
Scan this code  
to visit tfwa.com

Sponsored by:

06
NEW AND 
RETURNING 
EXHIBITORS
Fresh faces in Singapore

04
CONFERENCE 
& WORKSHOPS 
PROGRAMME
Staying a step ahead

19
LEISURE 
AND SOCIAL 
ACTIVITIES
Full programme

THE LATEST 
INNOVATIONS

NEW PRODUCT 
PREVIEWS

SHOW PREVIEW ISSUE
TFWA ASIA PACIFIC EXHIBITION & CONFERENCE 2015



My Story, 
My Design

VISIT US AT TFWA STAND NO. U19
Discover the new summer collection at TFWA

PANDORA_TFWA_Dailies_Singapore_HS15_model_Apr2015_228x331_print.indd   1 24/03/15   09:50



I N T R O D U C T I O N

CONTINUING TO SOAR IN SINGAPORE
It’s that time of year again 
– how time does fly! I hope 
you are all looking forward 
to what is a special 20th 
edition of TFWA Asia Pacific 
Exhibition & Conference. 

For the third year in a row we see 
our exhibition and conference 
being held at the prestigious 
Marina Bay Sands Expo – a very 
fitting venue for an exhibition 
that continues to play host to 
key international brands and see 
steady growth.
Equally, this is an important 
year for Singapore, marking its 
50th birthday as one people, 
an important milestone for a 
nation that has changed beyond 
recognition – both its commer-
cial environment and our own 
event. During this time we have 
watched the ongoing growth and 
power of Asia Pacific, culminat-
ing with it taking leadership of 
global duty free and travel retail 
from Europe two years ago. 
Singapore is most certainly one 
of the ‘places to be’.

Year-on-year I am pleased to 
see the registration of some 
strong, new international 
brands at the exhibition, along 
with familiar faces – with 
companies such as Calvin Klein 
and La Prairie increasing their 
exhibition space significantly.
This year we also welcome, 
among others, Moët Hennessy, 
Beam Suntory and SABMiller 
in the Liquor category; Radley 
London, Diesel and Lollipops 
Paris in Fashion; Favarger and 
Galler in Confectionery; MTG 
Japan, Perfumer’s Workshop 
International and Rituals in 
Fragrances & Cosmetics; 
Altimetre and Cabeau in Gifts 
& Toys; Aeon Jewellery, Misaki 
and Ogon in Jewellery & 
Watches; and KT&G in Tobacco. 
I wish you all a very successful 
exhibition.
For those of you that have 
visited before, you will note the 
change of layout – especially to 
Level 1, which will now solely 
house a range of luxury and 
premium new brands – a vital 

change to help showcase a 
category that continues to be 
extremely popular in the Asia 
Pacific region.
Remaining on Level 1 is the 
Well-Being Lounge and very 
successful ONE2ONE Lounge – 
a much-valued tool for airports, 
retailers and suppliers to meet 
with each other in dedicated 
rooms within the exhibition. 
With improved service levels, 
Level 1 is sure to be a vibrant 
hub this year.
Please note that the Press 
Centre and Business Centre 
move to Basement 2 this year.
Level 4 continues to host the 
TFWA Asia Pacific Bar, offer-
ing ‘after hours’ drinks and 
also a hearty breakfast to help 
you kickstart the day. Many 
thanks to those sponsors 
that make this possible – it is 
highly appreciated.
‘Staying a Step Ahead’ is the 
theme of this year’s confer-
ence, in reference to the fast 
growth of travel and tourism 
in the Asia Pacific region, and 

the need for the duty free & 
travel retail industry to remain 
competitive and relevant. With 
keynote addresses from two of 
Asia Pacific’s most respected 
business leaders – Liew Mun 
Leong, founding President & 
CEO of CapitaLand Group, and 
Chairman of the Board of Direc-
tors at Changi Airport Group; 
and Andrew Wu, LVMH Group 
President, Greater China, it is 
sure to be an informative discus-
sion around the challenges 
facing this region, as it strives to 
retain its growth momentum.
A choice of topical workshops 
is on offer before and after 
lunch, each giving delegates an 
insight into the challenges and 
opportunities that our industry 
faces. These include: Enhanc-
ing the customer experience; 
Cruise control: exploring 
one of Asia’s fastest growing 
travel retail sectors; Asia’s 
rising stars; and Competing in 
e-commerce.
Finally, we all come together 
again for the closing plenary 

session – Competitiveness in 
a new world – featuring one of 
the world experts on competi-
tiveness and a truly engaging 
speaker: Professor Stéphane 
Garelli of the IMD Business 
School and the University of 
Lausanne. Further details of 
the Conference and Workshops 
programme, together with all 
aspects of this year’s TFWA Asia 
Pacific Exhibition & Conference 
can be found in this issue of the 
TFWA Daily.
I look forward to seeing you all 
in Singapore… and wish you safe 
travels ahead.

Erik Juul-Mortensen
President, TFWA

OFFICIAL 
CARRIER

Singapore Airlines has come 
a long way since its found-
ing in 1972, evolving from 
a regional airline to one of 
the most respected travel 
brands around the world. 

It flies one of the youngest 
aircraft fleets in the world 
to destinations spanning a 
network spread over six conti-
nents, with its Singapore Girl 
as the airline’s internationally-
recognisable icon providing 
the high standards of care and 
service that customers have 
come to expect.
Today, Singapore Airlines 
operates a modern passenger 
fleet of 106 aircraft and its 
network, including Singapore 
Airlines Cargo and SilkAir 
destinations, covers a total of 
102 destinations in 37 countries.

TFWA PRODUCT 
SHOWCASE
The TFWA Product Showcase is a dedicated online service that allows 
exhibitors to present their brand innovations in advance of TFWA Asia 
Pacific Exhibition & Conference. Learn more about the latest exciting 
product news from brands across all product categories. Many have 
already uploaded information and photos to the website, where visitors 
can search for products by brand, company or product sector.  
Visit www.tfwaproductshowcase.com

Scan this code to visit the  
TFWA Product Showcase 

TFWA 
LINKEDIN 
GROUP
TFWA’s LinkedIn Group is an ideal place to 
go for the latest news on TFWA Asia Pacific 
Exhibition & Conference. Join the TFWA Group.

SUPPORTED BY:

WEB APP
Download the web app for smartphones and tablets to keep all information on TFWA Asia 
Pacific Exhibition & Conference close to hand. The web app is accessible on any mobile OS 
via your browser. Go to app.tfwa.com/APEC
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09:00-11:00, Morning Plenary:  
Staying a step ahead
Cassia Conference Hall, Level 3, Marina 
Bay Sands Expo & Convention Center

Translation available in Mandarin 
and Japanese

The Asia Pacific region has consolidated 
its leadership status within the duty free 
& travel retail industry in recent years, 
thanks to economic growth in key markets, 
ambitious improvements to infrastructure 
and a continued appetite for travel among 
Asia’s citizens. Most forecasts suggest that 
further steady growth is likely.
However, the retail environment in Asia 
Pacific is increasingly challenging, and 
competitive. Consumers have any number 
of opportunities to spend their dollars, 
and levels of penetration and conversion 
in duty free & travel retail leave consider-
able room for improvement. Sales in some 
markets, such as China, have slowed. If 
the industry in Asia Pacific is to remain 
the growth driver of the global business, it 
will need to adapt and to seize the oppor-
tunities that exist.
This year’s TFWA Asia Pacific Conference 
will look at how the regional industry can 
remain competitive and relevant to new 
generations of consumers. The Morning 
Plenary session will set the duty free & 
travel retail sector within a broad context 
thanks to contributions from high-level 
speakers from within and beyond the 
industry. A series of themed workshops 
will then explore key issues in depth.
The Morning Plenary will also 
feature exclusive filmed interviews with 
travellers at Singapore Changi Airport.

ERIK JUUL-MORTENSEN,  
PRESIDENT, TFWA
In his state of the industry address, TFWA 
President Erik Juul-Mortensen will 
present the latest data on travel retail 
performance in Asia Pacific, and look 
at the role brands and brand owners 
can play in helping the region fulfil its 
potential.

WORKSHOP A: ENHANCING THE 
CUSTOMER EXPERIENCE
Cassia Conference Hall, Level 3, Marina 
Bay Sands Expo & Convention Center

Translation available in Mandarin 
and Japanese

Through filmed interviews shown during 
the Morning Plenary session, delegates 
will hear direct from travellers about their 
perceptions of the current retail offer at 
airports. In this workshop, participants 
will discuss how airports, retailers and 
brands can ensure those perceptions are 
positive.
This session will explore ways to create a 
real point of differentiation in duty free & 
travel retail; to use new communication 
tools to engage travellers more effec-
tively; and to ensure in-store promotion 
and presentation matches the best of the 
high street.

Confirmed speakers include:
JACK MACGOWAN, CHIEF EXECUTIVE 
OFFICER, AER RIANTA INTERNATIONAL
NICOLE FOO, ASSISTANT VICE 
PRESIDENT, ADVERTISING & 
PROMOTIONS, AIRSIDE CONCESSIONS, 
CHANGI AIRPORT GROUP
ALAN BRENNAN, GLOBAL HEAD OF 
SALES, NESTLÉ INTERNATIONAL TRAVEL 
RETAIL

Workshop A moderator: John Sutcliffe

CONFERENCE  
AND WORKSHOPS 
PROGRAMME
The theme of this year’s TFWA Asia Pacific Conference 
is ‘Staying a step ahead’. Delegates will hear from a 
high-profile speaker line-up, who will examine how 
the regional industry can remain competitive and 
relevant to new generations of consumers.

JAYA SINGH, PRESIDENT, ASIA PACIFIC 
TRAVEL RETAIL ASSOCIATION
As APTRA continues to build its advocacy, 
research and training platform for the 
regional industry to develop, the associa-
tion’s President Jaya Singh will give 
his perspective on opportunities in the 
region – from growth both in numbers 
and purchasing power of the Chinese 
consumer, to the potential of online and 
multi-channel marketing.
 
Keynote addresses will be provided by two 
of Asia Pacific’s most respected business 
leaders: LIEW MUN LEONG, FOUNDING 
PRESIDENT AND CEO OF CAPITALAND 
GROUP, AND CHAIRMAN OF THE BOARD 
OF DIRECTORS AT CHANGI AIRPORT 
GROUP, and ANDREW WU, LVMH GROUP 
PRESIDENT, GREATER CHINA.

Liew Mun Leong has over 40 years of 
experience in construction and commer-
cial real estate, and has been instru-
mental in the development of Singapore 
Changi Airport – widely recognised as 
one of the best airports in the world. He 
is well placed to discuss the rise of Asia, 
and the challenges facing the region as it 
strives to retain its growth momentum.
 
Andrew Wu, meanwhile, has wide experi-
ence in the luxury goods business in 
Asia. As Managing Director of Parfums 
Christian Dior in China, he oversaw the 
successful establishment of the brand’s 
network in the country in the 1990s. After 
several years with Sony Entertainment 
Group, Wu rejoined LVMH as its group 
head in China, responsible for its rapid 
growth in Asia’s biggest marketplace.

The opening session will be moderated by 
John Rimmer, Conference, Research and 
Corporate Affairs Director, Tax Free World 
Association.

11:00-11:30
BUSINESS NETWORKING WITH COFFEE

WORKSHOP B: CRUISE CONTROL: 
EXPLORING ONE OF ASIA’S 
FASTEST-GROWING TRAVEL RETAIL 
SECTORS
Begonia Conference Hall, Level 3, Marina 
Bay Sands Expo & Convention Center

According to the recent State of the Cruise 
Industry report by the Cruise Lines Inter-
national Association, cruise line operators 
are to increase their Asian capacity by 
20% in 2015. The industry is growing 
rapidly in this region, driven by increasing 
interest among Chinese tourists and by 
big investment in infrastructure by desti-
nations such as Hong Kong and Singapore 
– which has stated its intention to become 
‘the Caribbean of the East’.
The Cruise Control workshop will look in 
detail at this market, its current progress 
and potential, with insights on the 
opportunities for operators and brands 
both within the new generation of cruise 
terminals and onboard the vessels.

Confirmed speakers include:
TREVOR MOORE, MANAGING DIRECTOR, 
KAI TAK CRUISE PLAZA
DAVID GOUBERT, SENIOR VICE 
PRESIDENT, LUXURY CRUISE RETAIL 
& ASIA OFFICE, STARBOARD CRUISE 
SERVICES
DAVID GOH, SECRETARY GENERAL, 
CRUISE LINES INTERNATIONAL 
ASSOCIATION (CLIA) ASIA

Workshop B moderator: Dermot Davitt, 
Travel Retail Publisher, Editor and 
Commentator

13:00-14:15
BUSINESS NETWORKING LUNCH
Heliconia Ballroom, Level 3, Marina Bay 
Sands Expo & Convention Center

MONDAY 11 MAY 2015 11:30-13:00 MORNING WORKSHOPS
Please note: Workshops A & B run simultaneously

ERIK JUUL-
MORTENSEN
President, TFWA

LIEW MUN LEONG
Founding President and CEO of CapitaLand Group, 
and Chairman of the Board of Directors at Changi 
Airport Group

JAYA SINGH
President, Asia 
Pacific Travel 
Retail Association
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Begonia Meeting Room, Level 3, Marina 
Bay Sands Expo & Convention Center
 
BY INVITATION ONLY

This working lunch will provide industry 
stakeholders with an opportunity to 
discuss regulatory and other issues 
facing the industry in Asia Pacific and 
beyond. Senior representatives from 
industry associations will give an update 
on progress and on the likely next steps 
regarding various challenges to the 
regional and global business.

SARAH BRANQUINHO, PRESIDENT ETRC 
AND BUSINESS RELATIONS & EXTERNAL 
AFFAIRS DIRECTOR, WORLD DUTY FREE 
GROUP

Moderator: Michael Barrett, Executive 
Officer, Asia Pacific Travel Retail 
Association

14:15-15:45 AFTERNOON WORKSHOPS
Please note: Workshops C & D run simultaneously

13:00-14:15 
TFWA INDUSTRY 
ASSOCIATION 
WORKING LUNCH

16:15-17:00 
CLOSING PLENARY 
SESSION: 
COMPETITIVENESS IN 
A NEW WORLD

15:45-16:15
BUSINESS NETWORKING WITH COFFEE

2015 CONFERENCE & WORKSHOPS SPONSORS

PROFESSOR STÉPHANE GARELLI of the 
IMD Business School and the University of Lausanne

ANDREW WU
LVMH Group President, Greater China

Cassia Conference Hall, Level 3, Marina 
Bay Sands Expo & Convention Center

Translation available in Mandarin 
and Japanese

The world economy is entering a new 
era of fragility, characterised by weaker 
growth, financial, monetary and price 
instability. Although still global, it is 
increasingly de-synchronised and 
fragmented.
Our closing keynote speaker, 
STÉPHANE GARELLI, will explain how 
companies can win in this new world, 
and how they can implement business 
models that are more resilient, simpler 
and better adapted to local markets.
Garelli is a world authority on competi-
tiveness, having pioneered this new field 
of economics. He is a professor at the 
International Institute for Management 
Development and at the University of 
Lausanne, and the founder of the World 
Competitiveness Center. Formerly a 
Managing Director of the World Economic 
Forum and of the Davos Annual Meetings, 
he publishes the IMD World Competitive-
ness Yearbook – the most comprehensive 
and reputed study in the field of the 
competitiveness of nations.

WORKSHOP C: ASIA’S RISING STARS
Cassia Conference Hall, Level 3, Marina 
Bay Sands Expo & Convention Center

Translation available in Mandarin 
and Japanese

This workshop will focus on some of the 
markets that are generating most
excitement in the Asia Pacific industry 
today. From Cambodia to Hainan
via Indonesia, retailers and brands are 
recognising the potential that exists
beyond the established hubs and making 
significant investments in stores
both at the airport and downtown.
Underpinned by research currently being 
conducted by the Asia Pacific
Travel Retail Association, the Asia’s 
rising stars session will explore growth
markets in the ASEAN region and in 
south and east Asia, and look at how
they are changing the travel retail 
landscape.

Confirmed speakers include:
SANG J. AHN, VICE PRESIDENT 
– COMMERCIAL, BANGALORE 
INTERNATIONAL AIRPORT LIMITED
YONG SUN, DEPUTY GENERAL MANAGER, 
HAIKOU MEILAN AIRPORT DUTY FREE 
SHOP
PETER MOHN, FOUNDER AND CEO, 
M1ND-SET GLOBAL MARKETING 
INTELLIGENCE & SOLUTIONS

Workshop C moderator: Kapila Gohel, 
Editor, Duty-Free News International

WORKSHOP D: COMPETING IN 
E-COMMERCE
Begonia Conference Hall, Level 3, Marina 
Bay Sands Expo & Convention Center

For many consumers in Asia Pacific, 
purchasing online is no longer the 
exception but the rule. And even ‘bricks-
and-mortar’ purchases – including at 
duty free & travel retail stores – are often 
researched thoroughly online. Competi-
tion from online retailers has been 
described as the most serious threat to 
our industry.  
This workshop will look at how to turn 
that threat into an opportunity, exploring 
how the duty free & travel retail industry 
can harness e-commerce and digital 
marketing to compete more effectively 
with other retail channels. The session 
will also offer an exclusive preview of a 
new study conducted by Counter Intel-
ligence Retail entitled The Digital Age, 
offering insight into travelling shoppers’ 
experiences and engagement with 
digital media.

Confirmed speakers include:
IVO FAVOTTO, GENERAL MANAGER, LS 
TRAVEL RETAIL PACIFIC
OLIVER SEGOVIA, FOUNDER AND CHIEF 
EXECUTIVE OFFICER, AVA ONLINE 
GROUP
GARRY STASIULEVICUIS, FOUNDER 
AND MANAGING DIRECTOR, COUNTER 
INTELLIGENCE RETAIL

Workshop D moderator: Charlotte Turner, 
Managing Editor, The Travel Retail Business

Platinum:Diamond:

Conference coffee break & portfolio:Conference lunch:
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DEAU COGNAC 02
BASEMENT 2 A02

FRESH FACES 
IN SINGAPORE
This year’s TFWA Asia Pacific Exhibition & Conference promises to be the 
most exciting yet, thanks in large part to the proliferation of trailblazing 
brands showcasing their products at the event. Here, we profile a selection 
of the vibrant brands making their first appearance in Singapore, or 
returning after an absence. Further instalments of our focus on new and 
returning exhibitors will follow in subsequent issues.

WHO ARE YOU? 
Deau Cognac is located 
in Sireuil in Charente, 
France, at Les Moisans 
– a hamlet in the heart 
of the Cognac region. 
The company has a long 
history, dating back to 
1685 when, during the 
reign of Louis XIV, Louis 
Deau settled in the region 
as a wine grower, discov-
ering the magical alchemy 
of pot stills. Today the 
domain is owned by the 
Bru Legaret family, with 
Véronique Bru Legaret 
presiding over the destiny 
of the Deau Cognac brand. 

WHO BUYS YOUR 
PRODUCTS? 
For some years, Deau 
Cognac only sold its eaux-
de-vie to other major 
players in the market for 
their own use, but in 2012 
the family decided that 
its cognacs really were 

too good to simply sell to 
other brands and began 
to market under its own 
label. Today our multi-
award winning cognacs 
have a strong customer 
base, particularly in Asia, 
Russia and the US, and 
a smaller but growing 
business in Europe 
– particularly Turkey  
and Israel. 

WHY EXHIBIT NOW?
Since 2012 Deau Cognac 
has built an encouraging 
network within travel 
retail, particularly in 
China, Taiwan, Macau, 
Russia and the US – and 
some good business in 
Europe. Although we are 
a relatively small brand 
compared to the major 
cognac players, our offer 
is quite exceptional, and 
we believe the potential 
within travel retail  
is significant. 

WHAT ARE YOUR 
OBJECTIVES? 
To introduce our award 
winning portfolio of cognac 
to buyers from the Asia 
Pacific region, and hopefully 
to make some serious 
contacts for future listings.

WHAT IS YOUR USP?
Thanks to Distillerie des 
Moisans’ long history, the 
Deau portfolio includes 
some excellent artisan 
cognacs. All six of our 
main qualities have won 
gold and silver awards 
across the globe. Our 
core offer includes Deau 
Collection VS, VSOP, 
Napoleon, XO, Black and 
Louis Memory – a cognac 
for a king! In addition we 
offer two Deau Tasting 
Boxes that are perfect 
for travel retail, giving 
customers a chance to try 
three or all six of  
the qualities. 

0201

KAILIS AUSTRALIAN PEARLS 01
LEVEL 1 V12

WHO ARE YOU? 
Kailis Australian Pearls 
produces some of the 
finest Australian South Sea 
pearl jewellery designs 
in the world. Co-founded 
by Dr Patricia Kailis AM 
OBE in the mid-1970s 
in Broome, Western 
Australia, Kailis is today an 
internationally renowned 
luxury brand synonymous 
with Australian South Sea 
pearl jewellery.  

WHO BUYS YOUR 
PRODUCTS? 
The Kailis woman is one 
of sophistication, style and 
achievement. Like Dr Kailis 
she is genuine, has earned 
her pearls and has the 
confidence to wear them 
when and how she sees 
fit. It is with her in mind 
that Kailis designs every 
piece of luxurious jewellery 
that makes a hero of these 
precious pearls. 

WHY EXHIBIT NOW?
Kailis Australian Pearls 
is currently available at 
five travel retail locations 
across Australia and 
New Zealand. With the 
increasing interest of 
international visitors to 
Australia, Kailis Australian 
Pearls is launching this 
growing luxury brand in 
the Asia Pacific region. 
Chinese women aged 
25-40 have proven to be a 
large customer group in 
the Australian retail and 
travel retail markets, as 
they appreciate the best-
in-class luxury products 
Kailis offers.
 
WHAT ARE YOUR 
OBJECTIVES? 
TFWA Asia Pacific Exhibition 
& Conference gives Kailis 
the opportunity to meet 
again with the Asian buyers 
of the duty free operators it 
works with in Australia and 

New Zealand and discover 
other operators who are 
seeking a new best-in-class 
luxury product to offer their 
customers. Kailis intends 
to secure representation 
in China and other Asian 
markets during 2015.

WHAT IS YOUR UNIQUE 
SELLING POINT (USP)?
Kailis is the only luxury 
pearl jewellery brand in the 
travel retail market to use 
100% untreated Australian 
South Sea pearls – rare, 
naturally beautiful and 
famed for their round, 
lustrous appearance and 
size. The Kailis customer is 
a woman loves the natural, 
elegant, versatility of Kailis 
jewellery that can be worn 
from day to night. Each 
piece of Kailis jewellery 
contains a ‘hidden’ black 
diamond – Kailis’ unique 
style signature and symbol 
of authenticity.

Visit us at Stand C10
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RIVOLI 03
LEVEL 1 V14

NILAÏ PARIS 04
BASEMENT 2 L02

WHO ARE YOU? 
Part of a family-owned 
group of companies based 
in Switzerland, RIVOLI 
benefits from access to all 
aspects of cosmetic science 
– from the design and 
development of innovative 
new active ingredients, to 
the production and packag-
ing of the finest skincare 
products. Following five 
years of intensive research 
and testing, the first 
products of a totally new 
RIVOLI skincare line were 
finally unveiled in 2012. 
Aiming to control the effect 
of time in a unique way, 
RIVOLI has started a new 
era – the era of ‘Intelligent 
Beauty’. RIVOLI has no 
limits to its innovation in 
women’s beauty. Thanks to 
the unique technologies of 
Advanced Skin Precursors 
and Multi Lamellar Struc-
ture, combined with state-
of-the-art formulations, 

WHO ARE YOU?
Nilaï Paris – an inter-
national French fashion 
jewellery brand – designs 
and markets handmade 
jewellery, manufactured 
from delicate and genuine 
materials and using 
sterling silver or 18ct 
gold-plating, at affordable 
prices. Nilaï brings the 
Parisian ‘joie-de-vivre’ 
with its unique blend 
of French charm and 
bohemian chic.

WHO BUYS YOUR 
PRODUCTS? 
Nilaï Paris designs and 
creates jewellery for every 
woman to enhance her 
elegance, her freedom 
of spirit, and above all 
her ‘joy for life’ positive 
attitude. A Nilaï woman is 
urban, elegant and active. 
She likes to travel and feel 
everywhere at home. No 
matter where she comes 

RIVOLI skincare adapts to 
every woman’s skin to fight 
the skin aging process.

WHO BUYS YOUR 
PRODUCTS? 
RIVOLI skincare is 
dedicated to women with 
high purchasing power, 
whatever their age, as 
its formulas, thanks to 
Advanced Skin Precursor 
technology and cutting 
edge active ingredients, 
adapt to any type of skin. 
Our main target is women 
educated in cosmetology 
who know what is best 
for their skin. In addition 
to looking at the short 
and long-term effects 
of controlling the aging 
process, RIVOLI women 
are looking for skincare 
with real grounding in 
science, and are also 
wanting solutions for  
an alternative to  
needle surgery.

from, she feels Parisian by 
adoption. She adopts the 
French way of life.

WHY EXHIBIT NOW?
In 2014 Nilaï Paris was 
approached by Nuance 
Group to reference its 
collection at French 
airports outlets. We tested 
our products at the airport 
of Toulouse, and it was a 
success. They have been 
reordering ever since, 
and now we are looking to 
distribute our collections 
across several European 
airports. Building on this 
success, we decided to 
invest in and develop our 
product for the travel 
retail industry.

WHAT ARE YOUR 
OBJECTIVES? 
As a new exhibitor, Nilaï 
Paris is presenting its 
new innovative jewellery 
collections to the key 

WHY EXHIBIT NOW?
Launched in 2012, RIVOLI 
is becoming a recognised 
brand in Europe, where 
our main markets are 
Germany, Italy, Russia and 
Spain. We want to develop 
and extend our distribu-
tion to Southeast Asia.

WHAT ARE YOUR 
OBJECTIVES? 
To introduce RIVOLI to the 
Asian markets in the aim 
of finding new distribution 
partners in Southeast 
Asia, and to assess and 
understand the needs  
of customers within  
this region.

WHAT IS YOUR USP?
RIVOLI has more than 
100 years’ experience in 
the research, production 
and conception of active 
ingredients and green 
chemistry within the Swiss 
cosmetic industry.

players in the Asia Pacific 
travel retail industry. 
We would like to initiate 
contacts with leading 
travel retailers operating 
retail outlets across the 
Asia Pacific region, as  
we did in Europe with 
Nuance Group.

WHAT IS YOUR USP?
Nilaï Paris is an inter-
nationally known French 
jewellery brand. Its 
designs and collections 
are dedicated to the 
woman who loves Paris 
and its way of life, its 
fashion and freedom of 
spirit. We believe the 
Parisian woman is from 
all countries and lives 
everywhere in the world. 
With Nilaï’s jewellery, 
wherever you are, Paris 
never leaves you.

0302 04

Visit us at Stand C10
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NEW PRODUCT PREVIEWS
TFWA Asia Pacific Exhibition & Conference has an industry-wide reputation as a centre of invention 
– the home of unprecedented ideas, never-before-seen concepts, and head-turning creations. This 
year’s event is no exception, and here we highlight a selection of the most anticipated innovations in 
travel retail. Further new product previews will follow in subsequent issues. 

THE PERSONAL TOUCH

Italian luxury lifestyle brand Paul 
& Shark returns to TFWA Asia 
Pacific Exhibition & Conference this 
year with its special embroidery 
machine to enable visitors to 
collect their own personalised Polo 
shirt. “It takes just a few minutes 
to embroider a name or message 
on a Polo shirt, which in Singapore 
we will have for men and women,” 
explained Travel Retail Director 
Catherine Bonelli. “It is such a 
fantastic way to show customers 
how we can create something 
different for travel retail outlets 
and as a result of this feature in 
Cannes, we are now in talks with 

several retailers about introducing 
a machine into Paul & Shark airport 
boutiques.”
Paul & Shark also will be showcas-
ing its Spring Summer 2015 
Collection in Singapore. With a new 
focus on travel retail the collection 
highlights Polos of the World, which 
includes different country flags 
embroidered on Polo shirts.
The new Smart Casual line, 
meanwhile, links Luxury and 
Sportswear for a comfortable but 
refined total look. The jackets are 
extremely light and made of nylon 
with leather or suede details. The 
Spring Summer 2015 Collection 

also features the Luxury Collec-
tion – with high-quality materials 
and hand-made tailoring; the 
Sportswear line, capable of 
combining style and performance 
in materials that do not tradition-
ally belong to the sports world; 
and Capri, the summer capsule 
collection in cottons and linens. 
A new addition is the Travel Shirt, 
presented in a bag made of the 
same fabric and colour. It is perfect 
for travel and yet remains elegant 
in the wardrobe of the Paul & 
Shark man. 
 
Basement 2 D11

Balmoral has celebrated 
this Chinese New Year 
with a special Year of the 
Goat edition of Balmoral 
Dominican Selection 
Collection 12s cigars.
People born under the 
sign of the goat are artists 
and lovers of beauty, 
harmony and aesthetic 
pleasures and, in homage 
to these characteristics, 
Agio Cigars has chosen 
a special edition of the 
Balmoral Collection 
gift box to celebrate the 
occasion. The Balmoral 
Collection Year of the 
Goat wooden box contains 
four Small Panatelas, 
four Panatelas, two 
Coronas and two Corona 
Tubos cigars. 
Balmoral cigars are made 
at the Royal Agio Cigars 
factory in San Pedro de 
Macoris, a small city in 

CELEBRATORY 
CIGARS

the Dominican Republic. 
The shortfiller cigars are 
made with a premium 
blend of tobaccos from 
South America and the 
Caribbean, and a natural 
shade-grown wrapper 
from Ecuador. Without 
a doubt the world’s only 
shortfiller providing the 
experience of a longfiller.

Basement 2 H9

JoggJeans is a cutting-edge 
hybrid product that unites 
the stretch of jersey with the 
look of denim. The essence 
of Diesel’s revolutionary 
denim, it is a previously 
unseen combination of 
denim and jersey that has 
brought about a revolution 
in the way we wear jeans.  
A technically advanced 

REVOLUTIONARY DENIM
fabric undergoes the same 
production process as a pair 
of Diesel jeans to achieve 
diverse dyeing, washing and 
distressing effects – except 
it requires a specific loom to 
create a fleece-like effect. 
Diesel JoggJeans possess 
the comfort of a jogging pant 
and the aesthetics of a jean. 
Designed to be put through 

their paces and built for 
contemporary, multi-
tasking, always-moving 
everyday lives, JoggJeans 
have established a following of 
denim enthusiasts and are a 
must-have for frequent travel-
lers. JoggJeans – freedom to 
move like never before. 

Level 1 S13

Barton & Guestier is this  
year celebrating its 290th  
anniversary, and will be 
commemorating the 
milestone at TFWA Asia 
Pacific Exhibition & Confer-
ence by showcasing its 
enticing array of wines, 
evocative of the visionary 

WONDERFUL 
WINES

spirit and strong character 
of the brand’s enterprising 
founders. 
All year long a selection of 
B&G wines will go out to its 
130 markets with neck-
hangers inviting consumers to 
take a chance to win attractive 
prizes, including a wine lovers’ 

trip for two, and brand new 
recipe book The B&G 
International Culinary 
Celebration Passport.
Also in Singapore, B&G will 
highlight La Villa Barton Côtes 
de Provence Rosé – an elegant 
and seductive premium wine 
instilled with the essence of 
the French Riviera, and will 
launch an elegant new gift 
pack for the popular B&G 
NectaRose sparkling wine.

Basement 2 J5



UNLOCKING SNACKING  CREATING EASE OF SHOP  MAXIMIZING IMPULSE

Made with a whole hazelnut, layers of creamy chocolate, 
delicate crisps and twice the size of the iconic HERSHEY’S 
KISSES. They are ideal for gifting occasions, which make up 
60% of confection purchases* in Travel Retail. So let’s talk. 
Together we can meet consumer demand and grow your 
confection category.

Contact your Hershey Business Manager or learn more
at HersheysTravelRetail.com.

HERSHEY’S KISSES DELUXE

* 2014 CIR Global Shopper Study

INTRODUCING

LET’S TALK
GIFTING.

First Shipments
August 2015
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Fortune Concept is 
showcasing the many 
faces of its eclectic and 
elegant timepiece collec-
tion at TFWA Asia Pacific 
Exhibition & Conference.
Thanks to the vision of 
Kenzo’s new Creative 
Directors Humberto Leon 
and Carol Lim, the iconic 
fashion label has revived 
the spirit that lies at the 
origin of its success, and 
is injecting every creation 
with this original energy. 
Kenzo’s new collection 
of watches perfectly 
epitomises their mission 
to instill the real joy of 
living, and convey a unique 
freshness through their 
designs. The classic metal 
link strap of the well-
recognised Tiger Head 
watch – the centre of the 
collection – has been given 
a contemporary uplift with 
an iridescent hue, which 
is complemented by the 
unmistakable tiger head 
print on the silver sunray 
dial. These timepieces are 
designed to surprise and 
shake up the ‘jungle’ of 
fashion.
At AIGNER, the CHIETI 
ladies timepiece 

IN GOOD TIME
characterises this season’s 
timepiece line, and reflects 
the loyalty of AIGNER to 
elegance and timeless 
design, with Swiss-crafted 
movement in a round 

rose-gold plated case 
with movable lugs in 
the shape of the iconic 
horseshoe logo. 

Basement 2 E8

DAILY RITUALS
Spring 2015 sees Rituals 
Cosmetics – the first brand 
in the world to combine 
body and home cosmet-
ics – bring a range of six 
unique new products to 
travel retail with traditional 
ingredients based on the 
ancient Chinese concept of 
Yin and Yang.
This newest collection 
from Rituals is inspired by 
Tao, the ancient Chinese 
philosophy of Yin and Yang, 
which recognises that we 

all have a very real desire to 
find a harmonious balance 
in our daily lives between 
the external pressures we 
experience and the inner 
tranquility and peace of 
mind that we all seek.
The Rituals TAO collec-
tion has taken traditional 
Chinese ingredients like 
white lotus, Chinese 
peppermint and Yi Yi 
Ren – with properties 
known to have a soothing 
and nourishing effect 

upon the body – to help 
its users achieve the right 
balance of Yin and Yang. 
The light and refreshing Qi 
serum is ideal for travel-
lers, and contains Chinese 
peppermint and Yi Yi Ren – 
traditionally refreshing 
and softening ingredients 
to help relieve stress or 
fatigue. It comes in a palm 
size 15ml dispenser with a 
rotating ballpoint tip, which 
releases a controlled flow 
of serum, to relax when 
massaged against the 
temple or wrist. 

Level 1 U15

Anthon Berg – the original 
inventor of the liqueur-
filled chocolate bottle – is 
now launching the third 
variety in its successful 
product line. For over half 
a century, chocolate lovers 

COFFEE BREAK

have adored Anthon Berg’s 
unique miniature chocolate 
bottles, filled with some of 
the world’s finest spirits, 
and this year it introduces 
Chocolate Coffee Liqueurs. 
Have your coffee, your 

chocolate and your avec 
all in one delicious bite 
– the perfect trinity in an 
after-dinner treat. The four 
Chocolate Coffee Liqueurs 
take you around the world 
for some of the most loved 

coffee drinks – Irish Coffee, 
with warming whisky; 
French Coffee, with sweet 
and tangy orange liqueur; 
Cuban Coffee, with white 
rum and mild caramel; and 
finally Mexican Coffee with 
a shot of tequila. Chocolate 
Coffee Liqueurs come in a 
16-piece transparent tube, 
displaying the bottles as 
though they were neatly 

lined up on shelf. The 
second format is a window 
box displaying the bottles 
as in a bar cabinet, and 
each bottle is individually 

wrapped in a beautiful, deep 
coloured tin foil.

Basement 2 
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Ritter Sport will present 
the delicious new 
additions to its delecta-
ble range of chocolate 
delights at TFWA Asia 
Pacific Exhibition & 
Conference. 

SWEET 
STACK

The confectionery creator 
– famous for the entic-
ing square shape of 
its chocolate slabs – is 
expanding the Ritter Sport 
Travel Retail Exclusive 
Range with two sweet 
new references. Newly 
packaged in a unique, 
travel retail exclusive 
design is the Ritter Sport 
Choco Cubes Tin, contain-
ing 20 chocolate cubes 

in Ritter Sport’s favourite 
flavours and individually 
wrapped – the perfect gift 
for loved ones!
If you are looking for a 
snack on the go or to 
share with your friends, 
the Ritter Sport 65g Tower 
is the perfect choice – it 
contains six 65g bars in 
five assorted flavours.
Ritter Sport’s best-selling 
travel retail exclusive 
items are still available 
too. The Ritter Sport mini 
Pouch contains 30 mini 
bars of six assorted 
flavours, while the Ritter 
Sport mini Tower selec-
tion box contains 15 mini 
bars of assorted flavours, 
and the Ritter Sport 100g 
Tower offers something 
for everyone with its 10 
assorted 100g bars of 
different flavours – Whole 
Hazelnuts, White Whole 
Hazelnuts, Dark Whole 
Hazelnuts, Marzipan, 
Butter Biscuit, Whole 
Almonds, Praline, Alpine 
Milk Chocolate, Cornflakes 
and Peppermint.
 
Basement 2 F8

Following two very 
successful and exciting 
years in its expansion 
into the Middle East and 
Asian markets –includ-
ing the addition of two 
standalone stores in 
China to its portfolio, 
Clogau is eager to 
continue the growth of its 
travel retail offering in 
the Asia Pacific region.
With the introduction of 
the brand’s new self-
select units in addition 
to its ever-growing travel 
retail collections, plus 
its 9ct and 18ct collec-
tions, Clogau is looking 
forward to exhibiting 
and connecting with 
key business partners 
at TFWA Asia Pacific 
Exhibition & Conference. 
In celebration of its 25th 
anniversary, Clogau 
recently launched its 
most exciting campaign 
to date – Heritage, set 

GOLD 
RUSH

at Highclere Castle, the 
location of Downton 
Abbey. Its prestigious 
connections to the 
British Royal Family, 
its unique heritage and 
the rare Welsh gold 
from which it crafts its 
creations are among 
the many reasons that 
customers purchase 
Clogau jewellery – and 
it is for these reasons 
that Clogau believes it 

is perfect for the Asia 
Pacific region. The brand’s 
impeccable product design 
and manufacture is where 
it stands apart from the 
competition – the rarest 
Welsh gold is used to 
create heirloom jewellery 
of the highest quality, 
beauty and originality, 
giving Clogau a real point 
of difference.   

Basement 2 C2
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APPEALING 
LIQUEUR
In the collection of citrus 
fruits blood orange is 
fast-emerging as the 
darling of culinary and 
mixology enthusiasts, 
and as such the timing is 
ripe for Southern Comfort 
– the venerable whiskey-
flavoured liqueur – to 
introduce its latest flavour 
Southern Comfort Blood 
Orange, being presented 
at TFWA Asia Pacific 
Exhibition & Conference 
by Brown-Forman.  
A perfect blend of unique 
Southern Comfort 
flavours, Southern 
Comfort Blood Orange will 
be the brand’s first global 
travel retail exclusive, with 
World Duty Free Group 

having exclusivity to the 
new product for three 
months until July. Other 
duty free outlets around 
the world will begin 
carrying Southern Comfort 
Blood Orange in August 
2015. Using the slogan, 
‘Grab an Orange by The 
Bottle’, Southern Comfort 
Blood Orange is being 
touted as the perfect drink 
for sun-soaked summer 
vacations. Promotional 
activities will include 
sampling of key serves at 
airports, on ferries and at 
other vacation transporta-
tion hubs around the world. 

Basement 2 
M1+2

SPEED 
DIAL
Scorpio Worldwide is 
presenting new products 
in various categories at 
TFWA Asia Pacific Exhibi-
tion & Conference, includ-
ing watches and jewellery. 
The big news is the launch 
of The Yamaha Factory 
Racing VR | 46 Watch 
Collection by TW Steel. 
A collection of eight 
watches with 45mm 
carbon cases, compris-
ing four chronograph 
models and four three-
hand models with black, 
blue, white or yellow 
silicon straps, this 
collaboration delivers on 
its promise to bring the 
passion, performance 
and excitement of 

MotoGP superstar Valen-
tino Rossi in a stealth 
(by) TW Steel design.
The official launch takes 
place on the Scorpio 
stand on Tuesday 12 May 
at 17:00, when Scorpio’s 
Sales & Marketing 
Director Richard Kennedy 
will explain the strategy 
behind the new  
introduction.
Meanwhile, Scorpio’s 
leading success 
story Aviator 
sees new 
men’s and 
ladies collec-
tions, focusing 
on the latest 
dial-colour 
and finish trend. 
For men there 
are 12 new models, 
including three with 
various dial colours 
and finishes. For ladies, 
Aviator introduces five 

new models, combining 
blue and purple dials with 
interchangeable straps 
in a range of colours, 
finishes and materials.

Basement 2 D9

BOLD AND BEAUTIFUL
Furla will be highlight-
ing its new FW15 collec-
tion at this year’s TFWA 
Asia Pacific Exhibition 
& Conference. The 
new collection focuses 
on the playful side of 
Furla – further blurring 
the line between fashion 
and art, with inspiration 
taken from uniform 
– the looks of sports, 

work and college.
The colour palette is a 
mix of soft and feminine 
shades blended with 
elegant nuances of 
petroleum green, wine red 
and deep yellow. Exclusive 
patterns, bold colours and 
innovative detail play a 
key role in leathergoods, 
further underscoring 
Furla’s ‘Made in Italy’ 

craftsmanship and 
artisanal expertise. 
Fashion meets art through 
the colour-blockings that 
cut geometric patterns 
across the new shape of 
the season – the full-grain 
bucket Furla Viva Bag, as 
well as on the Furla Piper 
Bag, a classic of timeless 
appeal. In homage to the 
popularity of the Piper 

Bag, this season also sees 
the introduction of a new 
travel retail exclusive. The 
Piper Medium Dome is 
a modern bag designed 
to inspire women every-
where. Available in soft 
Ares leather in Rose, new 
Stucco and Storm colours, 
the bag is further distin-
guished by a special Furla 
charm and an internal 
plaque stating that it is a 
Limited Edition. 

Basement 2 
J22

NO MORE 
NOMOPHOBIA

It’s pure stress. You are 
expecting an important 
call or are stuck in a 
traffic jam and your 
smartphone’s battery is 
completely drained. You 
can’t be reached. This 
fear has a name – it is 
called Nomophobia, or no 
mobile phone phobia. But 
with the latest products 
from SKROSS – recharge-
able batteries RELOAD 5 
and RELOAD 12 – situa-
tions like these can be a 
thing of the past.
The rechargeable RELOAD 
5 and RELOAD 12 batteries 

mirror SKROSS’s objective 
to offer state-of-the-art 
gadgets to mobile users. 
Their ultra-flat design 
is a perfect fit for any 
side pocket, briefcase or 
backpack, and the little 
bundles of energy are 
delivered preloaded, 
and include the 
genuine SKROSS 
Charge’n Sync 
Micro USB 
Cable.
SKROSS will 
present its 
RELOADS 
for the 

first time at TFWA Asia 
Pacific Exhibition & 
Conference, alongside 
its brand new packaging 
concepts, developed in 
close collaboration with its 
customers.  

Basement 2 C4

STREET 
STYLE

Radley, the UK’s leading 
premium handbag and 
accessories brand, will 
showcase its exciting 
new Autumn Winter 2015 
range and introduce new 
travel retail exclusive 
products in its debut 
appearance at this 
year’s TFWA Asia Pacific 
Exhibition & Conference. 
Radley’s ongoing love 
affair with bold hues and 
beautifully blended colour 
palettes is embodied 
in the new collection. 
Using a combination of 
exceptional leathers and 

subtle details, its bags 
transform a simple outfit 
into a simply perfect work 
of art.
Three lines characterise 
the Autumn Winter 2015 
collection. The Keats 
Grove range, named after 
beloved English romantic 
poet John Keats and the 
London road he lived 
on, features a nostalgic 
envelope pocket, inspired 
by the hundreds of love 
letters he penned to his wife 
throughout his life. In 
Columbia Road, 
bags are crafted 
from Radley’s 
hardwearing 
textured 
Sherington 
leather to give 
a structured 
shape. Simple 

silhouettes meet contem-
porary detailing with dual 
compartment front pockets. 
Maltby Street, meanwhile, 
is a laid-back range of 
essential everyday styles 
featuring Radley’s new 
supple Langton leather for a 
nonchalant, vintage feel that 
only gets better with age.

Level 1 T11
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Leading suppliers of inflight and travel retail products

We look forward to seeing you on our stand: Basement 2 - Stand D9



CAPTAINING 
THE CATEGORY
William Grant & Sons’ 
ambition is to take a 
leadership position within 
global travel retail as 
the ‘Category Captain’ 
for single malts, and 
the independent family 
distiller is focusing on 
growing the total whisky 
sector through its 
category management 

initiative. “We see a real 
opportunity to become the 
go-to supplier in terms of 
offering the most impar-
tial and considered advice 
that can help to grow the 
entire whisky category and 
generate positive returns 
for our partners,” said 
Justin Weston, Managing 
Director GTR. To this end, 

William Grant & Sons 
will be focusing on its 
single malt selection at 
the show in Singapore, 
while preparing to unveil 
some extremely exciting 
news for its core blended 
Scotch brand Grant’s at 
TFWA World Exhibition & 
Conference later this year. 
William Grant & Sons’ 
recently employed first 
GTR Category Marketing 
Manager Sarah Catton will 
help the brand to embed 
a category-led approach. 
“With Glenfiddich, The 
Balvenie and now Kininvie, 
we have a leading position 
within single malts,” 
she said. “For continued 
success and long-term 
growth we need to develop 
category management 
solutions that help to grow 
the entire category, not just 
our brands.” Done well, 
she explained, this will 
help to increase average 
spend per head, and 
generate more profit for 
the brand and its partners. 

Basement 2 
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BASS 
LINE
Schäfer Travel Retail is 
highlighting a number 
of great sounding new 
products for music lovers at 
TFWA Asia Pacific Exhibition 
& Conference. The ESQUIRE 
MINI portable stereo 
speaker features advanced 
craftsmanship, redefined 
elegance and performance 
in an all-in-one speaker. 
Ultra-thin so you can take 
your music anywhere and 
with rechargeable battery 
for 8-hour playtime, the 

ESQUIRE MINI comes 
complete with USB for 
charging external devices; 
wireless Bluetooth stereo 
streaming; versatile dual-
microphone conferencing 
system and real leather on 
the backside. 
Also on show in Singapore 
are the JBL Synchros E30 
headphones. Delivering 
a distinctive, bold sound, 
40mm drivers with 
PureBass performance 
take your music to the next 
level, with an expansive 
frequency response and 
bass you can feel. Its 
lightweight headband and 
head-conforming ergonom-
ics blend styling with 

long-lasting comfort and 
an expert fit. JBL Synchros 
E50BT headphones, 
meanwhile, feature 
large 50mm drivers with 
PureBass Performance 
to envelop your ears, 
delivering an expansive 
soundstage with clarity 
and precision. Bluetooth 
technology allows wireless 
connectivity with smart 
devices and integrated 
ShareMe lets you take your 
music social, allowing you 
to stream music wirelessly 
to another ShareMe 
equipped headphone.

Basement 2 
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HI-TECH MEETS CLASSIC
The cool new Leather 
Aluminium Wallet is the 
modern alternative to the 
classic leather version, 
and is at the centre of 
the TRU VIRTU LEATHER 
LINE – being presented at 
TFWA Asia Pacific Exhibition 

& Conference. The new 
TRU VIRTU LEATHER LINE 
captivates with its beautiful 
and simple design and, made 
with finest Italian leather, 
exudes a classic beauty.
The new TRU VIRTU 
LEATHER LINE is the ideal 

combination of leather 
and aluminium within 
one product, and unites 
the advantages of both 
materials in a perfect way. 
By coating the aluminium 
surface with leather the 
proven advantages of TRU 

HAVE A 
BREAK
Nestlé International Travel 
Retail this year comes to 
TFWA Asia Pacific Exhibition 
& Conference with a new 
range of exclusive KITKAT 
products and supporting high 
profile in-store activations 
with creative and engaging 
shopper communication.
Key to the offer is the launch 
of the exclusive new KITKAT 
Travel Break Sharing Bags. 
With a focus on four differ-
ent types of travel breaks 
– the ‘Beach Break’, the 
‘Chic Break’, the ‘City Break’ 

and the ‘Globe Trotting 
Break’, each bag contains 31 
scrumptious KITKAT Minis. 
Supporting the launch 
of the new sharing bags 
is a humorous gift-with-
purchase eye-mask. NITR 
will also be showcasing its 
other travel retail exclusive 
additions for 2015 in Singa-
pore, including the new 162g 
KITKAT Mini CHUNKY Snack 
Bag, specifically developed 
to increase sales at the cash 
till point – an important 
element of NITR’s innovative 
Perfect Store Vision. 
Further supporting the 
KITKAT drive in 2015 will 
be a new global summer 
promotion. In 2015, 

passengers spending a 
pre-determined amount 
on KITKAT products will be 
rewarded with a free KITKAT 
branded towel. With such 
strong visibility, and NITR 
scheduling the promotion 
in over 40 locations, this 
promises to be a highly 
successful activation. 

Basement 2 K29

VIRTU’s protectoral functions 
remains, and the patented 
wallets protect cards from 
illegal scanning of personal 
data and demagnetisation, 
as well as outside influences 
like splash water, sand, 
snow or mechanical load.
Anyone who has become 
a victim of demagnetised, 
lost, or even stolen cards will 
appreciate these features. 

Even if a glass of wine falls 
over at dinner or at a 
party, TRU VIRTU 
ensures perfect 
protection of 
your belong-
ings. The 
TRU VIRTU 
LEATHER 
LINE is available in 
Cash&Cards, Money&Cards, 
and Papers&Cards designs. Basement 2 B9

GIVE IN TO TEMPTATION
This year at TFWA 
Asia Pacific Exhibition 
& Conference Hanse 
Distribution is presenting 
its inflight exclusive brand 
Temptation, with two 
new collections of ladies’ 
watches and jewellery.
The new Temptation 
range is romantic and 
feminine, and at the same 
time seductive with a 
touch of glamour. Since 
the launch of the brand 
early this year it has been 
stocked onboard more 
than 20 airlines. The 
Sparkling Love bracelet 

made of cat’s eye 
stones and rose 
gold-plated 
with handset 
crystals is one of 
the highlights 
of the jewellery 
collection, while 
the stunning new 
Temptation rose 
gold wrap watch 
is to become 
everyone’s 
favourite this 
summer season.

Basement 2 
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The Real Dominican Experience

The Balmoral Dominican Selection 
Collection 12  

offers a luxury assortment box 
containing Small Panatela, Panatela  
and Corona cigars. To produce these  

high-quality cigars, modern 
craftsmanship is combined with the 

finest tobaccos from the wide region of 
the Caribbean. Taste the authenticity. 

Expect the unexpected.  

Balmoral
Dominican Selection

Visit us at stand H9

150xxx BDS Collection 12 adv 111x163_TFAP_Dailies_Zonder Embleem.indd   1 17-03-15   11:01

Breo was established in 
2000, and ever since has 
strived to develop portable 
relaxers that are instru-
mental to the healthy life 
of their users. Over the 
past 15 years of research 
and development in the 
healthcare industry, Breo 
has secured its position 
as a leader in portable 
healthcare products.
Breo relaxers are 
developed based on the 
traditional Chinese theory 
of acupressure, combined 
with modern bio-magnetic 
theory under the control of 
its professional research 
and development team. 
Through its steady 
research and development 
efforts, Breo has acquired 
the patents of premium-
level products, and 
enforces a strict quality 
assurance control system 
to produce best-quality 
relaxers. Breo relaxers 
are sold in more than 60 
countries in the world, 
including China, Hong 
Kong, Taiwan, Japan, 
Malaysia, Singapore, 
Thailand, Korea, France, 

LET LOOSE
Germany, England, USA, 
Canada, Mexico, Brazil 
and Argentina, and at 
TFWA Asia Pacific Exhibi-
tion & Conference will 
showcase the innovative 
relaxation products 
that lead in its mission 

to provide healthy and 
convenient relaxation for 
urbanites, and create an 
environment in which 
anybody can freely enjoy 
massages, anywhere.
 
Level 1 V10

Butlers Chocolates will 
unveil a new chocolate 
range at this year’s TFWA 
Asia Pacific Exhibition & 
Conference, as well as intro-
ducing a new limited edition 
chocolate assortment and 
showcasing a new collection 

MORE THAN 
JUST DESSERTS

of souvenir bars.
Ireland’s luxury chocolatier  
will premiere an excit-
ing and innovative new 
departure from its already 
extensive and popular 
travel retail range. The 
Dessert Menu by Butlers 

comprises an ambrosial 
collection of alcohol-free 
dessert varieties, beauti-
fully presented in striking 
packaging. Each gener-
ous chocolate features 
a delicate chocolate 
shell filled with a deeply 
luscious centre embodying 
a popular dessert recipe 
and then exquisitely 
finished with a lavish 
decoration. The Dessert 
Menu box contains the 
eight sumptuous flavours 
– Café Mocha, Red Velvet, 
Sticky Toffee, Crème 
Brûlée, Orange Bombe, 
Lemon Parfait, Hazelnut 
Brownie and Raspberry 
Panna Cotta.
Butlers new limited 
edition 200g Caramel and 
Nut Chocolates will also 
make their debut at the 
show. The new selection 
features a gourmet collec-
tion of 13 assorted milk, 
dark and white chocolates 
featuring nuts and creamy 
caramel varieties. 
 
Basement 2 
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Swedish brand Daniel 
Wellington is one of the 
fastest growing watch 
companies in the world, 
and since its inception 
in 2011 has sold over 
one million watches. DW 
represents aspirational yet 
affordable luxury, with a 
look inspired by high-end 
watches with mechanical 
movement. Sleek and 
elegant designs in combi-
nation with its stylish 
and preppy straps makes 
the watches timeless 
and, since all straps are 
interchangeable, DW 
watches are suitable for 
every occasion.
At TFWA Asia Pacific 
Exhibition & Conference 
Daniel Wellington is 
introducing its modern 
and minimalistic collec-
tions, each with Japanese 
Quartz movement and 
hardwearing mineral 
crystal glass. The Classic 
Collection has a thin, 
stylish face that works 
perfectly with the variety 
of colours DW’s classic 
NATO and leather straps 
have to offer. The Grace 
Collection meanwhile is a 
merge of the distinguished 

WATCH 
THIS SPACE

leather collection and 
the more playful NATO 
strap collection, with 
iconic sandblasted rose 
gold face, and The Classy 
Collection is streamlined 

and flawless, featuring a 
feminine Swarovski crystal 
index cased in silver or 
rose gold. 

Basement 2 B5

The new Spring/Summer 
2015 collection by Boggi 
Milano is created for the 
man who values quality 
above all else. Items with 
a tailored feel and Italian 
taste, in which high-quality 
materials are married with 
modernity, define the new 
line – available in blues and 

A CUT ABOVE
soft, delicate dusty tones 
that combine the style of the 
dandy with the timeless feel 
that has always been part of 
the Boggi Milano look. 
The suit is the undisputed 
star this season. It is the 
centre of attention as the 
most important item in a 
man’s wardrobe and for 

Spring/Summer 2015 draws 
its inspiration from Italian 
tailoring, with micro and 
macro-overcheck patterns, 
set-in sleeves, and a three-
button jacket with the lapel 
covering the top button for 
the Neapolitan two-button 
effect. Clothes for town-
wear feature a jacquard 
weave to give the fabric a 
three-dimensional effect. 
Deconstructed ‘broken 
suits’ are fresh and classic 

in garment-dyed Panama 
cotton and, for a total look, 
even the shirts and ties in 
the collection have been 
produced exclusively for 
Boggi Milano by the most 
important Italian fabric 
producers, in micro floral 
and geometric designs to 
add a distinctive cutting-
edge feel to the whole outfit. 

Basement 2 
B14

It’s often the little tokens 
of appreciation in life 
that nurture and sustain 
relationships – something 
leading Swiss chocolate 
manufacturer Chocolat 
Frey has recognised in its 
newest product innova-
tion, Message for You. 
Encased in a beautifully 
designed box Chocolat 

SWEET
TALK

Frey’s exquisite chocolate 
pralines have special 
labels that convey a 
personal message, and 
are the perfect gift for 
friends and family.
‘Life is beautiful honey’ is 
just one of over 600 possi-
ble messages customers 
can create by rotating and 
combining the carefully 
wrapped chocolate 
pralines. To give the 
present a very personal 
touch, simply open the 
box, arrange the pralines 
into the preferred 
message and place them 

into the three windows, 
seal the box and share 
a feeling. The recipient 
will be surprised by the 
individualised message 
before opening the box 
and enjoying the pralines.
Each praline, with its 
unique notched shape, is 
made of premium Swiss 
milk chocolate with finest 
hazelnut cream and 
crunchy hazelnut pieces. 
Let the chocolate do 
the talking and tell your 
feelings with Frey.

Basement 2 G9
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LEISURE & SOCIAL PROGRAMME
The diverse range of leisure and social activities at TFWA Asia Pacific Exhibition & Conference 
provides many of the highlights of the week. Delegates can tee-off their week in traditional style 
at the Golf Tournament, while new this year is the Tai Chi, offering the opportunity to prepare 
mind and body for the week ahead. End the week in style at the Singapore Swing Party.

GOLF
Sunday 10 May, 07:15 
Sentosa Golf Club,  
Tanjong Course

Budding Rory McIlroys 
can tee-off the week 
at the ever-popular 
Golf Tournament. The 
venue is, once again, the 
stunning Sentosa Golf 
Club, Tanjong Course, 
with its immaculately 
manicured fairways  
and greens.
The format of play is 
Double Peoria, Stableford, 
and there are also prizes 
for the longest drive and 
nearest the water.

IN PARTNERSHIP WITH: IN PARTNERSHIP WITH:

TA I 
CHI
Sunday 10 May, 08:00 
SkyPark, Level 57 of the 
Marina Bay Sands Hotel

New this year is the tai chi 
– the ideal opportunity to 
prepare mind and body for a 
busy week of business, with 
a boost of spiritual energy. Tai 
chi combines deep breathing 
and relaxation with gentle 
movement to reach a height-
ened awareness of self and 
environment. Two groups of up 
to 30 participants will each be 
instructed by a tai chi master.

Exe_AP2015_Invit_Welcom_120x210.indd   2 09/04/2015   15:49

TFWA ASIA PACIFIC BAR
The TFWA Asia Pacific Bar is firmly established as the 
ideal onsite networking venue, and is the perfect place 
to unwind with friends and colleagues after a busy day 
of business. The large terrace affords a spectacular view 
overlooking Marina Bay – a sight not to be missed.

Drinks served at the TFWA Asia Pacific Bar are courtesy 
of the exhibiting suppliers.

Monday 11 May to Thursday 14 May 
 
Breakfast from Tuesday to Thursday, 08:00-09:30 
Drinks from Monday to Wednesday, 18:00-19:30 
(except Monday, open from 17:00) 
 
Level 4, Marina Bay Sands Expo & Convention Center

Sunday 10 May, 19:30 
Raffles Hotel

The Welcoming Cocktail returns to 
the iconic Raffles Hotel – an oasis 
of 19th century colonial elegance. 
Umbrellas – ever-present in 
Asia as shelter from both the 
sun and rain – form the theme 
of this year’s event. Guests will 
enjoy champagne, cocktails and a 
sumptuous buffet, as they relax and 
network with friends old and new.

Entrance by invitation only (part of 
the Full Delegate package)
Dress code: Smart casual
Shuttle service available from all 
major hotels

WELCOMING 
COCKTAIL

KINDLY SPONSORED BY:

Tuesday 12 May, 19:30 
Pan Pacific Hotel

The Pan Pacific Hotel’s 
beautiful poolside area, with its 
underwater acoustics, provides a 
harmonious setting for this year’s 
Chill-Out Party. Those wishing to 
get playful can enjoy traditional 
games like toss-the-ring, sharp-
shooting and can pyramids. Those 
wishing to relax can do so by the 
pool. It promises to be a fun-filled 
and chilled evening, amidst the 
week’s hectic schedule.

Entrance by invitation only (part 
of the Full Delegate package)
Dress code: Casual
Shuttle service available from 
all major hotels

Wednesday 13 May, 20:00 
Universal Studios, Sentosa Island

A taste of Hollywood awaits guests at this year’s 
Singapore Swing Party. Always a highlight of 
the week, this year promises something truly 
special. Rather than 20th Century Fox, think 20th 
anniversary as TFWA celebrates this landmark 

for its Asia Pacific event with some movie magic. All 
will be revealed on the night, but expect exclusive 
access to several of the park’s rides in the company 
of Frankenstein, Charlie Chaplin and friends.

Entrance by invitation only (part of the Full 
Delegate package)
Dress code: Casual (comfortable shoes advised)
Shuttle service available from all major hotels
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EXHIBITOR LISTING ����
STAND NAME LEVEL STAND SECTOR TFWA MEMBERSHIP

3ART MODA/GRACE DESIGN – NEW ...................................................................Basement 2 ...... B11 ....................................................Jewellery / Watches .....................................................
ABTEY CHOCOLATERIE – NEW............................................................................Basement 2 ...... D33 ......................................... Confectionery & Fine Food ......................................MEMBER
ACCOLADE WINES ...............................................................................................Basement 2 ...... N4 ............................................................... Wine & Spirits ......................................MEMBER
AEON JEWELLERY – NEW ...................................................................................Basement 2 ...... J34 .....................................................Jewellery / Watches .....................................................
AGATHA PARFUMS PARIS – NEW ...............................................................................Level 1 ...... U9 .............................................. Fragrances & Cosmetics .....................................................
AGATHA PARIS .....................................................................................................Basement 2 ...... G22 ....................................................Jewellery / Watches .....................................................
AGIO CIGARS ........................................................................................................Basement 2 ...... H9 ......................................................................... Tobacco ......................................MEMBER
AKITA ELECTRONICS – NEW ...............................................................................Basement 2 ...... B4 .................................................................... Electronics .....................................................
ALEXANDER - BOTTEGA ......................................................................................Basement 2 ...... M9 ............................................................... Wine & Spirits ......................................MEMBER
ALEXANDRE DE PARIS ........................................................................................Basement 2 ...... G23 ...................................................................Gifts / Toys ......................................MEMBER
ALG DISTRIBUTORS .............................................................................................Basement 2 ...... M25 ................................Fashion / Accessories / Luggage .....................................................
ALISHAN ..............................................................................................................Basement 2 ...... A25 ........................................................................ Tobacco ......................................MEMBER
ALTIMETRE – NEW ..............................................................................................Basement 2 ...... A28 ....................................................................Gifts / Toys .....................................................
ANGELINI BEAUTY .......................................................................................................Level 1 ...... S7 ............................................... Fragrances & Cosmetics ......................................MEMBER
APTRA ..........................................................................................................................Level 1 ...... R11 ........................................................................... Other .....................................................
ARALDI 1930 ........................................................................................................Basement 2 ...... H29 ................................Fashion / Accessories / Luggage ......................................MEMBER
ARNOLD ANDRÉ / MAC BAREN ..........................................................................Basement 2 ...... A27 ........................................................................ Tobacco ......................................MEMBER
ARTE MADRID ......................................................................................................Basement 2 ...... A21 .....................................................Jewellery / Watches ......................................MEMBER
BACARDI GLOBAL TRAVEL RETAIL .....................................................................Basement 2 ...... D10 ............................................................. Wine & Spirits ......................................MEMBER
BACHE-GABRIELSEN / DUPUY COGNAC ............................................................Basement 2 ...... A10 .............................................................. Wine & Spirits .....................................................
BARBARA RIHL ....................................................................................................Basement 2 ...... C12.................................Fashion / Accessories / Luggage ......................................MEMBER
BARDINET ............................................................................................................Basement 2 ...... L2 ................................................................ Wine & Spirits ......................................MEMBER
BARTON & GUESTIER ..........................................................................................Basement 2 ...... J5 ................................................................ Wine & Spirits ......................................MEMBER
BEAM SUNTORY GTR – NEW ...............................................................................Basement 2 ...... L28 .............................................................. Wine & Spirits .....................................................
BEAUTY CONTACT ...............................................................................................Basement 2 ...... D1 .............................................. Fragrances & Cosmetics ......................................MEMBER
BEEBIO – NEW .....................................................................................................Basement 2 ...... N32 ............................................ Fragrances & Cosmetics .....................................................
BELUGA ................................................................................................................Basement 2 ...... D4 ............................................................... Wine & Spirits ......................................MEMBER
BERDOUES PARFUMS & COSMETIQUES – NEW ................................................Basement 2 ...... B17 ............................................ Fragrances & Cosmetics .....................................................
BEURER - CODIPE ...............................................................................................Basement 2 ...... K01 .................................................................. Electronics ......................................MEMBER
BODEGAS WILLIAMS & HUMBERT – NEW .........................................................Basement 2 ...... A11 .............................................................. Wine & Spirits ......................................MEMBER
BOGGI MILANO ....................................................................................................Basement 2 ...... B14 ................................Fashion / Accessories / Luggage ......................................MEMBER
BONBON WATCH .................................................................................................Basement 2 ...... C02.....................................................Jewellery / Watches .....................................................
BRAUN GMBH ......................................................................................................Basement 2 ...... H11 .................................................................. Electronics ......................................MEMBER
BREO – NEW ................................................................................................................Level 1 ...... V10 ................................................................... Electronics .....................................................
BRITISH AMERICAN TOBACCO ...........................................................................Basement 2 ...... F36 ........................................................................ Tobacco ......................................MEMBER
BROCARD JEAN-MARC .......................................................................................Basement 2 ...... G02 ............................................................. Wine & Spirits ......................................MEMBER
BROWN AND HALEY ............................................................................................Basement 2 ...... A5 ............................................ Confectionery & Fine Food ......................................MEMBER
BROWN FORMAN .................................................................................................Basement 2 ...... M1+2 ........................................................... Wine & Spirits ......................................MEMBER
BUCKLEY LONDON / BOUTON ............................................................................Basement 2 ...... C9 ......................................................Jewellery / Watches .....................................................
BULGARTABAC HOLDING – NEW ........................................................................Basement 2 ...... N34 ....................................................................... Tobacco .....................................................
BUTLERS CHOCOLATES ......................................................................................Basement 2 ...... C31.......................................... Confectionery & Fine Food .....................................................
BUTTERFLY TWISTS ............................................................................................Basement 2 ...... D8 ..................................Fashion / Accessories / Luggage ......................................MEMBER
CABEAU – NEW ...................................................................................................Basement 2 ...... J31 ....................................................................Gifts / Toys .....................................................
CALVIN KLEIN ......................................................................................................Basement 2 ...... M18 ................................Fashion / Accessories / Luggage ......................................MEMBER
CAMUS COGNAC ..................................................................................................Basement 2 ...... J8 ................................................................ Wine & Spirits ......................................MEMBER
CAPI GLOBAL .......................................................................................................Basement 2 ...... H19 .................................................................. Electronics ......................................MEMBER
CASETI .................................................................................................................Basement 2 ...... G14 ...................................................................Gifts / Toys .....................................................
CHABOT ARMAGNAC & GRUPPO CAMPARI........................................................Basement 2 ...... A20 .............................................................. Wine & Spirits ......................................MEMBER
CHANGI AIRPORT SINGAPORE – NEW ...............................................................Basement 2 ...... K28 ........................................................................... Other .....................................................
CHOCOLAT FREY ..................................................................................................Basement 2 ...... G9 ........................................... Confectionery & Fine Food ......................................MEMBER
CHOKOLA .............................................................................................................Basement 2 ...... J2 ............................................ Confectionery & Fine Food .....................................................
CHOYA UMESHU ..................................................................................................Basement 2 ...... N201 ........................................................... Wine & Spirits .....................................................
CHRISTIAN BRETON – NEW ................................................................................Basement 2 ...... A18 ............................................. Fragrances & Cosmetics ......................................MEMBER
CIAK ITALY ............................................................................................................Basement 2 ...... H5 ..................................Fashion / Accessories / Luggage .....................................................
CLARINS GROUP .........................................................................................................Level 1 ...... HS13 .......................................... Fragrances & Cosmetics ......................................MEMBER
CLOGAU ................................................................................................................Basement 2 ...... C2 ......................................................Jewellery / Watches ......................................MEMBER
COGNAC DOBBÉ – NEW ......................................................................................Basement 2 ...... J202 ............................................................ Wine & Spirits ......................................MEMBER
COLLISTAR ...........................................................................................................Basement 2 ...... F2 ............................................... Fragrances & Cosmetics ......................................MEMBER
COMPAGNIE MÉDOCAINE DES GRANDS CRUS – NEW ......................................Basement 2 ...... A23 .............................................................. Wine & Spirits ......................................MEMBER
CONSTELLATION BRANDS ..................................................................................Basement 2 ...... D35 ............................................................. Wine & Spirits .....................................................
COTY .....................................................................................................................Basement 2 ...... N31 ............................................ Fragrances & Cosmetics ......................................MEMBER
CROSS ACCESSORIES .........................................................................................Basement 2 ...... A14 ....................................................................Gifts / Toys ......................................MEMBER
CRYSTAL HEAD VODKA – NEW ............................................................................Basement 2 ...... D28 ............................................................. Wine & Spirits ......................................MEMBER
DANIEL WELLINGTON – NEW .............................................................................Basement 2 ...... B5 ......................................................Jewellery / Watches .....................................................
DANZKA VODKA ...................................................................................................Basement 2 ...... D34 ............................................................. Wine & Spirits ......................................MEMBER
DE BORGEN DISTILLERY – NEW .........................................................................Basement 2 ...... H25 ............................................................. Wine & Spirits .....................................................
DE RUY PERFUMES – NEW .................................................................................Basement 2 ...... B1 .............................................. Fragrances & Cosmetics .....................................................
DEAU COGNAC – NEW .........................................................................................Basement 2 ...... A02 .............................................................. Wine & Spirits ......................................MEMBER
DESIGNER PARFUMS ..........................................................................................Basement 2 ...... L24 ............................................. Fragrances & Cosmetics ......................................MEMBER
DESIGUAL ............................................................................................................Basement 2 ...... E14 .................................Fashion / Accessories / Luggage ......................................MEMBER
DESTILERIAS CAMPENY ......................................................................................Basement 2 ...... H01 ............................................................. Wine & Spirits .....................................................
DIAGEO .................................................................................................................Basement 2 ...... K1 ............................................................... Wine & Spirits ......................................MEMBER
DIESEL – NEW .............................................................................................................Level 1 ...... S13 .................................Fashion / Accessories / Luggage ......................................MEMBER
DISTELL ...............................................................................................................Basement 2 ...... J6 ................................................................ Wine & Spirits ......................................MEMBER
DISTILLERIES ET DOMAINES DE PROVENCE .....................................................Basement 2 ...... G10 ............................................................. Wine & Spirits ......................................MEMBER
DIVERSE FLAVOURS ............................................................................................Basement 2 ...... C34.............................................................. Wine & Spirits ......................................MEMBER
DOMAINES PAUL JABOULET AINE – NEW .........................................................Basement 2 ...... N30 ............................................................. Wine & Spirits .....................................................
DON PAPA RUM ...................................................................................................Basement 2 ...... A4 ................................................................ Wine & Spirits ......................................MEMBER
DUC D’O CHOCOLATERIE ....................................................................................Basement 2 ...... C32.......................................... Confectionery & Fine Food ......................................MEMBER
DV FRANCE ..........................................................................................................Basement 2 ...... F30 .......................................... Confectionery & Fine Food .....................................................
ECLAE-PRODIGE DES EAUX ROSES – NEW .......................................................Basement 2 ...... M8 .............................................. Fragrances & Cosmetics .....................................................
EDRINGTON .........................................................................................................Basement 2 ...... H36 ............................................................. Wine & Spirits ......................................MEMBER
EMILE CHOURIET – NEW ............................................................................................Level 1 ...... T12 .....................................................Jewellery / Watches .....................................................
EMPIRE OF SCENTS ............................................................................................Basement 2 ...... G19 ............................................ Fragrances & Cosmetics ......................................MEMBER
ERNO LASZLO ......................................................................................................Basement 2 ...... D2 .............................................. Fragrances & Cosmetics ......................................MEMBER
ESSILOR INTERNATIONAL – NEW ..............................................................................Level 1 ...... S8 ...................................Fashion / Accessories / Luggage .....................................................
ESTEE LAUDER TRAVEL RETAIL .................................................................................Level 1 ...... HS03 .......................................... Fragrances & Cosmetics ......................................MEMBER
EUROCOSMESI.....................................................................................................Basement 2 ...... H22 ............................................ Fragrances & Cosmetics ......................................MEMBER
EUROITALIA .................................................................................................................Level 1 ...... HS17 .......................................... Fragrances & Cosmetics ......................................MEMBER
FALIC FASHION GROUP .......................................................................................Basement 2 ...... M208 .......................................... Fragrances & Cosmetics ......................................MEMBER
FAMILLE MARY ....................................................................................................Basement 2 ...... D31 ......................................... Confectionery & Fine Food .....................................................
FAVARGER – NEW ................................................................................................Basement 2 ...... D30 ......................................... Confectionery & Fine Food ......................................MEMBER
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FERRERO TRAVEL MARKET ................................................................................Basement 2 ...... N1 ........................................... Confectionery & Fine Food ......................................MEMBER
FERVOR MONTREAL ............................................................................................Basement 2 ...... K02 ....................................................Jewellery / Watches ......................................MEMBER
FIRST AMERICAN BRANDS, INC. ........................................................................Basement 2 ...... B2 .............................................. Fragrances & Cosmetics ......................................MEMBER
FIYTA ....................................................................................................................Basement 2 ...... A17 .....................................................Jewellery / Watches ......................................MEMBER
FLO ACCESSORIES ..............................................................................................Basement 2 ...... F27 ....................................................................Gifts / Toys ......................................MEMBER
FOCUS NETWORK AGENCIES (SINGAPORE) PTE LTD ........................................Basement 2 ...... E28 .......................................... Confectionery & Fine Food .....................................................
FOR NO REASON – NEW .....................................................................................Basement 2 ...... H28 ....................................................Jewellery / Watches .....................................................
FORTUNE CONCEPT/PT SWITZERLAND ............................................................Basement 2 ...... E8 ...................................Fashion / Accessories / Luggage .....................................................
FREIXENET GROUP .............................................................................................Basement 2 ...... B34 ............................................................. Wine & Spirits ......................................MEMBER
FURLA ..................................................................................................................Basement 2 ...... J22 .................................Fashion / Accessories / Luggage ......................................MEMBER
GALLER – NEW ....................................................................................................Basement 2 ...... D02 ......................................... Confectionery & Fine Food ......................................MEMBER
GERZON DUTY FREE ...........................................................................................Basement 2 ...... G18 ....................................................Jewellery / Watches ......................................MEMBER
GIORGIO JANEKE – NEW .....................................................................................Basement 2 ...... C5 ..................................Fashion / Accessories / Luggage ......................................MEMBER
GODIVA CHOCOLATIER ........................................................................................Basement 2 ...... E2 ............................................ Confectionery & Fine Food ......................................MEMBER
GOLDKENN ..........................................................................................................Basement 2 ...... F26 .......................................... Confectionery & Fine Food ......................................MEMBER
GUESS ACCESSORIES .........................................................................................Basement 2 ...... L19 .................................Fashion / Accessories / Luggage ......................................MEMBER
GUYLIAN ...............................................................................................................Basement 2 ...... H26 ......................................... Confectionery & Fine Food ......................................MEMBER
HANSE DISTRIBUTION ........................................................................................Basement 2 ...... A7 .......................................................Jewellery / Watches ......................................MEMBER
HARIBO WORLD TRAVEL RETAIL ........................................................................Basement 2 ...... C28.......................................... Confectionery & Fine Food ......................................MEMBER
HARSTON GROUP ................................................................................................Basement 2 ...... H32 ....................................................Jewellery / Watches ......................................MEMBER
HARTMANN..........................................................................................................Basement 2 ...... P21 .................................Fashion / Accessories / Luggage .....................................................
HAWAIIAN HOST CHOCOLATES ...........................................................................Basement 2 ...... E28 .......................................... Confectionery & Fine Food .....................................................
HEDGREN ............................................................................................................Basement 2 ...... N21 ................................Fashion / Accessories / Luggage .....................................................
HEINEKEN – NEW ...............................................................................................Basement 2 ...... K36 ............................................................. Wine & Spirits ......................................MEMBER
HERMÈS .......................................................................................................................Level 1 ...... HS05 .......................................... Fragrances & Cosmetics ......................................MEMBER
HOUSE OF SILLAGE .............................................................................................Basement 2 ...... L5 ............................................... Fragrances & Cosmetics .....................................................
HUGO BOSS TRAVEL RETAIL .......................................................................................Level 1 ...... HS01 ..............................Fashion / Accessories / Luggage ......................................MEMBER
IAN MACLEOD DISTILLERS LTD ..........................................................................Basement 2 ...... H33 ............................................................. Wine & Spirits ......................................MEMBER
IMPERIAL TOBACCO ............................................................................................Basement 2 ...... C38........................................................................ Tobacco ......................................MEMBER
INCC GROUP ........................................................................................................Basement 2 ...... J11 ............................................. Fragrances & Cosmetics ......................................MEMBER
INTERNATIONAL BEVERAGE ...............................................................................Basement 2 ...... H27 ............................................................. Wine & Spirits ......................................MEMBER
INTERPARFUMS ..................................................................................................Basement 2 ...... M11 ............................................ Fragrances & Cosmetics ......................................MEMBER
J. CORTES CIGARS ...............................................................................................Basement 2 ...... J10 ........................................................................ Tobacco ......................................MEMBER
JACOBSENS BAKERY ..........................................................................................Basement 2 ...... C10.......................................... Confectionery & Fine Food ......................................MEMBER
JACQUES BOGART ...............................................................................................Basement 2 ...... F22 ............................................. Fragrances & Cosmetics ......................................MEMBER
JC NEWMAN CIGAR CO .......................................................................................Basement 2 ...... A202 ...................................................................... Tobacco ......................................MEMBER
JEAN-CHARLES BROSSEAU ...............................................................................Basement 2 ...... N02 ............................................ Fragrances & Cosmetics .....................................................
JT INTERNATIONAL .............................................................................................Basement 2 ...... B38 ....................................................................... Tobacco ......................................MEMBER
KAILIS AUSTRALIAN PEARLS – NEW .........................................................................Level 1 ...... V12 .....................................................Jewellery / Watches .....................................................
KALOO, CLAYEUX, KOKESHI ................................................................................Basement 2 ...... L8 ............................................... Fragrances & Cosmetics ......................................MEMBER
KARELIA TOBACCO COMPANY ............................................................................Basement 2 ...... M10 ....................................................................... Tobacco ......................................MEMBER
KAVALAN SINGLE MALT WHISKY ........................................................................Basement 2 ...... A1 ................................................................ Wine & Spirits .....................................................
KINMEN KAOLIANG LIQUOR ...............................................................................Basement 2 ...... J36 .............................................................. Wine & Spirits .....................................................
KIPLING DIVISION - VF EUROPE BVBA ...............................................................Basement 2 ...... M20 ................................Fashion / Accessories / Luggage ......................................MEMBER
KOSE CORPORATION ...................................................................................................Level 1 ...... T15 ............................................. Fragrances & Cosmetics ......................................MEMBER
KOTO PARFUMS ...................................................................................................Basement 2 ...... E22 ............................................. Fragrances & Cosmetics ......................................MEMBER
KT & G – NEW ......................................................................................................Basement 2 ...... K37 ....................................................................... Tobacco .....................................................
KT INTERNATIONAL ............................................................................................Basement 2 ...... E37 ........................................................................ Tobacco ......................................MEMBER
L’OCCITANE EN PROVENCE ........................................................................................Level 1 ...... HS09 .......................................... Fragrances & Cosmetics ......................................MEMBER
L’OREAL LUXE TRAVEL RETAIL ASIA PACIFIC ....................................................Basement 2 ...... D19 & HS04 ............................... Fragrances & Cosmetics ......................................MEMBER
LA MARTINIQUAISE .............................................................................................Basement 2 ...... L2 ................................................................ Wine & Spirits .....................................................
LA PRAIRIE ..........................................................................................................Basement 2 ...... K24 ............................................ Fragrances & Cosmetics ......................................MEMBER
LA SULTANE DE SABA .........................................................................................Basement 2 ...... H18 ............................................ Fragrances & Cosmetics ......................................MEMBER
LA-TWEEZ ............................................................................................................Basement 2 ...... E9 ......................................................................Gifts / Toys ......................................MEMBER
LABOURE-ROI ......................................................................................................Basement 2 ...... N202 ........................................................... Wine & Spirits ......................................MEMBER
LACOSTE ..............................................................................................................Basement 2 ...... K23 ................................Fashion / Accessories / Luggage ......................................MEMBER
LAMBRETTA .........................................................................................................Basement 2 ...... H30 ....................................................Jewellery / Watches ......................................MEMBER
LANCASTER .........................................................................................................Basement 2 ...... B16 ................................Fashion / Accessories / Luggage ......................................MEMBER
LATELTIN..............................................................................................................Basement 2 ...... J29 .............................................................. Wine & Spirits ......................................MEMBER
LEGO GROUP .......................................................................................................Basement 2 ...... G28 ...................................................................Gifts / Toys ......................................MEMBER
LEONIDAS – NEW ................................................................................................Basement 2 ...... B29 ......................................... Confectionery & Fine Food ......................................MEMBER
LINDT & SPRÜNGLI (SCHWEIZ) AG .....................................................................Basement 2 ...... H2 ........................................... Confectionery & Fine Food ......................................MEMBER
LISE WATIER – NEW ....................................................................................................Level 1 ...... U7 .............................................. Fragrances & Cosmetics .....................................................
LOACKER – NEW ..................................................................................................Basement 2 ...... J25 .......................................... Confectionery & Fine Food ......................................MEMBER
LOLLIPOPS PARIS – NEW ....................................................................................Basement 2 ...... B27 ................................Fashion / Accessories / Luggage .....................................................
LORIENCE PARIS .................................................................................................Basement 2 ...... K10 ............................................ Fragrances & Cosmetics ......................................MEMBER
LUBRITRADE TRADING PTE LTD .........................................................................Basement 2 ...... H6 ............................................................... Wine & Spirits .....................................................
LULU DK – NEW ...................................................................................................Basement 2 ...... K6 ......................................................Jewellery / Watches .....................................................
LUXOTTICA GROUP ..............................................................................................Basement 2 ...... J18 .................................Fashion / Accessories / Luggage ......................................MEMBER
LUZHOU LAOJIAO INT’L DEVELOPMENT ............................................................Basement 2 ...... B32 ............................................................. Wine & Spirits .....................................................
MACDUFF INTERNATIONAL ................................................................................Basement 2 ...... L202 ............................................................ Wine & Spirits ......................................MEMBER
MAESTRANI .........................................................................................................Basement 2 ...... A3 ............................................ Confectionery & Fine Food ......................................MEMBER
MARCHON EYEWEAR ..........................................................................................Basement 2 ...... L1 ...................................Fashion / Accessories / Luggage ......................................MEMBER
MARCOLIN SPA ............................................................................................................Level 1 ...... S15 .................................Fashion / Accessories / Luggage ......................................MEMBER
MARIE BRIZARD - GROUPE BELVEDERE – NEW ................................................Basement 2 ...... F24 .............................................................. Wine & Spirits ......................................MEMBER
MARINA DE BOURBON ........................................................................................Basement 2 ...... B10 ............................................ Fragrances & Cosmetics ......................................MEMBER
MARS INTERNATIONAL TRAVEL RETAIL ............................................................Basement 2 ...... N29 ......................................... Confectionery & Fine Food ......................................MEMBER
MAUI JIM, INC. .....................................................................................................Basement 2 ...... K9 ..................................Fashion / Accessories / Luggage ......................................MEMBER
MAVIVE .................................................................................................................Basement 2 ...... F18 ............................................. Fragrances & Cosmetics ......................................MEMBER
MIKIMOMO ...........................................................................................................Basement 2 ...... C01....................................................................Gifts / Toys .....................................................
MILI ......................................................................................................................Basement 2 ...... B3 .................................................................... Electronics .....................................................
MIRIAM QUEVEDO ...............................................................................................Basement 2 ...... H1 .............................................. Fragrances & Cosmetics .....................................................
MISAKI – NEW ......................................................................................................Basement 2 ...... H23 ....................................................Jewellery / Watches ......................................MEMBER
MISSHA ................................................................................................................Basement 2 ...... H24 ............................................ Fragrances & Cosmetics ......................................MEMBER
MITCH  MARC .......................................................................................................Basement 2 ...... N9 ..................................Fashion / Accessories / Luggage .....................................................
MOET HENNESSY – NEW ............................................................................................Level 1 ...... HS11 ........................................................... Wine & Spirits ......................................MEMBER
MOLIABAL ............................................................................................................Basement 2 ...... C8 .....................................................................Gifts / Toys .....................................................
MOMODESIGN - CERRUTI 1881...........................................................................Basement 2 ...... M26 ................................Fashion / Accessories / Luggage .....................................................
MONDELEZ WORLD TRAVEL RETAIL ..................................................................Basement 2 ...... J26 .......................................... Confectionery & Fine Food ......................................MEMBER
MORGAN & OATES ...............................................................................................Basement 2 ...... J33 .................................Fashion / Accessories / Luggage ......................................MEMBER
MOROCCANOIL – NEW ................................................................................................Level 1 ...... T7 ............................................... Fragrances & Cosmetics .....................................................
MOSQUITNO .........................................................................................................Basement 2 ...... G01 ...................................................................Gifts / Toys ......................................MEMBER
MTG CO LTD – NEW .....................................................................................................Level 1 ...... S18 ............................................. Fragrances & Cosmetics ......................................MEMBER
NATURAL AMERICAN SPIRIT GLOBAL DF – NEW ..............................................Basement 2 ...... A8 .......................................................................... Tobacco .....................................................
NESTLE ................................................................................................................Basement 2 ...... K29 ......................................... Confectionery & Fine Food ......................................MEMBER
NEUHAUS.............................................................................................................Basement 2 ...... G26 ......................................... Confectionery & Fine Food ......................................MEMBER
NEW DEAL – NEW ...............................................................................................Basement 2 ...... G12 ............................................ Fragrances & Cosmetics .....................................................
NILAÏ PARIS – NEW .............................................................................................Basement 2 ...... L02 .....................................................Jewellery / Watches .....................................................
NUXE ....................................................................................................................Basement 2 ...... N28 ............................................ Fragrances & Cosmetics ......................................MEMBER
NYX COSMETICS ..................................................................................................Basement 2 ...... A26 ............................................. Fragrances & Cosmetics .....................................................
OGON DESIGNS – NEW .......................................................................................Basement 2 ...... A01 ....................................................................Gifts / Toys .....................................................
ORCIANI – NEW ...................................................................................................Basement 2 ...... P1 ..................................Fashion / Accessories / Luggage .....................................................
OSBORNE – NEW .................................................................................................Basement 2 ...... D01 ............................................................. Wine & Spirits ......................................MEMBER
OUTDOOR PRODUCTS – NEW .............................................................................Basement 2 ...... G13 ................................Fashion / Accessories / Luggage ......................................MEMBER
P&G PRESTIGE ............................................................................................................Level 1 ...... HS15 .......................................... Fragrances & Cosmetics ......................................MEMBER
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PANDORA ........................................................................ Level 1 ..... U19 ............................Jewellery / Watches ..............................MEMBER
PANPURI – NEW ............................................................. Level 1 ..... S12 ..................... Fragrances & Cosmetics .............................................
PARLUX FRAGRANCES ........................................... Basement 2 ..... F10 ..................... Fragrances & Cosmetics ..............................MEMBER
PASCO ..................................................................... Basement 2 ..... A9 ............................................ Electronics ..............................MEMBER
PASHMA .................................................................. Basement 2 ..... G2 ..........Fashion / Accessories / Luggage ..............................MEMBER
PAUL & SHARK ....................................................... Basement 2 ..... D11 ........Fashion / Accessories / Luggage ..............................MEMBER
PERFETTI VAN MELLE GLOBAL TRAVEL RETAIL .. Basement 2 ..... E29 .................. Confectionery & Fine Food ..............................MEMBER
PERFUMER’S WORKSHOP – NEW ................................. Level 1 ..... U11 .................... Fragrances & Cosmetics ..............................MEMBER
PERFUMES Y DISENO ............................................. Basement 2 ..... L9 ....................... Fragrances & Cosmetics ..............................MEMBER
PERNOD RICARD ASIA TRAVEL RETAIL ................. Basement 2 ..... E36 ...................................... Wine & Spirits ..............................MEMBER
PHILIP MORRIS INTERNATIONAL .......................... Basement 2 ..... A35................................................ Tobacco ..............................MEMBER
PHILIPS CONSUMER LIFESTYLE ........................... Basement 2 ..... K27 .......................................... Electronics ..............................MEMBER
PHOTOFAST GLOBAL INC – NEW ........................... Basement 2 ..... J13 ........................................... Electronics .............................................
PICA LÉLA ............................................................... Basement 2 ..... F23 .............................Jewellery / Watches ..............................MEMBER
PIQUADRO ............................................................... Basement 2 ..... J19 .........Fashion / Accessories / Luggage ..............................MEMBER
PREMIER PORTFOLIO INTERNATIONAL LTD ......... Basement 2 ..... M02 ...........................................Gifts / Toys ..............................MEMBER
PROTEGE INTERNATIONAL .................................... Basement 2 ..... C36 ............................................... Tobacco .............................................
PUIG ........................................................................ Basement 2 ..... K11 .................... Fragrances & Cosmetics ..............................MEMBER
PUPA ....................................................................... Basement 2 ..... J9 ....................... Fragrances & Cosmetics ..............................MEMBER
RADLEY LONDON – NEW ............................................... Level 1 ..... T11 .........Fashion / Accessories / Luggage .............................................
RAUSCH SCHOKOLADEN ....................................... Basement 2 ..... A6 ................... Confectionery & Fine Food ..............................MEMBER
RECIFE – NEW ........................................................ Basement 2 ..... H13 ........Fashion / Accessories / Luggage .............................................
RED BULL RACING EYEWEAR ................................ Basement 2 ..... H10 ........Fashion / Accessories / Luggage ..............................MEMBER
REFLECTA ............................................................... Basement 2 ..... K18 ............................Jewellery / Watches ..............................MEMBER
REVLON TRAVEL RETAILING .................................. Basement 2 ..... K2 ...................... Fragrances & Cosmetics ..............................MEMBER
RITMO MUNDO - REFLEX – NEW ........................... Basement 2 ..... N01 ............................Jewellery / Watches .............................................
RITTER SPORT ........................................................ Basement 2 ..... F8 .................... Confectionery & Fine Food ..............................MEMBER
RITUALS – NEW .............................................................. Level 1 ..... U15 .................... Fragrances & Cosmetics ..............................MEMBER
RIVOLI – NEW.................................................................. Level 1 ..... V14 ..................... Fragrances & Cosmetics .............................................
RONCATO – NEW .................................................... Basement 2 ..... C6 ..........Fashion / Accessories / Luggage .............................................
ROSSI D’ASIAGO DISTILLERS – NEW ..................... Basement 2 ..... G15 ..................................... Wine & Spirits .............................................
ROYAL LONDON WATCHES – NEW ......................... Basement 2 ..... G8 ..............................Jewellery / Watches .............................................
SABMILLER – NEW ................................................. Basement 2 ..... G27 ..................................... Wine & Spirits ..............................MEMBER
SAFILO GROUP ....................................................... Basement 2 ..... E18 .........Fashion / Accessories / Luggage ..............................MEMBER
SALVATORE FERRAGAMO ............................................... Level 1 ..... HS07 .................. Fragrances & Cosmetics ..............................MEMBER
SAMSONITE RED / LIPAULT ................................... Basement 2 ..... N22 ........Fashion / Accessories / Luggage ..............................MEMBER
SCANDINAVIAN TOBACCO GROUP......................... Basement 2 ..... G6 ................................................. Tobacco ..............................MEMBER
SCHAEFER TRAVEL RETAIL ................................... Basement 2 ..... N12 ...........................................Gifts / Toys ..............................MEMBER
SCORPIO WORLDWIDE ........................................... Basement 2 ..... D9 ..............................Jewellery / Watches ..............................MEMBER
SEKONDA ................................................................ Basement 2 ..... J32 .............................Jewellery / Watches ..............................MEMBER
SENNHEISER .......................................................... Basement 2 ..... N10 .......................................... Electronics ..............................MEMBER
SERAPIAN MILANO ................................................. Basement 2 ..... E10 .........Fashion / Accessories / Luggage ..............................MEMBER
SERGE LOUIS ALVAREZ SLA CREATION ................ Basement 2 ..... A16..................... Fragrances & Cosmetics ..............................MEMBER
SHANGHAI TOBACCO GROUP CO. LTD .................. Basement 2 ..... B8 ................................................. Tobacco .............................................
SHISEIDO TRAVEL RETAIL ASIA PACIFIC ............... Basement 2 ..... B20 .................... Fragrances & Cosmetics ..............................MEMBER
SILVER BASE INTERNATIONAL
DEVELOPMENT CO. LTD – NEW

 ............................. Basement 2 ..... B36 ............................................... Tobacco .............................................

SKROSS ................................................................... Basement 2 ..... C4 .............................................Gifts / Toys ..............................MEMBER
SKYLINK GMBH – NEW .......................................... Basement 2 ..... H12 ............................Jewellery / Watches .............................................
SOCATEC / BAG TAG DESIGN ................................. Basement 2 ..... F28 ............................................Gifts / Toys ..............................MEMBER
SPIRIT FRANCE ...................................................... Basement 2 ..... J1 ........................................ Wine & Spirits ..............................MEMBER
STORCK TRAVEL RETAIL ........................................ Basement 2 ..... E31 .................. Confectionery & Fine Food ..............................MEMBER
SUN JEWELRY ........................................................ Basement 2 ..... C1 ..............................Jewellery / Watches ..............................MEMBER
TAKARA SHUZO ...................................................... Basement 2 ..... N5 ....................................... Wine & Spirits .............................................
TALIKA ............................................................................. Level 1 ..... S11 ..................... Fragrances & Cosmetics ..............................MEMBER
TATEOSSIAN ............................................................ Basement 2 ..... G32 ............................Jewellery / Watches ..............................MEMBER
TEQUILERA CORRALEJO ........................................ Basement 2 ..... B02 ..................................... Wine & Spirits ..............................MEMBER
THE BRIDGE ............................................................ Basement 2 ..... E26 .........Fashion / Accessories / Luggage ..............................MEMBER
THE FIRST SPA ............................................................... Level 1 ..... T13 ..................... Fragrances & Cosmetics ..............................MEMBER
THE HERSHEY COMPANY ....................................... Basement 2 ..... G29 ................. Confectionery & Fine Food ..............................MEMBER
THE LONDON N°1 ................................................... Basement 2 ..... J02 ...................................... Wine & Spirits .............................................
TINTAMAR ............................................................... Basement 2 ..... L11 .........Fashion / Accessories / Luggage ..............................MEMBER
TITAN ....................................................................... Basement 2 ..... N18 ............................Jewellery / Watches ..............................MEMBER
TONI&GUY - UNILEVER .......................................... Basement 2 ..... G25 .................... Fragrances & Cosmetics ..............................MEMBER
TORRES ................................................................... Basement 2 ..... H8 ....................................... Wine & Spirits ..............................MEMBER
TOSCOW .................................................................. Basement 2 ..... B18 ............................Jewellery / Watches ..............................MEMBER
TOUS – NEW ................................................................... Level 1 ..... U13 ............................Jewellery / Watches .............................................
TRAVALO ................................................................. Basement 2 ..... J27 ............................................Gifts / Toys ..............................MEMBER
TRAVEL BLUE ......................................................... Basement 2 ..... G1 ............................................ Electronics ..............................MEMBER
TRAVEL RETAIL EXPERTS – NEW .......................... Basement 2 ..... P5 .............................................Gifts / Toys ..............................MEMBER
TRAVEL RETAIL INNOVATIONS ............................... Basement 2 ..... K33 .......................................... Electronics ..............................MEMBER
TRAVELLER’S TROVE .............................................. Basement 2 ..... C29 ................. Confectionery & Fine Food ..............................MEMBER
TREASURY WINE ESTATES ..................................... Basement 2 ..... J35 ...................................... Wine & Spirits ..............................MEMBER
TRU VIRTU ............................................................... Basement 2 ..... B9 .............................................Gifts / Toys ..............................MEMBER
TUCANO – NEW ...................................................... Basement 2 ..... K35 ...........................................Gifts / Toys .............................................
U’LUVKA VODKA – NEW ......................................... Basement 2 ..... A2 ....................................... Wine & Spirits .............................................
VAG .......................................................................... Basement 2 ..... G11 .................... Fragrances & Cosmetics ..............................MEMBER
VALRHONA .............................................................. Basement 2 ..... F32 .................. Confectionery & Fine Food ..............................MEMBER
VENICE FLAIR – NEW ............................................. Basement 2 ..... A15.............................Jewellery / Watches .............................................
VERSACE TIMEPIECES ........................................... Basement 2 ..... K8 ..............................Jewellery / Watches ..............................MEMBER
VINPROM PESHTERA SA ........................................ Basement 2 ..... G33 ..................................... Wine & Spirits ..............................MEMBER
VON EICKEN ............................................................ Basement 2 ..... A30................................................ Tobacco .............................................
VSF INTERNATIONAL CONSULTING – NEW .......... Basement 2 ..... L4 ........................................ Wine & Spirits .............................................
WILLIAM GRANT & SONS ....................................... Basement 2 ..... N19 ..................................... Wine & Spirits ..............................MEMBER
WONDERFUL PISTACHIOS ..................................... Basement 2 ..... B28 ................. Confectionery & Fine Food ..............................MEMBER
YANGHE DISTILLERIE CO LTD ................................ Basement 2 ..... M3 ....................................... Wine & Spirits ..............................MEMBER
YUNNAN TOBACCO INTERNATIONAL CO LTD ....... Basement 2 ..... M6 ................................................. Tobacco ..............................MEMBER
ZEON LTD – NEW .................................................... Basement 2 ..... A13.............................Jewellery / Watches .............................................
ZONIN 1821 – NEW ................................................. Basement 2 ..... F12 ...................................... Wine & Spirits ..............................MEMBER
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