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New product previews
This New Products Supplement is your indispensable guide to what’s hot at this year’s TFWA
World Exhibition. Exciting new innovations are being showcased across all product categories,
keeping the offer as fresh and fascinating as ever. Look out for more news on the latest
launches in subsequent issues of the TFWA Daily.

Get
rhythm
Burberry’s decision earlier this year
to take its fragrance and cosmetics
business in-house caused a perceptible stir in travel retail – when one
of the industry’s most iconic luxury
brands staked its claim on its own
scent operations, the fragrance
category sat up and noticed. As
expected, the Brit Rhythm fragrance
for men, the brand’s first scent since
the Burberry Beauty division was
formed in April 2013, has fast become
one of the sector’s most prominent
product launches of the year.
“Sexy and provocative, Brit Rhythm
is inspired by the exhilaration
and adrenaline of live music
and the electric energy of the
crowd,” described Christopher
Bailey, Burberry’s Chief Creative
Officer, whose catwalk shows are
characterised by their unrivalled,
moment-capturing soundtracks.
Music is at the heart of Burberry
activity globally, from shows and
events to the brand’s music platform
devoted to emerging talent, Burberry
Acoustic, and, fronted by These
New Puritans’ George Barnett, Brit
Rhythm brings this passion for
music to Burberry’s most significant
men’s fragrance to date.
Sexy and provocative, and rooted in
the energy of music, Brit Rhythm

Exceptional cognac
On the occasion of its 250th anniversary,
Cognac HINE is presenting its latest
creation: HINE 250. This exceptional
cognac is presented in a Baccarat
crystal decanter signed by Andrée
Putman, and is a limited edition of only
250 for worldwide sale.
“I had to choose a cognac with exceptional qualities,” commented Eric
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Forget, HINE’s Cellar Master. This led
him to a barrel containing eau-de-vie
selected in 1953 by François and Robert
Hine, who were then running the
company. The particularly
difficult weather conditions of the
year have given the cognac an
outstanding longevity.
“This Grande Champagne cognac

has a heart of black leather, heady
patchouli and styrax resin, which
emerges behind top notes of basil
verveina, spicy cardamom, and a shot
of juniper berries – played against
a base of sensual cedarwood heart,
incense and warm tonka bean.
Fittingly, the scent’s campaign is
making as roaring and contagious
a sound as the buzz surrounding its
release. Its digitally driven campaign
delivers the fire of live music to a
global audience with a dedicated
platform for music, editorial and
video in partnership with Noisey
music channel, and a collaboration of
Instragram’s leading photographers
in capturing imagery from live gigs
around the world.
Alongside the fragrance, Burberry
will highlight its English Rose collection of the show-stopping cosmetic
references first modelled in Burberry
Prorsum’s Womenswear Spring/
Summer 2014 Collection. The look is
a nod to the season’s light textures,
dusty colours and petal details,
with nude lips and rose shades for
the eyes. Soft colours seamlessly
enhance natural skin tones, while
lashes are left bare, and naturally
groomed brows complete the style.
Created by Burberry Make-Up
Artistic Consultant Wendy Rowe
under the creative direction of Bailey,
the collection features sought-after
Burberry Nail Polish in six luminescent pastel shades.
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needed 60 years to reach its peak and it
is the most exquisite cognac that I have
ever tasted since I have been at HINE.
The fine harmony of its aromas presents
a great richness of fruity flavours,
which is quite extraordinary for its age.
Underlined by opulent spicy notes, its
finish is rich in flavour and very long
lasting,” added Forget.
The decanter was designed by Andrée
Putman, and combines elegance
and simplicity.
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Freezing
time
Miles high in the Swiss Alps, seemingly
fragile plants and algae have learned to
thrive amid the harshest conditions on
earth, developing strategies to outwit the
environment, protect their own DNA and
flourish. Admired skin solutions specialist La Prairie has harnessed the survival
secrets of those Swiss extremeophile
plants and algae into the extraordinary,
youth-preserving Swiss Ice Crystal
Complex. This Complex transfers
their strength to the skin, allowing it
to become more resilient, acclimating
seamlessly to the daily extremes of life,
and serves as the formula behind La
Prairie’s two new, revolutionary
age-defying products.
The lavishly hydrating Cellular
Swiss Ice Crystal Cream offers
a nourishing daily moisturiser
with extreme benefits, helping
the skin adapt in a world of
extremes: stress, environment
and aging. The modern formulation – an oil-in-water gel-cream
– feels rich, but immediately
penetrates, turning skin to silk
as it revitalises the complexion
and works to fortify skin’s
resilience to life’s assaults for

Wild
swimwear
At TFWA World Exhibition Vilebrequin – the
renowned French fashion house that
redefined swimwear for men and boys – is
unleashing its adventurous new collection,
Namibian Safari. Inspired by the deserts,
canyons and rock art that seduced her
on her latest journey – a safari in Etosha
National Park, Vilebrequin Artistic Director
Zaza de Brito created the new range to
bring the wearer closer than ever to the
exotic. It is “an enchanting and extraordinary trip to a magical destination,” she
said. “Through this new collection, my goal
has been to share with you the beauty and
diversity of this immense land, Namibia, as
witnessed during my latest journey. Don’t
all children dream of getting that close

an ageless appearance.
The whisper-light Cellular Swiss Ice
Crystal Dry Oil meanwhile is hydrating,
nurturing dry oil that becomes one
with skin upon application. Containing a precious blend of pure oils and
age-delaying extracts – nature’s answers
to youth and beauty – as well as new
Swiss Ice Crystal Complex, the sheer,
weightless dry oil strengthens skin to
prevent moisture loss and keep skin
supple, emitting a non-oily, natural,
healthy glow.
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to animals?” Inspired by those worn by
surfers, its swim shorts offer an alternative
to traditional swimsuits, and are as desirable for their quick-drying fabric qualities
as for their innate fashion sense.
Also on show is the thrilling new footwear
collection. When Vilebrequin and Havaianas, two icons of the beach, came together,
the collaboration was bound to be a colourful one, and the two flip-flop styles that are
the result of their partnership do not disappoint in the vibrancy stakes. The first pair
comes in a lively turquoise, offset by shots
of orange inside the strap and in a turtle
print at the heel. Vilebrequin’s steadfast
signature, the turtle, also decorates the
full base of the second pair. In mid-blue,
it plays on the contrast offered by a strap
alternating between navy blue and white.

Blue Village AA4
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Iconic
jewellery
Antica Murrina is presenting its new Red
Carpet Collection for autumn/winter
2013-14. It combines a retro feel with
contemporary colours, re-examining the
theme of beauty through the muses of
movies from the 1950s and 1960s. The
collection features six lines. The Audrey line
consists of a necklace, bracelet and earrings
with mother of pearl and spotted effect
pearls, which provide a touch of freshness
and modernity.
The Grace line embodies the sophisticated

and dignified charm of Princess Grace. The
glass beads, in the bon bon style, feature
shades of soft and pastel colours. The
mother of pearl effect with silver leaf, and the
use of small fabric details, provide personality and elegance to the line, which consists of
necklace, earrings and fine bracelets.
The Greta line has a unique style and elegant
symmetrical shapes. The line is inspired by
the mysterious charm of the exotic dancer
Mata Hari, personified by Greta. The line
consists of necklace, bracelet and earrings,
matching the highlights and transparency of
its pearls with threads that make the pieces
elegant and refined.
The Egyptian headdress and bib necklaces
worn in Cleopatra are an inspiration for
the Elizabeth line. It combines a multitude
of beads in glass, arranged on multiple
threads. The line include necklace, bracelet
and earrings, featuring green and amethyst
colours and their gradiations.
The Jane line features lively, brilliant colours,
with geometric metallic elements interwoven
with threads of pearls. It comprises necklace,
bracelet and earrings in two variants –
pendants or cabouchon.
A captivating glass mouth is the common
feature across the Marilyn line. Available
in seven different colours, it consists of
necklace, bracelet and earrings with
glass inserts, fabric threads and small
metal chains, which provide character and
modernity.
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Lucky
number
Each year in Cannes, British American
Tobacco International excels in delivering
innovation, new thinking and a positive
outlook on the tobacco category - and
this year is no exception, as it brings its
brands to life through a set of dedicated
areas, each revealing the nature of a
brand and offering guests a glimpse of
how BATI can bring this approach to the
airport environment.
The spotlight will be shining on the
new Lucky Strike ‘Patterson’, a modish
packaging re-design featuring a contemporary take on the iconic Lucky Strike
logo, a new Vogue-exclusive offer perfect
for gifting and souvenir mindsets, and
the latest filter innovation
from BATI pioneered by Kent.
Conceived to communicate its
legacy as the true expression
of an authentic smoking
experience, Lucky Strike
‘Patterson’ is a tribute to
R.A. Patterson, who founded
the R.A. Patterson Tobacco
Company in Richmond,
Virginia in the 1850s. His
vision of creating the most
rewarding taste inspires what
BATI does to the present day.
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Speaking about the future, recently
appointed General Manager Christian
Löwe said: “In order to continuously
develop the category and further grow
our business we permanently face
the challenge to attract adult tobacco
consumers to our brands. Therefore we
need to drive adult smoker awareness,
interest and relevance, and, of course,
satisfy consumer moments. In a channel
as important and as premium as travel
retail, we are constantly reinventing retailing with the aim of creating
category excitement, not only for our
own business, but for the benefit of our
business partners, many of whom we are
looking forward to meeting at Cannes
this year.”

Bay Village
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Compact
glasses
B+D is presenting its new Folding
Collection at TFWA World Exhibition.
The concept has been applied to both
the Sunglasses and Reader lines,
resulting in fun, colourful, pocket-size
products that are easy-to-carry. They are
described as a perfect gift.
The ultra compact reading glasses are
a must-have item for people on the
move – they fit perfectly in your pocket,
handbag or travel kit. They come in
colours including light blue – grey, matt
brown – brown, matt metal – blue, dark
grey – red, matt black – black, matt blue
– brown. Available diopters are: +1.00,
+1.50, +2.00, +2.50, and +3.00.
The B+D Folding Sunglasses are a hip
and fun accessory that can be carried
in a pocket. This new line comes with a
practical exhibition unit that can be used
as a counter display or it can be added
to the sunglasses floor display. Available
colours include matt salmon/crystal
brown – matt tricolor – matt blue/demi
blonde – matt brown/crystal brown –
matt tricolor – matt green/crystal green

Out of
this
world

– matt black/crystal.
Consistent with the brand’s Danish
heritage and colourful identity, the B+D
Sunglasses 2014 Collection has a fresh
and fun attitude. With a strong combination of texture and colour, and a broader
selection of polarised and mirrored
lenses, the product lines – Classic,
Modern and Sport – are really worth
checking out.
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Courage and challenges, contrast and
crossed borders are the inspiration
behind the feminine new Spring/Summer
collection of Gattinoni ‘Planetarium’
handbags and accessories, being
presented by Marcorossi. Designed with
the creative woman in mind, geometric
shapes and an alluring colour palette
is sure to interest and astonish – the
visual embodiment of the fun and a
flirtation with fashion. Simple
and versatile materials
give the bags flexibility
for use on any occasion,
while the dichotomy
between the mix of
bold, strong shades
with neutral pastel
hues and the vintage
effect of Gattinoni’s
acclaimed ‘Planetarium’
print propels the pieces
to the forefront of the
fashion moment. New

soft, shopper bag shapes enriched with
fine detail are the signature style of this
refined and sophisticated collection.
During the course of 2013, a reimagined
brand image was conceived for Gattinoni.
Its focus is on foreign markets where
the Gattinoni brand is well known and
is positioned in the best retail locations
and department stores. Recently, six
doors have been opened in the duty
free distribution channel in the US, and
the brand’s new strategy is driving the
company towards a new corner concept,
and a new retail adventure.

Blue Village C16

Clear complexion

Sweet
novelties
New exhibitor
Haribo is presenting a range of novelties at
TFWA World Exhibition, including Starmix
500g. Starmix is loved for its iconic mix
of shapes – everyone has their favourite,
whether that’s a heart, ring, cola bottle,
egg or a Goldbear, Starmix has something
for everyone, with its range of jelly and
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foam sweets. These include orange,
lemon, raspberry, pineapple and cola
flavours – they are a perfect treat.
The Smurfs 450g features a combination of Haribo’s popular strawberry and
raspberry flavours, and an endearing
appearance. This product is primarily for
children, and is a must-have for all lovers
of the little inhabitants of Smurf town.
Pasta Basta Fruity Mix 450g is a unique,
colourful product with a sparkling fruity
taste. The striped bites have a sour
sugar coating, combining the flavours of
blackberry, apple, lemon and strawberry.

Bay Village Bay 11B

For more than 50 years, the name
MAVALA has been synonymous with
quality and longevity, thanks to its
targeted, top of the range treatments and
beauty products, developed in its own
scientific laboratories – the results of its
pursuit of perfection.
Today, as in the past, every MAVALA
product is manufactured in Geneva
according to the rigorous standards
and superior quality control that the
Swiss are renowned for. The new
‘MAVALIA Tinted Cream’ BB Cream
by MAVALA is a multifunctional
skin solution that protects and
hydrates the skin, while providing
colour correction and unity for
a luminously clear complexion.
With myriad active ingredients
including Hyaluronic Acid,
Ceramide 2, Vitamin E, and
Allantoin, it combines the
benefits of a day cream with
the properties of a foundation
for supple and flawless skin.
Its composition and texture
are perfect for all skin types,
and the formula also contains
innovative colour pigments, which
subtly balance light rays to help
diminish the appearance of skin
irregularities. ‘MAVALIA Tinted
Cream’ BB Cream is a beauty
must have for women who want
a quick and simple beauty ritual

without sacrificing a glamorous look
and a radiant complexion. Packaged in a
squeezable 50ml plastic tube, ‘MAVALIA
Tinted Cream’ BB Cream comes in six
subtle, blendable shades.

Riviera Village RG16
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Plush playthings
A fluffy red squirrel, a Chinese panda and
a baby polar bear are the adorable new
travellers on airlines across the globe,
as the WWF Plush Collection takes to
the skies thanks to Travel Retail Experts.
The gift presentation of the three furry
friends, which measures 15cm by 7cm
by 12cm, has been designed specifically
to suit the limited space available in an
inflight duty free trolley.
Manufactured from the highest quality
plush fabric with child-safe eyes, noses
and other features, the WWF inflight gift

pack is ideal as an impulse purchase for
travellers wishing to treat their children.
Travellers who buy items from the WWF
range have the added satisfaction of
knowing that their purchases have contributed towards the protection of endangered
animals in the wild.
Travel Retail Experts will exhibit these and
a wide range of junior fragrances, toiletries,
toys and accessories designed to delight
young travellers at TFWA World Exhibition.

Red Village M27

Fresh fragrances
Beauty Contact is launching a wide and
vibrant range of new fragrances this
year at TFWA World Exhibition. With
two Eau de Parfum fragrances already
launched in 2011 and six launched last
year, this year it will be showcasing six
new references of the Madonna Nude(s)
1979 © Body Sprays, each created to
harmonise the existing Eau de Parfum
lines. The fragrances are fresh, fruity and
floral, earthy and ultra feminine.
Furthermore, Beauty Contact will be
presenting Montegrappa Fragrances’
Nerouno for Men and Women in Cannes.
As with the men’s fragrance that was
launched last year, Nerouno for Women
was developed in Italy by Montegrappa’s

master perfumers, and drew inspiration from the beauty and serenity of the
Monte Grappa Mountains. This time the
focus is on a sweeter and more floral
composition, which gives the fragrance
a passionate, alluring and unmistakably
Italian feeling.
Also showcasing this year is ‘7’ by MS
Dhoni fragrances – the Indian Cricket
captain’s very own line of Body Sprays and
Eau de Parfums, designed and developed
under license to Beauty Contact. The line
includes six Body Sprays and six Eau de
Toilettes with one exclusive to travel retail
two-piece gift set.

Within every piece of Clogau jewellery is a
touch of the same rare Welsh gold as used
by British Royalty for over 100 years.
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The B. Art of Travel
Today, Bensimon has 35 own
stores (HOME and AUTOUR DU
MONDE) and distributes in more
than 25 countries through a selective network of high-end stores.
European, American, Asian and
Eastern clients are big fans of its
colourful, timeless lifestyle spirit.
‘Autour du Monde’ (around the
world) Bensimon concept stores
pioneered in the art of travel with
a whole range of travel pouches
– simple, light, comfortable, colourful items for day-to-day travels,

including bags, accessories and kits.
The new Bags Collection has
been created specifically by Serge
Bensimon for travel retail. They are
an extension of the SS14 Readyto-Wear displayed at its Paris
showroom.
Extensive collaborations for bespoke
projects are Bensimon’s forte. Its
latest one is for the Sofitel Group.
The more travel items for airlines,
hospitality and airports, the merrier.
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B_eautiful bags
B_bag is the newest creation by artisan
fashion house I SANTI; a vibrant,
eye-catching testament to the elegance,
exclusivity and undisputed quality of
the Milanese leather lifestyle brand.
Expressly designed with the travel retail
market in mind, B_bag is perfectly
tailored to the traveller who seeks a bag
with stylish functionality.
The reversible B_bag collection features
waterproof and anti-scratch material
in vivid prints on one side, and black
nylon on the other, so with just a simple
gesture the wearer can choose the
colour she prefers; the zip fastening along the side transforms the
handbag into a brand new design in
a simple, effortless motion.
Inside the bag is a pouch
with a zipper and strap for
keeping your essentials close
at hand, which, thanks to the
innovative shoulder strap,
doubles as a neat clutch
for last minute events.
The B_bag’s handles
are finely trimmed with
natural-coloured leather
that matches perfectly the
collection’s wide range
of designs. The bold
patterns are an update of the
memorable classic I SANTI motif,

the gobelin, re-imagined in effervescent
technicolour on white, as chic blue
porcelain and even in orange, rose and
blue fluro on black and white stripes for
a glamorous look, the modern range is
an irresistible and indispensible accessory.

Gifting
treats

travel sleeves for its classic 350g jars
and its popular one-a-day 7x30g gift
pack. It adds a Nutella World Mug limited
edition containing a collectable coffee
mug with a Nutella ‘N’ handle and a jar
of the famous spread.
Kinder Pilot is the brand new mascot
for Kinder, dressed in flying hat and
goggles, with two new skus designed
for children’s gifting – Kinder Pilot T7
containing seven Kinder Surprises
and a Kinder Pilot plush toy carrying a
backpack filled with chocolate.
The pralines collection sees the

Ferrero has a number of innovations up
its sleeve for 2014 and beyond, which
are intended not only to create further
growth opportunities for its brands, but
also to shake up the industry.
For Nutella, the new gifting range,
Nutella World, comprises decorative
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A shade
of style
Mondottica, the renowned designer
and distributor of high-quality
eyewear, is launching an array of
stunning new collections at TFWA
World Exhibition this year. Created by
one of the world’s most prolific denim
brands, Pepe Jeans’ new eyewear
collection is taking the fashion world
by storm. The collection replicates
the fun and contemporary designs
that are found in Pepe Jeans’ denim
wear and, bursting with fresh,

exciting designs in a rainbow of
colours, the pieces are a must have
for style savvy individuals.
Meanwhile, Mondottica is leading the
way on a creative journey unparalleled in the world of fashion with
one of its signature brands, Anna
Sui. Merging vintage styles with
current trends, Anna Sui’s eyewear
incorporates the same fanciful details
that have defined the brand since the
beginning, including its signature
rosebud insignia. Drawing inspiration
from Anna Sui’s fashion and accessories, the collection has been designed
to integrate flawlessly into her head to
toe looks, both on and off the runway.

Red Village K30

introduction of two new travel exclusive
packs designed specifically for Asia: a
Ferrero Rocher cube and a Raffaello
coffret.
Finally, Tic Tac introduces a new collectable series of T100 destination packs,
each decorated with the colours of a
country’s national flag. The first nine
destination sleeves are intended to be
listed as a set, so that travellers can
complete their collection as they travel
around the world.

Green Village J35
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In charge
Travel Blue, a world leader in travel
accessories, is unveiling TECH by Travel
Blue, a completely new range of ‘Connect
and Charge’ products, for the very first
time at TFWA World Exhibition. Over the
past 18 months Travel Blue has been
executing an extensive development
programme, resulting in an all-embracing range of over 130 products, all of
which are perfectly suited to the needs of
the modern traveller.
The new TECH by Travel Blue range has
been designed to meet every ‘Connect
and Charge’ need of today’s traveller,
with a product selection that includes
adaptors, USB chargers, headphones,
speakers and cables.
Within the Travel Blue TECH
range is the Power Anywhere
set, which features a
USB Home Charger, Car
Charger, Power Charger
and connecting cable, all
in one handy pack retailing
in airports and on-board
for around £49.90. The
innovative Twist & Slide
worldwide travel adaptor,
meanwhile, took two years
of in-house development to
perfect, and enables travellers
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to use their appliances safely in over 150
countries. With two built-in USB sockets,
travellers can not only connect their plug
to the local socket, but also charge two
additional appliances simultaneously.
“There are a good number of electronic
and electrical products on the market
but we felt that no brand was offering a
complete range of items to cover every
‘Connect and Charge’ need,” explained
Head of Travel Retail Jonathan Smith.
“We wanted to come up with a range that
was all-encompassing, easy to select
and buy and straightforward, yet at the
same time met all the demands and
standards of the modern day traveller.”

Red Village M24

Brand
new
Following the resounding success of its
two hugely popular ranges, TYKO – the
supplier behind irresistibly stylish
watch brands Breo and Hippie Chic – is
launching a new multi-brand strategy
exclusively for the travel market, under
the banner of TYKO TRAVEL RETAIL.
Exercising its expertise in the watches
and sunglasses categories, TYKO
TRAVEL RETAIL will cater to brandswitchers who like to experiment with
different brands, whilst also offering a
variety of different brands to attract
a wider audience.
At TFWA World Exhibition this
year, TYKO TRAVEL RETAIL will
be unveiling an array of trendsetting timepieces from its third
brand, One Tribe. Rob Morrison,
TYKO Founder and CEO, said: “We
are very excited to be exhibiting
our multi-brand strategy this year.
We have a very strong portfolio range
to showcase, including our new One
Tribe watch brand. We are extremely
confident that, with our expertise and
experience in this market, One Tribe
will be just as popular as our current
brands, Breo and Hippie Chic. Our main
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distribution segment focuses on travel
retail and we are hoping to use TFWA
World Exhibition to gain more listings
in the channel, while also expanding
our brand range through existing
partnerships.”
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Sweet exclusives
Mondelez World Travel Retail is bringing innovation and exclusivity to TFWA
World Exhibition with a range of products
designed to drive growth in the total
confectionery category in 2014 – the
company’s 20th anniversary year.
Toblerone is set to sparkle in 2014; it will
be more eye-catching, more premium
and more golden than ever. Meanwhile,
two world-class brands – Milka and Oreo
– combine for the first time. The Milka
Oreo Big Size tablet offers a combination of tender Alpine milk chocolate
and crunchy whole Oreo biscuits with
milk and chocolate cream. It is strongly
differentiated and a travel retail exclusive

design. In addition, the Milka Champiolada
300g is a limited edition Alpine milk chocolate tablet with delicious coconut flakes,
which is football-shaped to celebrate
upcoming football events in 2014.
The new travel retail exclusive Cadbury
Dairy Milk tablet range features classic
favourites Cadbury Dairy Milk, Cadbury
Dairy Milk Whole Nut, and Cadbury
Dairy Milk Fruit & Nut, presented in
an exciting new format and packaging
design. Meanwhile, Cadbury Dairy Milk
Marvellous Creations invite travellers
to experience two completely different
multi-sensory eating experiences – the
combination of smooth and creamy Dairy

Perfectly
precise
Philips Consumer Lifestyle is bringing a
new level of precision to men’s grooming at TFWA World Exhibition, with the
introduction of the world’s first laserguided beard trimmer – Philips Beard
Trimmer 9000. The unique, one-of-a-kind
trimmer helps men to plan and perfect
their desired beard style by projecting a
sharp red line onto the cheek, jawline or
neck exactly where the hairs will be cut,
enabling a perfectly precise symmetrical
look in three-day stubble or a full beard.
Around 80% of men who tried the Philips
Beard Trimmer 9000 at home said it
gives them the ultimate control and
precision to create exactly the look they
want.
The unique Philips Laser Guide is easily
activated – simply pressing the top of the
golden pen on the back of the trimmer
will pop up the guide, and instantly
activate the laser line. The Philips Beard
Trimmer 9000 features a similar dualsided cutting element to the one used
in the popular Philips StyleShaver. Men
can use the main trimmer to get perfect

Keeping
watch
Adidas Eyewear is ushering in a new era
of revolutionary eyewear technology with
the launch of its latest high-functioning
and innovative model, the tycane pro. The
revolutionary sports eyewear, designed
with high-octane sailing in mind,
features hydrophobic filter technology,
an exceptionally wide field of vision and
an ingenious design to ensure maximum
protection for the eyes.
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Milk Chocolate with Jelly Popping Candy
Shells and with Cookie Nut Crunch.
A new Bertie Bassett gift offer, Bertie
Bassett Sweet Surprise, targets both the
young and the young-at-heart in travel
retail. Filled with Liquorice Allsorts, the
gift format features a simple open/close

mechanism, and is both eye-catching
and easy to merchandise. A fun and
engaging product, the Bertie Bassett
Sweet Surprise is an ideal gift for any
Bertie fan.

Riviera Village RG5

Music on-the-go
cases, covers for the iPad mini, and
travel document cases, which are available in five colour combinations – plain
black, blue/turquoise, brown/berry, red/
black, and red/grey. The imitation leather
is of a high quality.

Blue Village G6

TROIKA is presenting SOUND+GO
– a stylish new speaker for Bluetoothcapable players. The designer Eduardo
Alessi has created the ideal combination
of modern technology and Italian design
for TROIKA. The SOUND+GO Bluetooth
speaker not only features a long battery
life of up to eight hours and outstanding
sound quality, but also has impressive
formal characteristics. It also accommodates music transmission via cable
– cables with auxiliary input connection
for digital music players with a
headphone output.
The speaker can be charged at all USB
ports, while the range of up to 15m is
very convenient in many situations.
The device, with a comfortable handle,
weighs around 220g. This compact
speaker is available in classical black/
silver or in dynamic white/purple. In the
spirit of ‘shared joy is twice as much joy’,
SOUND+GO will provide you and your
friends with many shared
sound experiences.
TROIKA is also
showcasing the COLORI
collection of credit card

Designed and manufactured by Silhouette International and developed in close
collaboration with professional sailors, the
tycane pro features large, strongly curved
10-base filters and shatterproof, waterresistant LST™ filters for an optimal view
at all times. A unique hydrophobic coating
and a flat frame design quickly repel water
droplets, without leaving streaks on the
filters. Particles of dirt and dust are simply
washed away. In addition, special channels
on the frame allow water to efficiently
drain from inside.
A dynamic ventilation technique prevents
the eyewear from misting up when the
wearer is giving it their all; if high winds
are proving a challenge, an additional

headband provides maximum grip, and
if the eyewear happens to fall overboard,
a floater integrated in the headband
makes sure it stays on top of the water.
The new model is available in sizes S and
L, in black/lime, black/grey, white/red

and grey/blue, and with special enhancements made to the ‘pro’ version, the
tycane is a must have equipment for any
kind of water sport.

straight lines on the face and neck, and
the precision element to get the details
right on troublesome areas around the
nose and lips. The Philips Laser Guide
has been optimised to work on all skin
tones and is proven to work on all hair
types and in all lighting conditions.
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Philips Global
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travel.retail@philips.com

A light world full of friends
Soft cuddly friend

Cozy nightlight

Adv Travel Retail magazine Mike-Sulley.indd 1

Portable guidelight

SoftPals Mike & Sulley are your child’s glowing light friends that softly light up their bedroom.Thanks to these
portable guide lights, your child can sleep safe and sound with a soft and cuddly companion by their side.
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Technical innovations
Travel Retail Innovations is showcasing a
mobile power hub with extended reach at
TFWA World Exhibition. Innergie LifeHub
makes it easier to charge and enjoy a
range of technical gadgets. It is a mobile
USB power hub that gives the freedom
to charge three devices simultaneously –
tablets, smartphones, or mobile devices.
A built-in InnerShield Power Protection
system prevents technical gadgets from
harm caused by short circuits, overheating, or excessive current or voltage.
Travel Retail Innovations is also

presenting the latest Remington shavers
and hair styling tools. The Hyperflex
(XR1330), Hyperflex Plus (XR1350)
and Hyperflex Pro (XR1370) have
pivoting and flexing heads to follow
the contours of the face, while the
advanced dual track cutting blades
ensure a close shave whether used
wet or dry. The shavers are cordless,
operated instead by powerful
rechargeable lithium batteries. For
the ladies, there is a range of hair
styling tools, including the conical

Athletic
accords
Puig is introducing a thematic array of
new fragrances at TFWA World Exhibition this year, as it brings forward two
robust and masculine scents influenced
by sport. Paco Rabanne Parfums loves
to tell stories, and its new reference
Invictus was born out of the desire to talk
about sport in a new way, playing up the
social fantasy it represents and going
beyond a strictly literal scent narration.
It aims to look past the typical ways of
selling freshness and tell a real story
through perfume. To make this olfactory
dream a reality, Paco Rabanne called
upon perfumer Véronique Nyberg, who
spent two and a half years creating the
textured scent with pronounced depth
and base that is Invictus.
Puig is also presenting Prada Luna
Rossa Extreme, a new masculine
fragrance extending the Luna Rossa
range. Prada Luna Rossa is named after
the Prada-sponsored sailing team which
recently reached the final of the Louis
Vuitton cup; the selection series for the

Silk Curling Wand (CI96W1) for
luxurious curls, and the Silk
Ultimate Styler (CI96S1)
split barrel tong and
detachable sleeve,
which creates
multiple looks.
Travel Retail
Innovations is also
showcasing the latest
covers, screen protectors and other accessories that
have just been released by Cellularline

Pieces of
paradise

most prestigious prize in sailing – the
America’s Cup. Blended by perfumer
Daniela Andrier under the creative
direction of Miuccia Prada, the scent
fuses an emotive and tenacious base
that mirrors the desire and commitment
of the Luna Rossa team, with a spicy
freshness and a sensual amber heart.
Designed by Yves Behar the bottle
retains the striking and emblematic
form of the original Luna Rossa bottle,
but in deep black – evoking the mystery
and intensity of the ocean and creating a
truly premium look and feel. Prada Luna
Rossa Extreme is available in 50ml and
100ml formats.

Inspired by the exotic contrasts between
symmetry and diversity in nature, MCM’s
Spring/Summer 2014 campaign ‘Arc to
Paradise’ celebrates liberation, a passion
for the unexpected and free-spirited
expressionism.
“I was inspired by the journey into the
modern paradise,” said Adrian Josef
Margelist, Chief Creative Officer of
German luxury label MCM. “My first
collection integrates the essentials of an

for the iPhone 5C – the new ‘low-cost’
smartphone by Apple.

Yellow Village B27/C29
Ark, enriched by the graceful diversity of
an Arcadia. The Arc, with its simplicity,
embodies the magnificence of flora and
fauna, conceived through the monochromatic iconography of the zebra and the
magical archetype of the snake.”
The collection is designed for discerning globetrotters worldwide and draws
from the natural characteristics of
the animal kingdom, making strong
features of creamy, pastel-like colours,
asymmetrical designs, and gilded curves.
The natural-chic Spring/Summer 2014
collection ranges from printed and
embossed leathers to classic Visetos
materials, boasting carnival hues in
paradise green, poppy red, empire yellow
and whimsical gold, juxtaposed against
wild and exotic prints.
Placing an emphasis on practicality
and functional features, the graceful
collection embraces novel eco-New
Digital Aesthetic trends, crafted from
lightweight materials and including internal pockets and pouches
to support the latest technological
accessories, while assuring personal
security with additional internal
buckles and zips.

Riviera Village RC4

Riviera Village RE19

Chocolate temptations
This season, packaging innovation is the
tempting centre of Guylian’s travel retail
approach, as the maker of the world
famous Belgian chocolates introduces
its award-winning Perlines (180g) and
Sea Horses (187g) in new stylish orange
tins exclusive to travel retail – a fantastic gift option, perfect as a keepsake
or souvenir. Perlines are a rich and
decadent taste sensation, and Guylian
has recently launched a brand new range
of the smooth-centred confection, each
presented in a white paper cup. These
exquisite chocolates position Guylian
in the ‘artisanal assortments’ segment
and with this new line Guylian aims to
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attract new consumers. Its marbled and
milk chocolate Sea Horses meanwhile
are filled with Guylian’s unique hazelnut
praliné, and are the most popular
shape in its seashell collection. In 2012
Guylian’s Sea Horse praliné chocolates
were awarded with 3 Gold Stars by the
prestigious International Taste and
Quality Institute (ITQI), and now are also
available in a new flavour – Vanilla – in
a 152g square box filled with 16 Sea
Horses to slowly savour.
At TFWA World Exhibition Guylian is
also highlighting its Temptations range,
which is being extended for 2013 with an
exclusive gift with purchase – an elegant,

chocolate brown lunchbox designed
in the shape of a real piece of
chocolate with the Guylian
Seahorse on the front.
Each box will
contain 20 Guylian
Temptations with
a mix of the three
most popular
flavours: original
praline, milk truffle and
dark praline.

Mediterranean
Village P13
www.tfwa.com
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Eclectic
offer

Essence
of nature
Nougat Naturals, the indulgent new
collection by Nougat London, is being
showcased at TFWA World Exhibition.
This luxuriant range of products has
been created using the finest of natural
ingredients, from Argan Oil and Shea
Butter to seaweed and Aloe Vera. It
centres around two essential oil blends
– one to uplift and revive and one to clam
and relax.
The Uplifting and Reviving fragrance
combines 10 essential oils to lift the
spirit and refresh the mind, including Bergamot, Lemon Myrtle, Ginger,
Lemongrass and May Chang. The
Calming and Relaxing fragrance
meanwhile is a blend of 11 essential
oils to soothe and restore the body and
soul, including Palmarosa, Sandalwood,
Roman Chamomile, Ylang Ylang and
Rose Geranium.
The new capsule collection contains
everyday essentials of Moisturising
Shower Gel, Hydrating Body Lotion and
Nourishing Hand Cream as well as the
beauty must haves; Refining Body Scrub
and Intensive Body Oil. A selection of
gifts finishes the range including a Travel
Set, a Hydrating Body Care Set and a
Hand Cream Duo.

Attire
with
aplomb
Repetto, the esteemed creator of exquisite ballet shoes and dance-inspired
ready-to-wear, is welcoming to the stage
its 2014 collection, The White Ballet.
Inspired by the romantic, archetypical
ballet style from which it takes its name,
the collection is one of pure, refined,
feminine outfits that communicate the
grace and elegance of dancers such
as Gisele, who lead the White Ballet
movement.
The new line boasts a magnificent range
of the French label’s signature articles –
coveted flat and heeled ballet-influenced
footwear – in an awe inspiring display of
colours. In the collection’s first release,
the line-up features fresh, bright shades
evocative of vibrant India, the second is

ne
w
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The newest trends and most cuttingedge innovations are taking centre stage
at Scorpio, where enticing colours and
combinations shine in its new watch and
jewellery offer. Scorpio’s iconic Aviator
range is designed and manufactured
exclusively for travel retail and its newest
models, the Gents World Time and World
Cities watches in various colourways
and Ladies models with interchangeable
straps or bezels, are sure to make an
impression. Butch brand Timberland
introduces a new ‘Campton’ watch for
Gents, while fashionable lines in the
increasingly popular designer Beverly
Hills Polo Club range include Gents
models with bold, striped straps. Ladies
versions are also offered for BHPC and
Montine, including models with trendy
oversized faces and Roman numerals

www.travel-blue.com

in popular rose gold. Pierre Cardin and
Andre Piasso are both delivering fashionable and versatile jewellery sets at affordable price points and Hot Diamonds will
unveil its latest price-busting offering exclusively for inflight, while
new brand Lydia is showcasing
its desirable man-made pearl
jewellery range.
Scorpio is also bolstering its
inflight offer with the new
range of ingenious toys and
gadgets from British innovations developer thumbsUp!.
Its range of intelligent lifestyle
solutions includes the form fitting,
waterproof Aqua Case for iPhone
and Eye Scope zoom lens for iPhones
4-5, as well as high-tech toys for kids
and grown ups, like the Smart Control
Sky Helicopter. Gadget brand ‘Travel
Easy Elite’ meanwhile is being rebranded
under the new name Travel Easy, and
is offering a great variety of products to
suit every travel need, with an accessible
price point of £20 and under.

cloaked in soft pastels to gently welcome
the Spring, while the third release bursts
forth with intense and vivid injections
of colour for the summer months.
Also in the footwear range, Repetto
embraces womanliness with the
curvy stilettoed Veronika, and
affirms its sporty identity with
the sophisticated Love sneaker.
In clothing, Repetto presents
harmonious and elegant
silhouettes, inspired by
the grace of dancers, in a
choice of the finest materials, clean-cut styles and
refined finishes, epitomising
the values of the brand. The
line combines subtle details
from the universe of ballet
with the codes of luxury and a
swirl of creativity. Highlights of
the Repetto wardrobe are the
Isadora asymmetric silk dress and
Dorothee flared organza skirt.

Bay Village
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Luxury
landscape
Coveted Italian creator of fabulous
functional bags, Mandarina Duck, is
showcasing its alluring range of designer
luggage and travel accessories at TFWA
World Exhibition, as well as introducing
for the first time its brand new SS14
collection ‘Landscape’. Landscape draws
inspiration from the future of travel, from
natural and urban influences, and will
mark a new starting point for Mandarina
Duck: “A new era where Mandarina
Duck can invent scenarios and where it
can interact with the existing world and
change it.”
The collection consists of three core
categories that define Mandarina Duck’s
products. The ORIGINAL Mandarina Duck
Landscape represents the distinctive

signature of the brand, with iconic lines
such as the MD20, the Sistema and
the Tank, which will be revisited each
season. The FUNCTIONAL Mandarina
Duck Landscape focuses on the unisex,
male and ultra functional aspects of
the collection, with models such as the
Revival, Alphaduck, Ebisu, Pablo and
Studio, feature resistant materials and
light yet strong and practical details.
The CONTEMPORARY Mandarina Duck
Landscape meanwhile demonstrates the
avant-garde language that has always
defined the brand. Robust designs with
a trend-conscious accent on colour,
styles, materials, graphics, patterns
and special fabrics, define the range,
which includes Creamy, Hera, Heritage,
Revenge, Rubik and Urban Traveller – a
trendy but functional line of versatile
solutions to suit the every need of citygoing travellers.

Bay Village Bay 19A
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Imaginative
jewellery
New exhibitor
PHANTASYA is Swiss fashion jewellery
with Swarovski Elements, which lives up
to its name – it is fantastically imaginative, authentic and aesthetic. The collection is extremely fashionable, but can
also fit the latest creations at any time.
Experience in domestic markets – mainly
from European department stores –
shows that correct price positioning,
alongside an eye-catching visual impact
and functional display system, can
generate excellent results if displayed in
high-traffic locations, such as airports,
airlines, and cruise lines.
PHANTASYA jewellery is of the highest
quality, combining Swiss design, attention to detail, and the application by hand
of the Swarovski Elements.
PHANTASYA is a recent entrant into
travel retail, and is already successfully listed onboard 30 cruise ships and
several airlines. Its participation at TFWA
World Exhibition is intended to increase
the brand’s presence in the travel retail
channel, where it is also looking at
airport locations.

Ambassadeurs
Village U4

Free
spirit
Enchanted Wings, the ethereal and
elegant new collection from Australian
jeweller Toscow, will be launched at
TFWA World Exhibition. The very embodiment of the carefree spirit, the highlight
of this captivating collection is a lustrous
mother of pearl butterfly, found hovering
amid Toscow’s renowned colourful and
sparkling crystals.

The enchanted butterfly is delicately
hand-cut and crafted, and set on pastelhued stones against fashionable rose
gold plating. The subtle new collection
has eight designs to choose from – with
prices ranging between US$69.00
(€50) and US$129.00 (€95) – including two pendants, one in full crystal
dome and one in a delightful circle to
cater for every taste. There is also a
necklace, as well as a bracelet, with
a sideways-positioned butterfly, and
three sets of earrings, ranging from
simple studs to long drop earrings,
and the collection’s signature piece is

a large cocktail ring with a butterfly
set on a large domed crystal base.
Toscow General Manager Francis
Ng said: “This is one of our prettiest
collections to date. It is understated
with a nod towards summer days.
We are excited to be launching this
delightful collection at Cannes this
year. We are renowned for our use of
beautiful crystal and retailers have
been requesting new adornments
from us. We are very proud of this
collection.”

Blue Village D9
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Opulent
array

Elegant
scent

L’Oréal Luxe Travel Retail is highlighting some of the season’s most soughtafter new products in beauty and
fragrance at TFWA World Exhibition
this year. Sì by Giorgio Armani is chic,
sultry, intense and soft at the same
time, and is one of the year’s major
launches in the fragrance category. A
modern chypre reinvented, it lingers
on the skin and captivates the senses.
Its refined bottle embodies the spirit
of the couturier, with a natural
elegance and pure, deep black cap, it
is the visual essence of Armani style.
At Lancôme, the spotlight is shining on
the covetable variations in the iconic
Trésor lineage of rose-influenced
scents. Trésor Eau de Parfum epitomises the iconic emotion of a sensuous carnal rose, interlaced with peach
and leather; Trésor Absolu de Parfum
is the manifestation of incandescent
rose suffused with amber; while the
new expression, Trésor Eau de Parfum
Lumineuse, possesses the sweet
freshness of a spicy rose illuminated
by a violet praline.
Yves Saint Laurent is highlighting
the irresistibly audacious and utterly
edgy Baby Doll Mascara Volume Effet
Faux Cils. Pigment micro-dispersion
creates long-lasting volume and
intense colour for a full open eye
effect. Alongside it is the lusted-after
Vernis à Lèvres REBEL NUDES. The
second act in the lipstick revolution
from Yves Saint Laurent, the luminescent range of lip colours boasts
bolder, more vibrant shades of nude.
L’Oréal Luxe Travel Retail is also
introducing for the first time its new
brand, Urban Decay – more than just
a beauty brand, its brazen names,
avant-garde shades and innovative
products transcend beauty and mix
femininity, audacity and fun.

Reminiscence is presenting its new
fragrance, Tonka, which is the latest in
its Oriental family of classics. Reminiscence entrusted the creation of its
new fragrance, composed around the
Tonka bean, to Fabrice Pellegrin from
Firmenich. Collected from the Amazonian forest of Venezuala, the precious
beans are transported up the Amazon
river in bags, and are then dried for two
months to allow the coumarin crystals
to form. A rich and dense base note is
subtly rounded off by a hint of honey.
The fragrance is said to be dressed in
mystery, style, joy and elegance.

Niveau 5 W1
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Up in
the Sky
Furla’s Spring Summer 2014 collection
is motivated by the colours of nature,
with each delivery inspired by themes of
weather, light and shade, and different
materials. The first delivery focuses
on soft, cool tones, with colours drawn
from blue skies and natural light.
Blues, hints of white, off white and pale
neutrals create chic combinations, while
the unusual use of wood and metallics
creates natural yet rich looks. Pony Lux
material in light tones and giaguaro
prints add a luxurious touch.
The second delivery sees brighter tones
introduced to create a soft, summery,
sporty feel. Various leathers and perforated looks combine with neutral tones,

Snacking
& gifting
Perfetti Van Melle divides its travel retail
range into two broad areas – snacking
and gifting. At this year’s TFWA World
Exhibition, it will be introducing several
new lines that it believes are perfect for
till point sales. These include Mentos
Gum Bottles in white sweet mint and
white green mint; each handy container
includes 65 pieces. Mentos Pouch Bag
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while new shapes with geometric structures in natural finishes give harmony
and softness to the collection.
The final elegant delivery combines
natural tones with bright Atlantic,
vitamina, sole and Ink colours. Large
stripes, colour blocking and the use
of materials such as straw, denim,
pvc, cork and canvas with traditional
leathers and gomma gel creates both
classic and ultra modern
shapes.
The popular animal
prints remain, though
more subtly introduced, while the
Furla padlock has
been reshaped with
a new round classic
lock on all styles
except the gomma
gel line.
The collection is
divided into various

lines mixing with successful carry over
lines, some upgraded with new styles,
materials and colour combinations.

is a brightly coloured premium resealable pouch bag containing 175g Mentos
Dragees in three flavours – mint, fruit
and strawberry mix, which is ideal for
snacking and sharing. Smint Spearmint
features a new look dispenser of 120
pieces – a perfect till point sales item.
To support the products, Perfetti Van
Melle is also offering retailers a checkout
merchandising unit that can be filled with
a wide range of products alongside its
sugar confectionery.
Perfetti Van Melle has also identified
new gifting opportunities for adults
and children in the on-shelf offer.

Mentos Jumboroll Dutch Design is a
new look for a classic favourite. It is
the first limited edition pack design
for Mentos mint dragees. The first is a
typical Dutch design from PVM’s home
country, but future offers could include
tailor-made designs for specific retailers or regions.
Also on display at TFWA World Exhibition will be the Chupa Chups Mega
Chups Limited Edition, the Mini Mix Bag,
and the Chupa Chups Smurf House.
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Awardwinning
sparkle
Buckley London – four times winner of
the Best Costume Jewellery accolade at
the UK Jewellery Awards – is launching
a number of exquisite new collections at
TFWA World Exhibition. Building on its
award-sweeping Russian Trio and I Love
You bracelet designs, the designer of the
coveted, bejeweled pieces is extending
its sought-after Rose Gold collection with
an array of new styles.
The new ranges incorporate
rose gold plating and
Buckley London’s signature
micropavé detailing, which
uses beautiful, high quality
Cubic Zirconia crystals.
The Rose Gold Elegant Twist
line incorporates rhodiumplated detail throughout, while
the modern Sleek Sparkle
Stacker features Buckley
London’s signature pavé
crystals, and the Rose
Gold Bezel range offers
a chunky bracelet with
white crystals tightly knit
together to form gorgeous

Travel
atomisers
Travalo understands the importance of
a diverse product portfolio, particularly
within travel retail, and is constantly
working to expand its award-winning
fragrance spray range. Its latest innovation – the Travalo Pearl – is described
as a masterpiece in micro-engineering
and elegant simplicity. The Pearl is a
more substantial model than the existing
superlight travel atomiser models. It
features an innovative new spray system
that requires no cap and can be used
easily with one hand. Luxurious to hold,

sparkling bezel accents.
Buckley London is also introducing its
stunning interchangeable earring collections, creatively designed to fit together
perfectly. The gold-plated, monochrome
stoned FourEver line and the vibrantlycoloured crystal Infinity range take the
solitaire stud from simple elegance to
sparkling glamour, allowing the wearer
to become their very own personal stylist
and change their look with up to 16
different combinations.
Both sets are made from the highest
quality materials and are presented in a
delightful gift box.

Red Village H4

it is pitched at a higher price point of
£29.99 (€34.99 or $50) and is described
as the ideal unisex gift. The Pearl also
offers travel retail channels an entirely
different model, price point and, therefore, sales proposition.
Like all Travalo fragrance sprays, the
Pearl is approved to carry onboard.
It holds more than 70 sprays of
fragrance and can be refilled time
and time again. The Pearl takes pride
of place in the Travalo portfolio at
TFWA World Exhibition, alongside the
Excel, Touch, Skyline, Touch Rollerball, Swarovski Edition and Skyline,
Swarovski Edition.

Seaforce Chrono
01.0643.103
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Visit us at TFWA:
Bay 17B
Bay Village
Level 1

www.tfwa.com

NEW PRODUCTS

TFWA WORLD EXHIBITION ARRIVALS 2013

Innovative
gifts

Chocolate
delights

Innovative travel and gift company Flo
Accessories has appointed Sea & Sky
Inflight Supply as its inflight agent for all
markets outside the US, UK and Ireland.
Sea & Sky Inflight Supply offers the full
range of Flo Accessories products to
the airline sector, including the unique
100% universal Flo Fragrance Atomizer,
Organizer Pouch, Crystal Travel Nail
File Set and Celebrity LED Mirror. These
items, along with a number of innovative
new lines, will be presented by
Flo on the Sea & Sky Inflight
Supply stand at TFWA World
Exhibition.
Oren Goshen, Head of
Travel Retail, Flo Accessories, commented: “We are
thrilled to be working with
Sea & Sky Inflight Supply for
the airline sector. The company
has a fantastic reputation internationally
and is, we believe, very well positioned to
build our business inflight – particularly
for the Flo Fragrance Atomizer which we
believe is a ‘must-stock’ item.”
The Flo Fragrance Atomizer is said to be
the only type on the market with a glass
holder, rather than plastic, which means

Leonidas will present its collection of
premium Belgian chocolates at TFWA
World Exhibition, including the new
Leonidas Disney Collection. This new
collection offers customers a choice of
items at three different price points, each
decorated with the cartoon characters.
Two of the items contain individuallywrapped napolitains featuring four
Disney characters: a 200g clear
cellophane pouch with Mickey
Mouse on the front containing 33 napolitains (a
selection of white, dark
and milk feuilletine thin
square chocolates); and
a 400g gift tin in navy
blue decorated with
white polka dots and
images of Mickey and
Minnie Mouse, containing
66 wrapped napolitains.
The third item is a round
Mickey and Minnie 290g
gift box, decorated with
polka dots and a large
picture of the famous duo,
which contains 20 Mickey
Mouse-shaped pralines.

the fragrance inside is not affected by
chemical reaction or temperature. It is
also 100% universal and can be used on
all designs of fragrance bottles – even
those without a spray nozzle.
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Category
exclusives
new BraceleT ediTions
Glow in the Dark &
Kids Bracelet

Trendy & Functional
Mosquito Protection
MOSQUITNO FOR TRAVEL RETAIL & DUTY FREE
You will get familiar with the trendy travel concept
carried out by MosquitNo, our tax free products, such
as the Anti Mosquito Polo Shirts and other novelties
for 2013-2014. In addition to our current collection
of stylish and trendy accessories for personal use,
we’ve developed new products in the field of
mosquito and insect protection for the Travel Retail,
Duty Free and Leisure Industry. Welcome in
our MosquitNo stand Green Village H56.

Green VillaGe H56

www.mosquitno.eu

Mars International Travel Retail (MITR)
is introducing a number of category
exclusive launches for 2014. Focusing
on key brands M&Ms, Celebrations
and Maltesers, the offer targets the
fast moving family and informal gifting
sectors.
For 2014, MITR is putting additional
emphasis on souvenir gifting with the
new M&M’s blockbusters. The offer
includes a fun range of M&Ms Travel
Mugs with general travel designs
featuring airport themes and specific
location themed mugs for the M&M’s
shop-in-shops. Continuing the souvenir
theme, a range of colourful city-specific
M&Ms Candy Dispensers are also being
introduced.
A new travel retail exclusive design has
been introduced to replace the original
M&M’s Car Dispenser. This conveniently
boxed dispenser is perfect for shelf
display with easier to read ingredients
and instructions on the decorative box.
It also features a new state-of-the-art
dispensing mechanism.
MITR is also tapping into the personalisation trend with the exclusive
Celebrations Big Sweet. The 310g box
has been designed to represent a giant

Also being introduced are the new
premium Leonidas 100g chocolate
tablets, made from 100% cocoa butter, in
four flavours: smooth rich milk chocolate, intense 70% cocoa dark chocolate,
crunchy Dark Nibs with crushed cacao
beans, and pure creamy white chocolate.
Meanwhile, the new Dora Box Truffles
Assortment 280g offers 22 premium
truffles in three flavours: Fine Orange,
Coco, and Pistache.

Blue Village D24

gift-wrapped chocolate. Customers can
choose boxes with one of three appropriate gift tags – heart, gift box or star
shaped – allowing them to write their
own personal message.
Mars is also introducing an ITR exclusive
brand – the Maltesers Teasers range,
offered in pouch, sharing bag and bucket
formats. The most popular chocolate
in the Celebrations mix, Teasers is now
offered in its own right.
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Trendy
watches
Lambretta Watches is showcasing the
Cielo Fashion concept, featuring 19
different colours to create your individual
fashion look. The watches are inspired
by the 1960s and the days of Lambretta
scooters. The Cielo Pin-up Collection
adds a fun retro twist to any outfit. It is
available in three different dotted and
three striped patterns on both the dial
and leather strap. Meanwhile, the Cielo
Metallic Collection allows you to easily
transform your look from day to evening.
The watches come in three glamorous
colours: Metallic Hot Pink, Metallic
Eclectic Blue and Metallic Frosty Silver.
Also being presented are the Panos
Emporio Watches, which are elegant
fashion accessories inspired by the light
of the Mediterranean Sea. The watches
are named Atlas and Calypso – each
available in six styles. They come in
classic colours, as well as some more
luxurious and bold combinations. Both
Calypso’s (35mm) and Atlas’ (42mm)
stainless steel cases feature a hardened
mineral crystal and luminous hands.
They are water resistant to 100m and
are available with either a stainless steel

Elegant
jewellery
The Fifth Season by Roberto Coin is
elegant jewellery, which celebrates
different expressions of femininity – captivating, seductive or delicate.
Original designs, innovative techniques,
extreme volumes, mother of pearl,
colours and most of all silver, which is

bracelet or a soft premium silicon strap.
Finally, also being showcased are the
Velox watches. Their futuristic design
combines simplicity with a Scandinavian
touch.

Yellow Village F60
treated by the maison with the care
which was up until now dedicated
exclusively to gold, are meshed
together as unedited weaves which
look dynamic and modern, and carry
a soul as wise and old as the tradition
within them.
The jewellery that comes to life is the
symbol of an elegance which follows
and participates in the world’s frenetic
rhythm, without falling apart.

NEW
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Discover Guylian’s brand new Vanilla Cream
Seahorses made from the finest milk or white
Belgian chocolate. An exciting new experience
for Guylian lovers to enjoy!
VISIT US: MEDITERRANEAN VILLAGE P13

www.tfwa.com

NEW PRODUCTS

TFWA WORLD EXHIBITION ARRIVALS 2013

Exquisite
malt

Space
watch

Ian Macleod Distillers is presenting a
rare, limited edition 35-year-old bottling
of Glengoyne Highland Single Malt
Scotch Whisky. The exquisite malt is
expected to become a rare collectors’
item, with only 500 decanters released
for sale globally.
The bespoke hand-blown crystal
decanter is engraved with gold inlay and
individually numbered on its gold collar.
Presented in a solid oak lacquered gull
wing box with a hand-stitched ‘Bentley
Red’ leather interior and base, the gift
box also comes complete with an individually numbered leather book, which tells
the story of the brand.
Iain Weir, Marketing Director for Ian
Macleod Distillers, commented: “The
Glengoyne 35yo is an exceptionally
rare whisky. Distilled in the 1970s
and 35 years in the making, this rich
malt is golden in colour with tropical
fruit intensity and a liquorice and dark
chocolate finish. It’s truly outstanding.
The beautifully designed packaging is
in keeping with the distinct and stylish
design of the enhanced brand collection,
launched last year.”
Meanwhile, Ian Macleod Distillers is also

New exhibitor

Sunny
side up
Marcolin, a global leader in luxury
eyewear, is presenting the prestigious
Balenciaga collection of eyewear
at TFWA World Exhibition. The new
sunglasses line embodies the brand’s
signature style and is dedicated to an
exclusive female public. They represent
an elegant, extreme and avant-garde
style that, with its architectural inspirations, gives rise to a highly distinctive
collection. The balance of the flowing
silhouettes and variety of accents results
in a wonderful harmony that speaks
to the Balenciaga heritage. In model
BA0009, a ‘crackle’ effect in black or
white leather evokes a marbleised finish
– the key concept behind the designer’s
Fall/Winter 2013 collection.
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introducing Wincarnis 1887 liqueur, which
is based on a modern interpretation of
a classic Victorian recipe for Wincarnis
Tonic Wine. It has a rich, smooth taste and
eye-catching packaging.

Red Village L7
Alongside it is the fresh new Tom Ford
eyewear collection, an astonishing and
well-balanced range that is the outcome
of intense research into design, colours
and innovation. A perfect mix of Tom
Ford’s timeless heritage melting into
vintage shapes, sophisticated but easy
to wear styles carrying the brand’s
covetable DNA, and iconic fashion
statements enriched with bold and
captivating elements, make the Fall/
Winter 2013-14 collection something that
will bewitch and attract with seductive
appeal. Exceptional and unique acetates
with iridescent chalk strike effects
– developed exclusively for the Tom Ford
Eyewear collection – are introduced
for selected feminine models. A wider
colour range enriched by new captivating
nuances, clever combinations between
acetate and metal as well as polarised
lenses add freshness and ingenuity to
these styles.

Yellow Village B19

As the official watch partner in the space
project of SXC (Space Expedition Corporation), Luminox is committed to making
passenger space flights possible. SXC
will perform daily commercial flights into
space as of 2014. Passengers will have
a life changing experience viewing
planet Earth from 100km high.
The Luminox space watches will
be worn by the astronauts and
passengers of the SXC spaceships and are being developed
together with the input of test
pilots and astronauts that
can withstand the incredible
G-Forces and weightlessness
encountered during spaceflights. The collection is slated
for release at the beginning of
next year.
Luminox, a first time exhibitor, will
showcase prototypes of the space
series on the Mondaine Watch stand
at TFWA World Exhibition. Exciting
prizes can be won in a lucky draw
competition on the stand – so drop by
and try your luck!

Fresher
flavour
Imperial Tobacco has introduced a new
travel retail offer for Gauloises Blondes:
Duo. This capitalises on the current
crushball filter technology trend, which
allows smokers to determine the
strength of the menthol flavour in their
cigarette. Gauloises Duo incorporates
an innovative freshness capsule hidden
in the filter, which can add additional
flavour on demand. Consumers simply
press the filter to crack the capsule,
releasing a burst of flavour into the
filter, instantly creating a
‘fresher’ cigarette.
Imperial Tobacco is also revealing a
new global design for Davidoff at this
year’s TFWA World Exhibition. Offering
smokers ‘a touch of luxury for everyday’, this pack and carton rejuvenation
retains the key iconic design elements
of Davidoff, while adding sophisticated
design elements and detail that takes
the brand to a new luxury level. While
the Davidoff cigarette blend remains
unchanged, subtle improvements have
been made to the filter tipping, in line
with the overall upgrading of the brand.
Meanwhile, two new flavour variants
are being added to the Montecristo

The international bestselling model,
Luminox NavySEAL Colormark, is
already successfully listed at Zürich
Airport and onboard a variety of internationally renowned airlines. KLM will
be the official launch partner for the
space watch in travel retail, starting in
spring 2014.

Marine Village R4

Mini range. Montecristo Mini Aroma
and Montecristo Mini Aroma Filter have
been introduced to capitalise on the
continuing growth in mini cigars and the
trend towards flavoured products. Like
the existing Montecristo Mini Red and
Blue, the new Aroma and Aroma Filter
versions are made from 100% Cuban
tobacco, and both offer a hint of vanilla.
Finally, Imperial Tobacco is also introducing new 100% Cuban tobacco Cohiba
White Mini and Club cigars at TFWA
World Exhibition.

Golden Village GO6

www.tfwa.com

TFWA WORLD EXHIBITION ARRIVALS 2013

Olfactory
excellence
The height of irresistible charm, Honey is
the spontaneous new fragrance to burst
forth from the Marc Jacobs scent revolution, and channels the eclectic appeal
of Jacobs’ Dot signature while adding
its own golden touch. In its packaging
bold stripes, feminine dots and a punch
of colour meet in a graphically clever
mix that reflects his inventive play on
classic lines and patterns, while its
scent is happy and energetic, with sunny,
enticing accords and a touch of the
unexpected.
Coty is highlighting Honey and an
alluring array of the market’s
most coveted fragrances at
TFWA World Exhibition this
year, including Roses de
Chloé, the new signature
celebrating five years of
olfactory elegance at
Chloé. A new reference to its roseinfluenced family
of timeless
classics, Roses
de Chloé exudes
an incredible
freshness, enhanced

by bergamot and joined by a heart of
Damascena rose essence, modernised
with magnolia. Left on the skin is the
trail of white musk and amber, the signature of the Chloé house.
Also on show are the newest references
by Calvin Klein: The urban and original
new DOWNTOWN fragrance for women
– a balance of feminine woods and soft,
floral scents culminating in a confident, modern fragrance with a unique
signature and an unexpected edge –
and ENCOUNTER FRESH Calvin Klein,
which blends an invigorating energy
with rich wood notes for a modern and
captivating accord.

NEW PRODUCTS

Premium
wines

Marine Village Foyer 3
New exhibitor
Diverse Flavours is exhibiting for the
first time at this year’s TFWA World
Exhibition.
Anthony Budd commented: “We are
extremely pleased to have been
awarded a stand at this year’s exhibition and we are really looking forward
to showcasing our range of premium
South African wines for the first
time at Cannes. We have exhibited
for the last three years at TFWA Asia
Pacific, which has been fantastic, but
now we can look forward to meeting
old friends and making new ones at
Cannes! That really is the essence

of TFWA and our wonderful duty free
industry!
“We have a great story to tell,
and we will be showing – and
tasting – award winning wines
from Cederberg (highest winery
in South Africa), Ernie Els Wines
(owned by the famous golfer),
Avondale (organic/bio-diversity
wines), Deetlefs (second oldest
winery in South Africa under same
family ownership), Eagle’s Nest
(steepest winery in South Africa),
Hidden Valley (from the top terroir
in Stellenbosch), Mount Vernon
(boutique wines), Napier (from
Wellington), and Raats Family Wines
(Cabernet Franc specialist with
many accolades from Robert Parker
including the highest rating, 96, for
a South African wine). So it should
be a great show!”

Red Village L34

Balmoral
Dominican Selection
The Balmoral Dominican Selection
Collection 12
offers a luxury assortment box
containing Small Panatela, Panatela
and Corona cigars. To produce these
high-quality cigars, modern
craftsmanship is combined with the
finest tobaccos from the wide region of
the Caribbean. Taste the authenticity.
Expect the unexpected.

The Real Dominican Experience

Visit us at Yellow Village H49
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Elegance is all
For more than 65 years, Repetto – the
icon of luxury, artisanal ballet wear
– has been taking its inspiration from
exceptional women who achieve the
impossible on a daily basis, from the
experienced principal dancers who defy
gravity to young prodigies full of hope.
Now, Repetto has decided to open a new
chapter in its history, with the launch of
its first perfume – being introduced for
the first time at TFWA World Exhibition
by Inter Parfums.
Embodying the values of the women that
inspired it, the Repetto fragrance has an
elegant aura driven by a subtle signature,

providing self-confidence and lifting the
body into the air like a Carlotta ballerina.
Created by perfumer Olivier Polge, the
fragrance has rose at its spine, rolling
over the skin like a satin ribbon and
opening into optimistic pear and cherry
blossom accords. Beneath essence
of rose fusing with orange blossom, a
bewitching floral heart arches towards
a powdery base like a dancer in her
partner’s arms. Then comes the sensual
pas de deux between vanilla pod and
warm amber wood to create a tender,
delicate and refined perfume.
Its subtly tinted, frosted glass bottle

bears a satin ribbon identical to that used
on the famous Carlotta ballerina. Knotted
at the neck, sealed with the brand’s
iconic lower-case ‘r’ and weighted with a
drop pendant, it is the height of elegance

– a visual representation of the French
firm’s internationally recognised values.

Ambassadeurs
Village V9

Sensational design

Trendy timepieces

Uniqueness and versatility are the
defining characteristics of SUN Jewelry’s
ornate new ONLY LOVE collection, being
showcased at TFWA World Exhibition.
Each piece in the collection can be
attached to others freely, meaning the
wearer can become their own personal
stylist, transforming her jewellery into
an unrepeatable and personal accessory. Every sophisticated element in the
collection is designed to be given in a
heartfelt moment, contributing to the
beautiful memories that flourish in the
important occasions in life.
The fine jewellery specialist will be introducing an array of extraordinary pieces in
Cannes, including necklaces, bracelets and
pendants, each intuitively designed using
beautiful, hand-selected materials such
as Burmese Jadeite, Coral, Cubic Zirconia, and crystal. The collection’s name,
‘ONLY LOVE’, was inspired by the stirring

Jacques Lemans is presenting its new
MIAMI series of watches, which feature
an innovative design. Leather or silicone
enclosed into the body, combined with

message behind singer Nana Mouskouri’s
most famous lyric, a message that is
communicated in the detail of every piece
in the range: Wear SUN Jewelry and allow
your innermost feelings to last forever - all
that matters in life is love.

the different trendy colour combinations, makes the watches a massive
eye-catcher.
These trendy timepieces are also
functional – they are 20 ATM water
resistant. The star of the series is the
MIAMI 1-1776, which is richly decorated
with Swarovski crystals and is sure to be
loved by all fashion-conscious women.
Jacques Lemans leaves nothing to be
desired and has brought 75 different
styles – for him and her – onto the
market.
For women, the 1-1776G model has
a high-grade leather strap, shiny
Swarovski crystals and a special cut dial
with date opening. Meanwhile, for men,
the 1-1784F model has a high-quality
silicon strap and special cut dial with
date opening.
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Maritime
roots
International Beverage will be making
waves at TFWA World Exhibition with the
presentation of the smooth and distinctive Old Pulteney single malt Scotch. The
Pulteney Distillery is one of the most
northerly on the UK mainland – and
whisky connoisseurs even say they
can detect a faint hint of the sea in the
delicious malt, thanks to its windswept
location and close proximity to the
North Sea.
In recognition of the whisky’s strong
maritime heritage and long-standing
involvement with sailing, Old Pulteney
has partnered with the Clipper Round the
World Yacht Race to enter the Old Pulteney
yacht – part of the newly designed Clipper
70 fleet – in its debut in the ninth edition of
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the world’s longest ocean race.
Old Pulteney Senior Brand Manager
Margaret Mary Clarke said: “We are
thrilled and very proud to unveil our
partnership with the 2013-14 Clipper
Round the World Race, which will be our
biggest global sponsorship to date. Our
whisky is enjoyed by people who love
sailing, and with Clipper we are looking
forward to embarking on the sailing
adventure of a lifetime.”
Known as the ‘Maritime Malt,’ Old
Pulteney is matured in hand-selected
oak casks, and the resulting whisky
has been acclaimed for its excellence,
its smooth drinking style and faint air
of the sea. It holds the coveted title of
‘World Whisky of the Year’ for 2012 in Jim
Murray’s Whisky Bible – one of the industry’s highest accolades. The whisky also
achieved top 10 status in the UK single
malt market in 2012, and is flourishing in
many other countries around the world.
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The Taste of
Happiness.
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Iconic brands. Travel Retail Exclusives. And innovative products such as BROOKSIDE® dark chocolate-covered fruit flavored
pieces. You’ll bring all this and more to your customers with HERSHEY’S® extraordinary portfolio of chocolate and confections.
Make HERSHEY’S World Travel Retail your destination.
New Location! Booth M53, Green Village at TFWA Cannes.
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