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NEW PRODUCTS

NEW PRODUCTS PREVIEW
The depth and diversity of new products on show at this year’s TFWA World Exhibition & Conference
is a testament to the energy and dynamism of our industry and the wonderful brands that make the
travel retail channel what it is, 30 years since the Tax Free World Association’s inauguration. In our
indispensable guide we highlight a selection of the most innovative, alluring and appetising products
to appear in Cannes. Further new product previews will follow in subsequent issues.

FALL IN TO FASHION
This season, the Folli Follie
woman embodies a new
sense of glamour, with
covet-worthy statement
accessories that turn heads
and get her noticed. Elegant
and timeless, the Folli Follie
Autumn/Winter 2014-2015
collection showcases sophisticated accessories designed
for glamour on the go, and
will be the highlight of its
presence at TFWA World
Exhibition & Conference,
where it is showcasing a wide
array of its stunning watches,
bags and jewellery.
In watches, the showstopping Prismatic collection
of ceramic and mother of
pearl timepieces exude
a chic confidence as they
combine style with functionality. The Timeless range
meanwhile features simple
and minimalistic designs,
with croco-style straps and

THE WORLD
IS OUT THERE
With an OILILY Travel Paisley
suitcase or bag, the excitement
of travel begins with packing
– after all, why
wait until you
arrive at your
final destination? Paisley
prints, with their
vibrant spectrum
of colours,
accompany
you from car to
plane, and from
the cosiness of
your home to the
sunny beaches of

your holiday destination.
Design can often be bound
to restricting conventions

that keep you locked in one
place, but OILILY, presented
at TFWA World Exhibition
& Conference by Colorful
Licenses, finds pleasure in
discovery, breaking from
tradition to explore new
areas of design, colour and
print. The OILILY Travel
Paisley collection enables
you to change your perspectives and views – quite
literally – to discover new
cultures and conventions
that are beautiful in their
own extraordinary realities. The world out there is
waiting to inspire, and with
an OILILY Travel Paisley
suitcase, innovation is just a
thought, or a flight, away.

Blue Village B13
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three-chronograph dials, and
in the Watchalicious collection, audacious stainless
steel, feminine rose gold and
gleaming yellow gold are
combined with statement
on-trend hues – feminine and
bold for alluring results.
In accessories, Folli Follie’s
beloved best-selling collections have been enriched with
new designs, while in jewellery, pearls are the stars, as
the Grace Collection injects old
Hollywood glam into your every
look. Folli Follie pays homage
to retro elegance with beautiful
baubles, and revisits the classic
accessory, making it contemporary and yet avant-garde.
The Folli Follie Grace collection
is here to celebrate one of
the most powerful fashion
comebacks of the season.

Ambassadeurs
Village V2

SMOOTH
CHOCOLATE
The Hershey Company will
present several new products at
TFWA World Exhibition, including
stand-up Brookside gift boxes,
which are exclusive to travel
retail. The elegant packages
are topped with a bow and
feature smooth dark chocolate
combined with exotic fruit
flavours – pomegranate or acai
with blueberry. Shipping begins
in November.
Hershey’s Kisses has announced
Caramel Filled Kisses in a new
travel retail exclusive 375g pouch,
combining creamy caramel with
smooth milk chocolate. Customer

shipments commence in January.
Lancaster arrives at TFWA World
Exhibition with two flavours –
Caramel or Vanilla and Caramel
soft crèmes. The authentic taste
of rich, buttery caramel can be
enjoyed by itself or blended with
sweet vanilla. The 226g bags are
currently available for shipment.

Green Village M53
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NO. ��
GOLD
Jack Daniel’s No. 27 Gold
Tennessee Whiskey, after a
few selective market offerings, will officially make its
global appearance at TFWA
World Exhibition & Conference this year. Jack Daniel’s
No. 27 Gold Tennessee
Whiskey is historic in that it
is the first time the venerable Lynchburg distillery has
offered a double-barreled
and double-mellowed

MOMENTS OF JOY
Leading Swiss chocolate
manufacturer Chocolat
Frey is introducing its
newest product innovation Message For You
– chocolate pralines that
convey a personalised
message. With this
innovation, Chocolat Frey
AG is taking on two new
roles, as messenger and
inventor of a whole new
intercultural communication system.

Its exquisite and highly
innovative ‘message
pralines’ are encased in
a beautifully designed
box, and are labelled with
a number of personal
messages. The gift serves
many purposes – it can be
used to make homecoming a little sweeter, to
say goodbye to a good
friend, to simply say
thank you – or to hint at
something you daren’t

say directly. It is an
exclusive chocolate
gift that can easily and
quickly be individualised
and adapted to one’s
personal needs.
Customers can create
over 600 possible
messages by rotating and combining
the carefully wrapped
chocolate pralines.
All they need to do
to give the present a

expression of Old No. 7
Tennessee Whiskey since
its founding in 1866. “Jack
Daniel’s No. 27 Gold is a
new refined expression
of our original Old No. 7
Tennessee Whiskey in that
it is additionally matured in
golden-hued maple barrels
and twice mellowed through
our sugar maple charcoal
mellowing process,” said
Jack Daniel’s Master
Distiller Jeff Arnett.
Arnett noted that the flavour
characteristics of Jack
Daniel’s Gold – subtle hints
of rich, warm maple and
toasted oak on entry giving

way to a complex medley
of fruit - create a smooth,
slightly sweet taste profile.
Also making an appearance
on the Brown-Forman
stand will be the latest
entry in the Jack Daniel’s
Master Distillers series, a
special bottle honouring
Lem Motlow. Each entry in
the Jack Daniel’s Master
Distiller Series is available
first for an exclusive period
in travel retail. The collection is designed to honour
Jack Daniel’s and the six
other Master Distillers who
have crafted Old No. 7 since
the iconic whiskey’s 1866

inception in Lynchburg,
Tennessee. The first
two entries in the series
honoured Mr. Jack himself
(1866-1911) and Jess
Motlow (1911-1941).
In another historic debut
in Cannes, Chris Fletcher
– the first-ever assistant
master distiller for Jack
Daniel’s Tennessee Whiskey
– will have his formal
introduction to the world of
travel retail during TFWA
World Exhibition & Conference.

personal touch is simply
open the box, arrange
the pralines into the
preferred message and
place them into the
three windows, seal the
box and share a feeling.
Three unique box
designs give customers
the opportunity to match
the gift with different
emotions or occasions,
and each is filled with
Chocolat Frey’s famous
chocolate pralines. The
praline, with its unique
notched shape, is made
of premium Swiss
milk chocolate with

finest hazelnut cream
and crunchy hazelnut
pieces. Each piece
is wrapped in glossy

red aluminium foil to
preserve its fine taste.

MAKING
HISTORY

IT’S A
SIGN

As a trendsetter in the
industry, the Wolford
Group has set important
milestones in a history
spanning almost 65
years thanks to numerous product innovations. These include
legwear models, such
as the Miss W, Satin
Touch and Velvet de
Luxe tights models,
which are today, like
Wolford’s bodies – the
Fatal Dress and the
Mat de Luxe lingerie – considered to be
classics in a woman’s
wardrobe. The development of Wolford has
always been shaped by
engineering ingenuity
and a strong innovative approach, without
losing sight of the

Industry-leading skincare
brand NIVEA has begun
rolling out its latest
beauty must-have, the
Zodiac Tin, exclusively in
travel retail. The iconic
royal blue NIVEA Cream
30ml tins have been
given a limited edition
astrological makeover.
The tins are available in 12
fun designs, each representing a star sign, and
feature colourful artworks
symbolising each astrological sign in addition
to key words associated with each
particular star
sign’s personality.
Only 75,000 pieces
are being made
available worldwide
in travel retail and
will not appear on the

core competencies
and technologies. This
strong fusion of tradition and invention is
a key factor along the
path to success Wolford
has pursued in the
international fashion
market. At TFWA World
Exhibition & Conference this year, Wolford
is highlighting its most
recent innovations
– Pure 50 Tights, and
new products such as
the Velvet Sensation
Leggings, ingenious
designs that signal the
start of a new generation of tights that is
going to make history
once again.

Yellow Village
A19
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Green Village
M70 + 65

Blue Village H27
consumer market.
Sigmar Werz, Director of
New Routes to Market,
said: “The NIVEA Cream
30ml Zodiac Tins are the
same legendary NIVEA
Cream that the world
knows and trusts, with a
limited edition makeover.
It’s the perfect product
to carry on in hand
baggage as it is a multipurpose cream for all
areas of the body including face and hands. It is
perfect for gifting.”

Riviera Village
RE13
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TUMI
TO
YOU
Merging world-class
craftsmanship with
cutting-edge innovation, TUMI is setting a
new standard for global
purveyors of luxury with
the introduction of CFX.
Debuting for Fall 2014,
CFX is TUMI’s newest
premium collection of
travel, day bag and small
accessories made from

true soft carbon fibre.
Setting a new standard
for first-class travelling,
CFX is crafted from
a high performance
material, exclusive to
TUMI for use in the travel
accessories industry. The
CFX collection is available in a range of styles,
including the Silverstone
International Carry-On,
Adelaide Soft Duffel,
Sebring Tablet Cover and
Double Billfold Wallet.
Alongside CFX, Tumi is
showcasing the other
well-crafted references in
its extensive assortment
of hard-wearing travel

and lifestyle accessories
for the global citizen,
including Tegra-Lite Max,
TUMI’s toughest, strongest hardside travel collection. A fully functional and
inwardly flexing front
U-zip pocket, expansion,
new double 360° turning
wheels, TUMI’s patented
Durafold construction
and telescoping X-Brace
handle system are key
benefits found within
the new collection. The
Alpha 2, meanwhile, is an
upgrade to TUMI’s iconic
ballistic nylon collection
– an evolution of the
traditional briefcase.
With a modern, updated
design, Alpha 2 briefcases
illustrate a slimmer
structure which overall
makes the cases lighter
in weight. Timeless
design and a streamlined aesthetic include
upgraded hardware and
an interior lining featuring TUMI’s proprietary
protective technology
feature, ID LOCK, which
shields against the
virtual theft of personal
information from credit
cards and passports.

Riviera Village
RG14

MAKE A
STATEMENT

Within every piece of Clogau jewellery is
a touch of the same rare Welsh gold as
used by British Royalty for over 100 years.
Cannes feature super
on-trend tones of rose
gold, paired with the
special shine of Swarovski
crystals. The Rondelle
Collier necklace and
bracelet look absolutely

stunning all on their
own, or can be layered or
matched with other pieces
from the SS15 collection
for a truly bold statement.

Blue Village C11

www.clogau.co.uk

www.facebook.com/clogaugold

DESIGNED IN THE UK
IN THEWorld
UK
Visit us DESIGNED
at TFWA
Exhibition | Yellow Village D35 | October 26th - 31st
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@Clogau

Photographed at Highclere Castle, location of Downton Abbey.
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lolaandgrace, the fresh
new jewellery and accessories brand from the
Swarovski group, returns
to TFWA World Exhibition & Conference
with the travel
retail debut of
its all-new
SS15 collection. lolaandgrace offers
on-trend
jewellery
with a strong
mix and match
character, suitable
for all moments.
The pieces go from
easy-to-wear to dareto-wear, and offer the
careful craftsmanship of
Swarovski crystals at an
affordable price.
Two all-new pieces that
are being highlighted in

DESIGNED IN THE UK

NEW PRODUCTS

COLOUR ENVY
Estée Lauder unveils
modern glamour at
TFWA World Exhibition & Conference this
year, in the form of the
new Pure Color Envy
Sculpting EyeShadow
5-Color Palette. Housed
in a chic new compact,
the Pure Color Envy
Sculpting EyeShadow

5-Color Palette is luxury
for the eyes – allowing
the wearer to sculpt with
multi-faceted colour
spheres and blend with
flawless ease.
Designed for ultimate
versatility, the new
collection of sophisticated
colour palettes is characterised by dramatic, rich

NAILING IT

ARTISTIC
ACCORDS
Mäurer & Wirtz
house of perfumes is
highlighting a selection
of its key references
in Cannes this year.
4711 Original Eau de
Cologne is a timeless
aqua mirabilis still
made to the exact secret
formula that it has been

since its creation in
1792. Revitalising and
relaxing, the accord
is a distinctive fresh
fragrance of stimulating
bergamot, lemon and
orange and soothing
lavender and rosemary,
laced with uplifting
Neroli. 4711 celebrates
its 222nd birthday in
October 2014, and
street artists Koralie
and SupaKitch have
created two special
Artist Edition 2014
versions of the 800ml
bottle to mark the
historic occasion. The
two specially designed
bottles are available
exclusively from the
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hues accentuated with
timeless nudes to create
a perfectly framed and
shaped look.
The Color Envy look is
completed with Pure
Color Envy Sculpting
Lipstick, a collection
of new limited-edition
shades designed to intensify lips with saturated
colour. The range of lip
colours sculpts with
multi-faceted pigments
and hydrates with continuous moisturisation.
The iconic beauty brand
is showcasing a host of
its coveted cosmetics and
fragrances products and
brands in Cannes this
year, including the new
Modern Muse Chic, and
Advanced Night Repair
Eye Synchronized Recovery Complex II.

NEW SEASON
TAILORING
The Fall/Winter 2014-15
collection by designer of
fine Italian tailoring Boggi
Milano is built around
four main themes –
‘Printed Season’, ‘New
Comfort’, ‘Exclusive Yarn’
and ‘Black Watch’. The
Winter season 2014-15 is
strongly characterised by

Riviera Village
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the return of mismatched
garments, opening the
wardrobe to the patterned
jackets and blazers in soft
light colours of Printed
Season. Prince of Wales,
over checks and Vichy
patterns replace the
plain colour coats typical
of past seasons, allowing the wearer to play
with combinations for a
refreshed look.
The big news of the season
is the introduction of a new
fit that makes the garments
more comfortable and
closer to tailoring in New
Comfort. Exclusive Yarn
wool yarn suits or jackets
come in a unique mixture
of wool and cashmere with
patterns and colours that

fashion can be found
in the Fantasy Collection of six mini, extra
long-wear glosses. The
Magic Stardust collection
meanwhile, is a brilliant
palette of glitter and
super shine, where the
power of colour meets
the enchantingly odd.
Available in the miniature shades of Magic

MAVALA is introducing
two seductive new nail
lacquer collections at
TFWA World Exhibition &
Conference. For the most
beautiful autumn and
winter season 2014/2015,
it is alternating between
chic, minimalism,
comfort and simplicity,
and an indulgent move
into delightful fantasies

of gold, embroidered
satin, leather brown and
Cognac tones – all codes
of fashion that are defined
by their luxury. The result
is an alluring nail palette
that is chic, modern and
full of personality, with a
hue of glamour inspired
by timeless fantasy tales.
MAVALA’s interpretation of this season’s

4711 flagship store
in Cologne’s Glockengasse and the 4711
duty free shop-in-shop at
Cologne-Bonn Airport in
a numbered edition that is
hand-signed by the artists.
Also on show at TFWA
World Exhibition &
Conference is the
sophisticated scent
collection by globally
renowned designer
Baldessarini, featuring Nautic Spirit – a
fragrance that unites
the different aspects of
the yachting experience.
With top notes of exotic
passion fruit and mango,
curry leaves, ginger and
cardamom at the heart
and a musk, sandalwood
and patchouli base, it is
a dynamic and masculine perfume.

POWERFUL
PERFUMES

Green Village
K50

Alternative and irreverent
with powerful personality,
Police is an iconic brand
that deserves an iconic
scent, and that is precisely
what it has created in Icon,
presented in Cannes by
Mavive S.p.A. The ideal
perfume for men who seek
an energetic fragrance
characterised by an
eccentric and an everunpredictable style, the top
is a blend of fruity and spicy
facets that give dynamism
and exuberance. At the
heart are elegant aromatic
notes and deep woody
ones, while the dry down
seals this unmistakable jus
with strokes of vanilla and
labdanum. The majestic
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eagle is the symbol for
this new fragrance, and
the unique and singular
design of the eagle
emblem glass bottle has
thousands of facets that
create an extraordinary
array of reflections and
light-bursts.
Today, the Zippo brand
represents much more
than a lighter: it is an
accessory with a universal
and everlasting appeal,
a status symbol of the
American lifestyle that
has become in its own
right a collector’s item. At
TFWA World Exhibition &
Conference, Mavive S.p.A
is presenting the newest
scent reference Mythos,

are specially created for
the brand. Meanwhile, the
sports line BM39 sees the
return of British style with
the Black Watch: A check
pattern characterised by
navy and dark greens.
This season’s collection
shows Boggi Milano’s
innovative and cutting
edge essence, thanks in
part to the wide selection
of outerwear pieces like
the practical reversible and warm quilted
jackets. The must have
from the collection is the
Urban Motor Jacket: a
waterproof caban coat
rich in details such as the
windproof belt, wrists,
reflective strips that
disappear, and easily
detachable body warmer
waistcoat, perfect for the
cold season.

Bay Village
Bay 11A
Spice, Magic Saphir,
Magic Circus, Magic
Snow, Magic Confetti,
Magic Sari, wear these
six striking shades over
the top of your favourite
coloured nail polish
for the most striking,
spectacular contrast.

Riviera Village
RG16

the masculine new scent
that is strengthening
the brand’s accessible
positioning. This perfume
narrates a myth, a heroic
story in which masculine
virility meets the bursting energy of the sea. It
is a woody and musky
fragrance, with a definite
character that unmistakably leaves an impression.

Red Village M30
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CHOCOLATE
SPECIALTIES
Guylian will showcase
its Les Exclusives
assortment at TFWA
World Exhibition.
The assortment is a
selection of the three
most popular Belgian
chocolate specialties in
the Guylian assortment:
hazelnut praliné Sea
Shell chocolates, La
Trufflina chocolate
flaked truffles, and the
new Opus assortment.
Guylian’s Les Exclusives
is available in a 305g box
and contains 27 pieces.

Meanwhile, Guylian’s
new caramel filling
is described as a
soft delicacy, made
from milk and refined
sugar, and brought to
perfection by Guylian’s
Master Chocolatiers.
The caramel filled Sea
Horse chocolates will be
available in a 168g box
(16 pieces).
Guylian has expanded
its famous Opus
assortment with three
new fillings: Crunchy
Biscuit, soft Caramel

TFWA WORLD EXHIBITION & CONFERENCE SHOW PREVIEW ISSUE 2014

and Pear-Mango
Ganache. New praline
designs also bring
life to the chocolates
and the operas that
inspired them. Luxury
Assortment Opus is
available in boxes of
180g (16 pieces) and 90g
(8 pieces).
Guylian’s Perlines
are chocolates with a
smooth centre, made
from a blend of Guylian’s
signature hazelnut
praliné and smooth
milk chocolate truffle.
They are covered with
the finest Belgian milk,
dark or white chocolate,
and decorated with
elegant chocolate lines.
Guylian’s Perlines come

A MOMENT
IN TIME
Over the past 119 years,
two interlinked themes
have defined and characterised the success of the
Rotary brand – classic
style and innovation.
These themes are

highlighted in Rotary’s
new high performance
Quartz Complication,
the centre of its product
showcase at TFWA World
Exhibition & Conference.
The Quartz Complication

A BEAUTIFUL SPORT
Style and sport are in the
DNA of Lacoste, whose
founder used to say:
“Without style, playing and
winning is not enough.”
Today, Lacoste invites you
to look at life optimistically

by showing that it is a
beautiful sport – a sport
in which you compete
with grace, show off your
panache, and combine
a quest for performance
with an eye on elegance.

The brand behind the
infamous embroidered
crocodile is looking to
take to higher ground
in its travel retail
business. Throughout
all its years in the
industry, Lacoste has
renewed its loyalty to its
infamous classic polo.
This lightweight shortsleeved knit shirt comes
in 55 colours every
season, and even in
more exclusive designs
– the product of legendary collaborations with
artists such as Peter
Saville. Now, the brand
is seeking to expand its
presence in the travel
retail sector, and is
introducing its covetable
ready to wear collections
for men and women.

Riviera Village
RH15

in a 180g tin box, which
is exclusive to travel
retail and contains
16 pieces.
Finally, Guylian’s

marbled Sea Horse
chocolates, filled with
its signature hazelnut
praliné, now come in a
luxurious 168g tin box,

containing 16 pieces and
exclusive to travel retail.

boldly explores design,
displaying clean lines
with a sleek geometry.
This spectacular Swiss
made timepiece features
an offset second at 6
o’clock, a retrograde day
indicator and big date
window, fusing character
with design refinement.
The Dreyfuss Group is
also showing Rotary’s
Swiss-made Lucerne
range for ladies – three

exquisite timepieces
that make profound style
statements. In the Jura
collection, meanwhile,
two additional lines have
been added, each featuring 21 jewels within the
movement, for exceptional
precision.
The fourth-generation
watch brand has also
signed an exclusive
four-year sponsorship
deal as the Global Official

Timekeeper of Chelsea
FC. In honour of the
sponsorship, Rotary has
developed two Swiss-made
Special Edition individually numbered quartz
chronograph watches.
These commemorative
timepieces showcase the
iconic Chelsea FC blue
lion crest.

Mediterranean
Village P13

Yellow Village
AA17

EXCLUSIVE
LIMITED EDITION
Drambuie, a blend of
the finest aged Scotch
whisky, spices and
heather honey, will
reveal its latest travel
retail exclusive for the
first time at TFWA World
Exhibition, with the
global launch of a new
limited edition bottle.
The surreal new design
of the one-litre bottle is
being previewed ahead of
its exclusive release into
major airports around
the world. The bottle,
wrapped in a striking
black and white zig-zag
motif, takes influence
from Drambuie’s surreal
marketing campaign,
‘A Taste of the Extraordinary’, illustrating an
infinite, monochrome
bottle with an amber
liquor encased inside.
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Visitors to TFWA World
Exhibition will also
witness the resurgence
of The Extraordinary
Bar, inviting visitors to
explore and discover the
depth and unique taste
of this incredible elixir.
Recreating Drambuie’s
surreal brand world,
visitors will have the
opportunity to sample
the liqueur in a creative
surrounding that is
distinctive to Drambuie.
Drambuie will release
limited edition bottles
exclusively into the UK,
Spain, Asia and Switzerland in October.
“TFWA World Exhibition
presents the perfect
opportunity for Drambuie
to release this new
design to our global
travel retail audience,”

commented William
Birkin, Regional Manager
for Global Travel Retail,
India, Middle East, Africa
& Asia.

Green Village
L64

DISCOVER
BROOKSIDE
NEW!

Travel Retail
Exclusive Gift Boxes

Soft fruit-flavored centers
covered in smooth
dark chocolate.
Discover BROOKSIDE at
Booth M53, Green Village.

WORLD TRAVEL RETAIL

www.hersheystravelretail.com
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ART
AND
STYLE
At TFWA World Exhibition
& Conference this year,
Furla will be showcasing
its Spring/Summer 2015
collection, inspired by the
synthesis between Art and
Style. It’s an energetic,
playful collection that
takes inspiration from
Neo-Pop, a post-modern
vision of Pop Art, and
plays with many different
techniques and materials.
From urban graphism
– with splashes of
paint on leather or
rubber – to the use of
resins and cartoon-like
colour matches in metal
accessories and details,
the SS 2015 collection
is truly special. The
palette is also strongly
connected to the world
of art, combining vibrant
primary tones like Sunny,

BACK
TO
BLACK
Whisky enthusiasts are
loving the fact that Black
Bottle has gone back
to its roots. Backed by
rigorous research, the
famous Scotch brand
has come up with bold,
traditionally inspired new
premium packaging, and
has tweaked its blend
of single malt and grain
whiskies to meet with
rave reviews.
As its name suggests,
Black Bottle, being
presented by Distell at
TFWA World Exhibition
& Conference, was
originally presented in a
black bottle when it was
launched by the Graham
brothers in 1879. They
soon developed a loyal
following for the rich
and smoky whisky they
brought to market in a
distinctive black bottle

Hibiscus, Ocean and
Emerald, with sweet and
playful colours including Lavanda, Magnolia,
Saffron and Penonia, and
strongly contrasting Onyx
and Petalo, with neutrals
such as Opale, Stucco
and Daino. The result? A
collection in which every
Furla bag is an ultramodern piece of art.
Throughout the Basic,
Fashion, Premium, Icon
and Candy collections
there are new key items,
added functionality and

sourced from Germany,
but when World War I
interrupted their supply,
Graham and Co were
forced to switch to a
regular green bottle.
Now, a century later,
Black Bottle is celebrating its origins by
going back to black.
The new design
has been inspired
by an archival
black bottle from
the company,
while the blend
has also been
adjusted to
reflect the
recipe created
in Aberdeen 135
years ago.
Fresh and floral
on the nose
with whiffs
of new-sawn
oak and a hint
of smoke, it
opens into a
silky palate with
delicate smoke and
peat balanced by sweet
oak and honey, to end
on a lingering finish of
spice. The revised blend
offers a more authentic

10 – TFWA DAILY

innovative summer
silhouettes and colour
combinations. Totes
continue to be a dominant
theme throughout with
new drawstring shapes,
hand-woven seasonal
offers and perforated,
foldable styles. Easy
functionality and sharp
price positioning continues to expand the Furla
offer to stylish women of
all ages.

Bay Village
Bay 15

version of Black Bottle’s
north-eastern, late 19th
century roots.

Yellow Village
H44
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CONFECTIONERY
MASTERPIECES
Ferrero Travel Market is
launching additions to its
most popular collections
at TFWA World Exhibition
& Conference, including
Kinder, Nutella, Tic Tac
and the Ferrero Praline
portfolio.
The Ferrero Golden
Gallery range is being
launched in two formats
– 216g and 327g – which
offer a refined assortment

of expertly-crafted confectionery masterpieces.
These include Ferrero
Rocher and Ferrero
Rondnoir, as well as four
delicious new pralines:
Cappuccino, Manderly,
Tenderly Nougat, and
Tenderly White. Kinder
has intensified its focus on
children’s gifting products.
The Kinder Surprise T8
Mascot is a heart-shaped

presentation box of eight
Kinder egg-shaped
chocolate surprises,
each containing a Kinder
Mascot enjoying a sport:
football, skateboarding,
snorkelling, basketball,
karate, boxing, tennis and
weightlifting. Meanwhile,
Kinderino Sailor T7 140g
features the character
wearing a cute nautical
hat. Nutella is introducing

NEW PRODUCTS

a huge jar containing 21
mini-jars of the classic
hazelnut spread. The
collectable glass Nutella
Big Jar will be a tremendous gift and is available
exclusively in travel retail
stores.
Finally, the Tic Tac T100
Destination Collection
has been extended and
now includes 15 different
destination packs. The
latest additions include
Dubai, Singapore, USA,
Italy and Greece.

Green Village
J35

TASTE SENSATIONS
Mondelez World Travel
Retail will present
several new products at
TFWA World Exhibition
& Conference, including Toblerone Crushed
Corn 400g, which will
be launched exclusively
in travel retail. It is said
to deliver a whole new

taste and texture experience, combining original
Swiss milk chocolate
with almond and honey
nougat, and pieces of
crunchy roasted corn.
Oreo Cookie Case 154g
features Oreo cookies
housed inside a highquality reusable case,

designed to resemble
a stack of the iconic
cookies. Its bold appearance combines the
instantly recognisable
black and white of the
Oreo product with a zipper
in Oreo’s fresh blue. It is
a travel retail exclusive
launch.

Marabou Oreo Tablet
200g brings additional
excitement to the tablet
segment through a unique

taste experience and
stand-out packaging,
which marries Marabou’s
classic look and feel with

Oreo’s iconic blue. The
Marabou Oreo travel retail
exclusive tablet will be
available in eye-catching
golden foil packaging.
Milka Choco & Wafer
combines ALPINE milk
chocolate with a layer of
wafer filled with hazelnut
cream and caramelised
hazelnut pieces.§

Riviera Village
RG5

K50, GREEN VILLAGE –
Contact us for
an appointment:
travelretail@m-w.de

/houseof4711
RZ_EKW222_EN_Quer_228x163mm.indd 1

ORIGINAL EAU DE COLOGNE
SINCE 1792
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HERITAGE MEETS
NOBILITY
For the coming season,
Clogau will showcase a
diverse jewellery range
that meets every customer
profile, featuring stunning
diamonds and gold pieces
for the eclectic, as well
as sterling silver for the
perfect gift, all touched
with the royal Welsh gold
for which the brand is
renowned. Especially for
inflight duty free, Clogau
proposes an exclusive
range of mini sterling
silver and 9ct gold
pendants, based on some
of its most emblematic
collections – Affinity, Tree
of Life and Fairy. Building
on its success in Asia, an
exclusive collection has
been designed specifically
for this market, inspired by
Asia’s noble flowers – the
chrysanthemum, the plum,
the orchid and bamboo.
At TFWA World Exhibition

WHAT’S
UNDERNEATH

& Conference, Clogau will
also introduce its selfselect units and new pop
up shop concept for on the
ground duty free.
This year, Clogau
celebrates its 25th
anniversary, commemorating its royal heritage
and a cultural legacy that
spans the last century.
Its enchanting new
collections are presented
alongside the Heritage
campaign, which was shot
against the aristocratic
backdrop of Highclere
Castle, the home of
the current Earl and
Countess of Carnarvon
and setting for the
world famous TV series
Downton Abbey – set in
the same period that the
Clogau lineage began.

2014 is a special year
for HANRO. The Swiss
specialist in underwear,
daywear, nightwear and
loungewear is celebrating
its 130th anniversary, and
to commemorate 130 years
of ‘Pure Luxury on Skin’
(its slogan, still valid since
1884), it is launching a
special anniversary collection – Universe of HANRO.
The whole word of HANRO
has been united in one
beautiful capsule collection,
with styles from lingerie,
nightwear, loungewear
and vintage for women
and men. The collection is
luxurious and timelessly
modern in typical HANRO
style, with modern cuts and
sophisticated design details.
Only premium fabrics such
as cotton-cashmere, soft
cotton tulle and flowing
viscose satin, known from
various bestseller ranges,

Yellow Village
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INTERNATIONALLY IRRESISTABLE
The colourful creator
of covetable costume
jewellery Pica LéLa will
showcase its latest lines
at TFWA World Exhibition
& Conference, including
new additions to the
previously launched and
well-loved Esmeralda
collection, along with a
re-launch of the Victoria

collection, which pays
homage to the Victorian
era and which perfectly
expresses the major
aspects of the jewellery
of the time. In addition,
Pica LéLa is announcing
two new airline client
coups including Korean
Air and Cathay Pacific,
which have featured the

WINE & FASHION
Bottega is showcasing two of its delicious
wines at TFWA World
Exhibition & Conference
this year – unfiltered
Prosecco Fundum,
and the Brunello di
Montaicino Prêt-à-Porter.
Fundum may appear
cloudy, as it contains
a sediment of natural
yeasts (in Italian called
fondo). In fact, a second
fermentation occurs in
the bottle, according to

have been used. Colours
are noble in shades of gold,
anthracite and wine-red,
and with an outstanding
ornamental print.
Meanwhile, Urban Touch
is a collection of the ideal

Pica LéLa brand inflight
from this summer. Pica
LéLa has also launched
its hero necklace Esmeralda onboard Singapore
Airlines, underlining the
airline’s confidence in
the Pica LéLa brand as a
consumer preference.
Wellington Global, the
founding company of
the Pica LéLa fashion
jewellery brand will add
two well established
brands – Sasy n Savy
skincare and Lucet

for a longer time (over
two years) despite the low
content of sulfur dioxide
and sugar.
Meanwhile in the new
Brunello di Montaicino
Prêt-à-Porte, Brunello di
Montalcino Riserva DOCG
is cased in a fashionable,
vintage-inspired faux
leather box. Following
the worldwide success of
Amarone Prêt-à-Porter,
Bottega once again
appointed the American
designer Denise Focil
to combine the worlds
of wine and fashion in
the new release. Luxury

a method called ‘Sur
Lie’ (the ancient ‘Lees’
ageing process). Contact
with the yeast present in
the sediment allows the
aromas to evolve over
time, gradually developing the mild and fruity
flavors of the Prosecco
into more complex and
drier notes of crusty
bread. Dry on the palate,
fresh and slightly mineral,
Fundum maintains its
optimal characteristics
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business underwear for
every man – perfectly fitting
under every suit and shirt,
thanks to adaptable, supersoft micro-modal material
and modern designs. The
Urban Touch styles make
unwanted folds a thing of
the past; and enable a close,
comfortable fit without ever
being restrictive.

Blue Village G24

Mundi jewellery – to its
travel retail portfolio this
year. Lucet Mundi is a
leading London fashion
jewellery brand featuring
the latest ‘must-have’
jewellery trend – the
interchangeable coin
necklace, while Sasy n
Savy is an Australianowned company that
utilises unique Australian plants, herbs and
flower extracts.

Blue Village B4
and stylish, this unconventional and charming
bottle features a white
faux leather label, framed
by a sequence of metal
studs. It is cased in a
white faux leather box
that recalls a vintage
suitcase, equipped with
a strap, this collectible
piece allows to carry the
precious content with
class and femininity. The
taste is elegant, balanced,
structured, dry, with a
long aromatic persistence.

Blue Village A11
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BLACK BEAUTY

REFINED CIGARETTES
Imperial Tobacco
continues to refine
the offer for cigarette
brand Davidoff, with a
sleek and chic proposition – the rejuvenation
of Davidoff Superslims.
This elegant new offer
will be introduced at
TFWA World Exhibition

& Conference following
a successful launch at
Hong Kong International
Airport. The refined
cigarettes are housed in
chic and graceful packs,
featuring embossed
textures and contemporary colours.
Davidoff Superslims

will be available in
three variants: Violet
to replace the current
Gold (0.6mg/6mg),
Rosé (0.3mg/3mg) as
a substitute for Silver,
and White to replace
the current White
(0.1mg/1mg). While
the new pack provides

to stand out sharp on
medium to dark skins.
The black|Up lipstick
formula is saturated in
pigments to offer a pure
and bright colour in just
one stroke, with perfect
coverage in two tones to
give lips the velvety, even
result they deserve.
The new Radiance
Concealer, meanwhile,
lights up darker skin
tones without turning
ashy, thanks to its exclusively designed, shimmer
free formula. It is the
perfect tool to brighten
shadowy areas and
freshen up the complexion

a modern twist to this
Davidoff line, the same
taste is maintained as
in the former propositions. Meanwhile,
Imperial Tobacco is also
launching a new modern
Gauloises design. The
range has undergone
a complete brand
image rejuvenation,
while staying true to
its original personality.
The new image is the
next level to transform

the cigarette range
from a typically classic
French brand, to one
that oozes modernist
France. The addition of
a new strapline, ‘Vive Le
Moment’, translated as
‘live for the moment’,
gives the brand a unique
touch designed to
resonate with travellers
all over the world.

Green Village
K37

Golden Village
G06

POCKET TOOLBOX

SINGLE
ORIGIN
Rausch Schokoladen
GmbH is relaunching its
Single Origin chocolate
portfolio, including its
travel retail exclusive
World of Chocolate collection, with a new, up-todate design and more
precise labelling to reflect
the plantation source.
The travel retail offer
comprises:
Small Bites – a mixed
pack of 32 small bites,
each 6.7g, in eight different
whole milk and dark pure
chocolate recipes made of
fine flavour cocoas. Presentation is in an attractive
mini hessian cocoa bag tied
with a ribbon.
Sticks – eight different
chocolate sticks, 40g
each, are presented in a

black|Up, the beauty
industry’s premiere
creator of cosmetics
for women of colour, is
introducing a variety of
innovative and enhancing make-up products,
new for coming season.
Following the success of
its enticing lipstick range
of 2012, the brand is back
with eight totally addictive
new shades for 2014. With
vibrant, playful fuchsia at
one end of the spectrum
and striking orange-red
at the other, the collection is a bold explosion
of luminous and fresh
hues, specially developed

all day long, with an ultra
light and fluid texture that
makes touch-ups easy,
for a radiant complexion.
For autumn, black|Up
brings forth five new
eye shadow palettes in
vibrant colours. These
comprehensive palettes
are designed especially to
enable black and mixedskin women to find with
ease the colour harmony
that will enhance their
beauty. Developed in four
textures – matte, satin,
metallic and sparkling –
the shadows are easy to
apply, and can be blended
together for a flawlessly
sculpted look.

natural wood ‘cylinder’,
which can be used
afterwards as a container
for pens/pencils etc.
Bars – a high quality
wooden gift box containing a mix of four 100g
bars in different intensities. These include two
whole milk (35% Papua
New Guinea, and 43%
Venezuela) and two dark
(60% Peru, and 70%
Ecuador). Each bar gives
an intense flavour.

The new look is clean
and modern, with better
distinction between each
chocolate recipe through
different background
drawings and detailed
information about the
source region on the back.
Both the Rausch logo
and the cocoa content
percentage are larger and
more dominant.

TROIKA is presenting
CONSTRUCTION, the
mini-toolbox for your shirt
pocket, at TFWA World
Exhibition & Conference.
The multitasking ballpoint
pen CONSTRUCTION is
described as a constant
companion. With 1:20 and
1:50 scales, a centimetre
ruler and a stylus, it helps
capture ideas. Thanks
to the inch ruler, even
English construction
plans or measuring units

Yellow Village
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are no problem.
The mini-spirit level,
Phillips and slotted
screwdriver ensure
that nothing goes awry.
This (almost) complete
all-rounder is said
to quickly become a
constant companion
for all builders. It is
available in 10 different
colours, four of them
bright (neon green, neon
blue, neon pink and neon
orange), to ensure it is

easy to find again.
Meanwhile, TROIKA is
also showcasing a pen
holder in the shape of
an inflight trolley – on
moveable wheels, metal,
matt chrome plated, with
sides printed with a Swiss
cross and mountain motif,
it is red/white. The MINI
TROLLEY offers ample
space and mobility for
writing implements.

Red Village J23
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AMO GATTINONI

The inspiration behind
Maison Gattinoni’s
Spring/Summer 2015
collection of beautiful
day bags is the bold
and colourful way of
living embodied by
the modern woman.
In its new collection,
Moodie Ad 2014 FAO.pdf

1

25/09/2014

Gattinoni follows the
colour trends of the
season, featuring
pastel colours for both
the plain leather lines
of the collection, while
the Planetarium line,
typically in pink, green,
peach and cream, this
16:16

season features pops
of strong cherry, red,
light blue, and acid
green. The tricolor
concept is a carry-over
for next summer, with
new combinations of
colours and materials.
The original and alternative materials that
make Gattinoni bags is
the new interpretation
of this line.
Young, modern, ironic
and positive – these
are the core concepts
of the collection – and
the shapes of its
designs have changed
from previous collections, with more mini
bags for evening
occasions and practical
designs to be carried.
Medium size shopping
and handbags are also
present in the collection, to satisfy the
entire market.

Blue Village C16
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NEW CONFECTIONERY
CATEGORY VISION
Mars International
Travel Retail (MITR) is
holding a special high
profile event at the
Baoli Club in Cannes on
Tuesday 28 October, at
which it will announce
a brand new category
vision and strategy
for confectionery in
travel retail, which it
believes can double the
confectionery category in
airports by 2020.
Attended by key industry
influencers, the event
will include a Trinity
panel discussion to
challenge and discuss
the new vision and will
actively encourage
audience participation.
A colourful evening
of interactive fun and
activity is planned, set
against the backdrop of a
research-based strategy
presentation.
“The key is to hook into

what we see as untapped
potential through a new
strategy and drivers
for growth that aim
to increase footfall –
because confectionery
is one of the strongest
drivers here, increase
browser to buyer
conversion rates, and
grow the basket size.
This will benefit not
just confectionery, but
all product categories,”
explained Manon de
Gunst, MITR’s Global
Category Development
Manager – International
Travel Retail.
The focus of the
evening will be on
adding value to every
party within the Trinity,
with a strategy based

on a shopper-centric
approach taking into
account the traveller’s
mindset and emotions.
To reach the new strategy, MITR undertook
consumer research
at nine key airports
globally, interviewing
and observing more
than 5,000 travellers of
all nationalities over a
four-month period.
The event – by invitation
only – is open to all global
travel retail stakeholders.
For more information
and to join the guest list,
please email
Manon de Gunst:
manon.de.gunst@effem.com.

Bay Village
Bay 9
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BAGS OF APPEAL

CITY
CHIC
The new Versa
Collection by Buckley
London allows the
wearer to define her
own style, creating a
bespoke combination
of versatile stackable
pieces by mixing her
favourite metals and
crystal colour combinations. Influenced by
the geometric lines
and metals found
in London’s award
winning modern
architecture, the
city chic inspired
line combines four
contrasting plating
colours, where graphic
black and white
rhodium are softened
by the warmth of
yellow and rose gold
plates. The soft yellow
and rose gold metals

are perfectly paired
with a jet black and
white rhodium plating
throughout, adding
the edgy, city chic
style that London is
renowned for.
Buckley London is

ARTISTIC
INFLUENCE
In its stunning new
range of gold and
enamel accessories,
Austrian jewellery
creator FREYWILLE pays
homage to the French
artist, impressionist
Claude Monet. The captivating new collection
is inspired by Monet’s

unforgettable masterpieces, and features
three key motifs based
on his greatest works
– Giverny, Honfleur
and Orangerie – each
characterised by the
signature cuff design,
and also featuring a
watch, ring, bracelets

aluminium, blush and
ivory and a navy/blush.
The range is updated
for high summer with
bold colour pops of jade,
green and fiesta pink,
with punched perforations
adding texture and graphic
pattern. The Victoria Park,
London Fields and Holland
Park ranges meanwhile
offer an effortless, laid
back feel with minimalist
styling and a sports luxe
edge. Inspired by boating
trips along the Thames,

Radley is showcasing
its exciting new Spring/
Summer 2015 range and
introducing new travel
retail exclusive products
in its brand debut at
TFWA World Exhibition &
Conference 2014.
This SS15 sees a refreshing new collection from
the UK’s leading premium
handbag and accessories
brand. Packed full of
contemporary styles,
sleek silhouettes and
carefully considered

basics, with a confident
summer colour palette
featuring bold injections of
vivid colour complimented
by delicate light neutrals
and feminine sorbets,
each piece is finished in
the brand’s exceptional
premium leathers and
exquisite detailing,
delivering truly affordable luxury.
The structured Clerkenwell range is a key
new style in a sophisticated colour palette of

also showcasing the
opulent new collection
by BOUTON at TFWA
World Exhibition &
Conference. Inspired
by one of the world’s
most ancient, magical
symbols, BOUTON’s
new Honeycomb
Collection embraces
the symmetry and
beauty of the hexagon.
The collection features
perfectly formed
hexagonal designs
handset with simulated
stones, which are
fused together to
create contemporary
eye-catching jewellery that will last a
lifetime. Crafted using
BOUTON’s signature
mirco-pavé setting and
the finest simulated
stones, the Honeycomb
Collection includes
earrings, rings, bracelets and a pendant,
for endless wearing
possibilities.

ARTISANAL
CHOCOLATES
Beautiful boxes of
decadent chocolate are
the order of the day at
Butlers Chocolates,
where, at TFWA World
Exhibition & Conference,
enticing new products for
gifting and self-consumtion are being showcased.
This year, Butlers Limited
Edition chocolates take
centre stage, delighting in

beautiful white pearlised
gift boxes with an attractive overwrap. Building on
the success of the Butlers
Fruit Truffle launch this
summer, the Irish luxury
chocolatier will be introducing two new varieties
for Autumn/Winter. These
include Caramel and Nut
(always a popular flavour
combination) and Pink

Red Village J22
Marc de Champagne
Truffles for added
decadence. Alongside it is
the Artisan Collection – a
new range of beautifully
decorated chocolates in
attractive window boxes.
These pretty chocolates
will include some new
recipes including Sicilian Lemon and Salted
Almond. Also on show
are 200g Filled Bars in
Raspberry Truffle and
Milk Coconut Truffle
flavours; the Rose Gold
Collection – deluxe rigid
rose gold keepsake
matchboxes of milk,
dark, truffle and white
truffles and pralines; and
the Chocolatier’s Collection: Limited Christmas
Edition – vibrant red and
gold rigid boxes containing some delicious new
Butlers recipes including
coconut, mango and
intense dark chocolate
truffle varieties.

Green Village
J68
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and pendants within the
new line.
In the new FREYWILLE
design Giverny, the
artistic elements for
which Monet is most
famous – flora, raw
nature, light and
abstract colours – fully
align. With love for
detail, the FREYWILLE
artists have captured the
impressionistic brushstrokes, and reflections
dancing elegantly on the
grass and blossoms.
Chrysanthemums

the Putney collection
features bold stripes in
a navy/ivory or red/ivory
colour palette, while the
Cherry Blossom Print is
the key print of the season.
Designed in-house, this
lively print features the
Radley dog against a soft
cherry blossom repeat, and
appears on non-leather
bags, luggage, tech
products, gifting, scarves,
flip-flops and canvas totes.

were one of Monet’s
key motifs. The design
Honfleur presents the
chrysanthemum in the
same generous way. As
Monet preferred red,
orange and rose colours
for his chrysanthemum
paintings, FREYWILLE’s
artists adopted this
colour palette for their
modern interpretation.
Orangerie meanwhile
is based on the impressive installation of
Les Nymphéas in the
Musée de l’Orangerie
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Paris, which sprawls
over two oval rooms of
straight architecture.
FREYWILLE’s design,
Orangerie, is about the
atmosphere’s influence

on personal reflection,
thought and various
different moods.

Yellow Village
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WORKS OF ARTÊ

PEARLY SHINE
Airline retail distributor and supplier Hanse
Distribution is launching
revolutionary oral care
range swiss smile into
the airline retail industry.
One of the products in the
range has already secured
onboard listings with
Swiss and Aeroflot, and
DFASS is listing the range
onboard Virgin Atlantic
from this October.
The company behind
swiss smile has been in
professional prophylaxis
oral care since 1972.
Hanse Distribution has
started its distribution
of swiss smile products
with the swiss smile Pearl
Shine Whitening & Repair
Dental Conditioner. The
product visibly brightens
and protects teeth from
environmental stress
factors and sensitivity
using a revolutionary
technology. The extrawhite hydroxyapatite
(HAP) particles extracted

from the mother-of-pearl
in seashells remove
stains and bacteria from
the tooth’s surface. The
microcrystalline protective
layer remineralises teeth
to a healthy pearly shine.
Pearl Shine Whitening &
Repair Dental Conditioner
is the first product to be
launched from swiss smile
and will cost €69.
Hanse Distribution Sales
Director Anna Berezhnaya
said: “We are very proud

NEW PRODUCTS

to launch this Swiss brand
for the inflight market.
There’s nothing quite like
it in travel retail. Having
already secured three
fabulous listings in our
first few weeks with the
brand is incredibly positive
and shows a gap in the
airline retail market that
we are able to actively fill
with swiss smile.”

Yellow Village
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NEW EXHIBITOR
In Spanish, ARTÊ means
art – the way in which
people express their
ideas and feelings and
ARTÊ Madrid’s design
philosophy embodies this,
drawing qualities from
love and livelihood, which
naturally reveal an exquisite blend between classic
designs and modern
craftsmanship fit for any
occasion and attire. Each
jewellery creation by
ARTÊ resembles a work
of art – an expression of
sensation and creativity.
Each piece is unique, and
with ARTÊ, the unique
and fashionable character of each individual
is fully revealed on any
occasion.
At TFWA World Exhibition
& Conference, ARTÊ is
highlighting its newest
creation, the Moda
Pendant. ‘Moda’ translates as ‘fashionable’

in Spanish, and this
pendant features a
stylish five handcrafted
stones in pink, light
purple and white with
rhodium plated silver
base. The pendant can
be worn in three different ways – easily being
changed to an arcuate
shape, longline shape or
even round shape by its

movable joints, to match
any look or personality.
Being showcased alongside it, the ‘Círculo de la
Vida’ Pendant represents
the ‘Circle of Life’,
featuring 19 round stones
weighing in at 3.56 carats
in total, to celebrate life
and endless love.

Blue Village C5
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Happy moments
deserve Guylian’s finest
Belgian chocolates.

PREMIUM
NIGHT
EDITION
STOLI Group is launching Night Edition
2014 – a new limited
edition Stolichnaya
Premium Vodka, which
is the second in a range
designed to target
night-life. Coming
alive when chilled, this
unique bottle aims to
take any party from
ice cold to red hot in a
matter of minutes.
The frosted glass bottle
has elements printed in
temperature-activated
ink; the transformation occurs once the
bottle is chilled to
under 15C/60F. Once
chilled, the innovative
bottle shows elements
including a DJ, shakers,
drinks and music
symbols, while the heart
that features on the

front of the bottle grows
horns to symbolise the
change from day to night.
Initially introduced in
selected airports at
the end of this year,
and rolling out globally
from January 2015, the
limited edition 100cl
bottles will be supported
by a strong travel retail
promotion concept,
featuring eye-catching
display units and
spectacular point of
sale material. Special
LED lit ice coolers and
a 30-second movie will
help demonstrate the
bottle transformation.
“We are thrilled to be
launching our Night
Edition 2014 at TFWA
World Exhibition. The
2013 exhibition saw
the launch of the first
Night Edition, which has
proved very successful in travel retail,”
commented JeanPhilippe Aucher, Travel
Retail Director.

Blue Village D3

STYLE AND
PERFORMANCE

The World’s Favourite Belgian Chocolates

Schäfer Travel Retail
is showcasing FRAAS
– The Scarf Company.
The company’s unique
designs feature inventive
talent, and consciousness of tradition, variety
and individuality. For
more than 125 years,
FRAAS has upheld
a family tradition of
manufacturing high
quality scarves, which
are renowned for their
attention to detail.
Resulting from a connection between tradition
and innovation is a range
of exclusive scarves,

clutches, and ponchos
that provide an individual
note to an outfit. FRAAS
is said to have the perfect
accessory for every taste,
every style, and every
occasion. All products
are made with the finest
fabrics and close attention to detail.
Meanwhile, 2014 has
seen the appointment
of Schäfer Travel Retail
Company as travel retail
distribution partner of
Harman Kardon, which
is completely new in the
sector. During TFWA
World Exhibition, Schäfer

Travel Retail will present
the Harman Kardon
wireless, portable speaker
and conferencing system
called Esquire Mini.
Harman Kardon Esquire
Mini is described as a
bold, state-of-the-art
solution, exceeding the
needs of the on-the-go
professional. Completely
portable and wireless,
it provides exceptional
sound from its dual,
high-performance
drivers and enhanced
bass port design. Esquire
Mini is also Bluetoothenabled for full stereo
streaming with your
favourite devices. It
doubles as a conference phone system with
dual-microphone and
built-in echo and noise
cancellation technology,
as well as USB access to
recharge your favourite
devices.

Mediterranean
Village P12
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STARRY
NIGHT
Incorporating the starry
night sky and our sprawling galaxies in beautiful
and detailed designs, the
new collection by Pandora
looks to the skies in
celebration of the Winter
2014 season. Pandora
is highlighting its three
striking new season lines
at this year’s TFWA World
Exhibition & Conference.
In its Sparkling Lace
collection, Pandora
explores the timeless
weave of antique lace
in a series of pretty
jewels. A bold and
feminine statement using
traditional fine jewellery
techniques, the pattern
is set with micro-cubic
zirconia stones to capture
the beauty and detail of
lace on rings, pendants
and earrings. Silver
Stars meanwhile is a
celebration of the season.

Balmoral
Dominican Selection
Exciting, star-studded
styles shine brightly in
winter’s edit of precious
jewellery – gemstone
stars twinkle brightly
on sterling silver charms,
and bands of silver stars
make fingers shine
bright.
In the Cosmic collection,
an explosion of sparkling
stones and textured
surfaces on sterling silver

TASTY
TRAVELLING
Ritter Sport is expanding
its travel retail exclusive
range with three new
items, which will be
showcased at TFWA
World Exhibition.
A new product in travel
retail exclusive packaging is the Ritter Sport
Choco Cubes Tin. This is
available as a single or
double pack, containing
either 20 or 40 chocolate
cubes in typical Ritter
Sport flavours. They are
individually wrapped,
weighing 160g and 320g
respectively.
The Ritter Sport 65g
Tower is said to be the
perfect choice if you are
looking for a snack on
the go, or to share with
friends. It contains six
65g bars of five assorted
flavours.
Additionally, Ritter Sport’s
top selling travel retail
exclusive items will still
be available, including
the Ritter Sport mini
Pouch, which contains 30

mini bars of six assorted
flavours and weighs a total
of 500g; and the Ritter
Sport 100g Tower, which
has 10 assorted 100g bars
in different flavours: Whole
Hazelnuts, White Whole
Hazelnuts, Dark Whole
Hazelnuts, Marzipan,
Butter Biscuit, Whole
Almonds, Praline, Alpine

and 14k gold creates a
deep, dark and infinitely
exciting cosmic series of
seasonal jewels. Trails of
molten stardust, embellished with the shimmering beauty of cubic
zirconia stones, wind
elegantly around charms
in silver or gold.
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The Balmoral Dominican Selection
Collection 12
offers a luxury assortment box
containing Small Panatela, Panatela
and Corona cigars. To produce these
high-quality cigars, modern
craftsmanship is combined with the
finest tobaccos from the wide region of
the Caribbean. Taste the authenticity.
Expect the unexpected.

The Real Dominican Experience

Visit us at Yellow Village H49

140xxx BDS Collection 12 Adv TFWA Asia Pacific Daily 111x163.indd 1

visit us TFWA WE: RED VILLAGE K1

Milk Chocolate, Cornflakes,
and Peppermint.
Another exclusive for
travel retail is the Ritter
Sport mini Tower selection box, containing 15
mini bars in assorted
flavours.

a limited edition by versace
for all disaronno lovers

Green Village
L39
#disaronnowearsversace

DISARONNO supports Fashion 4 Development
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CELEBRATED
WINES
Specialist in South
African wines Diverse
Flavours will launch
the Groot Constantia
Range for the first time
at TFWA World Exhibition & Conference.
Constantia is South
Africa’s oldest winery,
dating back to 1685,
when a piece of land
was granted to the first
Governer of the Cape –
Simon Van de Stel. He
chose the location for
its favourable soils and
mountain slopes gently
cooled by the ocean

breezes of False Bay.
During the 18th century
the sweet wines of
Constantia received
international acclaim
for their superior
quality. Emperors and
kings, from Frederick
the Great of Prussia to
King Louis Phillipe of
France, all vied for their
share, and before his
death in 1821, Napoleon
had 30 bottles a month
shipped over to St
Helena to ease
his exile.
Groot Constantia and

TFWA WORLD EXHIBITION & CONFERENCE SHOW PREVIEW ISSUE 2014

Grand Constance represent one of the oldest
surviving trademarks
in the world today, and
Diverse Flavours will
showcase six Constantia wines in Cannes
– the Gouverneurs
Reserve Red, Pinotage,
Shiraz, Sauvignon
Blanc, Blanc de Noir,
and Grand Constance
Dessert wine.
Also showing for the
first time will be wines
from Ghost Corner,
from Elim – South
Africa’s most southerly
winery. Here they
produce stunning Pinot
Noir, Sauvignon Blanc
and Semillon.

Red Village L34

SUPERB
SPIRITS
NEW EXHIBITOR

ARTISANAL
TEQUILAS
Patrón Spirits is unveiling Roca Patrón, the
company’s first line of
tequilas produced entirely
from the labour-intensive,
centuries-old tahona
process. Crafted from
only the highest-quality
100% Weber Blue Agave,
each tequila in the new
Roca Patrón family – Roca
Patrón Silver, Roca
Patrón Reposado, and
Roca Patrón Añejo – is
traditionally handcrafted
at a specific proof,
higher than the core
line of Patrón tequilas,
to create the perfect
balance of flavours.
Travel retail is the only
international market
where Roca Patrón will be
available this year.
Roca Patrón is the
product of a painstakingly

meticulous process that
is, today, rarely practiced.
The Roca Patrón line
of tequilas is sweeter,
earthier and more vegetal
– with distinctive notes
of roasted agave – than
other Patrón varietals,
exhibiting more complexity and slightly less citrus,
pepper and fruit.
Meanwhile, the packaging
was designed to evoke
the rustic characteristics
of this outstanding spirit.
Roca Patrón, along with
the company’s entire
portfolio of luxury ultrapremium spirits (Patrón
tequilas and liqueurs,
Ultimat vodka, and Pyrat
rum) will be showcased at
TFWA World Exhibition.

Illva Saronno, owner
of the Italian liqueur
Disaronno, is showcasing its range of spirits at
TFWA World Exhibition,
including Disaronno,
Tia Maria, Zucca, and
The Irishman range of
whiskies. Illva Saronno
invested in the familyowned Walsh Whiskey
Distillery, based in
Carlow, Ireland, late

last year.
Illva Saronno will also
be unveiling a new
addition to its spirits
portfolio, as well as
displaying the second
in the series of limited
edition ‘designer’ Disaronno bottles – designed
by Moschino in 2013, with
over 1.5 million bottles
sold globally.
Brand new to travel
retail is a superb wine
offer from Disaronno’s
sister company Duca
di Salaparuta Group.
The Duca di Salaparuta
Group comprises three
historic brands that
represent Sicily and Italy
worldwide: Corvo, Duca

WITH LOVE

Green Village
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di Salaparuta, and Florio.
In Cannes, the company
will present two brands
specifically: Duca di
Salaparuta, and Florio.
Highlight of the offer is
Duca Enrico, which
celebrates its 30th
anniversary during
TFWA World Exhibition.
Duca Enrico is the first
single varietal wine
made from Nero d’Avola
grapes in the history of
Sicilian wines.
To celebrate its anniversary, visitors to the
stand can taste three
vintages of Duca Enrico
(1987, 1997, 2008).

Red Village K1
Paris Hilton has always
been vocal about the
affection she holds for her
fans, and her newest scent
is a personalised gift to
her loyal followers around
the world. With Love, Paris
Hilton is an exclusive piece
of Paris, just for them,
and is being introduced
at TFWA World Exhibition
& Conference by Parlux
Fragrances. Its packaging
is accented with timeless
gold. Within, a modern and
elegant bottle of European
designed glass with a soft
smoky grey hue is adorned
with delicate lace detail
and gold lamé designs,
and encases a sparkling,
feminine and sensual scent
created by perfumer Harry

Fredmont, “I wanted to
incorporate some of her
favourite scents, blending them precisely with
ingredients that capture
her essence,” he said. The
result is an introduction
of green apple and vibrant
bergamot complemented by
unexpected kiwi at the top;
at the heart – an uplifting
blend of wild jasmine,
orchid and muguet enhance
the feminine character with
a crispy burst of freshness
and fluidity; while at the
base, soft modern woods
bring sensuality, and
decadent musk leaves you
wanting more.

Green Village
M64
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RITUAL
ACT
NEW EXHIBITOR
Founded in 2000, Rituals
Cosmetics is the first
brand in the world to
combine home and
body cosmetics. With its
product line – from luxury
body and facial creams
through to precious
mineral make-up,
scented candles, pure tea
and Soulwear – Rituals
Cosmetics inspires people

to transform their daily
routines into meaningful moments, and will
this year be inspiring at
TFWA World Exhibition &
Conference.
Rituals Cosmetics now
has over 350 stores,
almost 1,000 shop-inshops and five City Spas,
across 15 countries.
The brand also supplies
specially designed amenities to over 850 boutique
hotels in 16 different
countries worldwide. The
dedicated travel retail
division was established
in 2012, and this has
led to a rapid expansion



NEW PRODUCTS

into duty free, airlines,
cruise lines and ferries,
as well as hotels. Rituals
Cosmetics also now has
a presence in 50 airport
locations, as well as
five stand-alone stores
in major international
airports such as Heathrow, Schiphol, Frankfurt
and Copenhagen, and is
sold on or supplied by
16 different airlines. The
latest airport stand-alone
store opened last month in
London Stansted’s newly
redeveloped international
departures lounge.

Red Village L17

SKINCARE IN GLOBAL DEMAND
AmorePacific, Korea’s
leading name in cosmetics, is growing its
presence overseas, and
at the vanguard of its
international expansion
is Laneige. The firm’s
flagship brand specialises
in luxury hydrating and

moisturising solutions for
skin, backed by extensive
research and development
efforts. Laneige’s indulgent
Water Sleeping Pack_EX
facial cream has accounted
for more than 70% of its
overseas sales in recent
years, with more than two

million units sold in 2011.
Created to crown your
pre-bedtime ritual as the
final part of your evening
cleansing routine, Laneige
Water Sleeping Pack_EX
should be lathered onto
the face for intensive
hydration and brightening.

INFLIGHT
SUCCESS
Tyko Travel Retail’s Breo
and Hippie Chic ranges
of watches have proved
enduringly popular in
the duty free channel,
particularly in inflight,
which has opened inroads
into airport, border and
ferry listings for the
brand. This summer, Tyko
Travel Retail reported its
strongest first quarter
in three years – and the
second most successful
in the company’s history,
and it will emphasise the
success of these products
at TFWA World Exhibition
& Conference.
In 2012/13 Tyko Travel
Retail launched its multi
brand strategy with the
introduction of two new
brands Hippie Chic and
One Tribe, seeing the
company’s portfolio grow
from just one brand,
Breo, to three within the
space of 12 months. With
a portfolio of complementary brands Tyko Travel

Retail aims to offer the
global travel retail sector
choice, from current
fashion trends to original
classic pieces in both
watches and sunglasses.
“This strategy is clearly
paying off,” said Martin
Lovatt, Director Global
Travel Retail. “Business
has grown 36% in Q1
compared to the same
period in 2012/13
and year-on-year we
have experienced a
very encouraging 80%
growth.”
Inflight remains the
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The gel’s aromatic
essence compound,
developed exclusively by
AmorePacific will help
relax your mind and body
as you sleep.

Golden Village
GO10

Premium
South African
Wines

company’s core business,
and this year’s launch of
brands to the Americas
market via agency
WorldClassBrands is
already paying dividends.
“We have secured a
number of key listings
including LAN Chile and
United, where sales have
been exceptional, further
supporting Tyko’s belief
that our brands are the
ideal impulse purchase
onboard,” added Lovatt.

Green Village
K38

S U P P LY I N G D I V E R S I T Y

If you would like to taste and discover
award-winning premium South African wines,
please visit the Diverse Flavours Stand:

Stand - L34, Red Village
Anthony Budd +27 71 255 7344 | anthonybudd@diverseflavours.com

www.diverseflavours.com
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SIGNATURE SPARKLE
Light, sparkle, and subtle
glamour are key characteristics of Swarovski’s
instantly recognisable signature style. Each
season, these qualities are
reinterpreted to deliver
exquisite pieces that are
of the moment. Alongside
on-trend designs sit versatile creations that women
can wear from morning to
night, whatever their style
and look.
The new ‘Stardust’
bracelet is a perfect

VERSATILE
SPIRITS
The Underberg gift tin
series ‘culinary trip around
the world’ celebrates its
10th anniversary in 2015.
Each year the Underberg
gift tin showcases designs
and culinary tastes from a
specific country, and the
2015 edition is dedicated to
the Netherlands. It has four
different panel themes,
representing Amsterdam,
Rotterdam, Aalsmeer, and
Zeeland. Filled with 12
Underberg portion bottles,

for example.
The range of Schlumberger sparkling wines is
being presented, including
the Classic Line with
Sparkling Brut and Rosé,
and the Fashion Line with
GOLD, WHITE Secco and
ROSÉ Secco.
Meanwhile, Túnel 14 is a
premium aniseed herbal
liquor with the smooth
and refreshing taste of
14 aromatic herbs found
in Mallorca. Túnel 14 is
100% natural. It has a
warm amber colour and is
presented in an eye-catching 0.7-litre bottle.

the tin is a collectors’ item
and an ideal gift.
Also being showcased at
TFWA World Exhibition is
Amarula Gold – a clear,
golden-coloured 30% ABV
spirit. It is described as
aromatically fruity on the
nose with spicy notes.
Versatile and made to be
mixed, it can be enjoyed
with soda, sparkling
apple juice, ginger ale,
passion fruit, pomegranate, and cranberry juice,

FRESH AND
FRUITY

example, with all the
makings of a must-have
piece. It is not only its clean,
simple lines that make
it special. Stardust is a
light, flexible bracelet that
seems to almost burst into
a thousand sparkles. The
secret behind this intense
brilliance? A translucent
fishnet, brimming with
730 loose crystals for the
simple bracelet. “Available
in a variety of colour options
and two lengths – single or
double wrap – Stardust can
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World of Patria International (WOPI) will
present älska cider,
the latest addition to
its range, at TFWA
World Exhibition &
Conference. Available
in a distinctive, sleek
33cl can, the stylish
packaging makes
the product stand
out, while the use of
the icon ‘ä’ gives it a
unique brand identity.
With a subtle, fruity
and refreshing taste,
älska is said to be
highly appealing to
the female ‘millennial’
drinker. The attractive
premium package is
designed to be travel
friendly. It is available in
three different flavours:
Nordic Berry, which
is perfect chilled and
poured straight onto
ice; Lemon & Ginger,

which is best served
over ice with a wedge
of fruit; and Strawberry
& Lime, which is best
served over ice with a
sprig of mint.
Meanwhile, WOPI is
also launching its new
single serve premium
‘Myx fusions Moscato’
wine. Available in three
flavours, including
original, peach and
coconut, the natural,
gentle sparkling wine
is presented in a single
serve blue cobalt
bottle, making it ideal
for inflight. The easyto-open twist off cap
provides the casual
occasion of beer, yet
the beautiful packaging
and premium
taste deliver the
elegance of wine.

Blue Village G13
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be worn in edgy combinations or on its own to create
an elegant, minimal look,”
explained Nathalie Colin, the
brand’s Creative Director. For
supermodel Miranda Kerr,
muse of Swarovski’s Fall/
Winter 2014/2015 campaign,
“the Stardust bracelets are
so much fun, because you
can mix and match different colours depending on
where you are going and
how you are feeling. It really
brings an instant touch of
fashion to any look.”

The perfect illustration
of multifaceted glamour,
each woman can stack
and combine the Stardust
bracelet in whichever way
she prefers. Whether in
block colours, contrasting
tones or monochrome,
delicate pastels, or a
mysterious palette of
greys and blacks, this
new must-have adds the
perfect finishing touch to
every style.

Blue Village C11

SILK SHAWLS
Finnish accessories
company Rosafox was
founded in 1992, and
is presenting at TFWA
World Exhibition &
Conference for the
sixth time this year.
Throughout the history
of the company, the
enduring and timeless
triangle shaped woolsilk shawl decorated
with dyed blue fox fur
has been its bestselling product, and it still
makes most of the
turnover today. The
travel retail channel
has become more
important every year
for Rosafox, and in
the last few years,
the market’s growing
interest in accessories
has been the most
important factor for

the brand.
Rosafox is responding to demand for
feminine style, with
light summer versions
launching in a collection of shawls made of
100% silk organza and
silk. The colour palette
is composed of joyful
bright colour shades
combined with flower
designs for Asian
tastes. At TFWA World
Exhibition & Conference the brand is also
introducing another
chic line in white and
black with Art Deco
and Baroque inspired
designs, for clients
who prefer classical
and glamorous style.

Green Village
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DESTINATION:

SHANGHAI

JING AN SHANGRI-LA HOTEL

静安香格里拉酒店
BOARDING DATE:

TO ATTEND:

高端免税及旅游零售盛会 中国
合作伙伴

