .......Fragrances & Cosmetics ..................................................................................................................
ANIMA LIBERA / CIAK ITALY ............................................... Basement 2 .....................................H5 .......Fashion / Accessories / Luggage ......................................................................................................
APPLE BEAUTY ................................................................... Basement 2 .....................................B2 .......Fragrances & Cosmetics .................................................................................................. MEMBER
APTRA ................................................................................. Level 1 ............................................ N7 .......Other .................................................................................................................................................
AQUASCUTUM – NEW......................................................... Level 1 ...........................................U11 .......Fashion / Accessories / Luggage ......................................................................................................
ARALDI 1930 ....................................................................... Basement 2 ...................................N20 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
ARNOLD ANDRÉ / MAC BAREN ......................................... Basement 2 ...................................A21 .......Tobacco ............................................................................................................................. MEMBER
ASTRAGRACE CORP – NEW. .............................................. Basement 2 ...................................H24 .......Confectionery & Fine Food ...............................................................................................................
BACARDI GLOBAL TRAVEL RETAIL .................................... Basement 2 ...................................D10 .......Wine & Spirits ................................................................................................................... MEMBER
BACHE-GABRIELSEN / DUPUY COGNAC ........................... Basement 2 ...................................A10 .......Wine & Spirits ...................................................................................................................................
BARDINET ........................................................................... Basement 2 ..................................... L2 .......Wine & Spirits ................................................................................................................... MEMBER
BARTON & GUESTIER ......................................................... Basement 2 ...................................C10 .......Wine & Spirits ................................................................................................................... MEMBER
BEAM SUNTORY GTR .......................................................... Basement 2 ................................... L28 .......Wine & Spirits ................................................................................................................... MEMBER
BEAUTY CONTACT .............................................................. Basement 2 .....................................G9 .......Fragrances & Cosmetics .................................................................................................. MEMBER
BEEBIO ................................................................................ Basement 2 ...................................G02 .......Fragrances & Cosmetics ..................................................................................................................
BELUGA VODKA .................................................................. Basement 2 .....................................D4 .......Wine & Spirits ................................................................................................................... MEMBER
BERDOUES PARFUMS & COSMETIQUES ........................... Basement 2 .....................................H9 .......Fragrances & Cosmetics ..................................................................................................................
BEURER - CODIPE .............................................................. Basement 2 ...................................K01 .......Electronics ........................................................................................................................ MEMBER
BLUE STORKS ..................................................................... Basement 2 .....................................A2 .......Gifts / Toys .........................................................................................................................................
BODEGAS PROTOS – NEW .................................................. Basement 2 .....................................P5 .......Wine & Spirits ...................................................................................................................................
BOGGI MILANO ................................................................... Basement 2 ...................................B14 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
BORCO / SIERRA TEQUILA – NEW ..................................... Basement 2 ...................................A11 .......Wine & Spirits ...................................................................................................................................
BRAUN ................................................................................ Basement 2 ...................................H11 .......Electronics ........................................................................................................................ MEMBER
BRIC’S – NEW ..................................................................... Level 1 ...........................................R11 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
BRITISH AMERICAN TOBACCO .......................................... Basement 2 ................................... F36 .......Tobacco ............................................................................................................................. MEMBER
BROWN AND HALEY ........................................................... Basement 2 ...................................A14 .......Confectionery & Fine Food ............................................................................................... MEMBER
BROWN FORMAN ................................................................ Basement 2 ................................ M1+2 .......Wine & Spirits ................................................................................................................... MEMBER
BUCKLEY LONDON ............................................................. Basement 2 .....................................C9 .......Jewellery / Watches ..........................................................................................................................
BULGARTABAC ................................................................... Basement 2 ...................................B29 .......Tobacco .............................................................................................................................................
BUTLERS CHOCOLATES ..................................................... Basement 2 ...................................C31 .......Confectionery & Fine Food ...............................................................................................................
BUTTERFLY TWISTS ........................................................... Basement 2 .....................................D8 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
CABEAU .............................................................................. Basement 2 ...................................G23 .......Gifts / Toys ......................................................................................................................... MEMBER
CALVIN KLEIN ..................................................................... Basement 2 .................................. M18 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
CAMUS COGNAC ................................................................. Basement 2 ..................................... J8 .......Wine & Spirits ................................................................................................................... MEMBER
CAPELLA - LAMBRETTA WATCHES ................................... Basement 2 ...................................H30 .......Jewellery / Watches .......................................................................................................... MEMBER
CAPI GLOBAL ...................................................................... Basement 2 ...................................H19 .......Electronics ........................................................................................................................ MEMBER
CASETI COMPANY LTD ....................................................... Basement 2 ...................................G14 .......Gifts / Toys .........................................................................................................................................
CAVE DE TAIN – NEW ......................................................... Level 1 ...........................................P21 .......Wine & Spirits ................................................................................................................... MEMBER
CAVENDISH & HARVEY – NEW ........................................... Basement 2 .................................... M3 .......Confectionery & Fine Food ............................................................................................... MEMBER
CERRUTI 1881 - UNGARO ................................................... Basement 2 .................................. M26 .......Fashion / Accessories / Luggage ......................................................................................................
CHABOT ARMAGNAC & GRUPPO CAMPARI....................... Basement 2 ...................................N11 .......Wine & Spirits ................................................................................................................... MEMBER
CHANGI AIRPORT SINGAPORE .......................................... Basement 2 ...................................K28 .......Other .................................................................................................................................................
CHINA TOBACCO GUANGDONG INDUSTRIAL CO.LTD – NEW Basement 2 ...................................K36 .......Tobacco .............................................................................................................................................
CHOKOLA ............................................................................ Basement 2 ..................................... J2 .......Confectionery & Fine Food ...............................................................................................................
CHOPIN VODKA – NEW ....................................................... Basement 2 ...................................C02 .......Wine & Spirits ................................................................................................................... MEMBER
CHOW TAI FOOK – NEW ...................................................... Level 1 ........................................... S22 .......Jewellery / Watches .......................................................................................................... MEMBER
CHOYA UMESHU ................................................................. Basement 2 .................................N201 .......Wine & Spirits ...................................................................................................................................
CLARINS ............................................................................. Level 1 ........................................ HS13 .......Fragrances & Cosmetics .................................................................................................. MEMBER
CLOGAU ............................................................................... Basement 2 .....................................C2 .......Jewellery / Watches .......................................................................................................... MEMBER
COGNAC PRUNIER – NEW ................................................. Basement 2 .....................................A5 .......Wine & Spirits ...................................................................................................................................
COLLISTAR .......................................................................... Basement 2 ..................................... F2 .......Fragrances & Cosmetics .................................................................................................. MEMBER
CONSTELLATION BRANDS ................................................. Basement 2 ................................... E37 .......Wine & Spirits ...................................................................................................................................
COTY .................................................................................... Basement 2 ...................................N31 .......Fragrances & Cosmetics .................................................................................................. MEMBER
CREATION BEAUTE INTERNATIONAL ................................ Level 1 ...........................................U10 .......Fragrances & Cosmetics ..................................................................................................................
CROSS ACCESSORIES ........................................................ Basement 2 ...................................C12 .......Gifts / Toys ......................................................................................................................... MEMBER
CRYSTAL HEAD VODKA....................................................... Basement 2 ...................................D28 .......Wine & Spirits ................................................................................................................... MEMBER
DANDY NOMAD – NEW ....................................................... Level 1 ...........................................P15 .......Fashion / Accessories / Luggage ......................................................................................................
DANIEL WELLINGTON ........................................................ Basement 2 ...................................G33 .......Jewellery / Watches .......................................................................................................... MEMBER
DANZKA VODKA .................................................................. Basement 2 ...................................B21 .......Wine & Spirits ................................................................................................................... MEMBER
DE RUY PERFUMES ............................................................ Basement 2 .....................................B1 .......Fragrances & Cosmetics ..................................................................................................................
DEAU COGNAC .................................................................... Basement 2 ...................................A02 .......Wine & Spirits ................................................................................................................... MEMBER
DESIGNER PARFUMS ......................................................... Basement 2 ................................... L24 .......Fragrances & Cosmetics .................................................................................................. MEMBER
DESIGUAL ........................................................................... Basement 2 ................................... E14 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
DESTILERIAS CAMPENY ..................................................... Basement 2 ...................................H01 .......Wine & Spirits ...................................................................................................................................
DIAGEO ................................................................................ Basement 2 .....................................K1 .......Wine & Spirits ................................................................................................................... MEMBER
DIEGO DALLA PALMA – NEW ............................................. Basement 2 ................................... E10 .......Fragrances & Cosmetics .................................................................................................. MEMBER
DIESEL ................................................................................ Level 1 ...........................................R15 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
DISTELL .............................................................................. Basement 2 ..................................... J6 .......Wine & Spirits ................................................................................................................... MEMBER
DISTILLERIES ET DOMAINES DE PROVENCE .................... Basement 2 ...................................G10 .......Wine & Spirits ................................................................................................................... MEMBER
DIVERSE FLAVOURS ........................................................... Basement 2 ...................................D34 .......Wine & Spirits ................................................................................................................... MEMBER
DOMAINES PAUL JABOULET AINE .................................... Basement 2 ................................. J202 .......Wine & Spirits ...................................................................................................................................
DON PAPA RUM .................................................................. Basement 2 .....................................A4 .......Wine & Spirits ................................................................................................................... MEMBER
DREW ESTATE/SWISHER – NEW ........................................ Basement 2 ...................................A18 .......Tobacco .............................................................................................................................................
DUC D’O CHOCOLATERIE ................................................... Basement 2 ...................................C32 .......Confectionery & Fine Food ............................................................................................... MEMBER
DV FRANCE ......................................................................... Basement 2 ................................... F30 .......Confectionery & Fine Food ............................................................................................... MEMBER
ECLAE-PRODIGE DES EAUX ROSES .................................. Basement 2 .................................... M8 .......Fragrances & Cosmetics ..................................................................................................................
EDEN PARK – NEW ............................................................. Basement 2 ...................................N21 .......Fashion / Accessories / Luggage ......................................................................................................
EMILE CHOURIET ............................................................... Level 1 ........................................... S12 .......Jewellery / Watches ..........................................................................................................................
EMPIRE OF SCENTS ........................................................... Basement 2 ...................................G19 .......Fragrances & Cosmetics .................................................................................................. MEMBER
EMPRO – NEW .................................................................... Level 1 ........................................... T12 .......Fragrances & Cosmetics ..................................................................................................................
ERNO LASZLO ..................................................................... Basement 2 .....................................D2 .......Fragrances & Cosmetics .................................................................................................. MEMBER
ESSILOR INTERNATIONAL ................................................. Level 1 .............................................R8 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
ESTEE LAUDER TRAVEL RETAIL ........................................ Level 1 ........................................ HS03 .......Fragrances & Cosmetics .................................................................................................. MEMBER
ESTELLA BARTLETT – NEW ............................................... Basement 2 ...................................D01 .......Jewellery / Watches ..........................................................................................................................
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ETAT LIBRE D’ORANGE – NEW .......................................... Basement 2 ...................................B11 .......Fragrances & Cosmetics ..................................................................................................................
EUROCOSMESI.................................................................... Basement 2 ...................................H22 .......Fragrances & Cosmetics .................................................................................................. MEMBER
EUROITALIA ........................................................................ Level 1 ........................................ HS11 .......Fragrances & Cosmetics .................................................................................................. MEMBER
FALIC FASHION GROUP ...................................................... Basement 2 ................................ M208 .......Fragrances & Cosmetics .................................................................................................. MEMBER
FAMILLE MARY ................................................................... Basement 2 ...................................D30 .......Confectionery & Fine Food ...............................................................................................................
FEILER – NEW .................................................................... Level 1 ...........................................N12 .......Home decoration / Tableware ...........................................................................................................
FERRAGAMO TIMEPIECES – NEW ..................................... Basement 2 ................................... L11 .......Jewellery / Watches .......................................................................................................... MEMBER
FERRERO TRAVEL MARKET ............................................... Basement 2 .................................... N1 .......Confectionery & Fine Food ............................................................................................... MEMBER
FERVOR MONTREAL ........................................................... Basement 2 ...................................K02 .......Jewellery / Watches .......................................................................................................... MEMBER
FIYTA ................................................................................... Basement 2 .....................................G8 .......Jewellery / Watches .......................................................................................................... MEMBER
FLAVIE-L – NEW ................................................................. Basement 2 .....................................B3 .......Fashion / Accessories / Luggage ......................................................................................................
FLO ACCESSORIES ............................................................. Basement 2 ................................... F27 .......Gifts / Toys ......................................................................................................................... MEMBER
FOCUS NETWORK AGENCIES (SINGAPORE) PTE LTD ....... Basement 2 ................................... E28 .......Confectionery & Fine Food ...............................................................................................................
FONTANAFREDDA – NEW .................................................. Level 1 ...........................................P23 .......Wine & Spirits ................................................................................................................... MEMBER
FOOD ACCADEMIA – NEW .................................................. Basement 2 ................................... J31 .......Confectionery & Fine Food ...............................................................................................................
FOR NO REASON ................................................................ Basement 2 ...................................H28 .......Jewellery / Watches ..........................................................................................................................
FORTUNE CONCEPT LIMITED ............................................ Basement 2 .....................................E8 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
FRATERNITY SPIRITS WORLD ............................................ Basement 2 ...................................B02 .......Wine & Spirits ................................................................................................................... MEMBER
FREIXENET GROUP ............................................................ Basement 2 ...................................B34 .......Wine & Spirits ................................................................................................................... MEMBER
FURLA ................................................................................. Basement 2 ................................... J22 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
GALLER ............................................................................... Basement 2 ...................................D02 .......Confectionery & Fine Food ............................................................................................... MEMBER
GIORGIO JANEKE-MILANO ................................................. Level 1 ...........................................P20 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
GODIVA CHOCOLATIER ....................................................... Basement 2 .....................................E2 .......Confectionery & Fine Food ............................................................................................... MEMBER
GOLDKENN ......................................................................... Basement 2 ................................... F26 .......Confectionery & Fine Food ............................................................................................... MEMBER
GROUPE PANTHER – NEW ................................................. Basement 2 ................................... J13 .......Fragrances & Cosmetics .................................................................................................. MEMBER
GUESS  ................................................................................ Basement 2 ................................... L19 .......Jewellery / Watches .......................................................................................................... MEMBER
GUYLIAN .............................................................................. Basement 2 ...................................H26 .......Confectionery & Fine Food ............................................................................................... MEMBER
HANGZHOU GEMA SUITCASES & BAGS CO.LTD – NEW.... Level 1 ...........................................N10 .......Fashion / Accessories / Luggage ......................................................................................................
HANSE DISTRIBUTION ....................................................... Basement 2 .....................................A7 .......Jewellery / Watches .......................................................................................................... MEMBER
HARIBO WORLD TRAVEL RETAIL ....................................... Basement 2 ...................................C28 .......Confectionery & Fine Food ............................................................................................... MEMBER
HARISON – NEW ................................................................. Basement 2 .....................................D1 .......Confectionery & Fine Food ...............................................................................................................
HAWAIIAN HOST ................................................................. Basement 2 ................................... E28 .......Confectionery & Fine Food ...............................................................................................................
HEINEKEN .......................................................................... Basement 2 ...................................K33 .......Wine & Spirits ................................................................................................................... MEMBER
HERMÈS .............................................................................. Level 1 ........................................ HS05 .......Fragrances & Cosmetics .................................................................................................. MEMBER
HIMAN TRADING COMPANY – NEW ................................... Basement 2 ...................................A14 .......Confectionery & Fine Food ...............................................................................................................
HITEJINRO– NEW ............................................................... Level 1 ...........................................N14 .......Wine & Spirits ...................................................................................................................................
HOUSE OF SILLAGE ............................................................ Level 1 ...........................................Q12 .......Fragrances & Cosmetics ..................................................................................................................
HUGO BOSS INTERNATIONAL MARKETS AG ..................... Level 1 ........................................ HS02 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
IAN MACLEOD DISTILLERS LTD ......................................... Basement 2 ...................................H33 .......Wine & Spirits ................................................................................................................... MEMBER
ILLVA SARONNO – NEW ..................................................... Basement 2 .....................................B8 .......Wine & Spirits ................................................................................................................... MEMBER
ILUMINAGE BEAUTY – NEW ............................................... Basement 2 ...................................B16 .......Fragrances & Cosmetics .................................................................................................. MEMBER
IMPERIAL TOBACCO ........................................................... Basement 2 ...................................D38 .......Tobacco ............................................................................................................................. MEMBER
INCC GROUP ....................................................................... Basement 2 ................................... J11 .......Fragrances & Cosmetics .................................................................................................. MEMBER
INTERNATIONAL BEVERAGE .............................................. Basement 2 ...................................H27 .......Wine & Spirits ................................................................................................................... MEMBER
INTERNATIONAL BON TON TOYS – NEW ........................... Basement 2 ...................................G18 .......Gifts / Toys .........................................................................................................................................
INTERPARFUMS ................................................................. Basement 2 .................................. M11 .......Fragrances & Cosmetics .................................................................................................. MEMBER
ITALART – NEW ................................................................... Basement 2 ................................... F24 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
J. CORTES CIGARS .............................................................. Basement 2 ...................................B27 .......Tobacco ............................................................................................................................. MEMBER
JACOBSENS BAKERY ......................................................... Basement 2 ...................................A14 .......Confectionery & Fine Food ............................................................................................... MEMBER
JACQUES BOGART .............................................................. Basement 2 ................................... F22 .......Fragrances & Cosmetics .................................................................................................. MEMBER
JC NEWMAN CIGAR CO ...................................................... Basement 2 ...................................A15 .......Tobacco ............................................................................................................................. MEMBER
JEAN-CHARLES BROSSEAU .............................................. Basement 2 ...................................N02 .......Fragrances & Cosmetics ..................................................................................................................
JT INTERNATIONAL ............................................................ Basement 2 ...................................B38 .......Tobacco ............................................................................................................................. MEMBER
KAILIS AUSTRALIAN PEARLS ............................................ Level 1 ...........................................Q11 .......Jewellery / Watches .......................................................................................................... MEMBER
KAIMAY – NEW .................................................................... Basement 2 .................................... M6 .......Confectionery & Fine Food ...............................................................................................................
KAJAL PERFUMES – NEW .................................................. Level 1 ...........................................N16 .......Fragrances & Cosmetics ..................................................................................................................
KALOO, CLAYEUX, KOKESHI ............................................... Basement 2 ..................................... L8 .......Fragrances & Cosmetics .................................................................................................. MEMBER
KARELIA TOBACCO COMPANY ........................................... Basement 2 ...................................C34 .......Tobacco ............................................................................................................................. MEMBER
KAVALAN SINGLE MALT WHISKY ....................................... Basement 2 .....................................A1 .......Wine & Spirits ...................................................................................................................................
KINMEN KAOLIANG LIQUOR .............................................. Basement 2 ................................... J36 .......Wine & Spirits ...................................................................................................................................
KIPLING DIVISION - VF EUROPE BVBA .............................. Basement 2 .................................. M20 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
KOSE CORPORATION .......................................................... Level 1 ........................................... T20 .......Fragrances & Cosmetics .................................................................................................. MEMBER
KOTO PARFUMS .................................................................. Basement 2 ...................................H10 .......Fragrances & Cosmetics .................................................................................................. MEMBER
KREMLIN AWARD - GRAND PREMIUM VODKA – NEW ..... Basement 2 ...................................K35 .......Wine & Spirits ...................................................................................................................................
KT INTERNATIONAL SA ...................................................... Basement 2 ................................... F37 .......Tobacco ............................................................................................................................. MEMBER
KUSMI TEA – NEW .............................................................. Basement 2 ................................... E26 .......Confectionery & Fine Food ............................................................................................... MEMBER
L’OCCITANE EN PROVENCE ............................................... Level 1 ........................................ HS09 .......Fragrances & Cosmetics .................................................................................................. MEMBER
L’OREAL TRAVEL RETAIL ASIA PACIFIC ............................. Basement 2 ...................................D19 .......Fragrances & Cosmetics .................................................................................................. MEMBER
LA CURE GOURMANDE – NEW .......................................... Basement 2 .....................................A8 .......Confectionery & Fine Food ............................................................................................... MEMBER
LA MARTINIQUAISE ............................................................ Basement 2 ..................................... L2 .......Wine & Spirits ...................................................................................................................................
LA PRAIRIE ......................................................................... Basement 2 ...................................K24 .......Fragrances & Cosmetics .................................................................................................. MEMBER
LA SULTANE DE SABA ........................................................ Basement 2 ...................................H18 .......Fragrances & Cosmetics .................................................................................................. MEMBER
LA-TWEEZ ........................................................................... Basement 2 .....................................E9 .......Gifts / Toys ......................................................................................................................... MEMBER
LABORATOIRES FILORGA – NEW ....................................... Level 1 ...........................................R25 .......Fragrances & Cosmetics ..................................................................................................................
LABOURE-ROI ..................................................................... Basement 2 .................................N202 .......Wine & Spirits ................................................................................................................... MEMBER
LACOSTE ............................................................................. Basement 2 ...................................K23 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
LANCASTER ........................................................................ Basement 2 .................................... N9 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
LEGO GROUP ...................................................................... Basement 2 ...................................G28 .......Gifts / Toys ......................................................................................................................... MEMBER
LEONIDAS ........................................................................... Basement 2 ...................................D31 .......Confectionery & Fine Food ............................................................................................... MEMBER
LES INTERCHANGEABLES – NEW ..................................... Level 1 ...........................................P10 .......Jewellery / Watches ..........................................................................................................................
LES SENTEURS GOURMANDES – NEW ............................. Level 1 ...........................................Q24 .......Fragrances & Cosmetics ..................................................................................................................
LIFETRONS SWITZERLAND – NEW .................................... Basement 2 ...................................A01 .......Electronics ........................................................................................................................ MEMBER
LINDT & SPRÜNGLI (SCHWEIZ) AG .................................... Basement 2 .....................................H2 .......Confectionery & Fine Food ............................................................................................... MEMBER
LOACKER............................................................................. Basement 2 ................................... J29 .......Confectionery & Fine Food ............................................................................................... MEMBER
LORIENCE PARIS ................................................................ Basement 2 ...................................K10 .......Fragrances & Cosmetics .................................................................................................. MEMBER
LUBRITRADE TRADING PTE LTD ........................................ Basement 2 .....................................H1 .......Wine & Spirits ...................................................................................................................................
LULU DK .............................................................................. Basement 2 ...................................G13 .......Jewellery / Watches ..........................................................................................................................
LUXOTTICA GROUP ............................................................. Basement 2 ................................... J18 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
LUZHOU LAOJIAO INT’L DEVELOPMENT ........................... Basement 2 ...................................B32 .......Wine & Spirits ...................................................................................................................................
LVMH FRAGRANCES BRANDS – NEW ............................... Level 1 ........................................ HS01 .......Fragrances & Cosmetics .................................................................................................. MEMBER
MACDUFF INTERNATIONAL ............................................... Basement 2 ................................. L202 .......Wine & Spirits ................................................................................................................... MEMBER
MAESTRANI ........................................................................ Basement 2 .....................................A3 .......Confectionery & Fine Food ............................................................................................... MEMBER
MANDARINA DUCK – NEW ................................................. Basement 2 ...................................H29 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
MARCEL ROBBEZ MASSON – NEW.................................... Level 1 ........................................... V11 .......Jewellery / Watches ..........................................................................................................................
MARCHON EYEWEAR ......................................................... Basement 2 ..................................... L1 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
MARCOLIN SPA ................................................................... Level 1 ........................................... S20 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
MARIE BRIZARD WINES & SPIRITS FRANCE .................... Basement 2 .....................................D3 .......Wine & Spirits ................................................................................................................... MEMBER
MARINA DE BOURBON ....................................................... Basement 2 ...................................B10 .......Fragrances & Cosmetics .................................................................................................. MEMBER
MARS INTERNATIONAL TRAVEL RETAIL ........................... Basement 2 ...................................N29 .......Confectionery & Fine Food ............................................................................................... MEMBER
MAUI JIM, INC. .................................................................... Basement 2 .....................................K9 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
MAVIVE ................................................................................ Basement 2 ................................... F18 .......Fragrances & Cosmetics .................................................................................................. MEMBER
MILI ..................................................................................... Basement 2 ................................. A202 .......Electronics ........................................................................................................................................
MISAKI ................................................................................. Basement 2 ...................................H23 .......Jewellery / Watches .......................................................................................................... MEMBER
MISSHA ............................................................................... Basement 2 .....................................G6 .......Fragrances & Cosmetics .................................................................................................. MEMBER
MOET HENNESSY ............................................................... Level 1 ........................................ HS15 .......Wine & Spirits ................................................................................................................... MEMBER
MOLIABAL ........................................................................... Basement 2 .....................................C8 .......Gifts / Toys .........................................................................................................................................
MOLINARD PARFUMS – NEW ............................................ Basement 2 ...................................G15 .......Fragrances & Cosmetics .................................................................................................. MEMBER
MONDELEZ WORLD TRAVEL RETAIL ................................. Basement 2 ................................... J26 .......Confectionery & Fine Food ............................................................................................... MEMBER
MORGAN & OATES .............................................................. Basement 2 ................................... J33 .......Fashion / Accessories / Luggage ...................................................................................... MEMBER
MOROCCANOIL ................................................................... Level 1 ............................................. T8 .......Fragrances & Cosmetics ..................................................................................................................
MOSQUITNO ........................................................................ Basement 2 ...................................G01 .......Gifts / Toys ......................................................................................................................... MEMBER
MYCADO PARIS – NEW ....................................................... Basement 2 ...................................N01 .......Confectionery & Fine Food ...............................................................................................................

21 – TFWA DAILY

TFWA ASIA PACIFIC EXHIBITION & CONFERENCE SHOW PREVIEW ISSUE 2016  EXHIBITOR LISTING



TAX FREE WORLD
ASSOCIATION
23-25, rue de Berri
75008 Paris France

Tel : +33 1 40 74 09 86
Fax : +33 1 40 74 09 85

Alain Maingreaud
MANAGING DIRECTOR

a.maingreaud@tfwa.com

Cécile Lamotte
MARKETING DIRECTOR

c.lamotte@tfwa.com

Produced by:

Ian Hill
PUBLISHER

ian@pps-publications.com

Paul Hogan
MANAGING DIRECTOR

paul@pps-publications.com

Ross Falconer
EDITOR

ross@pps-publications.com

Marta Dimitrova
ASSISTANT EDITOR

marta@pps-publications.com

Gavin Haines
Lucy Taylor
Tania Willis

ASSISTANT EDITORS

Richard Jende 
HEAD DESIGNER

richard@pps-publications.com

Samita Brant
DESIGNER

samita.brant@pps-publications.com

Grant Pritchard
PHOTOGRAPHER

photography@grantpritchard.co.uk

PPS PUBLICATIONS LTD
3a Gatwick Metro Centre

Balcombe Road, Horley, Surrey
RH6 9GA, United Kingdom

 
Tel: +44 1293 783 851
Fax: +44 1293 782 959

post@pps-publications.com

© PPS Publications Ltd 2016

TFWA Daily is distributed by:

NABEEL / CHRIS ADAMS – NEW ......................................... Level 1 ................. N21 ....... Fragrances & Cosmetics ........................................................
NATURAL AMERICAN SPIRIT GLOBAL DF .......................... Basement 2 ..........A17 ....... Tobacco .................................................................... MEMBER
NEBU MILANO – NEW ......................................................... Level 1 ................. N15 ....... Fragrances & Cosmetics ........................................................
NEMIROFF VODKA LIMITED – NEW .................................... Basement 2 ............C6 ....... Wine & Spirits .........................................................................
NESTLE ................................................................................ Basement 2 ..........K29 ....... Confectionery & Fine Food...................................... MEMBER
NEUHAUS............................................................................. Basement 2 ..........G26 ....... Confectionery & Fine Food...................................... MEMBER
NILAÏ PARIS ......................................................................... Basement 2 ..........L02 ....... Jewellery / Watches ................................................................
NOUBA PROFESSIONAL MAKE UP – NEW ......................... Basement 2 ..........G12 ....... Fragrances & Cosmetics ........................................................
NUXE .................................................................................... Basement 2 .......... J10 ....... Fragrances & Cosmetics ........................................ MEMBER
ODM DINGJUN INT. HOLDINGS LTD – NEW ........................ Level 1 ................... N9 ....... Jewellery / Watches ................................................................
ORCIANI ............................................................................... Basement 2 ......... H13 ....... Fashion / Accessories / Luggage ............................................
ORIGIN WINE – NEW ........................................................... Basement 2 ............A6 ....... Wine & Spirits .........................................................................
OSBORNE ............................................................................. Basement 2 ............P1 ....... Wine & Spirits ......................................................... MEMBER
P&G PRESTIGE .................................................................... Level 1 .................. V23 ....... Fragrances & Cosmetics ........................................ MEMBER
PANPURI .............................................................................. Level 1 .................. T11 ....... Fragrances & Cosmetics ........................................ MEMBER
PASCO .................................................................................. Basement 2 ............A9 ....... Electronics .............................................................. MEMBER
PASHMA ............................................................................... Basement 2 ............G2 ....... Fashion / Accessories / Luggage ............................ MEMBER
PATRON SPIRITS INTERNATIONAL AG – NEW ................... Basement 2 ............L5 ....... Wine & Spirits ......................................................... MEMBER
PAUL & SHARK .................................................................... Basement 2 ..........D11 ....... Fashion / Accessories / Luggage ............................ MEMBER
PERFETTI VAN MELLE GLOBAL TRAVEL RETAIL ............... Basement 2 ..........E29 ....... Confectionery & Fine Food...................................... MEMBER
PERFUMER’S WORKSHOP .................................................. Level 1 ..................U12 ....... Fragrances & Cosmetics ........................................ MEMBER
PERFUMES Y DISENO .......................................................... Basement 2 ............L9 ....... Fragrances & Cosmetics ........................................ MEMBER
PERNIGOTTI – NEW ............................................................. Basement 2 .......... J27 ....... Confectionery & Fine Food...................................... MEMBER
PERNOD RICARD ASIA TRAVEL RETAIL .............................. Basement 2 ......... N22 ....... Wine & Spirits ......................................................... MEMBER
PEUCH ET BESSE L’ EMOTION DU VIN – NEW ................... Basement 2 ......... N18 ....... Wine & Spirits ......................................................... MEMBER
PHILIP MORRIS INTERNATIONAL ....................................... Basement 2 ..........B35 ....... Tobacco .................................................................... MEMBER
PHILIPS ................................................................................ Basement 2 ..........K27 ....... Electronics .............................................................. MEMBER
PICA LÉLA ............................................................................ Basement 2 ..........F23 ....... Jewellery / Watches ................................................ MEMBER
PIMENTE .............................................................................. Level 1 .................. T15 ....... Jewellery / Watches ................................................................
PIQUADRO ............................................................................ Basement 2 .......... J19 ....... Fashion / Accessories / Luggage ............................ MEMBER
PLUM BLOSSOM – NEW ...................................................... Basement 2 ..........A20 ....... Tobacco ....................................................................................
PREMIER PORTFOLIO INTERNATIONAL LTD ...................... Basement 2 ......... M02 ....... Gifts / Toys ............................................................... MEMBER
PRINCE HUBERT DE POLIGNAC / HARDY – NEW .............. Basement 2 ............ J5 ....... Wine & Spirits ......................................................... MEMBER
PROTEGE INTERNATIONAL ................................................. Basement 2 ..........D36 ....... Wine & Spirits .........................................................................
PUIG ..................................................................................... Basement 2 ..........K11 ....... Fragrances & Cosmetics ........................................ MEMBER
PUPA .................................................................................... Basement 2 ............ J9 ....... Fragrances & Cosmetics ........................................ MEMBER
QIRINESS – NEW ................................................................. Level 1 ..................Q15 ....... Fragrances & Cosmetics ........................................................
RADLEY LONDON ................................................................ Level 1 ..................S16 ....... Fashion / Accessories / Luggage ............................ MEMBER
RECIFE ................................................................................. Level 1 ..................Q10 ....... Fashion / Accessories / Luggage ............................................
REFLECTA ............................................................................ Basement 2 ..........K18 ....... Jewellery / Watches ................................................ MEMBER
RENAISSANCE LUXURY GROUP – NEW .............................. Level 1 ....................R7 ....... Jewellery / Watches ................................................................
REVLON TRAVEL RETAILING ............................................... Basement 2 ............K2 ....... Fragrances & Cosmetics ........................................ MEMBER
RICOLA ................................................................................. Basement 2 ........... H6 ....... Confectionery & Fine Food...................................... MEMBER
RITTER SPORT ..................................................................... Basement 2 ............F8 ....... Confectionery & Fine Food...................................... MEMBER
RIVOLI................................................................................... Level 1 ..................Q23 ....... Fragrances & Cosmetics ........................................................
ROCKLAND DISTILLERIES – NEW ...................................... Level 1 ................. N22 ....... Wine & Spirits .........................................................................
ROYAL DRAGON VODKA – NEW ........................................... Level 1 ................. N20 ....... Wine & Spirits ......................................................... MEMBER
SABMILLER .......................................................................... Basement 2 ..........G27 ....... Wine & Spirits ......................................................... MEMBER
SAFILO GROUP .................................................................... Basement 2 ..........E18 ....... Fashion / Accessories / Luggage ............................ MEMBER
SALVATORE FERRAGAMO .................................................... Level 1 ............... HS07 ....... Fragrances & Cosmetics ........................................ MEMBER
SAMSONITE RED / LIPAULT ................................................ Basement 2 ..........F10 ....... Fashion / Accessories / Luggage ............................ MEMBER
SCANDINAVIAN TOBACCO GROUP...................................... Basement 2 ..........A26 ....... Tobacco .................................................................... MEMBER
SCHAEFER TRAVEL RETAIL ................................................ Basement 2 ......... N12 ....... Gifts / Toys ............................................................... MEMBER
SCHRODER & SCHYLER - WINE MERCHANT – NEW ......... Level 1 ................. N17 ....... Wine & Spirits .........................................................................
SCORPIO WORLDWIDE ........................................................ Basement 2 ........... D9 ....... Jewellery / Watches ................................................ MEMBER
SEKONDA ............................................................................. Basement 2 .......... J32 ....... Jewellery / Watches ................................................ MEMBER
SENNHEISER ....................................................................... Basement 2 ......... N10 ....... Electronics .............................................................. MEMBER
SHANGHAI TOBACCO GROUP CO. LTD ............................... Basement 2 ..........A16 ....... Tobacco ....................................................................................
SHISEIDO TRAVEL RETAIL ASIA PACIFIC ............................ Basement 2 ..........B20 ....... Fragrances & Cosmetics ........................................ MEMBER
SILVER BASE INTERNATIONAL DEVELOPMENT CO. LTD .. Basement 2 ..........B36 ....... Tobacco ....................................................................................
SKROSS ................................................................................ Basement 2 ............C4 ....... Electronics .............................................................. MEMBER
SLA PARIS ............................................................................ Basement 2 ..........E22 ....... Fragrances & Cosmetics ........................................ MEMBER
SOCATEC / BAG TAG DESIGN .............................................. Basement 2 ..........F28 ....... Gifts / Toys ............................................................... MEMBER
SPA CEYLON LUXURY AYURVEDA – NEW ........................... Level 1 ..................P17 ....... Fragrances & Cosmetics ........................................................
SPIRIT FRANCE ................................................................... Basement 2 ............ J1 ....... Wine & Spirits ......................................................... MEMBER
SPONGELLE ......................................................................... Basement 2 ......... H25 ....... Gifts / Toys ...............................................................................
STAEDTLER PREMIUM ........................................................ Level 1 ....................P9 ....... Gifts / Toys ............................................................... MEMBER
STEIFF .................................................................................. Level 1 ..................P12 ....... Gifts / Toys ............................................................... MEMBER
STORCK TRAVEL RETAIL ..................................................... Basement 2 ..........E31 ....... Confectionery & Fine Food...................................... MEMBER
SUN JEWELRY ..................................................................... Basement 2 ............C1 ....... Jewellery / Watches ................................................ MEMBER
TAKARA SHUZO ................................................................... Basement 2 ........... N5 ....... Wine & Spirits .........................................................................
TATEOSSIAN ......................................................................... Basement 2 ..........G32 ....... Jewellery / Watches ................................................ MEMBER
THE EDRINGTON GROUP .................................................... Basement 2 ......... H36 ....... Wine & Spirits ......................................................... MEMBER
THE HERSHEY COMPANY .................................................... Basement 2 ..........G29 ....... Confectionery & Fine Food...................................... MEMBER
THE LONDON N°1 ................................................................ Basement 2 .......... J02 ....... Wine & Spirits ......................................................... MEMBER
THE SPIRIT OF DUBAI – NEW .............................................. Level 1 ................. N23 ....... Fragrances & Cosmetics ........................................................
THOMAS SABO – NEW ......................................................... Level 1 .................. T16 ....... Jewellery / Watches ................................................ MEMBER
TIMELESS TRUTH – NEW .................................................... Level 1 ....................Q7 ....... Fragrances & Cosmetics
TORRES ................................................................................ Basement 2 ........... H8 ....... Wine & Spirits ......................................................... MEMBER
TOSCOW ............................................................................... Basement 2 ..........B18 ....... Jewellery / Watches ................................................ MEMBER
TOUS .................................................................................... Level 1 ..................R12 ....... Jewellery / Watches ................................................................
TRAVALO .............................................................................. Basement 2 ......... M10 ....... Gifts / Toys ............................................................... MEMBER
TRAVEL BLUE ...................................................................... Basement 2 ............G1 ....... Gifts / Toys ............................................................... MEMBER
TRAVELLER’S TROVE ........................................................... Basement 2 ..........C29 ....... Confectionery & Fine Food...................................... MEMBER
TREASURY WINE ESTATES .................................................. Basement 2 .......... J35 ....... Wine & Spirits ......................................................... MEMBER
TRU VIRTU ............................................................................ Basement 2 ............B9 ....... Gifts / Toys ............................................................... MEMBER
U’LUVKA VODKA .................................................................. Basement 2 ............B5 ....... Wine & Spirits .........................................................................
UNILEVER INTERNATIONAL TRAVEL RETAIL ..................... Basement 2 ..........G25 ....... Fragrances & Cosmetics ........................................ MEMBER
VAG ....................................................................................... Basement 2 ..........G11 ....... Fragrances & Cosmetics ........................................ MEMBER
VALRHONA ........................................................................... Basement 2 ..........F32 ....... Confectionery & Fine Food...................................... MEMBER
VANA TALLINN – NEW ......................................................... Level 1 ..................Q21 ....... Wine & Spirits ......................................................... MEMBER
VERSACE & VERSUS ............................................................ Basement 2 ............K8 ....... Fashion / Accessories / Luggage ............................ MEMBER
VINPROM PESHTERA SA ..................................................... Basement 2 ..........K32 ....... Wine & Spirits ......................................................... MEMBER
VINTAE LUXURY WINE SPECIALISTS – NEW ...................... Level 1 ................. N18 ....... Wine & Spirits .........................................................................
VON EICKEN ......................................................................... Basement 2 ..........B31 ....... Tobacco ....................................................................................
VSF INTERNATIONAL CONSULTING ................................... Basement 2 ............L4 ....... Wine & Spirits .........................................................................
WELCOS CO., LTD – NEW .................................................... Level 1 ....................P8 ....... Fragrances & Cosmetics ........................................................
WILLIAM GRANT & SONS .................................................... Basement 2 ......... N19 ....... Wine & Spirits ......................................................... MEMBER
WONDERFUL PISTACHIOS .................................................. Basement 2 ..........B28 ....... Confectionery & Fine Food...................................... MEMBER
WULIANGYE GROUP – NEW ................................................ Level 1 ..................R23 ....... Wine & Spirits .........................................................................
YANGHE DISTILLERIE CO LTD ............................................. Basement 2 .......... J34 ....... Wine & Spirits ......................................................... MEMBER
YUNNAN TOBACCO INTERNATIONAL CO LTD .................... Basement 2 ..........C38 ....... Tobacco .................................................................... MEMBER
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