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NEW PRODUCT PREVIEWS
The diversity of new products on show across all categories at this year’s TFWA World Exhibition 
& Conference is testament to the innovation and dynamism of our industry. It is truly the ideal 
platform for positioning and promoting brands, and the array of concepts and creations being 
showcased this year is bigger than ever. Here, we preview a selection of the latest launches. 
Further new product previews will follow in subsequent issues of the TFWA Daily.

70 YEARS OF 
FRENCH CHARISMA
This year, DELSEY celebrates 70 years of know-how and experience, and what 
better way to mark this event than with a visit to TFWA World Exhibition & 
Conference in Cannes.
After seven happy decades, the connection between DELSEY and Paris is still 
as strong as ever. To celebrate its anniversary, DELSEY continues the tradi-
tion, inspired by the French capital, its history and its values. The result is 
undeniably French luggage – innovative, irreverent and with a subtle elegance. 
Reflecting DELSEY’s design success, the collections have a unique signature; 
a taste of history and architecture; an innate sense of style and proportion; 
and a typical French charisma. In 2016, the brand celebrated not just a new 
year, but also the beginning of another decade of bold elegance.
DELSEY will also present its first limited edition created for the occasion – the 
iconic HELIUM AIR 2 collection. The range includes colourful tie & dye shells 
and an exclusive 70-year style lining.

Mediterranean Village N1

LUXURIOUS 
LEGWEAR
Wolford boldly sets new 
standards in terms of 
design and functionality 
with its new fall/winter 
collection – Pure Comfort.
Wolford presents legwear 
and bodywear that 
combines a luxurious look 
with exclusive ultimate 
comfort. 
Under the spotlight during 
TFWA World Exhibition & 
Conference will be VELVET 
66 LEG SUPPORT – fine 
tights with an active effect. 
A long flight, an extensive 
sightseeing tour, or even 
a tiring day at the office – 
the Shape & Control styles 
from Wolford are always 

the best companion 
when it comes to legs. 
The vitalising VELVET 
66 LEG SUPPORT tights 
are a perfect addition 
to the collection. They 
support comfort, prevent 
premature fatigue and, 
thanks to their opaque 
look, are stylish and can 
be combined with a range 
of other items. 
Pure Comfort is luxurious 
legwear and bodywear 
with first-class comfort for 
every day, every woman 
and every occasion.

Yellow Village 
A19

EGYPTIAN SYMBOLISM
The new FREYWILLE 
collection PHARAOH 
EGYPT escapes into the 
fascinating world of 
ancient Egypt to present 
mystical symbolism, 
elaborated design and 
intense colouring during 
this year’s TFWA 
World Exhibition 
& Conference. 
The statement 
piece of the 
collection is 
the luxurious 
BRACELET 
MANCHETTE, 
inspired by 
the impressive 
grave treasures 
of pharaoh 
Tutankhamun. 
Expressive 
colours in bright 
turquoise, royal 
blue, and strong 
red refer to the 

stones turquoise, lapis 
lazuli and carnelian that 
have been processed to 
precious trinkets at the 
time of Tutankhamun. 
Striking stripes in blue 
and gold refer to the 
famous death mask. An 

undeniable highlight is 
the characteristic scarab 
symbolising the joy of 
life and serving as a 
lucky charm.

Yellow Village 
C15
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SENSATIONAL UNITYAdvini is coming to 
TFWA World Exhibition 
& Conference with an 
exciting union between 
two exceptional gastro-
nomic products.
Domaine Laroche is 
directly linked to the 
history of Chablis and 
owns a vineyard situated 
among the best crus. It 
still elaborates and ages 
its Grand Crus in the 
Obédiencerie, a herit-
age dating back to the 

Middle Ages. Its wines 
are a testimony of 1,000 
years of history.
Petrossian Caviar 
Powder is a new, one-of-
a-kind creation – dried 
caviar that captures 
caviar’s sensational 
taste – elaborated 
thanks to a secret recipe 

by Armen Petrossian. 
The unique mill design 
allows you to either 
sprinkle full beads or 
grind the pearls. 100% 
caviar, 100% natural.
The union between 
those two gastronomic 
products will allow you 
to create the finest food 

pairings. Collected in 
a magnetic giftpack, a 
booklet is included with 
a recipe from the Chef  
of the Restaurant 144  
in Paris, to initiate  
the gourmets.

Bay Village 
BAY 13

CAPTIVATING 
DELIGHT

Butlers Chocolates will 
unveil its newest and 
most captivating luxury 
chocolate selection 
yet – The Platinum 
Collection – at this year’s 
TFWA World Exhibition & 
Conference.
The Platinum Collection 
by Butlers is a quintes-
sential blend of surprise 

and elegance, promising 
a superior, sophisticated 
chocolate experience to 
discerning travel retail 
customers. 
Beautifully executed 
with lustrous metallic 
tones, the strikingly 
detailed sleeve features a 
coordinating ribbon and 
swing tag. Underneath 

its alluring exterior lies a 
luxurious rose gold rigid 
lidded box embossed 
with gilded logo. The 
delicate precious metals 
theme carries through 
to the dazzling interior, 
specially designed to 
captivate and delight. 
Creating a unique 
sense of occasion, an 
eye-catching mini clutch-
style story card details 
the opulent chocolate 
selection inside.
Available in two sizes, 
210g and 420g, the 
Platinum Collection 

alcohol-free selection 
includes flavours such as 
Pink Himalayan Salted 
Caramel, Raspberry Panna 
Cotta and Crème Brule. 

Also at the event, Butlers 
will launch an exquisite 
new collection of 189g 
Chocolate Bars in four 
delicious varieties and 

presented in stylish 
packaging. 

Green Village 
L56

BE 
BOLD!
Diesel is bringing its 
denim mastery to 
TFWA World Exhibition 
& Conference after a 
successful debut at the 
event last year.
Diesel’s focus for travel 
retail captures the 
essence of the brand, but 
filters it through a fresh, 
modern perspective – the 
many Diesel customers 
on the move, making 
their journeys through 
fashionable cities and 
far-flung places.
In Cannes, Diesel will be 
presenting the new FW16 
collection: Diesel Express. 
Taking a trip through 
the building blocks of 
the brand’s iconic style, 
mixing rock, denim, 
military and sport, the 
results are a new, high-
energy flavour.
“I started the collection 
with the idea of the 
stadium: concerts, sports, 

where people gather 
and have fun. Rock style 
is interpreted in a pop 
way and the clothes are 
almost like a uniform,” 
explains Artistic Director 
Nicola Formichetti.
Infused with a sense of 

camaraderie, the line-up 
is focused on a bold 
combination of bright 
colours, graphics and 
contrasting fabrics.

Bay Village 
Bay Terrace 3

EYE-CATCHING 
INNOVATION

Braun is introduc-
ing some of its latest 
innovations at this year’s 
TFWA World Exhibition 
& Conference. The brand 
will present three new 
collections – Series 9, 
Silk-Expert IPL, and Oral 
B GENIUS 9000 & 8000.
The hero piece of the 
new Braun Series 9 
is the eye-catching 
gold-coloured Titanium 
coated HyperLift 
Trimmer. The innovative 
product features the 
new Titanium Nitride 
(TiN) coating. It is an 
extremely hard ceramic 
material, often used as 
a coating on precision 
tools to improve the 
base material’s surface 
properties. The premium 
strengthening coating of 
the trimmer is designed 
to reduce friction, 
delivering an extremely 
pleasant skin feel.

The Braun Series 9 has 
been designed for the 
discerning man, who is 
not willing to compro-
mise on the details that 
matter and demands the 
best performance from 
his shaver.

For the ladies, Braun 
offers an alternative to 
surface shaving and root 
epilation hair removal – 
the new Silk-Expert IPL. 
On display will also be 
the Oral-B GENIUS 9000 
& 8000, presented in a 
stylish charging travel 
case, which charges the 
brush and smartphone 
with a single plug.

Mediterranean 
Village P15
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Exclusively available at selected duty free locations,  

our new range of luxury bags each contain four of our 

most demanded products allowing users to enjoy 

happiness and beauty in the smallest of things  even 

whilst on their travels. 

rituals.com | travel@rituals.com

YOU R BODY. YOU R SOU L . YOU R R I T UA L S.

S TA N D  M 41
Green Village

T R AV E L 
E XC LU S I V E S 

ART OF 
GIVING 
BACK

As a brand truly involved 
in charity for many years, 
Frederique Constant 
is delighted to present 
Oscar-winning actress 
and philanthropist 
Gwyneth Paltrow as its 
new global charity brand 
ambassador. Her natural 
and classic beauty, 
inspirational involvement 
in charity and undisput-
able charisma make her 
the perfect match for the 
Swiss watch brand. 
Since 2004, Frederique 
Constant is engaged in 
supporting causes, with 
$50 donated for each 
watch sold from the 
Ladies Automatic and 
Delight Collection to 
various charities. Frede-
rique Constant’s slogan is 
“Live your passion”, and 
the brand does. Passion 
definitely shows through 

its craftsmanship, as well 
as its engagement toward 
charitable causes.
With her incredible 
philanthropic work and 
her personal commit-
ment to fostering change, 
Gwyneth Paltrow became 
the new global charity 
ambassador for Frede-
rique Constant in March 
this year, and will support 
the educational project 
of the “DonorsChoose” 

organisation, involved in 
supporting education for 
children.
Partnering with 
Gwyneth Paltrow is 
indicative of the Swiss 
watch brand’s ongoing 
pursuit of giving back – 
especially to charitable 
initiatives directly 
impacting children.

Riviera Village 
RG13

REVOLUTIONARY  SHAPE
Mandarina Duck, an 
Italian company special-
ising in bags, acces-
sories and travel items, 
will make a memorable 
appearance at this year’s 
TFWA World Exhibition & 
Conference.
Innovative fabrics, 
stylish design, function-
ality and vibrant colours 
are the key success 
factors in the leather 
goods market monopo-
lised by conventional and 
monochrome products. 
In terms of style, the 
focus of the brand for 
next season is two very 
original lines. 
POPSICLE is an 
absolutely revolutionary 
trolley. The hard shell is 
completely transparent, 
allowing a clear glimpse 
of the internal modules’ 
colour: bright, soft, 
different in shapes and 
sizes, they will permit 
everyone to organise 
the inner space, accord-
ing to personal needs. 

All the modules can 
be easily pulled out 
from the suitcases to 
be placed in a drawer 
or in a closet when at 
destination. The inter-
nal modules are also 
available in five lively 
colours, while additional 
ones can be purchased 
separately.
Visitors will also 

be introduced to 
TOUCHDUCK, a cross 
category collection 
in water-resistant 
coated nylon. The 
personalised rubber 
details, together with 
an original colour use, 
make this line unique.

Blue Village 
G19
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DOMINICAN PLEASURE

Agio Cigars is proud to 
introduce Balmoral and 
its highly exclusive and 
limited edition box of 
the Dominican Selection 
line during TFWA World 
Exhibition & Conference 
this year.
Inspired by the luxury 
travel retail world and, as 
always, focusing on high 
quality cigars and exclusive 
packaging, Balmoral has 
created Private Collection 
25 Limited Edition.

The elegant piano lacquer 
finish and self-regulating 
humidification system do 
justice to the contents: 25 
cigars carefully chosen to 
showcase the Dominican 
Selection range.
With five Short Corona, 
five Corona, three Corona 
Tubos, five Panatela, five 
small Panatela and two 
Small Panatela Tubos, 
the box presents the 
right cigar for the right 
moment. A pleasure for 

aficionados.
These shortfiller cigars 
contain a premium blend 
of South American and 
Caribbean tobaccos and 
a natural shade-grown 
wrapper from Ecuador.
Balmoral’s new Private 
Collection 25 is now avail-
able to cigar aficionados 
in travel retail stores 
worldwide.

Yellow Village 
H49

MILANESE 
ELEGANCE

Bronzallure MILANO’s 
subtle Milanese roots 
take centre stage at 
this year’s TFWA World 
Exhibition & Conference 
with the appointment 
of Martina Colombari, a 
renowned actress and 
model, as the brand’s 

first ambassador. 
“When I first saw 
Bronzallure MILANO 
jewellery, I had the 
feeling of a blooming, 
colourful collection that 
is at the same time chic, 
and affordable. I said to 
myself: This is jewellery 

for contemporary 
women!” Colombari says.
Pure shapes, unparal-
leled craftsmanship and 
hand-selected natural 
gemstones meet the 
glow of Bronzallure 
MILANO: the Unique 
Golden Rose 18KT 
rose gold plating. An 
exquisite encounter of 
semiprecious stones 
and joyful colours, for 
those who dare to be 
elegant anytime.
Effortless elegance, 

with a touch of fashion-
able chic, is Bronzallure 
MILANO’s signature 
style. From business 
meetings to cocktails 
with friends, no matter 
the occasion, the Bronza-
llure MILANO woman 
knows how to accessorise 
with class and balance. 
Get to know her universe 
and impeccable taste with 
Bronzallure MILANO.

Yellow Village 
G45

TASTE 
OF 
SOUTH 
AFRICA

Distell is proud to 
present Bain’s Cape 
Town Whisky, awarded 
the World Whisky Trophy, 
the highest honour at 
the International Spirits 
Competition (ISC) held 
recently in London. 
Bain’s Cape Mountain 
Whisky is made from 
the finest South African 
grain, double matured in 
ex-bourbon casks first 
for an initial three years 
before being re-vatted 
into a fresh set of 
ex-bourbon casks for a 
further 18 to 30 months. 
The result is an excep-
tionally smooth whisky 
with a delicious combina-
tion of floral, banana, 
honey, toasted hazelnuts 

and toffee aromas, 
revealing woods, vanilla, 
and spice. Beautifully 
balanced vanilla, cocoa 
butter and light spices 
from the oak casks lead 
to a warm mouth-feel and 
long, smooth finish.
Visitors at TFWA World 
Exhibition & Conference 
will also be able to enjoy, for 

the very first time, Distell’s 
extensive South African 
wine portfolio, as well as the 
new Amarula Cream bottle, 
featuring sleek new curves 
and design elements, 
including the shape of an 
African elephant.

Green Village 
M64

TASTES AND 
TEXTURES
Godiva is showcasing the 
travel-exclusive Anniver-
sary Collection Truffles. 
Created in celebration of 
Godiva’s 90th birthday, 
the exquisite Anniversary 
Collection Truffles is a 
culinary journey through 
both new and traditional 
tastes and textures, crafted 
to surprise and delight.
Showcasing the chocolate 
mastery that has been 
passed down through 
nine decades of Godiva, 

the indulgent collection 
is a seamless blend 
between Belgian savoir-
faire and pioneering 
innovation. Created by 
Godiva’s Chef Chocolatier, 
Ilse Wilmots, the collec-
tion is a multi-layered 
journey of exquisite taste 
and texture combina-
tions featuring ‘Classic’, 
‘Mousse’ and ‘Multi-
texture’ truffle pieces. 
Exciting new additions 
to Godiva’s repertoire 

are pioneering sensorial 
Multi-texture pieces – 
these wonderfully light 
and smooth fillings are 
enrobed in premium 
Belgian chocolate and 
encased in gloriously 
crunchy shells.
Adding another layer 
of innovation to the 
collection is the stunning 
packaging that was 
designed in partner-
ship with Godiva by the 
exciting Belgian artist 
Oli-B. The limited edition 
Anniversary Collection 
Truffles 12-piece assort-
ment is priced at €26.

Yellow Village 
F33
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WHIMSICAL 
CHARM

During this year’s TFWA 
World Exhibition & 
Conference, the exclu-
sive inflight jewellery 
brand, Aeon Jewellery, 
will be exhibiting its 
broadened Aeon range, 
which now includes the 
Fortune Collection.
The new collection 
focuses on a whimsical 
assortment of sweet 

charm necklaces and 
bracelets, decorated 
with delicate coloured 
stones and pave crystal 
details, all aiming to 
express love, luck and 
guidance to those that 
wear them. Adding 
meaningful touch to 
every traveller’s jewel-
lery collection, each 
delicate motif makes an 

ideal gift for a loved one 
or a self-treat.
“We are thrilled to be 
exhibiting at TFWA World 
Exhibition & Conference 
for the second year in a 
row,” comments Claire 
O’Donnell, Key Account 
Manager. “For 2017, the 
trend to layer and stack 
jewellery, along with 
multi-pendant necklaces 
is set to be high, so our 
new Fortune Collection is 
an ideal addition to next 
year’s inflight catalogue.”

Yellow Village 
E35

TIMELESS AND CONTEMPORARY

TUMI is introducing the 
ultra-premium Landon 
Collection for Fall-Winter 
2016 at TFWA World 
Exhibition & Conference. 
It represents the brand’s 
pinnacle premium offer-
ing, combining timeless 
design with modern 
sensibilities.
Crafted from light 
matte pebbled leather, 
the assortment is 

characterised by sophis-
ticated and streamlined 
designs and clean, 
contemporary details 
enriched with advanced 
functionality.
High-end details range 
from the subtle curved 
lines, decorative alumin-
ium luggage tag, and 
refined logo treatment on 
the exterior, to the leather 
accenting on the interior. 

Special exterior touches 
include refined hardware 
and magnetised anchor 
covers, designed to hook 
the removable shoulder 
strap with leather 
covers, maintaining the 
clean aesthetic of the 
bag when the shoulder 
strap is not in use.
The interior of the bags 
features a pocket that 
combines TUMI ID Lock® 

and protective pocket 
functionality, ensur-
ing extra security for 
valuables and protection 
from identity theft. 
The collection is offered 
in classic Neutrals, Black 
and Grey leather, as well 
as a seasonal embossed 
Sueded Black.

Riviera Village 
RG14

FRAGRANCE FOR FUN

Travalo is introducing its 
Christmas 2016 collec-
tion, including brand 
new Classic HD Gift-2 
sets and the exclusive 
Milano package. The 
Travalo perfume atomiser 
carries up to 5ml of your 
favourite fragrance and 
can be refilled in seconds. 
The special gift sets for 
Christmas each come 
with two easy fill Classic 
HD perfume spray and a 
black leather carry-case. 
The sets are available in 
two combinations: Black 
& Gold and Red & Gold. 
Travalo is also introduc-
ing a special edition of 
the Milano model, which 
is offered in four colours: 
Black, Orange, Red, and 
White.
The Travalo Valentine’s 
Day 2017 Limited Editions 

feature three designs, 
including romantic 
elements such as kisses, 
hearts, and flowery 
lace. The atomisers are 
equipped with high-
definition spray heads, 
aluminium bodies, and 
attractive designs.
Meanwhile, perfume-
pod is introducing its 
extended product range, 
with three collections: 

Crystal, Pure, and 
Ice. perfumepod is an 
energetic refillable 
perfume atomiser brand, 
and is described as an 
impeccable and fun 
accessory for youthful 
individuals that brings a 
blast of colour and their 
favourite perfume.

Riviera Village 
RF11

SEDUCTIVE LOOK
Marcolin is 
presenting two 
impressive 
collections by 
Swarovski and 
Ermenegildo 
Zegna at this year’s 
TFWA World Exhibi-
tion & Conference.
Swarovski’s Autumn-
Winter 2016 eyewear 
collection offers a wide 
range of sunglasses 
styles with attractive 
design and sophisticated 
detail. The Fabulous 
(SK0110) sunglasses do 
justice to the Swarovski 
name. The wide cat-eye 
acetate shape seduces 
with its strong personal-
ity and pronounced 
sense of style. The 
frame’s striking silhou-
ette is accentuated by 
looped temples, which 

are covered with fine, 
ton-sur-ton Swarovski 
crystal rocks, available 
in different tones for an 
on-trend finish.
Ermenegildo Zegna’s 
creative philosophy is 
also reflected in the Fall/
Winter eyewear collec-
tion. The new models 
combine craftsmanship 
and style in a renewed 
concept of elegance, 
presenting sunglasses 
that stand out as 

essential accessories 
to complete a carefree, 
timeless look. The classic 
EZ0038 aviator design 
is a timeless acetate 
model, embellished with 
discrete metal elements 
that decorate the corners 
of the frame front and 
enliven the stylish temples 
enriched by the iconic 
‘Chevron’ processing.

Yellow Village 
B19
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WINNING 
STREAK

With over a quarter of a 
million microfiber face 
masks sold in 2016, 
Qiriness continues its 
winning streak with the 
launch of Wrap Hydra-
Repair hand and foot 
masks. Perfect for use 
when travelling, these 

practical single-use 
masks offer a home spa 
mani-pedi, with amazingly 
efficient results. Another 
practical offer is the 
Illuminating Skin Beauti-
fier BBCreams in 15ml 
sizes, which are ideal for 
on-the-go.

Qiriness’ most recent 
launch, the Temps 
Sublime range, is an 
ultimate anti-age line for 
mature skin, which helps 
mitigate the skin’s aging 
markers. Its highlight 
is Qiriness’ first night 
cream. Caresse Temps 
Sublime Nuit, Ultimate 
Anti-Age Revitalising 
Cream offers a complete 
response to recharge 
the skin’s batteries and 
revitalise skin during 
sleep. Wake-up to a 

well-rested, smooth and 
radiant face.
For the 2016 Christmas 
Season, enter into the 
world of Qiriness and 
discover six beautiful, 
collectable gift sets for 
the face and body, and 
three personalised spa 
kits, to offer your skin 
a true moment of well-
being and comfort, with 
resplendent results.

IRRESISTIBLE 
GIFTS
RITTER SPORT is 
showcasing delicious new 
additions to its travel retail 
exclusive range.
The RITTER SPORT 
“Smiley” Gift Box (300g) is 
designed to make a lasting 
impression. 18 individually 
wrapped RITTER SPORT 
minis in the signature 
travel retail exclusive 
varieties of Marzipan, 
Fine Milk Chocolate, 

Praline, Cornflakes, 
Hazelnuts and Butter 
Biscuit are all wrapped up 
in one big smile.
Meanwhile, the new 
RITTER SPORT mini 
“Heart” (300g) Gift Box is 
intended to really show 
how much your loved 
ones mean to you.
For the chocolate lover in 
your life with an insatiable 
sweet tooth, the RITTER 

SPORT “minimeter” 
(1,200g) is packed with 
72 tasty minis and is 
described as the gift that 
keeps on giving.
Finally, the RITTER 
SPORT “Travel Box” 
(433g) is perfectly 
compact and filled with 
three delectable 100g 
varieties – Alpine Milk 
Chocolate, Hazelnuts and 
Butter Biscuit – as well 
as eight mouth-watering 
minis. The Travel Box 
provides a tempting 
selection from Ritter 
Sport’s extensive range.

Green Village 
L47

CATCHING 
RAYS OF 
HAPPINESS

Rituals has introduced an 
expanded collection of sun 
care products to help enjoy 
the sun and be safe in the 
knowledge that the skin 
is protected by a product 
that smells heavenly, 
spreads easily and gives it 
a sun-kissed tan.
In addition to the original 
Rituals Sun care range 
(Sun Protection Face 
Cream SPF 30 and SPF 
50, Sun Protection Milky 
Spray SPF 20 and 30 
and After Sun), the new 
collection now includes 
three brand new items: 
a Sun Protection Body Oil 
SPF 30 to boost the tan, a 
Self-Tanning Body Lotion 
for an even radiant tan, 

and a Sun Protection Hair 
Spray that protects hair 
from being discoloured and 
gives it a long-lasting shine. 
The products have a floral 
and invigorating scent and 
contain a mix of ingredients 
including vitamin E, Ginkgo 
biloba, and White tea.
“The full sun care collec-
tion is in all our standalone 
stores and of course that’s 
the ideal travel retail 
environment offering the 
perfect opportunity for 
summer sun seekers to 
find us on their travels,” 
says Neil Ebbutt, Director 
Wholesale, Rituals.

Green Village 
M41

NATURAL BEAUTY
In 2017, Huile Prodi-
gieuse, the number one 
oil in French pharmacies, 
will be celebrating its 
25th anniversary with a 
new formula and three 
limited editions. Vibrant 
coral to celebrate 25 
years of passion, intense 
turquoise to symbolise 
25 years of emotion, and 
pure white to represent 
25 years of beauty. 
To mark its 25th 
anniversary, NUXE has 
reinvented its iconic 
formula to make it even 
more innovative. It has 
been enriched with a new 
precious, nourishing and 
anti-aging ingredient – 
Tsubaki Oil. 
The anti-oxidant and 
anti-pollution action 
on the face has been 
reinforced. On the body, 

the action against 
stretch marks is 
proven, and it gives 
the hair nourish-
ment, bounce and 
shine in one step. 
Still 98.1% natural, Huile 
Prodigieuse is formu-
lated without mineral 
oils, silicone or 
parabens. 
What’s more, 
it’s still just 
as divine with its 
instantly recognis-
able fragrance, 
the height of 
sensuality with its 
dazzling notes of orange 
blossom, bergamot, 
rose, gardenia, 
magnolia, coconut 
and vanilla.

Green Village 
J36
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ICONIC 
FRENCH 
TOUCH

For the second year, 
Eden Park, the Parisian 
house of the pink bow 
tie, is participating at 
TFWA World Exhibition & 
Conference, where it will 
unveil a special Duty Free 
Spring/Summer 2017 
collection.
It is a colourful sports 
line inspired by flags from 
around the world, but 
which has kept the French 
touch that makes the 
brand stand out abroad. 
The line uses patchwork, 
floral prints, jacquard 
and military style on all 
products: shirts, polos, 
T-shirts, windjammers 
and swimming trunks.
The collection keeps its 
fundamental pieces, such 
as the brand’s iconic 
blazer – worn with jeans 
or trousers and jersey 

to give a ‘je ne sais quoi’ 
Parisian touch. 
The garment range 
is accompanied by a 
selection of accessories, 
luggage and perfumes 
that have been carefully 
designed to respect the 
specific requirements of 
duty free.
The Parisian label, 
inspired by rugby, created 

in 1987, will celebrate its 
30th birthday next year. 
For this special occasion, 
the brand has designed 
a ‘special 30th birthday’ 
limited edition with the 
colour codes blue/white/
red – a salute to the 
brand’s country of birth.

Red Village 
L17

SENSUAL DUALITY
Puig is showcasing 
GOOD GIRL – the new 
ultra feminine fragrance 
from Carolina Herrera. 
The fragrance is said to 
capture the bold feminin-
ity and sensual duality 
of the modern woman. 
Always relevant, Carolina 
Herrera’s new fragrance 
reflects the multidimen-
sional attitudes of the 
modern woman, further 
expressed through the 
campaign hashtag “It’s so 
good to be bad.”
The sweet, alluring 
qualities of jasmine give 
GOOD GIRL its brightness 
and femininity, while its 
darker side is created 
with richly fragrant cocoa 
and intoxicating Tonka. 
Almond and coffee bring 
GOOD GIRL its immediate 
vibrancy.
The luminous bottle, a 
midnight blue ultra-high 
stiletto and gold-
heel, includes a 
complex internal 
pressure system. 

Both the fragrance and 
bottle express the sensual, 
confident, feminine and 
powerful nature of the 
woman who wears GOOD 
GIRL. The new fragrance 
will be available in 30ml, 
50ml, and 80ml sizes 
around the world.
Meanwhile, Puig has also 
announced the launch of 

a range extension to Paco 
Rabanne’s Million Universe, 
1 Million and Lady Million 
Privé. In travel retail, 1 
Million Privé comes in 50ml 
and 100ml sizes, while Lady 
Million Privé comes in 50ml 
and 80ml sizes.

Riviera Village 
RE19
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Preparing to 
celebrate 10 years 

of Aviator and 
20 years of 

Scorpio in 2017

CUSTOMISE 
YOUR LOOK
After its successful 
first TFWA Asia Pacific 
Exhibition & Conference 
in May, with overwhelm-
ingly great feedback 
from buyers, DYRBERG/
KERN is seeking to 
further enhance its 
new size-adjustable 
ring system concept, 
COMPLIMENTS, at TFWA 
World Exhibition & 
Conference.
“We wanted to make 
the experience as easy 
as possible and even 
more adaptable to each 
market, and this seemed 
like the best way!” 
explains Jacob Olsen, 
Travel Retail Manager, 
DYRBERG/KERN. “With 
only a little adjustment 
we can achieve the 
right size for all. I am 
very excited to show 
everybody our COMPLI-
MENTS by DYRBERG/
KERN concept at TFWA 
World Exhibition & 
Conference.”
COMPLIMENTS is a 
complex ring system 
that allows you to 
customise your own look 
by changing the topping 

of the ring by twisting 
the top to change.
The COMPLIMENTS 
concept comes in four 
different combina-
tion sets, specifically 

designed to ensure that 
there is something to 
fit all types, styles and 
preferences. With the 
price point of the sets 
at $120, the COMPLI-
MENTS collection is an 
ideal jewellery concept 
for both the inflight and 
retailer channel.

Green Village 
L46

BIOORGANIC COSMETICS
SIRPEA is introduc-
ing Vegan & Organic, 
which is said to be the 
world’s first functional 
bioorganic cosmetics 
line. The demand for 
organic products is a 
growing trend world-
wide, and consumers 
are becoming increas-
ingly conscious of 
the benefits of using 
bioorganic cosmetics.
Vegan & Organic uses 
100% organic plant 
active ingredients of 
the highest quality. The 
ingredients are carefully 
selected and are farmed 
without the use of 
pesticides or chemi-
cal components. The 
percentage of the active 
ingredients used must 
be very high, resulting 

in a real, functional, 
“clinically proven” 
action on the skin.
The line is conceived 
to ensure that the 
products have simul-
taneous, multiple 
treatment functions. 
It is made entirely by 
hand, a piece at a time, 
to ensure the highest 
quality, using only 
recyclable packaging 
and labels printed 
with environmentally-
friendly inks.
The Vegan & Organic 
line comprises products 
suitable for every skin 
type: normal skin, mixed 
skin, dry skin, sensitive 
skin, and specialty.

Green Village 
L61
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MAVERICK FRAGRANCE

Charismatic, elegant, 
authentic… L’Insoumis 
doesn’t follow trends, it 
creates them.
With this new fragrance 
for men, Art & Fragrance 
salutes the bold spirit 
of René Lalique. Like 
this artist, who broke 
free from convention 
to revolutionise, in 
turns, the art of jewel-
lery, glass-making and 

perfumery, L’Insoumis 
(the maverick) is 
independent and self-
confident, unconventional 
and pioneering – a 
modern-day adventurer.
The stylised unfurling 
fern adorning the bottle 
expresses this free spirit. 
A recurring theme in the 
work of René Lalique, 
showcased in 1926 with 
his iconic “Tourbillons” 

vase, the design remains 
extremely contemporary 
though it was conceived 
over a century ago.
A perfect balance of 
the abstract and the 
figurative, the bottle 
of L’Insoumis plays on 
the contrast between 
streamlined modern-
ism and the opulent 
luxuriance of its motif: 
an unfurling fern whose 

stylised curves evoke 
the lush vegetation of a 
mysterious forest.
With L’Insoumis, Lalique 
reinvents the most 
masculine of fragrance 
families, but also one of 
the most fundamental, 
since it originated in 
modern perfumery: the 
fougères, which blends 
aromatic freshness with 
the subtle potency of 
amber wood.

Red Village 
J33

SPIRIT 
OF THE 
��s
A clear trend can be felt 
in the Liu Jo Spring/
Summer 2017 Acces-
sories collection, a 
70s inspiration with a 

contemporary twist that 
nods at the basic yet 
extremely innovative 70s 
designs. It thrives on 
neutral, warm shades 
that will be so popular in 
the forthcoming season 
and matches the apparel 
collections in great style 
and elegance.
Bags are boxy but not 
stiff. The trendiest ones 
are more geometrical, 
trapeze or A-shaped. And 

then, saddle or baguette 
mini bags. Soft totes with 
a 70s mood, such as the 
reversible shoppers, are 
livened up by new materi-
als and colours, instead.
In the collection, the more 
exclusive and contempo-
rary satchels can be held 
by the handle or worn 
across the body, and are 
available in two sizes: 
the casual single-strap 
bucket bags in a medium 

or macro size, as well as 
the timeless messenger 
bags – available in any 
style. Most volumes are 
soft, loose, then there’s 
the bowling bag – once 
again the season’s must-
have piece in the Lavanda 
range, one of the heroes 
of the forthcoming Spring/
Summer collection.

Mediterranean 
Village N3

FRAGRANCES 
WITH CHARACTER

Mäurer & Wirtz House of 
Perfumes will showcase 
a set of special travel 
sizes of the most popular 
Baldessarini men’s 
fragrances at TFWA 
World Exhibition & 
Conference. The set will 
be sold exclusively in 
travel retail.

The new Baldessarini 
Travel Edition comprises 
four 15ml fragrances, 
giving the intrepid travel-
ler a fragrance to suit his 
mood wherever his travels 
may take him. The set 
contains Eau de Toilettes 
of Baldessarini Ultimate, 
Baldessarini Nautic Spirit 

and Baldessarini Ambré, 
and an Eau de Cologne of 
the Baldessarini Signature 
scent.
Baldessarini fragrances 
stand out with their 
striking, elegant style. 
Masculine, energetic 
and distinctive, they are 
unique fragrances with 

strong characters as 
befit the sophisticated 
Baldessarini man who 
is sure of himself as he 
strives to achieve his 
personal goals.
Listings for the new 
collection, available from 
September at a recom-
mended retail price of 
€53.50, have already 
been secured on several 
Russian airlines, including 
Rossiya and UTair.

Green Village 
K50

BEYOND 
CLEANSING

Spongellé brings a totally 
new experience to the 
consumer: a very innova-
tive product, with patented 
technology, at a very 
affordable price. The body 
buffer or ‘smart’ sponge 
delivers an all in one treat-
ment system that contains 
a cleansing gel, natural 
oils, natural skin care 

ingredients – such as Yuzu, 
Vetiver, Edelweiss, Arnica, 
Sea Kelp, Peppermint, etc – 
and invigorating fragrances 
like French Lavender, 
Papaya Yuzu, Ginger 
Bergamot, Coconut Verbena 
and Bulgarian Rose.
The smart sponge cleanses, 
exfoliates and nourishes the 
skin, delivering the system 

for up to 30 showers.
Spongellé replaces the 
everyday body wash 
with a luxurious body 
buffer infused with the 
finest skin care ingredients 
that will transform the 
bathing ritual into a beyond 
cleansing experience. 
Spongellé has reinvented 
and revolutionised the 
bath experience and 
its rituals, bringing the 
consumer a Beyond Cleans-
ing® experience.

Ambassadeurs 
Village U8
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EXOTIC 
SUMMER
The Sun Collection 2017 
by Silhouette is inspired 
by the most exotic of 
summers. The focus is 
on a combination of sleek 
shapes and expressive 
colours. New tones include 
Warm Green, Nude-Rosé, 
Mint-Rosé, Orange-Blue, 
Glossy Purple, Grey-Blue, 
and Glossy Caramel.
Silhouette shades for 2017 
include the special edition 
‘Arthur Arbesser for 
Silhouette’, which focuses 
on exciting contrasts 
in colour and shape. 
Rounded and angular 
design elements are 
stylishly combined with 
warm and cool tones.
Stylish accents make ‘Titan 
Minimal Art. The Icon’ even 
richer in design detail. The 
men’s model is subtle, 
with small openings in the 
temple, while the women’s 
model has a powerful, 
dramatic look thanks to its 

cat-eye shape.
The new Explorer model 
reflects the flair of the 1950s. 
The lens-in-lens technology 
creates the perception of a 
rim while offering the advan-
tages of being a rimless pair 
of sunglasses.
Meanwhile, adidas Sport 
eyewear has unveiled the 
latest model of its sport 

collection – the zonyk pro. 
There is a choice of lenses, 
including polarised, mirror, 
LST and VARiO options. 
A brand new Lens Lock-
System makes it possible 
to exchange lenses quickly 
and easily.

Riviera Village 
RE9A

REACH 
FOR 
THE 
STARS
Swarovski is presenting its 
space-inspired Fall/Winter 
2016 collection Crystal Galaxy. 
The collection features a 
fashionable array of pieces 
designed to add a touch of 
brilliance to any look.
Exemplifying Swarovski’s 
instantly recognisable 
sparkle and glamour, the 
new Crystaldust bangles 
shine bright, covered 
entirely with the Crystal 
Rocks finish, which adds 
dazzling brilliance to 
the easy-to-wear jewel-
lery pieces. With eight 
on-trend shades in both 
the single open cuff and 
spiral styles, Crystaldust 
allows endless mix-and-
match and stacking 
possibilities – ideal for 
women who want to 
alternate between an 

effortless polished look 
and an injection of high 
impact shine.
Meanwhile, Swarovski 
has once again partnered 
with legendary fashion 
designer Jean Paul 
Gaultier to create a 
second collection for 
Autumn/Winter 2016. 
‘Reverse’ expands and 
evolves the innovative and 
modern shapes of the 
first collection with new 

colourways, finishes and 
styles.  Reverse comes 
in two executions for 
Autumn/Winter 2016: an 
opulent, intricate rework-
ing of Jean Paul Gaultier’s 
debut collection for the 
main Atelier Swarovski 
line, and an additional line 
designed with everyday 
wear in mind.

Blue Village 
C11
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ARTFUL 
TREASURES

Thomas Sabo is present-
ing its new 2016 Sterling 
Silver Autumn/Winter 
Collection. The season’s 
stand-out pieces are 
finished with faceted 
diamond embellishment, 
while filigree gemstones 
fascinate.
For the first time, iconic 
Thomas Sabo pieces 
such as eternity rings, 
together-forever 
rings and solitaires 
receive exquisite 
diamond upgrades 
under the Glam 
& Soul Diamonds 
range. The new 
Triangle Diamonds 
range unites urban 
coolness with unique 
charisma.
From the new season 
onwards, the customis-
able Love Bridge line will 
be expanded to include 
the romantic Love Bands 
range of rings and the 
symbolic Love Coins line 
of pendants.
Meanwhile, Thomas 
Sabo is unveiling the 
new Watches Collec-
tion. New designs for 

men and women in the 
Spirit range wow with 
the sophisticated colour 
concept of the stainless 
steel bracelets. The Spirit 
watches are a reinterpre-
tation of classic stripe-
design textile watch straps, 
with Milanaise stainless 
steel bracelets featuring 

coloured stripes premiering 
at Thomas Sabo. The colour 
palette of the ion-coated 
stripes ranges from black 
and blue, all the way 
through to radiant rose and 
yellow gold.

Blue Village 
C14

CRUSHING IT!

Parlux Fragrances 
will present the debut 
of Crush by Rihanna, 
the second fragrance 
in her namesake RiRi 
collection at this year’s 
TFWA World Exhibition 
& Conference. Crush 
is a mysteriously sexy 
and provocative scent. 
Breaking boundaries and 
setting new rules, this 
perfume feels empower-
ing, strong, confident, 
and unapologetic.
RiRi “crushes” it with 
her newest fragrance 
– sensual woody notes 
pair with playful red 
fruits and pink musk 
to create an intoxicat-
ing fragrance with an 
undeniably fun, feminine 
twist. The addictive 
floriental opens with 
a vibrant splash of 
bergamot, juicy manda-
rin and vivacious pink 
peppercorn. At its heart, 
pink rose is accented 
with spicy ylang drizzled 
in the tangy sweet-
ness of red berries 
for a mouth-watering 
signature; while creamy 
musk, cedarwood and 

sexy patchouli combine 
to leave a lush, lasting 
impression. 
The bottle, designed by 
Rihanna, inspired by 
the original RiRi bottle, 
combines a sense of 
luxury and femininity. 
The eye-catching, luxuri-
ous jewellery-inspired 

pattern on the cap is 
alluring to the touch, 
and is carried through to 
the outer box to create 
a chic, high-fashion 
contrast to the bottle’s 
feminine lines.

Golden Village 
GO5-7

Barton & Guestier is 
presenting La Villa Barton 
Côtes de Provence Rosé, 
which is now available in 
Magnums. La Villa Barton 
is a premium Côtes de 
Provence AOC vinified 
and bottled in Barton & 
Guestier’s estate close to 
Saint Tropez.
La Villa Barton refers to 
the place where Thomas 
Barton, founder of the 
oldest wine merchant 
established in Bordeaux, 
liked to relax when he 
was travelling through 
France to discover the 
wonderful diversity of 
French wines. 
With its seductive, refined 
and eye-catching packag-
ing, this wine is aged on 
fine lies, which develops 
its complexity and 
provides its well-balanced 
structure. 
The new format of 150cl is 
perfect for all moments of 
sharing with friends and 
family. La Villa Barton is 
available in 6 x 75cl and 6 
x 150cl cases.
Meanwhile, Barton 
& Guestier is also 

introducing the new 
Château Magnol giftbox 
dedicated to travel retail. 
Gift packs are key for 
every duty free shopper 
and two bottles of Château 

Magnol are now available 
in this elegant travel retail 
exclusive giftbox.

Red Village 
L22

MOMENTS 
OF SHARING
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diverseflavours.com
Anthony Budd: +27 71 255 7344
anthonybudd@diverseflavours.com

Premium South African Wine, 
Japanese Sake and award- 

winning Scotch Whisky

Taste and discover award-winning wines from South Africa,
sake from Sakuramasamune－one of Japan’s oldest makers－

and Scots Gold blended whisky by Charles Edge London.

Visit the 
Diverse Flavours 

stand:

Red Village
L34
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CHARISMATIC 
APPEARANCE

This year’s TFWA World 
Exhibition & Confer-
ence sees Illva Saronno 
present buyers with new 
packaging for its world-
renowned coffee liqueur, 
Tia Maria. 
The new bottle takes on 
an attractive look with a 
contemporary twist, with 
an elegant silhouette to 
show off its harmonious 
shape. The deep red 
label on the black bottle 
renders Tia Maria even 
more prominent behind 
the bar and on the shelf.
Tia Maria is a coffee 
liqueur with a charis-
matic personality and 
significant aromatic 
structure thanks to 
high-quality 100% 
Arabica coffee and the 
unmistakable notes 
of Jamaican rum and 
Madagascan vanilla.
Cannes also sees the 

reveal of the newest Icon 
limited edition designer 
Disaronno bottle, 
succeeding the extremely 
popular Roberto Cavalli 
edition. 
“This is a big year 
for Illva Saronno, 
with the new 
look Tia 
Maria bottle 
and the new 
limited edition 
designer 
bottle coming 
out – details 
of which will 
be announced 
in October,” 
comments 
Flavio Lasalan-
dra, Interna-
tional Marketing 
Director.

Green 
Village 
M52

ULTRA-
PREMIUM 
TEQUILA
The importance of 
premiumisation is 
evident to Fraternity 
Spirits, which is exhibit-
ing at TFWA World 
Exhibition & Confer-
ence with a new line of 
ultra-premium tequilas. 
The company, already 
renowned for its Tequila 
Corralejo, is launch-
ing three new SKUs to 
its already successful 
range, including:
The Corralejo Reposado 
1810 – 100% blue agave 
tequila from the Bajio-
Guanajuato region, with 
notes of soft wood, choco-
late, vanilla, grapefruit, 
lemon with touches of 
spice, cinnamon and 
pepper; The Corralejo 
Extra Añejo 1821 – 100% 
blue agave tequila, 
defined by its perfect 

smoky and woody 
flavour featuring 
walnut, vanilla, 
almond and cooked 
agave notes; and 
the Corralejo Silver 
1753, which is a 
100% blue agave 
tequila from the 
Bajio–Guanajuato 
with aromas 
of herbs and 
citrus such as 
grapefruit, mint 
peppermint and 
lemon, silky on 
the palate.
Each tequila 
is packaged in 
an eye-catching 
bottle that screams 
ultra-premium. With a 
glass topper and age 
stamp on each bottle, 
these new tequilas will 
catch the eye of any 

traveller that wants a 
high-end gift or self-treat.

Blue Village 
G3
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Loacker will present 
its duty free exclusive 
The Best of pouch bag 
300g during this year’s 
TFWA World Exhibition 
& Conference. Best of 

ART OF 
GIFTING

Loacker is an original 
and fun gift idea for any 
age, for chocolate lovers 
and connoisseurs alike, 
with a wondrous assort-
ment of the best-loved 
Loacker goodness.
The pouch bag contains 
something for every-
one and a taste of 
everything, including 
refined Tortina Mini 
Original and Dark-Noir, 

exquisite Patisserie 
Coconut, Crème 
Noisette, Cappuccino 
and Dark Noir, delicious 
Classic Minis Napoli-
taner, Cremkakao and 
Vanille, Gardena Fingers 
in three flavours 
(Hazelnut, Chocolate, 
Coconut) and even 
Classic Chocolate Minis, 
covered in milk or extra 
dark chocolate. 

IRRESISTIBLE SENSATION
Perfetti Van Melle has 
added a selection of 
delicious new sweets, 
mints and gum to its 
highly regarded portfolio 
of sugar confectionery, 
which will be on display at 
TFWA World Exhibition & 
Conference.
Saying “no” has 
just become more 

difficult with the launch 
of Mentos Choco. Each 
jumbo roll contains 
six endlessly tasty 
Mentos Choco rolls – an 
exceptional addition to 
the existing flavours of 
Mentos Jumbo Roll.
A chewing gum made 
with a natural green tea 
liquid filling, the unique 

composition of the new 
Mentos gum flavours 
allows for a true taste 
sensation over and over 
again. It is available 
in three new flavours: 
Pure Fresh Mint Euca, 
Pure Fresh Spearmint, 
and Pure White Sweet 
Mint, each containing 45 
pieces in a pack. With 

Best of Loacker is the 
new way to bring cheer 
and goodness into home, 
office, to a picnic or to a 
party with friends.
Visitors in Cannes will 
also be able to experi-
ence the luxury Gran 
Pasticceria Selection and 
the Assorted Gardena 
Fingers Pouchbag.

Red Village K7

these additions, Perfetti 
Van Melle completes the 
assortment of six flavours 
to meet travellers’ need 
for immediate freshness.
Made especially for the 
little ones are the new 
and notable Mini Mentos 
Passport Kit, Chupa 
Chups Treasury Box, 
and the girls’ exclusive 
Toiletry Bag.

Mediterranean 
Village P17

HIGH QUALITY 
GROOMING

Inflight distribution 
specialist Scorpio 
Worldwide is delighted 
to announce its new 
partnership with 
Mo Bro’s – a brand 
developed especially 
for males who want to 
groom and care for their 

beard as they do the 
hair on their head.
Mo Bro’s was founded in 
2014 by three brothers 
after they decided to 
grow their beards for 
Movember, the annual 
event to raise money for 
men’s health charities, 

particularly related to 
prostate cancer. During 
this time, the three 
brothers struggled to 
find products to stop 
their emerging beards 
from becoming itchy and 
messy, and to solve the 
problem they developed 
their own range of 
innovative, high quality 
grooming products.
To cater specifically 
for the travelling man, 
Scorpio Worldwide and 
Mo Bro’s have created 

three travel retail exclu-
sive collections that 
will be showcased at 
TFWA World Exhibition 
& Conference. Available 
in Classic Cedarwood 
or Unscented, these 
include Mo Bro’s 
Grooming Travel Kit, Mo 
Bro’s Ultimate Beard 
Care Kit and Mo Bro’s 
Beard Balm Gift  
Collection.

Mediterranean 
Village P8

NEW SWIMWEAR 
CONCEPT

Swedish designer 
Panos Emporio will 
reveal ‘Meander’, its 
original new concept 
in men’s swimwear, at 
TFWA World Exhibition 
& Conference. Panos 
Papadopoulos, founder of 
Panos Emporio, created 
the concept out of the 
problem with traditional 
swim shorts, which 
create tan lines and don’t 
offer flexibility for water 
sports and at the beach. 
Following field studies at 
beaches and marketing 
research, Panos realised 
there was worldwide 
demand for a product 
like ‘Meander’ offering 
a comfortable fit, full 

mobility and the ability 
to produce an even tan. 
It is a perfect match for 
international travel retail 
customers looking for a 
unique product.
‘Meander’ comes in 
a luxury packaging 
customised for airports 
and includes a bag for 
either keeping valuables 
or wet swimwear. The 
product will hit airports 
in early 2017.

‘Meander’ is being 
tested in select luxury 
stores during 2016 to 
ensure that the product 
is ready to meet the 
worldwide travel retail 
market in 2017.
The Panos Emporio brand 
has over 30 years of 
experience in swimwear 
and travel retail.

Bay Village 
Bay 3B

16 – TFWA DAILY

NEW PRODUCTS TFWA WORLD EXHIBITION & CONFERENCE SHOW PREVIEW ISSUE 2016



DAV_Anz_Cannes-Dailies-Artwork_111x331(399)_RZ.pdf   1   06.09.16   14:15

JOIN 
THE 
CLUB!
Jacques Bogart Group 
offers its visitors at 
TFWA World Exhibition & 
Conference a pass to join 
its club with Club 75.
Club 75 is available in 
Eau de Toilette natural 
spray 100ml. The bottle, 
with its encrypted back, 
is a missing glass brick 
from the wall of the very 
private Club Bogart.
When reinserted in the 
wall, the entry to an 
assertive, elegant and 
virile atmosphere is open. 
Mysterious, its flashy neon 
logo refers to the brand’s 
year of creation, as well as 
its Paris origins.
Created respecting 
mixology rules, this 
Fougere Ambery Fruity 
fragrance is rebel, virile, 
and deliciously sensuous. 

It expresses masculinity 
in an original manner.
Visitors can also enjoy 
the newest addition to the 
CARVEN PARFUMS men’s 
fragrance range. For the 

ladies, on display will be 
Stendhal’s range of face 
care products.

Riviera Village 
RC1
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CONFECTIONERY 
INSIGHTS
This year at TFWA World 
Exhibition & Conference, 
Hershey is ready to share 
the latest confectionery 
insights with its partners.
Sharing findings from 
research conducted by 
Counter Intelligence 
Retail (CiR), Hershey will 
show that confectionery 
shoppers in Europe spend 
an average of $36 on 
the category, compared 
to an average spend of 
$34 globally. European 
shoppers also put more 
items in the basket.
The latest study, based 
on interviews with almost 
8,000 confectionery 
shoppers in 15 airport 
locations globally, 
also reveals that the 
confectionery category in 
Europe enjoys a higher 
conversion rate at 45% 
compared to a global rate 
of 42%. 
Gifting is a primary 
motivation for buyers in 
Europe with more than 

half of all purchases 
being intended as a gift, 
followed by purchases for 
self and snacking. 
More insights from the 
study will be shared 
during the event and 

Hershey will also disclose 
further details of its 
category vision and strat-
egy with key partners.

Green Village 
M53
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THE LEATHER 
MUST-HAVE

AIGNER, famous for its 
high quality German 
luxury lifestyle products, 
will be showcasing its 
Spring/Summer 2017 
Duty Free Collection: 
HIGHLIGHTS. 
High quality, craftsman-
ship, the A-shaped 
horseshoe logo and 
innovative design are the 

core features of the brand.
With the AIGNER Mini-
Bag you couldn’t be more 
in style. The appealing 
Waffle optic, the artful 
clip closure with the 
embossed A-logo and the 
delicate gold chain make 
your heart grow fonder. 
This small cross-body bag 
made of finest calfskin is a 

true fashion must-have.
AIGNER will also present 
a new it-bag with the 
eye-catching AIGNER 
Cross-body Bag. Inspired 
by the shape of vintage 
sattle bags, this crosso-
ver-body bag gleams in 
a new splendour thanks 
to its delicate, modern 
elements in light gold. 
Due to its small size 
you can carry it with you 
wherever you go and 
whatever you wear.

Yellow Village 
H35

TOUCH OF 
ELEGANCE

Behold the artistic 
reinterpretation of 
classic designs in the 
Cascade Collection 
from Soirée Montréal, 
which will be presented 
by Hanse Distribution. 
These fashionable pieces 
shimmer with brilliant 
hand-set CZ stones that 
float freely for an added 
touch of elegance. 
All Soirée Montréal 

collections feature lasting 
finishes with real gold 
and silver for years of 
worry-free wear. Hanse 
Distribution invites every-
one to come and see all 
its unique designs at its 
stand during this year’s 
TFWA World Exhibition & 
Conference in Cannes.

Red Village 
K17

HYPNOTISING 
SCENTS

Ajmal is coming to 
TFWA World Exhibi-
tion & Conference to 
showcase its range of 
unisex perfumes.
Oudesire, a 100ml 
aristocratic blend fused 
with timeless Oudh and 
contemporary notes, 
will give you a fragrance 
that’s lush with the 
best of both worlds. A 
burst of freshness rises 
from the top with exotic 
Orange flower, Rose and 
Jasmine revealing their 
intoxicating flavours 
slowly and sensuously 
evolving into a seductive 
heart of spicy ginger and 
luscious raspberry.
Patchouli Wood is velvety, 
sophisticated, and sensual. 
Assimilated with the 
effusion with Patchouli, 

this is an exotic unisex 
woody fragrance inter-
spersed with warm hues of 
Patchouli. Imperious and 
intense, every whiff makes 
a strong statement of  
your presence.
Last but not least in the 
range is Rose Wood, 
an ode to the Rose, 
evoking the very thrill 
of the undiscovered. 
An ethereal woody 
fragrance, which is 
perfumed with spicy 
floral Rose. Luminous 
and seductive, each 
hint of Rose Wood is 
utterly spellbinding. The 
essence of this fragrance 
will hypnotise you 
sumptuously.

Red Village 
H18

DISTINCTIVE 
SPIRITS

Patrón Spirits’ commit-
ment to creating 
innovative travel retail 
exclusive offers will 
again be showcased 
this year at TFWA World 
Exhibition & Conference 
through the introduc-
tion of Patrón Cask 
Collection Sherry  
Añejo tequila.
This remark-
ably distinctive 
ultra-premium spirit 
starts with the highest 
quality 100% Weber 
Blue Agave from the 
harvest, which is then 
steam baked in brick 
ovens for about three 
days. The agave is then 
crushed, fermented 
and distilled using the 
time honoured “tahona” 
process, together with 

the more modern roller 
mill method. After 
distillation, the tequila 
was aged for more 
than two years in oak 
barrels from Spain that 
were previously used to 
produce Oloroso Sherry. 
Patrón Sherry Cask 
Añejo is characterised 
by its bright, medium-
gold colour and its 
complex aroma of 
pecans, fresh-cooked 
agave, light butter, and 
dried fruits. 
Additionally, the entire 
portfolio of ultra-
premium Patrón tequi-
las and liqueurs will  
be featured at the 
Patrón stand.

Green Village 
J35
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RARE 
PLEASURE

Following the regional 
launch of its Hardys 
Rare Fortified range, 
Accolade Wines comes 
to TFWA World Exhibi-
tion & Conference to 
release the exquisite 
wines globally to travel 
retail buyers. The range 
of four wines received 
high praise at TFWA 
Asia Pacific Exhibition 
& Conference and has 
so far achieved listings 
with Heinemann in 
Sydney Airport.
The project, which took 
just over 18 months to 
complete, consists of 
wonderful reserves of 
aged fortified wines, 
matured in barrels over 
a set of number of years. 
The range includes: the 
Hardys Rare Show Sweet 
White (only 150 bottles 
produced), the Hardys 
Rare Liqueur Sauvignon 
Blanc (346 bottles 
produced), the Hardys 
Rare Tawny (846 bottles 
produced), and the 

Hardys Rare Muscat (784 
bottles produced).
Accolade will also be 
showing the new vintages 
of the Eileen Hardy and 
Hardys HRB ranges, 
which are some of 
the finest and 
most awarded 
wines from 
Australia. 
Additionally, 
Accolade will 
present a new 
South African 
wine from 
Flagstone called 
Flagstone Velvet 
– a fantastic 
Red Blend with 
amazing velvet 
tannins.

Red 
Village J2

REACHING 
NEW 
HEIGHTS
La Martiniquaise reaches new 
heights this year during TFWA World 
Exhibition & Conference with the 
launch of POLIAKOV 4.5L.
The goal of this range extension is 
to complement the POLIAKOV Vodka 
range with a huge and extreme bottle 
size, perfect for brand visibility and 
perceived as a celebration reference 
for consumers. From 5cl to 450cl, the 
POLIAKOV range is now adapted to 
answer every need.
Presented in an individual case 
picturing the POLIAKOV characteris-
tic freezing and cosmic experience, 
with the prevailing blue colour with 
hints of silver and red, the giant 
bottle remains homothetic to the rest 
of the range and therefore reaches a 
height of almost half a metre.
With worldwide ambitions, POLIAKOV 
4.5L is forecasted for the off-trade 
segment where it will be put forward 
with a metallic blue candle, but is 
also scheduled for the on-trade with 
an upside down label and a dedicated 
wall pourer for great bar visibility and 
easy service.

Yellow Village G54
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ALWAYS 
FASHIONABLE

Marie Brizard Wines & 
Spirits (MBWS) enters 
a ‘new generation’ this 
year at TFWA World 
Exhibition & Conference, 
with a revived new look 
for its liqueurs range 
that is creative, modern 
and guaranteed to 
impress buyers.
Since its creation in 
1763, the Marie Brizard 
Anisette travelled through 
the centuries, never 
going out of fashion. 
Today, this iconic mix 
is back with a new look 
that is synonymous 
with freedom of mind, 
non-conformism 
and refinement. This 
new look asserts 
Marie Brizard’s strong 
personality through a 
new visual identity that 
cleverly brings some set 
traditions into play while 
breaking others. 
The historical slender 
feminine lines of the 
bottle, which is a huge 
part of its success 
throughout the world, 
remain unchanged and 
are even enhanced 
with multiple facets, 
for a defined contem-
porary look.
MBWS will also be 
showing the new 
look for its multiple 
award-winning Gautier 
range. Recognised as 
the best cognac in the 
world for the second 
year in a row, Gautier 

has undergone a major 
strategic makeover, with 
a new brand personality 
and package design.

Yellow Village 
E32

SICILIAN 
AROMA
Bottega Creams, soft 
and velvety on the palate, 
are made special by a 
unique taste. Quality 
and accurate selection 
of ingredients, Italian 
pastry tradition and the 
longstanding experience 
of Bottega meet to create 
an exceptional product, 
which will be on display 
during TFWA World 
Exhibition &  
Conference. 
Crema di Pistac-
chio Bottega is a 
creamy liqueur, 
pleasantly 
sweet and 
with a moder-
ate alcohol 
content, 
characterised 
by an intense 
aroma of 
pistachio. 
Pistachios, 
exclusively 
harvested 
in Sicily, are 
processed accord-
ing to traditional 
method and turned 
into a paste, which 
preserves all their 
precious organoleptic 
characteristics. The paste 
is then expertly mixed 
with alcohol, water and 
sugar, creating a creamy, 
round, velvety liqueur with 
an intense and inebriating 
aroma of Sicilian pista-
chios. With a final touch of 
grappa, Crema di Pistac-
chio gains a particular 

aroma, making it unique 
and unmistakable. 
Bottega is also present-
ing the Distilled Dry Gin 
Bacur. Its unique charac-
ter is obtained by botani-
cals like juniper berries, 
sage and lemon zest.

Blue Village 
A11

Guylian is launching a 
completely revamped 
assortment in its Tempta-
tions range. Adding 
three new flavours – Soft 
Caramel, Crunchy Biscuit 
and Latte Macchiato – to 
the current range, the 
brand promises the 
consumer an even richer 
Guylian experience. 

Each wrapper has been 
designed so you can 
easily spot your favourite 
flavour.
Two exciting new 
concepts will also see the 
light in 2016 – the tubo 
and the flat box. The tubo 
contains approximately 
33 chocolates (316g) and 
gives a luxury presence 

EXTRAORDINARY 
TEMPTATIONS

to the mixed assortment. 
The flat box is a more 
gifting style box and 
contains approximately 30 
chocolates (290g).
Visitors at TFWA World 
Exhibition & Confer-
ence are also invited 
to discover the latest 
flavours in Guylian’s 
Sea Horse Chocolates 

– Matcha Green Tea and 
Latte Macchiato filled Sea 
Horse Chocolates – as 
well as the new extraor-
dinary range of Guylian 
Belgian choco-
late covered 
fruits, including 
Guylian’s Milk 
Chocolate Covered 
Raisins, Guylian’s 
Dark Chocolate 
Covered Blueberries, and 
Guylian’s Dark Chocolate 
Covered Cranberries.

Mediterranean 
Village P13

NATURAL 
WONDERLAND

In 2016, Pica LéLa is 
consistent in maintaining 
growth by building on 
current partnerships 
and adding to its client 
portfolio, with the latest 
travel retail partnership 
with J&S Group, which 
sees the launch of Pica 
LéLa in Subang Airport, 
Malaysia in August.
After a successful attend-
ance at TFWA Asia Pacific 
Exhibition & Conference 
in Singapore, Pica LéLa 
is heading to Cannes to 
launch its latest endeav-
our, Utopia. Inspired by 
the Australian flora, this 
collection depicts the floral 
emblems of Australia.
The theme for Utopia is 
one of connectivity and 
diversity. It portraits 
what is seen as a natural 

paradise on earth and 
a story of the brand’s 
connection to its natural 
wonderland.
The most decorative and 
arresting piece, that of 
the Kangaroo Paw, is a 
wild representation and 
expression of nature’s 
treasures, while the 
intense visualisation of 
Utopia’s hero piece is 
balanced by the feminine 
appeal of Desert Rose and 
the more subtle colourful 
expression evident in the 
Golden Wattle. So whether 
your preference lies in the 
simplistic or the extrava-
gant, then Utopia allows 
you to bring out the nature 
in you.

Blue Village 
B4
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�� 
SHADES 
OF RED

Shiseido Travel Retail 
will present a new travel 
retail exclusive set 
comprising three lipsticks 
from Shiseido’s AW2016 
Rouge Rouge collection at 
TFWA World Exhibition & 
Conference.
Marking the continued 

momentum of Shiseido’s 
brand rejuvenation, 
Rouge Rouge is a new 
collection of lipsticks from 
the Shiseido Make-up 
(SMK) line in 16 shades of 
red – the colour of Japan, 
the colour of Shiseido. 
This bold and energising 
colour is ingrained in 
Shiseido’s identity.
Set to launch in Decem-
ber 2016, the limited 
edition, travel retail 
exclusive Shiseido Rouge 
Rouge Trio Set features 
the following three 
shades for the jet setting 

female traveller: Ruby 
Copper (RD501) – a vivid, 
warm bright red inspired 
by the mineral Cuprite; 
Murrey (RD305) – a cool, 
reddish coral that is both 
playful and feminine; and 
Hushed Tones (RD713) – a 
warm, pinkish brown for 
a subtle and demure hint 
of colour.
With a rich, creamy texture, 
the Rouge Rouge lipstick 
formula adheres perfectly 
and evenly onto the lips.

Ambassadeurs 
Village V13

SCENTS FILLED WITH EMOTION

Emoji visualise your 
emotions, while Air-Val 
International creates 
their perfume, refresh-
ing and dynamic. A new 
language composed of 
attractive scents defines 
this new launch, which 
will be presented during 

TFWA World Exhibition & 
Conference. 
Emoji travel around 
the globe, connect-
ing people. They are 
reinvented, redesigned 
and recreated every day. 
The same qualities exist 
in Air-Val’s fragrances, 

creative, international 
and in tune with custom-
ers’ lives and cultures.
This new brand 
highlights four minia-
tures of eau de toilette, 
based on the most 
popular and funny 
emoji. The miniatures 

are especially designed 
for travellers and the 
pleasure of wearing 
different emotions, such 
as happiness or love 
along the journey.

Green Village 
M72
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SPIRIT OF 
LOUISIANA

This year’s TFWA World 
Exhibition & Conference 
sees Stoli Group USA 
announce a long-term 
international partnership 
with Louisiana Spirits, 
LLC, producer of Bayou 
Rum: America’s Rum.
Following its success-
ful relaunch into the 
Americas market earlier 
this year, and regional 
introduction into duty 
free, the award-winning 
Bayou Rum now sees 
its global travel retail 
launch in Cannes.
Preconceived by Louisi-
ana Spirits in 2011 
and launched in 2013, 
Bayou Rum is made in 
the traditional way in a 
traditional copper pot, 
using 100% natural 

unrefined sugar and 
molasses. Following a 
traditional ‘sugar house’ 
recipe, Bayou Rum is 
the first spirits addition 
to the Stoli Group 
portfolio of premium 
brands, which includes 
the flagship Stoli Vodka 
brand and the ultra-
premium luxury vodka, 
elit by The House  
of Stoli.
The Bayou Rum family 
consists of four offer-
ings: Bayou Select Rum, 
Bayou Silver, Bayou 
Spiced, and Bayou 
Satsuma Rum Liqueur – 
all with their own unique 
personality.

Beach Village 
Beach 02

SHARE THE EXPERIENCE
Nestlé International 
Travel Retail (NITR) 
has launched its 2016 
global KITKAT campaign 
‘However you break, 
SHARE IT’, celebrating 
the diversity of ‘breakers’ 
around the world.
The activation, which 
is built on the global 
‘Celebrate the Breakers’ 
campaign, is currently 
live in selected airports 
and will roll out through-
out the year to over 50 
locations worldwide, 
including Rio, Paris, Doha 
and Singapore.

Unmistakably identifiable 
through the iconic KITKAT 
red, dedicated brand 
spaces have been set up 
to encourage audience 
engagement through four 
themed break benches: 
a ‘Social Sharing Break’ 
bench equipped with a 
whiteboard for person-
alised messages; a soft 
‘Relaxing Break’ bench 
with a footrest; a ‘Music 
Break’ bench with piano 
key seats; and a ‘Sports 
Break’ bench complete 
with football and net. 
Travellers are then 

encouraged to capture 
their airport ‘break’ 
moment with a KITKAT 
selfie stick, available 
upon purchase, and share 
their experience with 

family and friends on 
social media using the 
#mybreak hashtag.

Golden Village 
GO3

DESIGN THAT 
STANDS OUT
DANZKA VODKA has 
taken its family of award-
winning vodkas to the 
next level with the release 
of DANZKA THE SPIRIT, 
which will be introduced 
at TFWA World Exhibition 
& Conference. A brand 
new, totally pure vodka 
created in the original 
traditions of vodka distill-
ing, DANZKA THE SPIRIT 
will be launched during 
a traditional Danish 
“Frokost” on Monday 3 
October from 15:00 to 

17:00 at the Waldemar 
Behn stand.
DANZKA has had one of 
its best years in the core 
travel retail business, 
with duty free shops in 
airports in 2016, experi-
encing expanded volume, 
distribution and listings 
worldwide.
DANZKA has also intro-
duced a striking new 
communication created 
by Jacob Jensen Design 
in Denmark, which is 
supporting the positive 

trend. With the message 
that DANZKA is the 
‘Design vodka’, the 
new campaign 
brings DANZKA 
back to its roots 
of being a design 
icon. The “Design 
Experience” theme 
is communicated 
on two levels – not 
only the design of 
DANZKA’s iconic 
bottle is destined 
to set you apart 
from the crowd, but 
DANZKA’s unique 
aluminium bottle 
chills faster too.

Green 
Village H52

REVOLUTIONARY SPIRIT
Minimalist, architectural, 
white and iconic are but 
a few words to describe 
Courrèges and its legacy 
since 1961. The French 
fashion house pioneered 
women’s liberation 
through fashion by freeing 
movement and inventing 
the revolutionary mini 
skirt. This innovative spirit 
translates seamlessly 
in the olfactive realm. 
Shall it be Empreinte, 
Eau de Courrèges or In 
Blue, these scents are 
still remembered and 
continue to maintain a 
historical recognition on 
the perfume market.
The uniqueness of the 

Courrèges fragrance 
relies on a free, readable 
and engaged state of 
mind, constantly painting 
a pioneering picture of 
creativity.
This year, Courrèges 
pursues its international 
development and 
launches its second new 
feminine fragrance Hyper-
bole, during TFWA World 
Exhibition & Conference. 
The perfume will be avail-
able in travel retail around 
the world. 
With the 2015 return of 
the fashion line and its 
comeback on the perfume 
scene, Courrèges is now 
more desirable than ever.

Ambassadeurs 
Village U6
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7-11 MAY 2017. SINGAPORE

THE DUTY FREE & TRAVEL RETAIL
ASIA PACIFIC SUMMIT




