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Watches & Jewellery feature

Nostalgia
paves the way
A recent trend report from
jewellery forecasters Adorn
Insight cited a longing for
consumers to go back to
basics where jewellery is
concerned. With Nostalgia
taking the majority share
in trends for 2014, Lorna
Strickland-Cook explores how
the brands at TFWA World
Exhibition are looking back
while looking forward.
Trend company Adorn Insight has
identified one of the main trends
for 2014 as being Nostalgia. It’s
being led by a want for designs
of the past, for iconic pieces of
jewellery or designs reminiscent of
childhood and bygone ages.
On canvassing suppliers for this article
we noticed that on the whole, nostalgia
plays a big part in the designs of the near
future. While the heritage trend is bigger
and better than ever in terms of fashion
and accessories, the fashion world’s
jewellery and watches counterparts are
going back to basics and taking us back
to an age of innocence.
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Where nostalgia is concerned
Pandora (Bay Village Bay 3B) leads
the way. Travel Retail Director Julian
Mullins said: “We still see a strong
growth in our Moments ‘charms
and bracelet’ collection that gives
women the chance to create and
combine their own unique style. Our
core bracelet is still a best seller
and the pavé charms, introduced
last year, have instantly moved
up among our best sellers.”
Pandora’s charms allow customers to build their own memories,
through jewellery by purchasing or
receiving as a gift a charm to mark
special occasion.
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Take Capella Industries (Yellow Village
F60) as a lead example in the watches
market. Its Lambretta brand, which is
by no means a newcomer to duty free,
takes us back to the 1940s with clean
lines, traditional target motif and various
other homages to the iconic scooter.
Christian Hoffmann, Marketing, Capella
Industries, confirmed that the age of
reminiscing is upon us. “Digital watches
are back,” he said. Capella Industries
is launching two watch brands not
previously launched in travel retail. One

01 Pandora’s charms allow customers to build
their own memories, through jewellery by
purchasing or receiving as a gift a charm to mark
special occasion.
02 Pearlity by Misaki stands for ‘pearls and purity’.
Exploring the timeless beauty of pearls, the
collection showcases Misaki’s expertise as a pearl
jewellery brand, hand picking the most beautiful
pearls to integrate into its jewellery creations.
03 Capella Industries is launching two watch
brands not previously launched in travel retail.
One of the brands, Velox Watches features a high
design and futuristic simplicity mixed with the
old-school feel of digital watches.

Julian Mullins, Travel
Retail Director, Pandora:
“We still see a strong growth in
our Moments ‘charms and
bracelet’ collection that gives
women the chance to create and
combine their own unique style.”
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of the brands, Velox Watches features
a high design and futuristic simplicity
mixed with the old-school feel of digital
watches. Remember the Casio digital
watches of old? Hoffman said Velox will
be at an affordable price point, which
supports the Capella concept of grab
and go merchandising. “Great sales
performance proves that our unique in
store concepts of grab-and-go friendly
open displays work very well in different
regions of the world,” he added. “Affordable fashion watches are often able to
renew your style to different outfits,
moods and occasions.”

Rose-tinted everything
Hoffman also stated that metallic colours
such as rose gold, copper and graphite
are on-trend for next year: ”Velox XC1 is
available in copper colour, and one of the
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Panos Calypso watches comes in rose
gold. Our very popular Lambretta Cielo
Mesh watch will also soon be available
in rose gold, as a complement to the
already existing gold, silver and graphite
models.”
With the re-emergence of traditional
gold, Misaki (Yellow Village E26) is well
poised to harness the sales opportunities
of its latest line. In a world where values 
and ideals are constantly challenged,
Misaki reveals a collection inspired by
a ‘return to essentials’ approach where
pearls are celebrated as treasures of
nature. At the centre of every design,
pearls are embellished by flowing lines
and pure designs, creating unique pieces
that showcase the alluring splendour of
pearls.
Pearlity by Misaki stands for ‘pearls and
purity’. Exploring the timeless beauty
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04 Enchanted Wings is the
elegant new collection from
Toscow, which is being launched
at TFWA World Exhibition. A
highlight of the collection is
a lustrous mother of pearl
butterfly, hovering amid
Toscow’s renowned colourful
and sparkling crystals.
05 Buckley London is focusing
on rose gold this season.
Building on the best selling and
award winning Russian Trio and
I Love You bracelet designs,
Buckley London is extending
the collection with a selection of
new rose gold styles.
06 Paris Brown, Head of
International Sales, Wenger:
“At Wenger timepieces we have
been adding more and more
colour to the collection, to cater
to the growing demand.”

Paris Brown, Head of
International
Sales, Wenger:
“At Wenger timepieces we have
been adding more and more
colour to the collection, to
cater to the growing demand.”
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ASCARI

Join the success!

Proudly introducing

A return to the art of penmanship. Inspired by the pace and precision of
the Italian Grand Prix, the Colibri Ascari is built to endure in a fast-moving
digital world. Now in ball point.

stand F60 Yellow village

our 2 new watch Brands:

Ambassadeurs Village, Level 4, Stand U2

jd@capellaind.com

Contact Paul Martin M: +44 7941 028993

CONFIDENCE DEFINED

lambrettawatches.com
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Within every piece of Clogau jewellery is a
touch of the same rare Welsh gold as used
by British Royalty for over 100 years.

of pearls, the collection showcases
Misaki’s expertise as a pearl jewellery
brand, hand picking the most beautiful
pearls to integrate into its jewellery creations: Freshwater Cultured
pearls, Tahiti pearls, South Sea
pearls, Mother of Pearl and Misaki’s
technologically advanced Handmade
X-Treme Lustre pearls. About 30
themes comprise the collection, a
combination of skilled craftsmanship
with a distinct sense of innovative and
luxurious design. Key themes include
the First set where pearls are at the

www.tfwa.com

very centre of every jewel. Mysteriously
dark cultured Freshwater pearls are
surrounded with a glowing sterling silver
925 rose gold plated halo, marrying
geometric shapes with flowing contours
and creating the very essence of timeless
chic design. Articulated components
allow the ring to be worn in two different
ways, ‘open’ or ‘closed’. True statement
pieces, the spectacular Enjoy necklaces
feature smooth handmade X-Treme
Lustre pearls combined with a dazzling
sterling silver 925 bead covered with
white Cubic Zirconium in a pavé setting.

VISIT OUR TRADE STAND

TFWA World Exhibition
Yellow Village D35 | October 21st - 25th

@Clogau

www.facebook.com/clogaugold

w w w.clogau .com
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Rose or Hamilton Gold plated, for a tone
on tone effect.
Another renowned pearl brand that
is harnessing the use of rose gold is
Toscow (Blue Village D9), who is exhibiting its new Enchanted Wings collection
this week. It is also using mother of
pearl. The highlight of this collection is
the lustrous mother of pearl butterfly. It
is delicately hand cut and crafted, set on
pastel hued crystals against fashionable
rose gold plating to showcase this subtle
new collection. Enchanted Wings is an
extensive collection with eight designs
to choose from. Two pendants, one in
full crystal dome and one in a delightful
circle, cater for individual taste. There
is a necklace as well as bracelet with
sideways butterfly positioned, and three
earrings from simple studs to long
drop earrings. The signature piece of
the collection is a large cocktail ring
with the butterfly set on a large domed
crystal base. Toscow General Manager
Francis Ng said: “The most outstanding
trend we’ve seen is for rose gold plated
jewellery. There has been high demand
for rose gold plated jewellery throughout
the past year.”
Enchanted Wings is Toscow’s first collection to be in rose gold plating. “We have

always had rose gold plated jewellery,
but maybe only one or few pieces within
a collection,” explained Ng. “Toscow is
launching the brand new all rose gold
plated collection ‘Enchanted Wings’ to
meet the demand.”
Like Misaki, Toscow is also utilising the
re-emergence of rose gold to hark after
those lazy summer days of our youth;
as is watch brand Wenger (Bay Village
Bay 17B), which told the TFWA Daily that
coloured gold is playing a major part in
its catalogue. Head of International Sales
Paris Brown revealed that this week “we
are launching a brand new line called
the Urban Classic. In both watches and
jewellery the most visible trend is the

07 Clogau is launching a dozen
pieces in silver and 9-carat rose gold
at a price point to appeal to airlines.
08 Rohanne Collis, Head of Travel
Retail, Rotary: “All consumers, not
just in travel retail, are far more
aware and tuned into brands with
heritage such as Rotary. Consumers
will trust a brand that is established
and known for a specific product. For
over a century, 118 years to be
precise, Rotary has been at the
forefront of Swiss watch-making.”
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My Story, My Design

Because it sparkles

From my love

My favourite colour

CANNES JUST GOT A LITTLE MORE CHARMING

Come and visit us at stand 3B Bay Village.
Discover our beautiful new Autumn collection.
Express your story and create your design with PANDORA.
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Crislu is launching
its new collections,
ranging from dazzling
jewellery must-haves to
gorgeous classic by way
of stunning statement
pieces.

re-emergence of coloured metal – yellow
gold, rose gold, two-tone, various colour
executions. At Wenger timepieces we
have been adding more and more colour
to the collection, to cater to the growing
demand.”
Brown said Wenger has added a touch of
rose gold colour to six out of a total of 14
new references.
There’s a definite feel for gold over at
Clogau (Yellow Village D35), the Welsh
gold jeweller. Clogau will be launching
a dozen pieces in silver and 9-carat
rose gold at a price point to appeal to
airlines. “Though our overall prices are
increasing, we are aware of a ceiling
price for silver pieces on airlines,”
commented David Butler, Head of
International Sales, and this range has
been designed to address that issue.
“We have a fabulous new Royal Clogau
collection launching in 18-carat gold
and high specification gemstones. This
range is aimed at very specific targeted
markets, such as the Burj al Arab Hotel
in Dubai,” he said.
The airline range will sell at around
£100 (US$160) while the Royal collection
starts at US$3,000 up to US$20,000.
Butler commented: “Though we watch
trends, because our jewellery has a
timeless appeal we don’t tend to follow
trends; rather we continue to design

fall in love

WITH THE EXQUISITE
JEWEL WATCHES FROM
THE CANTON OF JURA

MARQUISE NINA

Symbols of love perfectly
united – these flowers
blossom for a lifetime.

MARQUISE CRYSTAL

A brilliant design for all
lovers of Swarovski stones.

LIPSTICK

An exceptional piece of
jewelry that stands out for‚
its shape and quality won t
go unnoticed.

MARQUISE TARA

With its genuine motherof-pearl dial this watch will
soon capture your heart.

GOLD AND PALLADIUM All our watches are coated with
finest quality 18 carat yellow gold or palladium.
TRADITIONAL HAND-FINISHING On each piece
the varnish is applied by hand in several layers.

Aus gestalterischen Gründen
sind die Uhren nicht in ihrer
Originalgröße abgebildet.

TIMELESS BEAUTY In many of our watches, the time
hides behind a skilful designed lid.

MADE IN SWITZERLAND

The assembly of the Swiss movements, the casing and the dials are
made exclusively in our own workshops in the Swiss Canton of Jura.
See our full catalogue online at www.andremouche.ch

T É L . 0041 32 476 62 86
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Antica Murrina is enjoying a
classic journey through old
Hollywood with its appropriately
titled Red Carpet collection.

and produce classic, timeless jewellery
that is on the Clogau brand. We can
design to specific price points, which is
where our new airline range will be. I
am seeing increasing demand for gold
jewellery for online pre-order business
with airlines. This is an interesting

development that Clogau is in an ideal
place to work in.”
Watch brand Rotary (Yellow Village AA17)
is also paving the way by harnessing
trends. It has identified rose gold as
one to watch and is incorporating it
with its Ladies Jura line. Rotary Head

Elisabetta Prosdocimo,
Retail Department,
Antica Murrina:
“Movie stars of the past are the
protagonists of our collection.
Each movie star is one collection.
Each star had a unique
personality; each collection has
its own character that
represents the lifestyle and
personality of the movie star.”
www.tfwa.com
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Christine Dengg, General
Manager Asia Pacific,
frey wille:
“Internally it represents
important values of the Russian
soul: family, heritage, continuity.
One coming out of another, they
form a true Russian eternity and
vital connection between the
generations.”

of Travel Retail Rohanne Collis told the
TFWA Daily that nostalgic trends fit
well with a brand such as Rotary. “All
consumers, not just in travel retail, are
far more aware and tuned into brands
with heritage such as Rotary. Consumers
will trust a brand that is established and
known for a specific product. For over a
century, 118 years to be precise, Rotary
has been at the forefront of Swiss watchmaking. A fourth generation, family run
successful business that began in 1895 it
delivers affordable luxury and enduring
performance. From the very beginnings,
Rotary has enjoyed many successes and
hugely benefited from being a family run
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NEW LAUNCHES !

VISIT US AT OUR

STAND E42
IN THE YELLOW VILLAGE
WE

I N N OVAT E

FOR

AIRLINES

business and is extremely proud of its
Swiss heritage.”
With Brit brand Buckley London (Red
Village H4) its focus is entirely on rose
gold this season. Building on the best
selling and award winning Russian Trio
and I Love You bracelet designs, Buckley
London will be extending the collection

09 For the Golden Kalinka collection, Frey Wille’s
artists took inspiration from the key elements of
traditional Russian style and turned them into
stunning jewellery pieces.
10 Sea & Sky Supply is showcasing fragrance
jewellery from travel accessories brand Flo
Accessories at TFWA World Exhibition.
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with a selection of new rose gold styles.
The new collections incorporate rose
gold plating with Buckley London’s
signature micropavé detailing, using
beautiful Austrian and high quality
cubic zirconia crystals. The Rose Gold
Elegant Twist collection incorporates
a rhodium-plated detail throughout,
while the modern inspired Sleek Sparkle
Stacker collection incorporates Buckley
London’s signature pavé crystals with
rhodium-plated charms. The Rose Gold
Bezel collection offers a chunky bracelet
with white crystals tightly knit together to
form gorgeous sparkling bezel accents.

Classic Hollywood glamour
While some jewellery and watch brands
are inadvertently taking us back to our
youth and going for gold some are taking
us back to a bygone era through jewellery to when Hollywood starlets ruled the
studios and there was no such thing as
reality TV.
Among these are Crislu (Blue Village
G4) and Antica Murrina (Blue Village
D12). Crislu is launching its new collections, ranging from dazzling jewellery
must-haves to gorgeous classic by way
of stunning statement pieces. Crislu
Sales Coordinator Ely Magel told the

Crislu Sales Coordinator
Ely Magel:
“crislu is a brand focused on
timeless elegance and creating
accessories that are always in
style. While we do pay attention
to trends, our focus is on
offering a Crislu spin on
the classics.”

www.tfwa.com

THE

MEADFA
CONFERENCE
25-26 NOV. 2013
RiTz CARlTON HOTEl
DOHA, QATAR

Hamad International
Airport, Doha
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Tyko, the supplier behind the
successful watch brand Breo,
is launching a new multi-brand
strategy under the banner of Tyko
Travel Retail, which is showcasing
‘One Tribe’ to the travel retail
market at TFWA World Exhibition.
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TFWA Daily that it “is a brand focused on
timeless elegance and creating accessories that are always in style. While we
do pay attention to trends, our focus is
on offering a Crislu spin on the classics.
Consumers always pay attention to what
their favourite celebs are wearing on the
red carpet. I think when you offer a high
quality product and great pricing, having
celebrity fans can only help. However
it’s important to be able to back up the
support with collections that are visually
stunning and well made.”
Crislu believes its products are everyday
modern heirlooms and has had celebrities such as Carrie Underwood and
Sarah Jessica Parker wearing Crislu in
some of the world’s fashion magazines.
Antica Murrina is also enjoying a classic

journey through old Hollywood with
its appropriately titled Red Carpet
collection. Elisabetta Prosdocimo,
Retail Department, commented: “Movie
stars of the past are the protagonists
of our collection. Each movie star is
one collection. Each star had a unique
personality; each collection has its own
character that represents the lifestyle
and personality of the movie star.”
Antica Murrina is utilising celebrity style
from classical stars, such as Elizabeth
Taylor, Greta Garbo, Audrey Hepburn and
Grace Kelly, among others. “Our product
is very special as authentic Murano Glass
is the material used. This is our asset as
indeed there is no other element that is
so alive, bright, transparent and colourful as Murano Glass. Antica Murrina

Paris Brown, Head of
International Sales,
Wenger:
“In both watches and jewellery
the most visible trend is the reemergence of coloured metal
– yellow gold, rose gold, twotone, various colour executions.”

TFWA
World Exhibition
Cannes 2013
21st Oct – 25th Oct
H4, Red Village
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follows the current fashion trends and
reinterprets them with the unique use
of Glass,” said Prosdocimo.
It presented the collection at the
Venice Film Festival, where stars
including Scarlett Johansson and
Judy Dench were spotted in the
Antica Murrina space. The brand is
already looking to its next collection,
which will focus on drawing us back
to the world of art. Antica Murrina
interprets the art, culture and
history of Venice in a contemporary
way so it’s a natural movement.
Austrian brand Frey Wille (Yellow
Village C15) is another that focuses
on art through its collaborations with
famous artist foundations or uses
famous artists for pure inspiration.
This year Frey Wille has moved away
from its purely artistic routes to pay
homage to traditional Russia with
Russian dolls. The company explained
that Matryoshka dolls are a historic
symbol for Russian culture that
convey their own unique spirit. Made
of natural wood this simple toy has
achieved worldwide fame. Externally
it appears as a beautiful Russian
woman in a miniature replica. “Internally it represents important values
of the Russian soul: family, heritage,
continuity. One coming out of another,
they form a true Russian eternity
and vital connection between the

TFWA WORLD EXHIBITION WEDNESDAY 23 october 2013

Christian
Hoffmann,
Marketing,
Capella
Industries:
“Digital watches
are back.”
generations,” said Christine Dengg,
General Manager Asia Pacific.
For the Golden Kalinka collection,
Frey Wille’s artists took inspiration
from the key elements of traditional
Russian style and turned them
into stunning jewellery pieces. The
multitude of the colour palette is rich
and luxurious. Golden Kalinka is a
modern interpretation of a traditional
theme, “perfectly suited for a world
of fashion and luxury. Its expressive
design conveys energy and passion at
the same time”.
From Frey Wille’s Russian dolls,
to Misaki’s enduring love story
with pearls via Antica Murrina’s
old-school Red Carpet glamour
and the beauty of copious
amounts of rose gold – nostalgia
is bigger and better than ever.

Scorpio Worldwide is showcasing
its latest collections at TFWA
World Exhibition from its highly
successful brands, such as Aviator,
Sturmanski, Timberland, Montine
and Pierre Cardin, as well as
adding new lines and putting more
focus on re-emerging brands such
as Beverly Hills Polo Club.

Best of the rest
There are those that eschew all trends and lead on their own
merit. Sea & Sky Supply (Blue Village G31) will be showcasing
fragrance jewellery from travel accessories brand Flo Accessories on its stand this year. The emergence of pre-scented
fragrance jewellery has been underdeveloped in travel retail
with only a few high-end fragrance brands producing solid
versions in jewellery formats to coincide with key launches.
Flo Accessories aims to change how fragrance jewellery is perceived,
and ultimately worn. Flo Accessories Founder & CEO Adoram Leshem
said: “Pre-scented jewellery is becoming more and more popular.”
The benefits are that Flo’s fragrance jewellery is interchangeable for
different fragrances. “From a company already known for its travel
accessories it puts the emphasis on travel rather than only luxury,”
added Leshem. Customers don’t have to apply fragrance to skin,
which is a bonus for those with sensitive skin who would like the
option of wearing fragrances, like solid perfumes or atomisers or
rollerballs and purse sprays. It’s not messy like scented body powder
and there’s no real chance of breakage such as with glass bottles.
When it comes to watches Tyko Travel Retail’s latest invention from
Breo (Bay Village Bay 12), the Bag Watch, is a perfect accessory for
anyone who doesn’t want to wear his or her watch to the beach. The
watch can be clipped to a beach bag, backpack or belt loop so the
wearer can avoid getting tan lines on their wrist. The Bag Watch is
water resistant to 5ATM, affordable, and is a travel retail exclusive.
Tyko Travel Retail spokesperson Martin Lovatt commented: “We feel
the Bag Buddy will be a new trend of its own as there is nothing like
it on the market – it solves a problem of white strap marks, it saves
taking your expensive watch to the beach and pool on holiday and is
fun and funky so will really take off.”
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