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BRITAIN’S LEADING AFFORDABLE LUXURY HANDBAG AND ACCESSORIES BRAND.

VISIT US ON STAND E13 IN THE BLUE VILLAGE.
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TFWA World Exhibition & Conference is renowned as the 
showcase for the latest launches from the world’s premium 
brands. The exhibition is bigger than ever this year, with 492 
exhibiting companies across all product categories. This 
includes an impressive 59 new or returning brands, keeping 
the offer fresh for visitors. Here, we preview a selection of the 
newest innovations. Further new product previews will follow in 
subsequent issues of the TFWA Daily.

NEW 
PRODUCT 
PREVIEWS

FOR EVERY 
MOMENT

Patrizia Pepe is the 
offspring of the passion of 
Patrizia Bambi, Creative 
Director, and the entre-
preneurial spirit of Claudio 
Orrea, President & CEO. 
Its birth took place in 
Florence, in 1993.
Ever since, the brand has 
successfully married every-
day practicality with elegance 
worthy of the most special 
moments, thanks above all 
to an original minimalism of 
structure and form and to the 
minute care taken over every 
detail. 
The embodiment of a 
style whose every gesture 
is designed to exalt the 
harmony of a woman’s 
femininity, expressing a 
woman who is sensual, 
decisive and also has a 

streak of wildness in her. 
Its glamorous collections 
are generated by a tireless 
quest for the highest 
possible quality in materi-
als and in finishing. 
Patrizia Pepe boutiques are 
conceived as ideal settings 
for showing each product’s 
quality of taste, style and 
confection at its best. The 
design and furnishing 
express the same concepts 
of essentiality and clean 
lines that characterise 
the collections. Skilfully 
welcoming lighting design 
plays an important part in 
enhancing the impact of 
both clothing and acces-
sories.

Golden Village 
GO14

WOODY 
NOTES
Collistar once again proves its 
great talent in exploring new 
fragrance territories by introduc-
ing the Vetiver Forte fragrance.
The new ‘for men’ range 
decisively makes its way into 
the territory of woody-fougére 
restoring Vetiver’s roots, which 
contain all the energy of mother 
earth, a new interpretation, 
both contemporary and sensual.
Vetiver Forte is a modified 
Vetiver, whose dry woody coté 
character takes on a notable 
fougére side, which is more 
intriguing and modern thanks to 
the aromatic notes of lavender, 
clary sage and warmed with 
tobacco accords at the heart.
The heart notes bridge fresh 
and Mediterranean head notes 
of Italian lemons and bergamot 
spiced with accents of nutmeg 
and cardamom, while the base 

notes create Vetiver’s energy, 
enriched by the velvety touch of 
cashmeran wood and the mascu-
line embrace of guaiac wood.
The already-iconic Collistar 
bottle is illuminated by a 
shade of deep blue, recalling 

the power and virility of the 
fragrance and highlighting 
the essential lines and square 
shape of the pure design.

Riviera Village 
RH2

LUXURY CASHMERE
Pashma, a luxury cashmere 
and lifestyle brand from India, 
announces the launch of a new 
line of printed pareos, using 

its signature vibrant colours 
and prints on fine cotton and 
silk/cotton blended fabrics. 
Besides being a luxurious 

beach accessory, this versatile 
product can be used as a 
comfortable and chic dress for 
an evening out. 
Initial reactions to this collec-
tion have been extremely 
positive, with a first listing on 
KLM from May 2016.
This offering would comple-
ment the success of Pashma’s 
line of women’s scarves, which 
are listed on over 20 airlines 
and are sold through their 
boutiques and points of sale in 
over 25 airports. 
This luxurious high quality 
100% cotton wrap is made in 
the vibrant colours of summer. 
It is generously sized as a 
pareo for the beach or as a 
casual dress. Multi-purpose, it 
can also be used as an elegant 
accessory or scarf on an 
evening out.

Yellow Village D23
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www.guylian.com

Discover Guylian’s Belgian Chocolate 
Covered Blueberries, Cranberries or Raisins

A healthy, indulgent snack to
enjoy all day, every day

 
Experience this sensation at
Mediterranean Village P13

GL_TFWA Cannes Ad.indd   1 12/08/16   11:53

BON  VOYAGE!Discover Tintamar’s new 
species of bags – its new 
solar colours through a 
journey between islands: 
Grenadines Pink, Tahitian 
red, Fiji green, Seychelles 
white, Santorini blue, and 
Canary yellow.
Tintamar welcomes 
you to adopt the new 
line Voyage Chic and its 
travel assistants. Travel 
Chic is the motto of this 
line, especially thought 
of for travel retail, with 
the combination of 
best selling intelligent 
Tintamar styles with a 
great pinch of femininity.
All styles are witty and 

feminine, made in a 
luxurious mini reps 
nylon, lined with ‘so 
French’ refined polka 
dots, and signed with 
sweet embroidered 
messages to pamper 
you along your trips: Bon 
voyage! (safe trip!); Mon 
voyage dans les nuages 
(my trip in the clouds); 
La tête dans les étoiles 
(head in the stars); 
Destination bonheaur 
(bound for happiness).

The brand’s bestsellers 
will be refreshed with 
new limited editions: 
Weigh the anchor, Love 
Paris, and Catch a fish.
And last but not least, 
it will be the world 
premiere of a new 
intelligent and ingenious 
line of pouches, as 
revolutionary as the VIP 
original bag organiser.

Blue Village 
H29

UNIQUE RECIPE
Kusmi Tea, the French tea 
house that will celebrate 
its 150th anniversary 
in 2017, is attending 
TFWA World Exhibition & 
Conference this year with 
a new stand created in its 
image. The stand has a 
streamlined and refined 
design, enhancing its 
multi-coloured baroque-
style tins. The brand will 
present its story, values 
and products, along with 
two duty free innovations: 

a brand new furniture 
concept and new travel 
retail exclusive items.
New travel retail furniture 
has been developed, 
bringing together both 
Kusmi Tea’s traditional 
features and travel 
retail specific ones. In a 
particularly optimised 
way, the shopfit focuses 
on the smelling testers, 
allowing customers to 
smell the tea flavours and 
find their perfect match 

before making their 
choice.
Meanwhile, for the first 
time, Kusmi Tea has 
created an exclusive and 
unique recipe entirely 
dedicated to travel retail. 
Available in an iconic 
metal tin livened up with 
a beautiful golden twist, 
Earl Grey Intense is a 
blend of black teas and 
lemon peel, enhanced by 
the power of Calabrian 
bergamot essential oil.

Blue Village 
AA4
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Exclusively available at selected duty free locations,  

our new range of luxury bags each contain four of our 

most demanded products allowing users to enjoy 

happiness and beauty in the smallest of things  even 

whilst on their travels. 

rituals.com | travel@rituals.com

YOU R BODY. YOU R SOU L . YOU R R I T UA L S.

S TA N D  M 41
Green Village

T R AV E L 
E XC LU S I V E S 

PEARL 
CHARM

After diving into the 
glamorous world of 
Music Hall with the 
‘Cheek to Cheek’ collec-
tion, Misaki now invites 
you to continue its 
musical journey with its 
new collection ‘Almeria’.
This new collection is 
inspired by the passion-
ate love story between 
Serge Gainsbourg and 
Brigitte Bardot, and the 

song ‘Initials BB’ that 
was written following 
their affair.
‘Initials BB’ is a 
wonderful source of 
inspiration as jewels 
are cited throughout 
the song, in which 
Gainsbourg reminisces 
about his muse, at 
times antique, at others 
Amazonian.
The Misaki Almeria 
jewellery creations 
propose clusters of 
pearls, in bunches, like 
charms, models and 
designs that are more 
graphic, and which 
include ceramic to 

suggest Grecian jewel-
lery. Muted high-fashion 
colours in bronze, 
midnight blue; subtle 
contrasts where the 
detail and finish of the 
piece is as important 
as the jewellery itself 
(the fastening, coloured 
knotting). 
The whole collection 
of jewellery, includ-
ing necklaces, rings, 
earrings and bracelets, 
is on display during 
TFWA World Exhibition & 
Conference.

Yellow Village 
E26

NEW EXPERIENCES
After 20 years in the 
making, Davidoff Cigars 
unveils its newest cigar 
range, Davidoff Yamasá: 
an intense exhilaration 
in taste.
Pioneer. Explorer. Discov-
erer. Zino Davidoff was all 
of these and more. Henke 
Kelner, Davidoff’s globally 
acclaimed cigar vision-
ary, embodies that same 
daring spirit today. His 
endless pursuit to bring 
the cigar aficionado new 
tastes, experiences and 
pleasures, led him and 
his team of experts to 
the Yamasá region. 
The cigar presents 
the aficionado with an 
appetising appear-
ance, in colour, shine 
and oiliness. Davidoff 
Yamasá begins with an 
immediately noticeable 
spicy Nicaraguan taste. 
Beautiful flavours of 
nut, melted with spice, 
coffee, cedar wood, 
earth and black pepper 
notes, further delight 

the aficionados’ palate. 
The cigar has a deep 
complex body that 
slowly reveals itself 
through the elegantly 
aged Dominican filler 
tobaccos. The more 
intense Yamasá binder 
and Yamasá wrapper, as 
well as the sweetness 

of Nicaraguan Condega 
and the spiciness of 
Nicaraguan Estelí filler 
tobaccos, combine and 
deliver an entirely new, 
exhilarating earthy-
spicy-sweet experience.

Bay Village 
Bay Terrace 1
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JOY 
OF 
LIFE

Coccinelle’s Spring/
Summer 2017 collection 
is an ode to the joy of life, 
softening the rules of 
elegance and seduction.
With INTERDIT DE 
GRANDIR, carefree, 

playful, and fresh are the 
keywords for handbags 
and soft satchels that flirt 
with the glamour of the 
50s and 60s.
With GITANE, shoulder, 
travel and bucket bags 
feature suede, leather, 
honeycomb canvas 
and gipsy embroider-
ies. Focus is on the 
70s-inspired saddle 
bag, unlined and 
embellished by laser 
cuts and golden clasps.
METROPOLE DU MONDE 

are strong-minded bags 
to be worn every day, 
minimalistic and self-
confident.
MARINE has a clean 
design. Backpacks, 
bucket bags and satchels 
also in mini versions, and 
in solid colours – white, 
blue and red – and in 
men’s necktie-inspired 
micro prints.
NAIF SWEET ENERGY 
features calf skin in 
macaron colour shades 
for the must-have 

Clessidra shoulder bag, 
and ton-sur-ton enamel 
clasp for the Arlettis 
it-bag. Tasty “flower 
power” prints pop up 
everywhere.
URBAN ENERGY is 
on-trend, with functional 
minimalism. Shoul-
der bags, satchels 
and shoppers favour 
absolute comfort and 
total elegance.
NOMADIC ENERGY 
sees the return of the 
briefcase, and the tote, 

LIFE 
MOVES 
FAST
Butterfly Twists is 
launching its new SS17 
campaign ‘Life moves 
fast’ at TFWA World 
Exhibition & Conference.
Along with the brand’s 
SS17 collection comes 
a revolution at Butterfly 
Twists. The brand doesn’t 

think that convenience, 
versatility and original-
ity should be limited 
to ballerina pumps. 
Butterfly Twists has taken 
this ethos, pumped up 
the fashion flair with edgy 
designs and applied it to 
its largest collection to 
date. Why now? Well, why 
wait? Life moves fast. On 
display during the event 
will be Gigi Navy & White 
& Rose Gold, as well as 
Cara Floral & Light Pink.

Yellow Village 
F42

TRIP 
THROUGH 
CHILDHOOD

The ‘World’s Top Chefs’ 
range is the result of a 
collaboration with nine 
internationally renowned 
chefs, each of whom 
have created a special 
chocolate for Neuhaus.
Each of the nine chefs 
selected by Neuhaus 
agreed to take inspiration 
from their own child-
hood. Together with the 
expertise of Neuhaus’ 
Maître Chocolatier, they 
have created a unique 
praline. The result is 
a unique collection of 
nine chocolates combin-
ing haute cuisine and 
premium chocolate that 
will make you discover 
surprising flavour 
combinations.

The luxury giftbox 
contains 27 exclusive 
chocolates (three from 
each chef), and are avail-
able for shipment as of 1 
October 2016.
Visitors at TFWA World 
Exhibition & Conference 

will be able to enjoy 
the whole selection of 
Neuhaus pralines during 
this year’s TFWA World 
Exhibition & Conference.

Yellow Village 
AA11

ARABIAN JOURNEYS

This year, Furla takes a 
journey to distant lands 
with its new collection 
SS 2017, inspired by 
Arabian architecture, 
tribal prints, hot desert 
sun, lush country floral 
colours and wild animal 
coast. North meets 
south; tradition meets 
modern; artisan meets 
industrial, in a collec-
tion that aims to bring 
to life memories of 
journeys made.
“I never fail to be 

surprised and delighted 
by each new Furla 
collection,” says Gerry 
Munday, Global Travel 
Retail Director, Furla. 
“Once again the design 
team have surpassed 
themselves with a 
collection that is truly 
inspiring, innovative 
and irresistible! I’m 
particularly pleased 
with this season’s travel 
exclusive, Erica, which 
is a gorgeous bag for 
any woman to own. The 

success of our previous 
exclusives is proof that 
consumers are really 
keen to discover lines 
that are not available 
on the high street.”
To see the full collec-
tion of innovative 
shapes, materials and 
functions, Furla invites 
you to its stand at TFWA 
World Exhibition & 
Conference.

Bay Village 
Bay 2

with adjustable handles 
for two lengths – hand 
and shoulder. Shapes, 
stitching and metal studs 
are softened by suede, 

python-print and deer-
print leather.

Bay Village 
Bay 1A
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SMALL IS 
BEAUTIFUL
Liqueur specialist, Rossi 
D’Asiago comes to TFWA 
World Exhibition with 
a new addition to its 
Sambuca portfolio, Antica 
Sambuca Classic 5cl. This 
new miniature size has 
been developed especially 
for airlines and cruise-
ships, giving the brand a 
new route into the travel 
retail channel.
Currently only offering the 
Classic Antica Sambuca 
in the new 5cl, Rossi 
D’Asiago aims to release 
additional flavours in the 
near future. “Our Antica 
line offers a wide range of 
flavours including: Liquo-
rice, Raspberry, Banana, 
Apple, Coffee, Cherry and 
Tropical,” says Nicola 

Dal Toso, Export Director. 
“For the moment we have 
just focused on our classic 
Antica Sambuca product – 
when the timing is right and 
there is more of a demand, 
we will add to the portfolio 
with more flavours.”
Meanwhile, Rossi 
D’Asiago also has an 
exciting new agreement 
with Indian company Sula 
Vineyards to distribute its 
Antica Sambuca. Covering 
both the Indian duty free 
and domestic markets, 
the agreement is set to 
assist in the expansion of 
Antica Sambuca through-
out the world.
 
Marine Village 
R3

DRESSED IN PERFUME
L’Oréal is visiting TFWA 
World Exhibition & 
Conference this year with 
Bonbon Couture. Intro-
duced to wide acclaim 
in the Spring of 2014, 
Bonbon is a timeless 
sensation inviting a pure 
and absolute pursuit of 
pleasure. Seduced by 
an auto-erotic sensory 
experience, she who 
wears Bonbon, dresses 
herself in perfume while 
creating her own story.
Today, Viktor&Rolf is 
proud to deepen the 
range of Bonbon. Bonbon 

Couture is a new evolu-
tion of the original haute 
confection fragrance, 
drawing inspiration from 
the iconic designers’ 
provocative masterpieces, 
conceptual glamour and 
unexpected elegance 
of their Haute Couture 
collections. 
Bonbon Couture is an 
even more opulent, 
intense interpretation of 
Bonbon – the all-encom-
passing sensory experi-
ence of the fragrance 
is enriched, the ritual 
enhanced and the 

ceremonious pursuit of 
pleasure acutely  
heightened.
The bottle is a luxurious 
object – a collectible 
keepsake – symbolising 
Viktor&Rolf’s atelier 
of expression. Bonbon 
Couture’s glass bottle 
is enclosed in a rich, 
deep raspberry-toned 
box imprinted with the 
scent’s black bow and 
Viktor&Rolf’s signature 
seal, complemented with 
an exclusive Couture label.

Niveau 5 W1
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FRESH 
LOOK
Estée Lauder will 
present its companies 
key launches this year in 
Cannes. 
Powerful multi-action 
formulas feature a new, 
exclusive Moringa extract 
to ‘unlock’ skin’s youth 
potential and target 
multiple signs of aging. 
Lines and wrinkles 
appear reduced; skin 
is more radiant, deeply 
nourished and beautifully 
revitalised with the new 
Global Anti-Aging Cell 
Power Cream, Global 
Anti-Aging Power Soft 
Cream, and Global Anti-
Aging Wake Up Balm.
The company is also 

introducing Victoria 
Beckham Estée Lauder – 
a limited edition makeup 
collection. Sweaty-sexy 
skin. Fiercely lined eyes. 
Nude lips. Wet finishes, 
liquid metals, foil shine. 
Sexy, cool with a bit of 
rawness and edge. Meant 
to be worn smudgy with 
the confidence to be 
imperfect.
Estée Lauder is also 
introducing Clinique 
Pep-Start 2-in-1 Exfoliat-
ing Cleanser, a quick, 
efficient blend of exfolia-
tion and gentle cleansing 
in one convenient tube. 
Team up with Pep-Start 
HydroBlur Moisturizer or 
Pep-Starts HydroRush 
SPF20 Moisturizer for an 
instant rush of hydration.

Riviera Village 
RE18

CHARISMATIC 
FRAGRANCE

Replay is one of the leading 
brands in the denim sector. 
Its identity is based on 
values such as authenticity, 
care for details, and the 
combination of vintage with 
innovation.
Replay, in partner-
ship with Mavive, now 
presents SUPERNOVA, 
which represents the 
perfect transportation of 
the art of denim into the 
world of beauty. In its two 
versions, Eau de Toilette 
for Him and Eau de 
Parfum for Her, this new 
twin fragrance maintains 

the original inspiration of 
the line: the art of stone 
washing. This creation 
is further enriched with 
a precious finish that 
represents an absolute 
innovation in perfumery, 
and that also makes its 
two bottles unique.
These concepts are 
addressed to 18 to 
30-year-old men and 
women, who distinguish 
themselves through their 
charisma and personality.

Red Village 
M30

BOHEMIAN BAGS

Lancaster is presenting 
the mini PUR BAG at 
TFWA World Exhibition 
& Conference. The mini 
PUR BAG is described as 
the perfect companion for 
the whole day. The adjust-
able strap allows the 
bag to perfectly fit every 
woman’s needs and the 
broad palette of colours 
(from metallic gold and 
silver to the pastel ones) 

makes it easy to match 
it to every whim. It is the 
model all fashionistas 
are looking for – with its 
refined and bohemian 
shape, it fits all looks.
Camelia is a new line 
introduced this season: 
the whole concept revolves 
around a contemporary 
design with high-quality 
smooth leather and the 
excellent craftsmanship 

using a combination of 
modern and traditional 
techniques. Elegant and 
casual at the same time, 
Camelia is available in 
eight pastel colours and 
in a big variety of shapes: 

from shoulder bags to 
the baguette, from the 
mini square bag to the 
business A4.

Bay Village 
Bay 1B

UNMATCHED 
PERFORMANCE

Oakley, a brand with 
a deep rooted herit-
age of innovation and 
performance in sports, 
has launched a special-
edition eyewear collec-
tion, Green Fade – made 
for today’s world-class 
athletes who demand the 
very best.
Oakley is bringing back 
the vibrant green colour 
that was featured on the 
brand’s first performance 
product in 1980 for this 
exclusive one-time 

collection. Combining the 
brand’s iconic ‘80s Green 
colour of performance 
with the 21st century 
technology of Prizm 
lenses, Green Fade is 
a rare edition in sports 
eyewear.
All frames from the 
Collection will be hand 
painted green.
The full sun Green Fade 
Collection is avail-
able with Oakley Prizm 
lenses, a revolutionary 
technology that enhances 

detail for an optimised 
performance. It provides 
ultra-precise colour 
tuning, designed for 
specific environments.
The Oakley Green Fade 
Collection includes 
performance products for 

competition, including 
EVZero, Jawbreaker, 
Radar EV Path, Flak 2.0 
XL and RadarLock Path, 
and lifestyle products 
for life off the field, 
including Frogskins and 
Crosslink Zero RX.

EVZero will be available 
with the brand’s first-ever 
dual Iridium lens coating 
that combines two Prizm 
lens tints on a single toric 
shield for a distinctive 
look and unmatched 
performance.

Riviera Village 
RG6+8
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visit us at
Red Village Level -1 K7

Loacker, pure goodness!www.loacker.com

TIMELESS ELEGANCE

Pierre Precieuse 
Diamond Collection 
celebrates the timeless 
elegance and simplicity 
of the Arab world and yet 

brings alive the romanti-
cism and the mystical 
spirit prevalent in those 
times. Bringing alive a 
series of carefully crafted 

fragrances, the Diamond 
Collection is a tribute to 
the centuries old tradition 
of perfumery across the 
globe blending only the 

most unique and captivat-
ing fragrances.
The Diamond Collection 
is an invitation to escape 
the sunny, sandy horizons: 
the call for freedom. The 
five flavours of the collec-
tion brilliantly capture 
the mood and spirit of 
the modern man and 

woman, inspiring them to 
discover their true self and 
harmony with nature.
Inspired by ibn Ali’s 
selflessness, Pierre 
Precieuse has recreated 
simplicity and positive 
attitude in its timeless 
perfume range – treasure 
from past era. The Diamond 

Collection – sparkling, 
scintillating, shimmering. 
Distributed globally by 
Beauty Contact – TFWA 
World Exhibition & Confer-
ence will be the global roll 
out for Pierre Precieuse.

Yellow Village 
F58
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STAND 
OUT 
ITEMS

Traveller’s Trove is 
coming to Cannes with 
a selection of its leading 
brands.
The Thierry Poncelet 
collection has been 
exclusively designed for 
Bruyerre. With a range 
of gift boxes and tablets, 
the collection definitely 
stands out. The Belgian-
born artist infuses in the 
surrealistic substitution 
of dog’s heads on ancient 
portraits and brings 
his unique style to this 
collection from Bruyerre. 
The range has been 
awarded the Sial Innova-
tion prize in 2016.
Cartwright & Butler is 
also being launched 
in global duty free & 
travel retail, following 
a successful regional 
launch at TFWA Asia 
Pacific Exhibition & 
Conference.
The British fine food 

brand is already stocked 
by the most selective 
domestic market retail-
ers around the globe, 
and has targeted the 
travel retail channel for 
further expansion. The 
brand’s extensive product 
range from honey and 
preserves, biscuits to 
teas and coffees, is being 
exhibited on the Travel-
ler’s Trove stand.
Meanwhile, Nutworks 
– the Australian Macada-
mia nut brand – is also 
exhibiting its range for 
the first time in Cannes.

Red Village K9
MORNING DEW

Inspired by sparkling dew 
under the morning sun, 
Morning Dew features 
fresh water cultured pearls 
and sparkling crystals 
which complement each 
other in this elegant 

collection from Toscow.
“We notice there’s a 
change of customers’ 
preference over pearls 
jewellery in recent 
years,” says Francis 
Ng, General Manager of 

Toscow. “Years before 
customers only like to 
buy pearls of larger 
sizes, but there’s 
demand in recent years 
for smaller pearls 
whether it is a single 
pearl or in group.”
Brilliantly cut crystals 
are delicately hand 
set among lustrous 
fresh water cultured 
pearls, like morning 

dews shimmer under 
the rising sun. Morning 
Dew is fashionable yet 
elegant and makes it the 
perfect jewellery for both 
day and night.
Morning Dew features 
a signature bangle, two 
necklaces, earrings 
and ring.

Blue Village 
D9

FREEZE MODE
Imperial Tobacco contin-
ues to enhance the offer 
for its cigarette brand, 
Davidoff, with the launch 
of Davidoff Freeze – the 
brand’s first foray into the 
Crushball sector. Aimed 
exclusively at the Asian 
market, Davidoff Freeze 
is being introduced at 
TFWA World Exhibition & 
Conference. 
Capitalising on the 
current Crushball 
filter trend that allows 
smokers to determine the 
strength of the menthol 
flavour in their cigarette, 
Davidoff Freeze epito-
mises the next generation 
of Crushball cigarettes.
Also during the event, 
Imperial Tobacco is 
introducing a new 
travel retail 
exclusive pack 
for its Cohiba 
cigar brand. 
Introduced to 

coincide with the brand’s 
50-year history, the new 
product is being launched 
at key European airports. 
Cohiba Travel Retail Club 
50 joins the existing 
Cohiba offer in Mini and 
Club versions, covering 
both the best-selling 
and fast-growing sector. 
It will appeal to travel-
lers looking for premium 
and exclusive products 
not available on the 
domestic market.

Golden Village 
GO6

THE PERFECT 
COMBINATION
Underberg presents the 
practical and conveni-
ent Underberg 5 bottle 
travel pack for duty 
free & travel retail. It 
is always successful as 
an impulse/incremental 
purchase item at the 
check-out and ideal for 
consumers for their 
en-route requirements.
The highlight of the 
season is the limited 
gift tin 2017 – Under-
berg featuring voXXclub. 
Underberg is the 
natural herbal diges-
tive with the power of 
selected aromatic herbs 
from 43 countries. 
Underberg is avail-
able worldwide in the 
unmistakable portion-
sized bottle wrapped in 
straw-coloured paper. 
Meanwhile, voXXclub 
is the boy group of folk 
music. Their success 
seems unstoppable 
and their flashmobs 
have already reached 
cult status. The new 
Underberg gift tin is 
especially developed for 
the 40-year jubilee of 
Underberg.

In October 2016, Under-
berg and voXXclub will 
be on a promotional 
tour at the Blumenau 
Oktoberfest in Brazil, 
which is the second 

largest Oktoberfest in 
the world with 700,000 
visitors.
Among the other 
products Underberg is 
showcasing are: Túnel 

– the herbal specialty 
composed of ingredients 
from Mallorca; Asbach 
Freiheitsbrand – a 
vintage brandy distilled 
in 1989; and Asbach Fire 
– liqueur spiced with 
cinnamon and chili.

Green Village 
M70
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DRAMATIC 
STAND 
APPEARANCE

In a significant shift in 
its commitment to the 
duty free and travel retail 
industry, Brown-Forman 
is unveiling a dramatic 
new exhibition stand at 
TFWA World Exhibition & 
Conference.
Designed to showcase 
the company’s travel 
retail portfolio with 
particular emphasis on 

its American whiskies 
and recent Irish and 
Scotch acquisitions, the 
stand will also provide 
a pleasant, comfortable 
and efficient environment 
for the Brown-Forman 
team and their suppli-
ers and customers to 
socialise and conduct 
business.
“We are very pleased 

of the appearance of 
our new stand and the 
environment it will offer 
us in Cannes,” says 
Marshall Farrer, Vice 
President & Managing 
Director, Brown-Forman 
Global Travel Retail.
The new stand boasts 
a rich, but very invit-
ing interior, and will 
feature photography and 
artwork on the walls that 
will visually showcase 
Brown-Forman’s authen-
tic history and crafts-
manship as the leader in 
American Whiskey.

Beach Village 
Beach 06

WINE AND 
CHOCOLATE 
PAIRING

Diverse Flavours is exhibiting 
at TFWA World Exhibition 
& Conference with an 
exciting range of South 
African wines. The brand 
will showcase over 50 wines 
from different estates and 
production regions, including 
Stellenbosch, Constantia, 
Paarl, Cederberg, Breedek-
loof and Wellington.
The award-winning Groot 
Constantia range is from 
South Africa’s oldest 
winery, dating back to 
1685. The Grand Constance 
was drunk by Napoleon, 
and written about by Jane 
Austen. Diverse Flavours is 
launching an exciting new 
wine and chocolate pairing 
pack for Groot Constantia. 
The chocolate has been 
made to perfectly match 
the wine. Wine and choco-
late pairing is becoming 

a very strong method for 
cross-selling.
Also being showcased are 
Ernie Els wines – an iconic 

Stellenbosch winery borne 
out of the passion and 
vision of one of the world’s 
top sports icons. The new 
BIG EASY packaging is 
being introduced in Cannes, 
with a special pack that 
includes two bottles of 
Ernie Els Wine and a sleeve 
of branded golf balls.

Red Village 
L34
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FOR EVERY MOMENT

At TFWA World Exhibition 
& Conference this year, 
Lacoste gives a glance 
at the impressive new 
Chantaco collection for 
men and highlights its 
L1212 icon.
Coming for Spring/
Summer 2017, Lacoste 
leather goods is inspired 
by the sportive elegance 
of the brand and creates 

a Chantaco line for men. 
These beautiful bags, 
named after a famous 
golf course in the South 
of France, are fit for all 
moments of life: travel, 
business or leisure. Noble 
materials such as the 
petit piqué mat give an 
uncontested elegance 
to the modern man who 
wears them.

Along the bags, an infinity 
mirror drives the viewer 
through the colorful 
L1212 polos at the 
entrance. This item, at 
the core of Lacoste brand, 
is displayed as an invita-
tion to discover René’s 
most famous product.

Riviera Village 
RH15

SPECTACULAR 
EXPERIENCE

J.Cortès Cigars is once 
again present at TFWA 
World Exhibition & 
Conference. This year, 
the company’s booth 
will be manned by 
Jules Pauwels, Export 
Manager, and Thomas 
Gryson, Travel Retail 
Coordinator for Sales. 

As last year, the brand 
continues to focus on the 
travel retail exclusive 
Neos Selection 50 cigars, 
offered in a luxurious 
tin, wrapped in a sleeve 
and topped off with a 
purchase gift.
In addition to that, the 
company is targeting 

the Asian, European, 
Middle East, and 
American markets for 
cigars and cigarillos, 
both flavoured and 
non-flavoured, with its 
Neos Flavor Collection.
The premium handmade 
cigars Olivia and Nub will 
be on display for the first 

time during the event.
All visitors to the 
J.Cortès Cigars stand 
will experience the 
incredible story of two 
cigar families and the 
making of the best 
cigars in the world 
via a unique virtual 
reality video. Expect 
something completely 
different and spectacu-
lar once you have put 
on the VR glasses.

Marine Village 
S6

EXCITING 
NEW SETS

Both young and experi-
enced LEGO City build-
ers can now explore the 
brand new theme – Lego 
City Airport – with some 
very exciting new sets. 
As of August, kids have 
been able to take a peek 

behind the scenes of the 
LEGO City Airport.
With the Airport Starter 
Set, kids aged five and 
older can be part of 
the crew with a very 
important job. They can 
help the postal workers 

empty the mailbox 
and get the mail to the 
helicopter. Load the 
onboard storage boxes 
before helping the pilot 
into the cockpit. Fill up 
the fuel tank with the 
gasoline barrel and lead 
the helicopter to the 
runway with the guide 
lights. Send off another 
successful mail delivery 
to LEGO City.
The Airport Cargo Plane 
brings heavy packages 

to their destination. The 
young builders can help 
the pilot and the airport 
worker get the packages 
ready for delivery. Take 
off for some fun package 
delivery in LEGO City.
Also on display will be 
the LEGO City Airport 
VIP Service, Airport 
Air Show and Airport 
Passenger Terminal.

Marine Village 
S1

LONDON 
STYLE

Award-winning fashion 
jewellery designer 
Buckley London is 
showcasing an exclusive 
preview of its vibrant new 
Spring/Summer 2017 
collections.
All designed in-house 
by a team of talented 
UK-based designers, the 
10 new collections take 
inspiration from iconic 
London architecture and 
the brand’s British herit-
age. Themes of geomet-
ric shapes, polished 

peaks and fine line 
pavé-set stones feature 
throughout, along with 
multi-layer and lariat 
style necklaces to create 
a range of contemporary 
designs suitable for any 
occasion.
Buckley London is also 

launching three new 
stackable bracelet collec-
tions to further expand 
on its successful 3 for 
2 range, as well as four 
innovative new inflight 
exclusive collections.

Red Village H4
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UNDERSTANDING 
THE SHOPPER

Ferrero Travel Market 
(FTM) is assembling its 
diverse confectionery 
portfolio in preparation 
for Cannes, including the 
recently launched Kinder 
sharing pouches, the new 
Tic Tac gifting range and 

a selection of innovative 
Nutella products aimed at 
travellers.
Patrick Baubry, General 
Manager, FTM, is optimis-
tic about the forthcoming 
show and about Ferrero’s 
future in the industry. 

“Travel retail is a fascinat-
ing global industry on 
which the Ferrero group 
casts, and will continue 
to cast, a keen focus and 
TFWA World Exhibition 
& Conference is a vital 
part of the process,” he 

says. “This year has been 
extremely exciting, as 
well as challenging. The 
context has been difficult 
in terms of the global 
economy, the threat 
of terrorism, the rapid 
changes in consumer 
behaviour and their 
expectations, but never-
theless, Ferrero has had a 
positive year in all regions 
driven by our focus on 
shopper understanding 
and on trade cooperation. 

Sustainable business 
development will pivot on 
three pillars – exclusivity, 
quality and experience 
– and Ferrero is geared 

TIMELESS 
LUXURY DESIGN

Alpinestars, the world’s 
leading performance 
motorsports apparel 
company, is exhibiting 
its innovative new travel 
retail collection at TFWA 
World Exhibition & 
Conference.
Delivering the highest 
standards in design, 

Alpinestars’ travel retail 
collection perfectly 
fuses the company’s 
rich motorsports legacy, 
innovative Italian crafts-
manship and excellence. 
From MotoGP, Formula 1 
and NASCAR, to Super-
cross and Motocross, 
Alpinestars products are 

relentlessly developed 
in the most demanding 
environments in order 
to improve athletes’ 
performance and ensure 
customers receive the 
very latest in material 
technologies and 
construction methods.
Appearing in Cannes for 
the first time, Alpinestars 
new travel retail watch 
collection will present a 
cutting-edge, timeless 
luxury design that is 
fused with motorsports 
DNA. Developed with 

premium materials 
and tailored details, the 
timepieces are perfectly 
designed for today’s 
global travellers.
This new retail collection 
is a natural progression 
for Alpinestars and further 
expands the recognition 
of its global brand, its 
reputation for excellence 
and the popularity of 
motorsports in high-end 
lifestyle fashion.

Golden Village 
GO12

up to exploit our premier 
position in those areas.”

Bay Village 
Bay 8
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ON 
THE 
ROAD

Schäfer Travel Retail 
will present Police, 
the De Rigo Group’s 
house brand, which was 
launched in Italy in 1983 
as unisex eyewear and a 
metropolitan manifesto 
for those who set out to 
get noticed. The name 
is no coincidence. It 

triggers the imagination 
and dreams, especially of 
the younger generations, 
and offers a whole new 
outlook, across the ocean 
and against the tide. The 
name evokes the Ameri-
can ‘on the road’ lifestyle, 
but also the strong urban 
spirit of New York.
Meanwhile, Schäfer 
Travel Retail is also 
presenting the AKG 
N60NC headphones – the 
newest member of the 
Flight line-up that will 
rock your world continu-
ously with up to 30 hours 
of battery life. The N60NC 

can also be used in 
passive mode after the 
battery dies out. Accented 
with premium material 
such as aluminium, 
memory foam and 
leather, this unparalleled 
listening experience 
comes magnificently 
packaged in elegantly 
crafted lightweight 
headphones that provide 
both viewing and listening 
pleasure. It also features 
an exclusive 3D-Axis 
folding mechanism.

Mediterranean 
Village P12

REBEL 
STYLE

Marc Rozier, French silk 
house in Lyon since 1890, 
embodies artisanal excel-
lence, which is expressed 
through its collections 
of accessories that are 
described as ambassa-
dors of French elegance 
in the universe of women 
and men.
An authentic artisan, 
Marc Rozier is proud 
of its 126-year history 
and archives, as well as 
its French know-how, 
respecting the ‘Lyonnaise’ 
tradition.
Marc Rozier’s new Silk 
and Rock Summer 
17 collection, which 
includes squares, shawls, 
bandanas, stoles, and 
bandeaux, is being 

showcased during this 
year’s TFWA World Exhibi-
tion & Conference.
You will find in the course 
of the collection the Pop 
Star style with its pastes, 
shine, lace, animal skins, 
the undulations, the vibra-
tions and radiant flowers 
specific to the psychedelic 
style, the wink of eye to 

the motorcyclist, to the 
guitarists who attached a 
bandana to their wrist, the 
rebel style by the use of 
disruptive elements, and 
basically the strength and 
the vital energy breathed 
by this movement.

Bay Village 
Bay 19A

CONTEMPORARY 
LUGGAGE

ANIMA LIBERA was born 
from a strong impulse 
of technological innova-
tion and style that Ciak 
Roncato has matured on 
the occasion of the 60th 
anniversary of the strictly 
‘Made in Italy’ project.
It is an ambitious project 
that combines tradition 
and Italian style with a 

look that is both sophis-
ticated luxury and totally 
unconventional. Cabin 
trolley, beauty, trolley 
bags, and clutch bags 
with aluminium profiles, 
are completely covered 
by fabrics, wool tweed, 
jeans, and felt in all 
colour versions.
The Ephoca Trolley and 

handbags collection 
is accompanied by the 
superb craftsmanship 
of the artisan workers 
of Ciak Roncato, which 
give to the product the 
luxury charm ‘made 
entirely by hand’.
The ‘EVOLUTION’ 
collection is a suitcase 
that successfully proves 

the compatibility of 
polycarbonate and 
aluminium. A special 
and exclusive alumin-
ium alloy has been 
devised by Roncato srl, 
and applied on polycar-
bonate as a caress.
With the ANIMA LIBERA 
brand, Ciak Roncato 
aspires to the luxury 
market with refined 
elegance offering an 
original, unusual and 
successful contempo-
rary luggage.

Blue Village 
C2

TASTE OF 
MEMORIES

Vranken Pommery 
Monopole will highlight 
its 21st century innova-
tions – two cuvées which 
are the ultimate expres-
sion of CHAMPAGNE 
POMMERY’s oenological 
know-how, creativity 
and audacity.
Royal Blue Sky is the 
absolute contemporary 
expression of champagne 
tasting. The fruit of a new 
Experience Pommery, a 
traditional champagne-
based assemblage, where 
pinot noir, pinot meunier 
and chardonnay, blended 
with the sugar, open up 
towards a happy moment. 
An intense savour, which 
will surprise first of all 
through its richness 

before freeing an invig-
orating freshness. Royal 
Blue Sky has a new 
nose, which 
evolves towards 
fruits, travelling 
and memories. 
Cuvée Louise 
Nature 2004 
expresses 
the full and 
absolute 
respect of the 
wine. It is 
described 
as a 
champagne 
of its time, 
bearing a 
message 
which lovers 
of refine-
ment in wine 

will want to hear. Almost 
perfectly faithful to the 
blueprint, proving that 
there are times when a 
champagne grand cru 
needs no further embel-
lishment.

Red Village 
H22
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INDIVIDUAL 
CONSUMPTION

Swiss herb confectionery 
specialist Ricola is 
preparing for this year’s 
TFWA World Exhibition 
& Conference where it 
will be introducing three 
new SKUs that address 
requests from consumers 
for smaller pack sizes for 

individual consumption 
during travel. All are 100% 
exclusive to travel retail. 
Ricola – which has placed 
new focus on travel retail 
over the past two years – 
offers the confectionery 
category a unique portfo-
lio of products with its 

new launches filling a gap 
in the market place.
To date, Ricola’s travel 
retail offer has followed 
the standard pattern 
of gifting and sharing 
products, but extensive 
research revealed an 
untapped niche. The 
research revealed 
that consumers like to 
purchase Ricola in travel 
retail to take with them 
and use immediately. 
The result is three new 
products in smaller pack 
sizes that are totally 
exclusive to travel retail.
While details on the new 
lines are not yet available, 
Ricola confirms that they 
will reflect the company’s 
decision to totally move 
away from using domestic 
packaging in travel retail.

Mediterranean 
Village N15

A GLAMOROUS GIFT

Lambretta Watches is 
presenting the brand 
new Cielo34 collection 
in Cannes this year. They 
are a great small Cielo 
novelty with a beautiful 
34mm case, and are 
described as an attractive 
and affordable luxury, 
available with stylish 
genuine leather straps 
or with elegant mesh 
bracelets and Swarovski 
stone indexes. The mesh 
models are also available 
as Airline Exclusive Watch 
& Jewellery Duo-kits with 

glamorous and perfectly 
matching crystal bangles 
included.
Lambretta Watches has 
developed a new and 
more exclusive gift box 
for all Cielo34 models. 
The slim and lightweight 
box has a window that 
nicely displays the watch 
inside and a tag for easy 
pull-out of the inner tray. 
The new box is perfect 
for both inflight sales and 
in-store displays.
Lambretta Watches 
is also launching new 

models of the popular 
Cesare watches. These 
updated models will 
come in new colour and 
material combinations, 
but also with new Quick-
release pins for easy 
strap exchange. The new 
Cesare Quick-release 
models will also be avail-
able as Duo-strap-kits 
with a matching alterna-
tive leather or mesh strap 
included.

Yellow Village 
F60
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STAY 
ENERGISED

Ready for a boost 
of positive energy? 
For skin that needs 
energy and a radiance 
recharge, AHAVA Dead 
Sea Laboratories, the 
World’s Dead Sea Beauty 
Authority, announces 
the launch of Mineral 
Radiance: A range of four 

mineral-based skincare 
products formulated 
to energise your skin, 
increase radiance, and 
protect against urban 
pollution, which can 
cause premature aging. 
The result: skin radiance 
reinvented at levels of 
intense potency.

Powered by an exclusive 
Radiance Complex, this 
carefully composed 
formula works in 
harmony with natural 
functions, to restore your 
skin with vital energy, 
for a youthful, healthy 
glow. Mineral Radiance 
is composed of unique 
actives that are scientifi-
cally proven to boost skin 
energy, promote radiance 
and a healthy glow, and 
protect your skin against 
harmful environmental 
aggressors. 

The Mineral Radiance 
Collection includes 
Mineral Radiance 
Cleansing Gel, Mineral 
Radiance Instant Pollu-
tion Solution Detox Mud 
Mask, Mineral Radiance 
Energizing Day Cream 
SPF 20, and Mineral 
Radiance Overnight 
De-Stressing Cream.
Mineral Radiance 
will be available from 
March 2017.

Green Village 
M62

HIGHEST 
QUALITY 
SKIN CARE

Dr Irena Eris is not only 
the most recognisable 
Polish cosmetic brand, 
but also one of the most 
admired Polish compa-
nies. Its history is known 
to almost every Polish 
woman. Today, the 

company’s products are 
available in more than 
50 countries worldwide, 
the brand has become a 
synonym of excellence 
and the highest quality, 
and it marks out the 
development direction of 

the cosmetic industry.
Innovation is at the core 
of the brand strategy 
and is the base of its 
international success. 
Dr Irena Eris Cosmetic 
Laboratories is the only 
cosmetic company in 
Poland with its own 
Centre for Science and 
Research, where multi-
disciplinary cosmetology 
research is conducted.
Dr Irena Eris Centre for 
Science and Research 
combined the latest 
achievements in the 
field of biotechnology 

and engineered into 
the newest Dr Irena 
Eris Institute Solutions 
line – Neuro Filler – a 
scientific response 
to the formation of 
wrinkles caused by aging 
neurons.
The Neuro Filler offer 
consists of three 
products: Face contour 
perfecting day cream, 
Skin matrix renewal 
night cream, and Eye 
area rejuvenating cream.

Harbour 
Village PIOLA

DESIGN AND 
INNOVATION

In a product category as 
‘perfected’ as suitcases, 
it’s difficult to win prizes 
for design and innova-
tion. But Stratic’s ‘Relax 
2’ range suitcase has 
done just that. With the 
‘Good Design Award’, 
the ‘if Design Award’ 
and the ‘Plus-X-Award’, 
this exceptional piece of 
luggage has scooped up 
three of the most prestig-
ious design prizes in only 
eight weeks.
“To win a prize, a product 
can, for example, 
combine typical features 
in a new, unique way, the 
end result being a good 
design”, explains Patrick 
Welsch, Managing Direc-
tor of Stratic. “This is just 
what ‘Relax 2’ has done. 
The suitcase impressed 
the judges with its 
special patent-pending 
four-wheel construc-
tion, smart features and 
attractive fabric made 
from recycled polyester 
thread.”
The ‘Relax 2’ suitcase is 

a piece of luggage ‘with 
that certain something’ 
and fulfils all the 
expectations of the user 
in myriad ways. It 
makes packing 
and unpacking 
really easy and is 
no effort to steer 
in any direc-
tion you want. 
What’s more, 
it has some 
really useful 
extra functions, 
such as a folding 
drinks holder 
and an integrated 
‘shock-proof 
compartment’, 
where fragile items 
are well protected.

Yellow 
Village B25

KALEIDOSCOPE 
OF FLAVOURS

Nemiroff Exotic Collection 
is described as an excit-
ing new experience for 
every mood, with a bright 
and perfect taste. It is a 
kaleidoscope of unusual 
flavours, with each 
drink leaving a pleasant 
aftertaste and flavour.
Nemiroff has reinvented 
the vivid and rich flavours 
of juicy fruits: pear and 
apple, orange, pineapple, 
peach and lemon. There 
are also more exotic 
options: coconut, mango, 
birch buds, and even 
strawberries with pepper.
The range includes 
Nemiroff Spicy Straw-
berry; Nemiroff Orange, 
which is noted for a 
unique citrus taste; 
Nemiroff Birch, which 
has a wonderful aroma 

and fresh taste; Nemiroff 
Mango, with fruity tones 
of ripe, juicy mango; 
Nemiroff Pear, with an 
aroma that begins with 
the sweet honey note 
of ripe pear; Nemiroff 
Peach, which leaves a 
long sweet aftertaste; 
Nemiroff Coconut 
provides a bright taste 
of elegant coconut; 
Nemiroff Green Apple, 

which unfolds in a slightly 
sweet taste, followed by a 
slightly sour aftertaste; 
Nemiroff Pineapple, 
revealing the full flavour 
of this summer fruit; and 
Nemiroff Citron, with 
its rich lemon taste and 
little sour, incredibly 
fresh notes.

Blue Village 
G1
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A TOUCH OF SPARKLE

Les Georgettes is launch-
ing new designs with a 
touch of sparkle. This 
chic new line will light 
up your evening look, 
and add a sparkle 
to daytime 
outfits, for those 
who like a touch 
of glamour 
at all times. 
They come in 
40mm and 25mm 
sizes, with a choice 
of gold, silver, pink 
gold and ruthenium 
finishes. There are five 
new designs and you can 
choose from any of the 
brand’s 48 colours. 
Les Georgettes are 
French designer 
bracelets featuring 
interchangeable leather 
bands. This innovative, 
patented concept lets 
you customise your 
bracelets by switching or 
reversing the coloured 
leather bands. Create 

your very own collection 
of exclusive Georgettes 
to go with your outfit, 
your bag, or your mood 
of the moment.
Les Georgettes is a joint 
creation by ALTESSE 
house, France’s leading 
jewellery manufacturer, 
and Texier, a leather 

goods manufacturer in 
Brittany. Officially recog-
nised as part of France’s 
National Heritage, both 
companies are part of the 
RENAISSANCE LUXURY 
GROUP.

Riviera Village 
RB7

ATTENTION-
GRABBING 
SENSATION

LINDT & Sprüngli is 
launching a limited 
edition LINDOR Mango & 
Cream flavour, which will 
be making its first global 
appearance exclusively in 
the travel retail channel 
at TFWA World Exhibition 
& Conference.
The new flavour will 
feature in an eye-catching 
summer-fresh yellow 
Limited Edition 387g tube. 
In 2016, The LINDOR 
‘summer sensation’ was 
launched via the LINDOR 
Flavour Festival market-
ing initiative at various 
outlets. This includes 
bespoke POS communi-
cation, and live sampling 
of the new variety to 
‘bring the summer alive’ 
at airports all around 
the globe. Attention-
grabbing ‘flavour pillars’, 
displaying a colourful 
tower of LINDOR flavours 
and other promotional 
elements underpinned 
the success of the promo-
tion. These included a 
gift-with-purchase mix 
and match bag, which 
allowed consumers to 

carry home 
their own 
selection of 
three tubes, 
paired with 
an attractive 
introductory 
price offer. 
The new 
limited edition 
will be available 
from February 
2017 and will 
be on display in 
Cannes. 
LINDOR is the 
bestselling 
LINDT product, 
and has the 
highest brand 
awareness 
worldwide.

Marine 
Village 
R7
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MIX & MATCH

Aurora World is returning 
to TFWA World Exhibi-
tion & Conference with 
a new enlarged stand, 
reflecting the growing 
portfolio on offer to the 
travel retail industry. 
New products have been 
launched which add 
to existing characters 
and introduce trending 
concepts through new 
partnerships.
Yoohoo Minis, miniature 
versions of Aurora’s 
number one concept, 
Yoohoo, joins Aurora’s 
inflight portfolio with 
10 available styles all 
measuring 7.5cm and 
retailing at US$6. To 
create exclusivity, airline 
buyers can mix and 
match to create their 
own multipacks.

A new collaboration 
with the hugely popular 
“tokidoki” concept is sure 
to win over buyers. From 
early 2017 a new range 
of plush characters 
will be available to buy, 
including “Donutella”, 
“Moofia”, “Mermi-
corno” and “Unicorno”. 
Tokidoki’s global 
success continues to 
grow with collabora-
tions with Barbie, 
Levis, Fujitsu, Skull 
Candy, and many more.
Also new to Aurora’s 
portfolio are Dinosaurs, 
available in seven differ-
ent styles – all come in 
two different sizes, 30cm 
and 40cm.

Yellow Village 
G36

INNOVATIVE 
WHISKY

New product develop-
ment will remain central 
to Beam Suntory’s global 
business strategy in 
2017, beginning with 
an exclusive preview of 
unreleased GTR exclusive 
SKUs in Cannes. The 
showcase will highlight 
new platforms and 
expressions from Beam 
Suntory’s renowned 
whisky portfolio, includ-
ing a bold return to age 
statements for Bowmore 
Islay Single Malt Whisky, 
two new expressions 
from Laphroaig Islay 
Single Malt Whisky, 
immersive education on 
peated whiskies through 
the Peated Malts of 
Distinction collection 
and global activations 

for Auchentoshan Single 
Malt Whisky’s recently 
launched Distilled Differ-
ent platform.
The Beam Suntory 
team will be hosting the 
introduction of the new 
ranges to customers 
throughout the five-day 
event onboard a yacht in 
Cannes Harbour for the 
second consecutive year.
Highlighting its market-
leading portfolio, Beam 
Suntory GTR drives the 
industry forward with 
cutting-edge innovations 
for heritage brands, such 
as its collection of award-
winning Scotch whiskies 
and brown spirits.

Harbour 
Village ARION

DRESSED IN 
FRAGRANCE
Fresh, luminous and 
feminine. The new Eau 
de Toilette by Missoni, 
presented by Euroitalia, 
is a delicate fragrance 
inspired by the morning 
dawn and dedicated to 
a sensual, exuberant 
woman whose femininity 
truly stands out.
A curious woman who 
is at the centre of her 
present, who lives 
outside of convention and 

preconceived ideas. A 
woman who is confident 
and wears this fragrance 
like a dress that slides 
right down her body, 
bringing out her vitality 
and charm.
The glass bottle reflects 
the precious design of the 
original Eau de Parfum. It 
is refreshed with a play of 
warm and sunny colours, 
in oranges and yellows, 
that blend seamlessly.

The golden band around 
the bottle represents 
the woven threads of 
Missoni fabric. The logo 
reappears on the elegant 
pink carton, introducing 
the new colour scheme. 
The fragrance revisits 
the floral and woody 
signature of its 
Eau de Parfum 
counterpart.
Also on display 
in Cannes will be 
Versace’s Eros 
pour Femme Eau 
de Toilette and 
Dylan Blue.

Riviera 
Village RE2

DELICATELY 
FRUITY

Among the new products 
being presented by Torres 
at TFWA World Exhibition 
& Conference is a new 
super premium Chardon-
nay – Sons de Prades 
– from its single vineyard 
of Milmanda.
In the southern climate 
of the Milmanda vineyard, 

Chardonnay grows 
under extreme condi-
tions. Strong shifts in 
temperature benefit the 
development of aromas, 
which are precisely what 
distinguish the wine’s 
character.
The vines are trained 
along a bilateral cordon 

system to take advantage 
of the southern sunshine. 
Chardonnay is a long-
cycle variety that ripens 
very well in this area.
It is a very clean and 
pale yellow Chardonnay, 
with fresh aromas of 
wild flowers (gorse) and 
fruit (pineapple, pear). 
The palate is tasty, with 
delicate fruity substance 
(citrus) and an elegant 
finish.

Red Village 
K22
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SPORTY DESIGN
Wenger is showcas-
ing new additions to 
its Seaforce range of 
watches, which feature 
a sporty design and 
undiluted elegance.
The latest additions to 
the Seaforce family are 
masterpieces of Swiss-
made precision and savvy 

design. Bold dimensions, 
quality materials and a 
three-year warranty add 
an authentic, confident 
signature.
The Seaforce watches 
contain a Swiss-made 
movement, a sapphire-
coated crystal, a stainless 
steel 316L case, and a 

unidirectional turning 
bezel. Attention to detail 
characterises both 
functionality and styling. 
The bold 43mm case 
protectively encompasses 
a brushed satin-finish 
dial in black or blue with 
a finely striped horizontal 
pattern. Attachments 
include a sleek black 
silicone integrated strap, 
or a 316L stainless steel 
bracelet. A brown leather 
NATO suede-style strap 
is also available for the 
three-hand version with a 
blue dial.
The satin-finished case 
of the Wenger Seaforce 
has a full back and a 
screw-down crown with 
an ultra-resistant fixture, 
ensuring water resistance 
to a depth of 200m. Its 
luminescent hands and 
indices assure excellent 
readability in the dark. A 
date display is situated 
at three o’clock on the 
three-hand watches 
and at six o’clock on the 
chronograph versions.

Bay Village 
Bay 17B

UNIQUE DESIGNER 
COLLABORATION

To celebrate its 
40th anniversary, luxury 
Italian lifestyle brand Paul 
& Shark is making its 
presence at TFWA World 
Exhibition & Conference 
particularly memorable 
this year. The company 
is starting the week by 
sponsoring TFWA’s first 
Regatta, taking place on 
Sunday 3 October in the 
Bay of Cannes.
“We wanted to do 
something special in 
Cannes this year which 
would relate directly to 
the Paul & Shark brand,” 
explains Worldwide Travel 
Retail Director Catherine 
Bonelli. “The Regatta is 
perfect, celebrating Paul 
& Shark’s heritage and 
sense of adventure!”
On its stand, the company 
will be highlighting its 
‘PROJECT 40’ concept, 
which has seen three 

world-class 
designers 
– Zhang 
Zhoujie 
from 
China, 
Ladies & 
Gentlemen 
from the USA, 
and Tomas 
Alonso from 
Spain – create 
exclusive 
packaging 
designs 
for the brand. 
Celebrating the iconic 
metal can and suitcase 
in which Paul & Shark 
first sold its early British 
Navy inspired sweat-
ers, the three concepts 
will be made available 
through Paul & Shark’s 
flagship stores globally. 
Within travel retail, the 
40th anniversary will be 
celebrated via a special 

display animation using 
the classic packaging 
that inspired the Project 
40 designs.
As part of the celebra-
tions Paul & Shark is 
also presenting a special 
Spring/Summer 2017 
capsule collection to pay 
homage to the shark.

Riviera Village 
RH8

CREATING A 
LEGACY

The Dreyfuss Group is 
introducing the new 
Legacy family of watches 
from Rotary.
The Legacy Automatic 
embodies Rotary’s core 
DNA – Swiss made, 
showcasing a Sellita 
SW200 automatic 
movement. The intricate 
sunburst stamped dials 
for both gents and ladies 
characterise the Legacy 
Automatic. Case dimen-
sions range from 36mm 
to 40mm.
The emblematic design 
of the new Legacy 
Ocean Automatic 
features large 
luminescent 
‘shield’ hour 
markers 
and faceted 
sword hands 
on an enamel dial 
with scratch resistant 
Sapphire glass. It has a 

unidirectional rotating 
divers’ ceramic bezel 
with either a 36mm or 
41.5mm case.
Perfect for recording time 
with great accuracy, the 
quartz Legacy Chrono-
graph is the ideal watch 
for the budding sports-
man. It features a ceramic 
or tungsten tachym-
eter fixed bezel for 
rapid calculations 
of acceleration 
or distance. The 
multi-function 
dial is shielded 

by Sapphire glass with a 
sturdy 43mm case.
The quartz Legacy GMT 
has a fixed bezel with a 
24-hour scale, making 
it possible to indicate a 
second time zone. The 
GMT circular hour hand 
can be set independently 
from the other hands, so 
it is very easy to set the 
time for the time zone you 
are located in.

Yellow Village 
AA17
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Life is the iconic collection 
that best embodies Bric’s 
ongoing commitment to 
integrate tradition and 
innovation. Life travel-
ware in particular has 
contributed and is still 
contributing significantly 
to the worldwide success 
of Bric’s, a brand that aims 
to meet the tastes and 
expectations of an increas-
ingly demanding clientele, 
through a perfect mix of 
functionality and elegance, 
durability and style.
The Life travel items 
are easily recognised 
thanks to their unique 
basic material: moustang 
with vegetable-tanned 
leather trims. Moustang 
is a waterproof material 
made from matte PVC 
with cotton-viscose flock 
micro suede.

Bric’s now offers Life 
Collection in a Camou-
flage version: LIFE 
CAMOUFLAGE.
The natural colours of 
the classic camouflage 
pattern pair very well with 
the leather accents of this 
unisex range that includes 
travelware, women’s bags 
and items with a more 
masculine twist.
Unisex briefcases for 
international business 
travellers look more 
stylish and sophisticated 
thanks to gunmetal grey 
hardware combined with 
Life iconic mustang and 
camouflage pattern.
The bags are available 
in two colours: olive and 
ash grey.

Riviera Village 
RA7

�� YEARS OF 
MASTERY
Wild Turkey Master 
Distiller Eddie Russell 
celebrates his 35th 
anniversary with the 
launch of Master’s 
Keep Decades. Follow-
ing in his father’s and 
grandfather’s footsteps, 
Eddie Russell decided 
to go into the family 
business in 1981. More 
than three decades later, 
the student has become 
a master, celebrating his 
anniversary and releasing 
one of the finest whiskies 

the Bluegrass State has to 
offer. To mark the special 
occasion, Eddie is unveil-
ing Wild Turkey Master’s 
Keep Decades, the second 
limited edition Bourbon in 
the Master’s Keep series, 
which is being presented 
by Campari.
Master’s Keep Decades 
is made from a blend of 
Bourbons aged 10 to 20 
years in Wild Turkey’s 
McBrayer Rickhouse. 
Unlike other wooden 
rickhouses on the 

distillery’s property, the 
McBrayer Rickhouse is 
located at a lower eleva-
tion on the property where 
the temperature does not 
fluctuate as much, allowing 
for a higher proof and deep, 
bold flavour. With a nose 
of oak and caramel, the 

104 proof Bourbon delivers 
beautifully intricate notes 
of butterscotch, dried fruit, 
chocolate, and smoke, 
and lingers with a smooth, 
sweet, and spicy finish.

Bay Village 
Bay 25

ITALIAN 
TASTE
First time exhibitor Food 
Accademia is bringing 
the very best of Italian 
food, wine and spirits to 
international travel retail. 
Food Academia was 
created by Fabrizio 
Canal to offer top quality, 
authentic Italian fine 
foods to travel retail. 
“We have taken time to 
search the country to 
find the very best within 
each product category, 

bringing together quality 
and excellence to repre-
sent Italy at its best,” 
says Canal. 
Food Accademia focuses 
on the discerning 
traveller who enjoys 
the very finest of foods. 
“We know that fine food 
is a growing category 
within travel retail and 
– alongside local brands 
for a country – we see 
there is a definite market 
and need for top quality 
products regardless of 
their origin.”
Italy has a global reputa-
tion of foods, oils, wines, 
etc; Food Accademia 

brings that to 
the traveller 
in a way that 
focuses on 
product quality 
merged with 
passion and 
tradition. “We 
aim to arouse 
emotions in the 
consumer with 
sophisticated 
tastes who 
recognise 
in them the 
authentic 
Italian taste,” 
Canal adds.

Beach Village Beach 05

REBELLIOUS 
SPIRIT

Desigual’s tireless global 
traveller lives inside a 
unique reality that lies 
somewhere between the 
digital and offline worlds. 
An acknowledgment of 
those women pioneers, 
who travelled to remote 
places to fight for their 
personal freedom, 
and left their legacy 
for women in the 21st 
century. Extraordinary 
women with a fearless 
attitude, conveyed in 
their individual and 
creative style. 
The brand’s signature 
rebellious character is 
reinforced with its main 
theme of “college”. For 
the runway, the models 
chose to represent a 
society where difference 

and authenticity are 
synonymous. Makeup is 
inspired by social media, 
adopting “filters” as a 
means of artistic expres-
sion in a virtual world. 
The aesthetic profile of 
the SS17 Desigual woman 
is a reflection of her free 
spirit and a testimony to 
women’s many voyages 
through different 
landscapes with multiple 
cultures and sites.
The collection mixes 
techniques of tie-dye on 
denim, sequins embroi-
dery on camouflage, 
and 3D insect jewels on 
multi-coloured ethnic 
stripes and botanic prints.

Bay Village 
Bay Terrace 4

UNIQUE 
TRAVELWARE
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ULTIMATE 
COMFORT

HANRO’s Spring/Summer 
2017 collection is all 
about “contrast”. Airy, 
superlight fabrics are 
combined with straight, 
strong cuts. Delicate, 
transparent woven 
burn-outs, chiffon inserts 
and voiles alternate with 
compact, opaque fabrics. 
For Spring/Summer 
2017, HANRO offers 
exceptionally lightweight, 
decorative lingerie with 
distinguishing wearing 
comfort. Fabric blends 
such as viscose-silk, 
cotton-silk or satin 
are soft and flowing. 
Airy, fine elastic woven 
material offers a perfect 
contradiction to the 
seductive, semi-transpar-
ent yokes and inserts of 
chiffon or woven burn-out. 

Lavishly inserted floral 
laces or embroidery in leaf 
motifs can often be found 
in the back.
New to the basic collec-
tion is daywear range 
“Sea Island Cotton” 
– which is the softest 
and silkiest cotton in 
the world thanks to the 
best and most exclusive 
cotton fibres grown in the 
British West Indies.
HANRO is also expanding 
its loungewear Basic 
collection Yoga with an 
additional colour, “grit 
melange”. Due to the 
success of the range, 
HANRO launches all 
styles in a new grey shade 
from January 2017.

Blue Village 
G24

FEMININE 
APPEAL

Globally-renowned British 
brand Cath Kidston will 
be extending its success-
ful portfolio of product 
offerings with the launch 
of a Cath Kidston AW16 
watch collection for 
Autumn/Winter 2016. This 
exciting new range – being 
showcased by Interna-
tional Luxury Group at 
TFWA World Exhibition 
& Conference – will be 
available to purchase 
in selected retail stores 
(including Cath Kidston’s 
own stores, which will 
offer a selective product 
range) and from certain 
international airlines.
The Cath Kidston brand is 
famous for its signature, 
instantly-recognisable 
prints and modern vintage 
products and the new 
watch collection includes 

50 distinctive designs with 
elements inspired by Cath 
Kidston’s print portfolio.
The collection has a 
fresh, feminine appeal, 
with pretty printed details 
on dials and watch straps 
in eye-catching combina-
tions designed to appeal 
to all tastes. 
The Autumn/Winter ’16 
Superdry AW16 watch 
collection focuses on the 
highly popular Urban 
family, as well as fresh 
updates for the current 
key lines. 
The extensive variation 
and accessible price point 
within the Urban range 
makes it very appealing 
for all Superdry fans 
across the globe.

Red Village 
M32

ROYAL ANTI-
AGING CARE

LG Household & Health 
Care is stepping up the 
effort to penetrate into 
the global market in a 
fully-fledged manner by 
launching the upgrade 
for the ‘Bichup Ja Saeng 
Essence’, which is the 
representative product 
of ‘The History of Whoo’, 
a high-end premium 
palatial Asian medicinal 
cosmetic brand, seven 
years since its launch.
The company plans to 
launch it both in Korea 
and worldwide by 
introducing a product 
that strengthened the 
‘autogenic power’, which 
is the key benefit, even 
more in order to increase 
its position as the repre-
sentative product of the 
‘Whoo’ brand and to take 
off as a global anti-aging 
essence.
‘Bichup Ja Saeng 
Essence’ is the product 
that the LG Household 
& Health Care’s ‘Whoo’ 

brand showcased in 
September 2009, and it 
is a cosmetic brand with 
a unique secret palatial 
recipe. It is very popular 
among consumers both in 
and out of Korea.

Golden Village 
GO17

NATURAL 
FIBRES

Morgan & Oates is focus-
ing on its exclusive use of 
natural fibres to buyers at 
TFWA World Exhibition & 
Conference, renaming its 
collections to give each a 
personality of its own and 
highlight fabric origins 
and heritage.
It is introducing various 
new designs within The 
Heritage Collection of 
60 x 180cm blended 
cashmere wraps. Only 
the finest Cashmere and 
Merino Wool fibres have 
been used to create this 
irresistible and luxuri-
ous collection of wraps. 
The wraps are woven in 
China’s Mongolian region 
and are offered 
in a seasonally 
changing range 
of sophisti-
cated, modern 
and classi-
cally on-trend 
designs. 
Each is 10% 

Cashmere/90% Merino.
In addition, Morgan & 
Oates is showcasing: 
The Balmoral Collec-
tion: 100% Made in UK 
Cashmere; The Elixir 
Collection: 100% Silk 
Wraps; The Mandarin 
Collection: 50% Silk/50% 
Cashmere Blended 
Wraps; The Nepal 
Collection: Luxurious 
Blend 10% Cashmere, 
30% Silk and 60% 
Merino Ringshawl; and 
The Windsor Collection: 
10% Cashmere/90% 
Merino – Made in the 
UK Unisex Scarves.

Mediterranean 
Village P19
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