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WELCOME MESSAGE

INTRODUCTION

RAISING THE BAR IN SINGAPORE
It is almost time for us to
meet again in Singapore
at the 19th TFWA Asia
Pacific Exhibition & Conference – and it is quite a year
for us in 2014! This year’s
event – back at the Marina
Bay Sands Expo & Convention Center – is bigger than
ever; a testament to the
ongoing growth and power
of the Asia Pacific region
within our business.
Every year we aim to raise the
bar for both our exhibitors
and visitors, and 2014 is no
exception. This year sees us
increasing the total floor space
to 8,400sqm with the opening
of a new additional hall on L1
(where you will also find registration, enabling participants

to conveniently collect badges
directly at street level).
At the time of writing 256
exhibiting companies have
confirmed space this year and
we welcome 59 new or returning brands, including Calvin
Klein Jeans, Cross Accessories,
Delsey, Freixenet, Lindt, Nuxe
and Yunnan Tobacco, ensuring
that the offer to visitors remains
fresh and innovative.
The Singapore event focuses
strongly on networking and
this year will see as busy
a programme as ever with
the ever-popular ONE2ONE
pre-arranged meetings service,
which facilitated more than 300
meetings last year, and the daily
TFWA Asia Pacific Bar which is
again on Level 4 with an outdoor
terrace every evening from

Monday. This year delegates
can also start the day there with
breakfast, being served from
Tuesday to Thursday. Thanks to
the many liquor sponsors which
support the TFWA Asia Pacific
Bar, it is – as always – much
appreciated.
The social scene, as always
starts on Sunday 11 May with
the annual golf tournament on
Sentosa Island (in partnership
with InterParfums) and the
Welcoming Cocktail at Raffles.
What better way to start the
week than with a Singapore Sling
at this historic hotel! The relaxed
Chill-out Party, sponsored by
Tic Tac, will take place at the
Skypark, a unique venue perched
on top of Marina Bay Sands, on
Tuesday 13 May at 19:30, while
we return to the beautiful Alkaff

THIS YEAR SEES US INCREASING THE TOTAL
FLOOR SPACE TO 8,400SQM WITH THE OPENING
OF A NEW ADDITIONAL HALL ON L1.

TFWA PRODUCT SHOWCASE
The TFWA Product Showcase
is a dedicated online service
that allows exhibitors to
present their brand
innovations in advance of
TFWA Asia Pacific Exhibition
& Conference.

Visit www.tfwaproductshowcase.com
to find the latest exciting product news
from brands across all product categories.
Many have already uploaded product
information and photos to the website,
where visitors can search for products by
brand, company or product sector.

Mansion on Wednesday for the
Singapore Swing – the social
highlight of the week.
The business week commences
with the Conference and
Workshops on Monday and
this year’s programme – under
the theme Asia: Shaping the
World – promises an energising mix of presentations and
interactive sessions including
a unique overview of the region
by former Australian Prime
Minister Julia Gillard. We
also welcome global strategist Parag Khanna, APTRA
President Jaya Singh, and
Tommy Soetomo, President
Director of Indonesian airport
company Angkasa Pura
Airports, to the morning stage,
alongside my own state-of-theindustry address.
Before and after lunch,
delegates can choose from a
series of regionally focused
workshops where experts in
their field will give delegates
unique insights into the opportunities and challenges of each.
These will include China, Japan

and Korea; Australia & New
Zealand; South East Asia; and
India and South Asia. Finally we
all gather again for the closing
session – Asia 2020 – which
will analyse the future behaviour and shopping habits of
Asian travellers.
Further details of the
Conference and Workshops
programme, together with all
aspects of this year’s TFWA
Asia Pacific Exhibition &
Conference can be found in this
issue of the TFWA Daily.
I look forward to seeing you all
in Singapore… and wish you
safe travels ahead.

Erik Juul-Mortensen
President, TFWA

OFFICIAL
AIRLINE
When Singapore Airlines was
formed in 1972, it operated a
modest fleet of 10 aircraft to
just 22 cities in 18 countries.
With a commitment to fleet
modernisation, product and
service innovation and market
leadership, the airline quickly
distinguished itself as a
world-class carrier.
Today, Singapore Airlines
operates a modern passenger

fleet of 100 aircraft and its
network, including Singapore
Airlines Cargo and SilkAir
destinations, covers a total
of 107 destinations in
39 countries.
In October 2007, Singapore
Airlines, a member of the
Star Alliance, made aviation
history again as the first to fly
the world’s largest passenger
aircraft, the Airbus A380.

TFWA LINKEDIN
GROUP
TFWA’s LinkedIn Group is an ideal place to go for the latest news on
TFWA Asia Pacific Exhibition & Conference. Join the TFWA Group.

Exhibitors across all product categories have already uploaded information and photos to the TFWA Product Showcase,
where visitors can preview brand innovations ahead of TFWA Asia Pacific Exhibition & Conference.
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CONFERENCE
AND WORKSHOPS
PROGRAMME

ERIK JUULMORTENSEN
President, TFWA

The theme of the TFWA Asia Pacific Conference
2014 is ‘Asia: Shaping the World’. Delegates will
hear from a high-profile speaker line-up, exploring
the rapid development of the duty free and travel
retail business in Asia, as well as the impact of Asian
travelling consumers on other markets.

MONDAY 12 MAY 2014

JAYA SINGH
President, Asia
Pacific Travel
Retail Association

JULIA GILLARD
Prime Minister of Australia (2010-2013)

11:30-13:00 MORNING WORKSHOPS
Please note: Workshops A & B run simultaneously

09:00-11:00 Morning Plenary
Cassia Conference Hall, Level 3, Marina
Bay Sands Expo & Convention Center
Translation available in Mandarin
and Japanese
Measured by value of sales, Asia Pacific
is now the leading duty free & travel
retail region in the world, and given the
pace of development across the market,
it is unlikely to relinquish that status any
time soon. Across the spheres of politics,
economics and commerce, the world’s
centre of gravity is increasingly shifting
towards Asia Pacific.
This year’s edition of the TFWA Asia
Pacific Conference, themed Asia: Shaping
the World, will explore how developments
in this region will set the tone for the
world’s future path. It will also study the
latest consumer trends and infrastructure
developments in each part of the region,
reflecting the diversity of travel retail’s
most vibrant market.
The morning plenary session will set the
duty free and travel retail sector within a
broad Asian context thanks to contributions from high-level speakers from
within and beyond the industry, providing
a fascinating contextual backdrop for the
industry-focused workshops to follow.
ERIK JUUL-MORTENSEN,
PRESIDENT, TFWA
In his state of the industry address, TFWA
President Erik Juul-Mortensen will
present the latest data on travel retail
performance in Asia Pacific, and look at
how the development of markets beyond
the Asian giants is providing rich opportunities for the industry.

JULIA GILLARD, PRIME MINISTER OF
AUSTRALIA (2010-2013)
As Prime Minister of Australia from 2010
to 2013, Julia Gillard played a pivotal
role in steering the world’s 12th largest
economy through the global financial
crisis, and in strengthening the country’s
ties with its neighbours in Asia Pacific.
At the TFWA Asia Pacific Conference she
will explore how and why this is predicted
to be ‘the Asian Century’, and look at the
implications for trade around the world.
TOMMY SOETOMO, PRESIDENT
DIRECTOR, ANGKASA PURA AIRPORTS
Tommy Soetomo heads Angkasa Pura
Airports, the Indonesian airport company
that celebrates its 50th anniversary this
year. He will look at the challenges ahead
for Angkasa Pura as it manages rapid
growth in traffic in one of Asia’s most
promising markets.
PARAG KHANNA, AUTHOR AND
STRATEGIST
A former foreign policy advisor to Barack
Obama and author of several acclaimed
books on the changing world order,
Parag Khanna is well-placed to assess
the rise of Asia Pacific. In Singapore
he will explain how current and future
geo-political trends in Asia will affect the
way the world does business.

The opening session will be moderated by
John Rimmer, Conference, Research and
Corporate Affairs Director, Tax Free World
Association.

11:00-11:30
BUSINESS NETWORKING WITH COFFEE

WORKSHOP A: EAST ASIA: CHINA,
JAPAN AND KOREA

WORKSHOP B: AUSTRALIA
AND NEW ZEALAND

Cassia Conference Hall, Level 3, Marina
Bay Sands Expo & Convention Center

Begonia Conference Hall, Level 3, Marina
Bay Sands Expo & Convention Center

Translation available in Mandarin
and Japanese
In terms of duty free and travel retail,
East Asia is arguably the motor of the
global industry today. China is home to the
world’s highest-spending travellers and
is a rapidly growing tourist destination
in its own right; Japan remains a significant generator of business for retailers
worldwide; and South Korea is home to
the world’s leading airport retail location
by sales value.
This workshop will explore East Asia
from the perspective of specialists with
experience on the ground. Delegates will
hear how consumer behaviour in China,
Japan and Korea is evolving, and how
slower economic growth might affect that
behaviour in future. The session will also
look at travel trends and infrastructure
development in this pivotal region.
MASAHIRO GAMO, PRESIDENT & CEO,
NAA RETAILING
ZHAO FENG, DEPUTY GENERAL
MANAGER, CHINA DUTY FREE GROUP
SANG J. AHN, DIRECTOR OF
CONCESSION TEAM 1, INCHEON
INTERNATIONAL AIRPORT CORPORATION

Moderator: Dermot Davitt, Vice Chairman
and Editorial Director, The Moodie Report

JAYA SINGH, PRESIDENT, ASIA PACIFIC
TRAVEL RETAIL ASSOCIATION
In his first appearance at the TFWA Asia
Pacific Conference as President of APTRA,
Jaya Singh will address the current
challenges faced by the industry in Asia,
and update delegates on the important
work being done by APTRA on their behalf.
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The Australasian region is home to some
of Asia Pacific’s most impressive airport
retail environments – and to some of the
most enthusiastic duty free shoppers
anywhere. This workshop will focus on
a region that is set to draw the spotlight
over the coming year, as a number of
tenders attract the attention of the world’s
top operators.
The wide range of touchpoints available
to retailers in Australia and New Zealand
– where travellers’ spend can be targeted
downtown, in departures, arrivals and
inflight – make this a market rich in
opportunity. This workshop will explore
those opportunities in full thanks to
contributions from true market experts.
GARRY STOCK, CHAIRMAN, JR DUTY
FREE
RICHARD BARKER, GENERAL MANAGER
OF RETAIL AND COMMERCIAL,
AUCKLAND AIRPORT
MATTHIEU MERCIER, CEO, LS TRAVEL
RETAIL PACIFIC

Moderator: Gary Scattergood, Editor,
Duty-Free News International

13:00-14:15
BUSINESS NETWORKING LUNCH
Heliconia Ballroom, Level 3, Marina Bay
Sands Expo & Convention Center
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CONFERENCE & WORKSHOPS

2014 CONFERENCE & WORKSHOPS SPONSORS
TOMMY
SOETOMO
President
Director, Angkasa
Pura Airports
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PARAG
KHANNA
Author and
Strategist

13:00-14:15
TFWA INDUSTRY
ASSOCIATION
WORKING LUNCH
Begonia Meeting Room, Level 3, Marina
Bay Sands Expo & Convention Center
BY INVITATION ONLY – NOT OPEN
TO THE PRESS
This working lunch will provide industry
stakeholders with an opportunity to
discuss regulatory and other issues
facing the industry in Asia Pacific and
beyond. Senior representatives from
industry associations will give an update
on progress and on the likely next steps
regarding various challenges to the
regional and global business.
FRANK O’CONNELL, PRESIDENT, DUTY
FREE WORLD COUNCIL
ERIK JUUL-MORTENSEN, PRESIDENT, TFWA
SARAH BRANQUINHO, PRESIDENT,
EUROPEAN TRAVEL RETAIL CONFEDERATION
KEITH SPINKS, SECRETARY
GENERAL, EUROPEAN TRAVEL RETAIL
CONFEDERATION

Moderator: Michael Barrett, Executive
Officer, Asia Pacific Travel Retail
Association

14:15-15:45 AFTERNOON WORKSHOPS
Please note: Workshops C & D run simultaneously

WORKSHOP C: SOUTH-EAST ASIA

WORKSHOP D: INDIA AND SOUTH ASIA

Cassia Conference Hall, Level 3, Marina
Bay Sands Expo & Convention Center

Begonia Conference Hall, Level 3, Marina
Bay Sands Expo & Convention Center

Translation available in Mandarin
and Japanese
From established hubs such as Singapore
Changi and Hong Kong International
to rapidly emerging markets such as
Indonesia and Vietnam, South-East Asia
is a patchwork of dynamic and diverse
travel retail locations. Many of the world’s
most profitable travel links are to be found
in the region – between Singapore and
Jakarta, for example, or HKIA to mainland
China – and South-East Asian travellers
are among the most brand-conscious
shoppers anywhere.
Recent hotly-contested tenders and
the investment being made by leading
international operators are testament to
the potential of the region. This workshop
will feature contributions from some of
the companies seeking to exploit that
potential.
ROBERT WALONI, DIRECTOR AND BOARD
MEMBER, ANGKASA PURA AIRPORTS
PETER HARBISON, CHAIRMAN, CAPA –
CENTRE FOR AVIATION
TONY DETTER, GROUP MANAGING
DIRECTOR, INFLIGHT SALES GROUP

India has been described as the “sleeping giant” of duty free and travel retail,
lagging behind its Asian neighbours with
regard to infrastructure and quality of
environment. However, new terminals
in the key airports of Delhi and Mumbai
are changing perceptions of the market,
while the rise of the Indian middle class
provides opportunities for brands and
operators alike.
This workshop will look in depth not only
at India and the Indian consumer, but also
at key markets elsewhere in South Asia,
including Sri Lanka, where new developments in infrastructure are designed to
enhance the island’s appeal to tourists.
ARGHYA CHAKRAVARTY, CEO, TIMES OOH
PAUL TOPPING, DIRECTOR AND BOARD
MEMBER, FLEMINGO INTERNATIONAL
DUNCAN LAWLEY, CEO, DELHI DUTY
FREE SERVICES

Moderator: John Sutcliffe, Travel Retail
Consultant

Moderator: Doug Newhouse, Editorial
Director, Travel Retail Business

15:45-16:15
BUSINESS NETWORKING WITH COFFEE

16:15-17:00 CLOSING
PLENARY SESSION:
ASIA 2020
Cassia Conference Hall, Level 3, Marina
Bay Sands Expo & Convention Center
Translation available in Mandarin
and Japanese
The 21st century is regarded by many
as the period of most rapid change in
history. The way in which we consume and
communicate is constantly evolving, with
profound effects on all sectors. Consumers and companies in Asia Pacific, having
long embraced innovation and change, are
shaping tomorrow’s business landscape.
Entitled Asia 2020, the closing session of
the conference will explore how tomorrow’s Asian traveller will behave; what
they will buy, where and how they will
buy it. Jorge Rodriguez, Director of brand
development consultant Brand Alliance,
will share exclusive research on ‘Generation Y’ shoppers, whose aspirations and
behaviour will shape the way brands and
retailers market their products in future.
Jorge will be joined by Shubhodeep Pal,
Vice President of SimpliFlying, an aviation
marketing consultancy that is changing
the way airlines and airports do business.
Shubhodeep will explore how mobile
connectivity will continue to transform the
way customers behave, and how travel
retail companies can take advantage at all
points within the travel chain.
JORGE RODRIGUEZ, DIRECTOR, BRAND
ALLIANCE
SHUBHODEEP PAL, VICE PRESIDENT,
SIMPLIFLYING

This session will be moderated by
John Rimmer, Conference, Research and
Corporate Affairs Director, Tax Free World
Association.
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MAJOR BRANDS
DEBUTING IN
SINGAPORE

01

This year’s TFWA Asia Pacific Exhibition & Conference is the
biggest yet, with a proliferation of major brands either exhibiting
for the first time or returning after an absence. Here, we profile
a selection of the exciting new faces in Singapore. Further
instalments of our focus on new and returning exhibitors will
follow in subsequent issues of The Daily.

CROSS ACCESSORIES 01

FIYTA 02

BASEMENT 2 J27

BASEMENT 2 B5

WHO ARE YOU?
Since 1846 Cross has
been selling accessories
worldwide and is present
in many airport locations
in Asia, including Taipei,
Haneda, Narita, Bangkok,
Hong Kong, and Changi,
as well as many airlines,
such as Air China, China
Eastern and Southern,
China Airlines, Korean Air,
and ANA.
We have been awarded
several times by the travel
retail industry: DFNI
Product Awards 2012 and
2009, Frontier Awards
2013 and 2012.

WHO BUYS YOUR
PRODUCTS?

WHAT ARE YOUR
OBJECTIVES?

Our products are often
bought as impulse
purchases. Reading
glasses are targeting
anybody wearing some,
usually starting at about
45/50 years old. Writing
instruments are bought
both for self-purchase
and as gifts. We target all
types of consumers.

To meet all of our customers and prospects and
show our innovative
and awarded self-serve
fixtures. Also, this will
be the official launch
of our Cross leather in
travel retail.

WHY EXHIBIT NOW?
We have exhibited at TFWA
World Exhibition in Cannes
for many years. We
decided to participate in
TFWA Asia Pacific Exhibition & Conference as this
is a fast-growing region
for Cross Accessories.

WHAT IS YOUR UNIQUE
SELLING POINT (USP)?
Our aspheric reading
glasses start at US$30
and the fact that they
are aspheric means they
greatly improve vision
and comfort. Regarding
writing instruments, as we
have been making these
since 1846, we offer
a lifetime mechanical
warranty on all of them.
Our travel retail selection
is composed of many
best sellers.

WHO ARE YOU?
FIYTA Holdings Ltd,
founded in 1987, specialises
in watch design, manufacturing and sales. FIYTA
SalesCo Ltd is a subsidiary
of FIYTA Holdings Ltd,
focusing on sales.
Since 2001, FIYTA has
introduced the brand
internationally. Currently,
FIYTA has established
more than 2,000 sales
endpoints worldwide.

WHO BUYS YOUR
PRODUCTS?
Customers:
• Chinese tourists and
international travellers
• Local people
Product target: Mechanical
watch, European style, sport
elegant
• People aged 25-50,
who are starting to
define themselves
using watches and
accessories

• Upwardly mobile people
who like to think of
themselves as different
and confident.

WHY EXHIBIT NOW?
• FIYTA is widely
expanding the brand to
international markets
• TFWA Asia Pacific
Exhibition & Conference
is a major platform to
showcase duty free
products, which will
help us to build and
develop relationships
with our existing
and new travel retail
operators
• Complete international
collections of watches,
competitive retail price
of duty free shops
• We have achieved very
positive performance in
some duty free shops.

WHAT ARE YOUR
OBJECTIVES?
To present the brand, its
strength and potential
opportunity in major duty
free markets. To create
worldwide brand awareness through the duty free
market and new competitive product launch
awareness.

WHAT IS YOUR USP?
Mechanical watch with an
entry price of US$200-600,
European style, sport
elegant. Exclusive products
are supplied to international duty free markets.
FIYTA is the leading brand
in China. Chinese travellers
spend more on shopping
than any other nationality – on average €875 per
trip. Watches is the first
category for retail spending
by Chinese travellers. Price
difference (at least 15%
lower than the mainland
China market).

Visit us at Stand

C10
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NEW & RETURNING EXHIBITORS

03

04

TRU VIRTU 03

SKROSS 04

BASEMENT 2 A02

BASEMENT 2 C4

WHO ARE YOU?
TRU VIRTU is a premium
accessory brand, created
in 2010 by our designers &
engineers, being associated with product innovation and protection of
personal data, documents
and cash.

WHO BUYS YOUR
PRODUCTS?
60% men / 40% women,
age: 25-55 years, who:
• Are global thinking and
urban living
• Set value on design,
with a distinctive taste
and high brand affinity
• Want to make a
statement with their
personal accessories,
like wallets, card
cases, mobile phone
covers, etc.
• Are safety orientated
and looking for
maximum protection for
their personal data
• Are business people,

travellers, who also
use hard-shell-/ and
aluminium products in
the field of luggage (e.g.
RIMOWA – suitcases)
• Are outdoor & sporty
active people, who are
looking for protection
against outer
influences (splash
water, sand, snow).

essential part of its total
business right now. We
already work successfully
at European airports,
and by attending TFWA
Asia Pacific Exhibition &
Conference, we hope to
capitalise on the success
we have already created in
the European markets.

WHAT IS YOUR USP?
WHY EXHIBIT NOW?
The duty free and travel
retail sector is very
important for us, as
security of personal data
is an increasing issue
for the global traveller,
because of the problem
of illegal RFID-scanning.
TRU VIRTU has a
genuine solution for this
security problem.

WHAT ARE YOUR
OBJECTIVES?
The Asia Pacific region
is very important to TRU
VIRTU, as it represents an

• Premium brand
products, designed and
engineered in Germany
• Widest product range
of aluminium wallets &
card cases (70 SKUs)
• Unique functionality per
model, offering tailored
solutions for different
consumer needs
• Internationally patented
and protected by a wide
range of Intellectual
Property (IP) Rights
• Unique and distinctive
design
• Premium visual brand
identity at POS.

WHO ARE YOU?

WHY EXHIBIT NOW?

WHAT IS YOUR USP?

SKROSS invented the
world’s first single-piece
world adapter with its
patented all-in-one
country slider system.
Through constant
research and further
development, SKROSS is
the global market leader
for premium adapters and
USB chargers. SKROSS
products are the world’s
safest and most compact
travel companions.

Our aim is to develop and
strengthen the SKROSS
brand awareness in
general and enforce our
presence in Asia, present
new products, travel retail
POS concepts and channel
exclusives.

We from SKROSS offer the
only world travel adapters
which comply with all
mandatory and relevant
International Electrotechnical Commission (IEC)
norms and are certified
by renowned independent
testing laboratories like
Electrosuisse, TÜV and
others, while staying
uniquely compact and
versatile. Additionally, all
adapters are also available with a USB charging
function, which converts
them to a unique worldwide applicable
USB charger.

WHO BUYS YOUR
PRODUCTS?
Our customers are
travellers who need to
power their devices en
route. Currently we are
available in more than
100 countries; 30% of all
SKROSS sales happen in
travel retail.

WHAT ARE YOUR
OBJECTIVES?
We are looking forward to
meeting new distribution
partners and reinforcing
contacts in the travel retail
business. Furthermore,
we would like to gather
ideas and feedback for
new products and sense
market trends and needs.

Visit us at Stand

C10
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NEW PRODUCT PREVIEWS
This year’s TFWA Asia Pacific Exhibition & Conference will be bigger than ever. The addition
of a new exhibition hall increases total floor space to 8,400sqm. This means visitors can
look forward to even more new product launches and innovations in the exhibition. Here, we
highlight a selection. Further new product previews will follow in subsequent issues.

MUST HAVE IT NOW
lolaandgrace, the fresh new jewellery and accessories brand launched in 2012 as part of the
Swarovski group, has already become renowned
for creating must-have-it-now pieces. Its jewellery is designed to make a moment, to boost
any outfit, mood or occasion, and with a strong
mix-and-match character, its head-turning
pieces range from easy-to-wear to dare-to-wear.
lolaandgrace is showcasing its glimmering,
Swarovski crystal encrusted collection at TFWA
Asia Pacific Exhibition and Conference this year.
The opulent Sparkle statement ring features
six large balls peppered with tone-on-tone,
hand applied Swarovski crystals for maximum
shine. Available in three sizes, it features quality

ALL
HEART
This season Clogau
is launching its new
collection of travel retail
exclusive lockets in
sterling silver and 9ct rose
gold, with a unique touch
of royal Welsh gold – the
same worn by British
Royalty since 1911. Clogau

was the first to bring the
romantic British lockets
back to fashion in travel
retail with unparalleled
success five years ago.
Clogau’s Travel Retail
collection this year
comprises delicate
handcrafted floral filigree
designs and playful
inner charms that come
together in romantic
heart-shaped lockets.
One of the most characteristic lockets from the
collection is the Royal
Heart, a quintessentially
British locket, which
epitomises the United
Kingdom, depicting its
splendid history – from
the instantly recognisable
Union Jack design to its
famous tea tradition. This
inimitable British spirit is
expressed with a crown
detail and a mini teacup
and saucer charm within
the locket.
The exclusive lockets are
not only beautiful, but also
collectible; an ideal gift to
mark those unforgettable
travel moments.

Basement 2 C2

craftsmanship and iconic lolaandgrace style. Also
being highlighted is the Modular crystal necklace
and bracelet set – perfect for sophisticated sparkle
during the day and all through the night. It has
lasting appeal with Swarovski crystals, and is a
perfect gift option. With the classic Round Solitare
tennis necklace lolaandgrace puts its own twist
on the round solitaire crystal – lifting looks to new
heights with the combination of gunmetal and
shimmering crystal.
lolaandgrace is an accessible brand that is relevant
and affordable, with an excellent price-to-value ratio
and core pricing between €20 and €60.

Basement 2 L11

TOUGH
CALL
Antares is the first in a
series of new and unique
mobile solutions from
Tonino Lamborghini – the
perfect fusion of refined
Italian design and high
performance. Antares is
equipped with the highest
quality quad-core 1.5 GHz
processor, 2GB of RAM,
32GB of internal memory
and a MicroSD card slot
with up to 32GB. Antares
uses the Android 4.2 Jelly
Bean platform and a
complementary interface
designed exclusively for
Tonino Lamborghini.
The sound system is
provided by an in-built
Yamaha amplifier and
speaker, and Antares
also has a 5-megapixel
front camera and a
13-megapixel rear one
capable of filming video
in full HD (1080p) and
producing stunningly
clear photos and videos.

The phone’s body is
sculpted from leather
and stainless steel
creating a vibrant and
attractive finish. The
beautiful screen is coated
with impregnable Gorilla
Glass and the chassis is
furnished with exquisite
leather that comes in
several alluring colour
schemes for both men
and women.

Basement 2 A15
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WORKS OF ARTE
With heritage
rooted deep in the
heart of Madrid,
the ARTE brand was
established by the
Barranco family in
1898, and has since
become a bastion of
high-end artisanal
jewellery. ARTE
designs are
glamour and
simplicity incarnate, and it is their
breath-taking uniqueness that earned the
brand its recognition
from the Spanish
monarchs, and later its
popularity with paragons
of style the world over.
At TFWA Asia Pacific
Exhibition & Conference,
ARTE is revealing the
newest in its collections
of scene-stealing jewellery, rich in meaning. The
Amor Trilogia pendant
symbolises eternal love.
Its rose gold-plated silver
base is set with pink and

white stones, and
the pendant can be
worn in three ways,
as an arrow symbolising Cupid, a round
design of silhouetted
kisses, and a cross
symbolising promise.
Also being unveiled for
the first time in Singapore is the glittering Moda. Moda
translates from the
Spanish for fashionable, and this pendant
features five handcrafted
stones in pink, light
purple and white with
a rhodium plated silver
base that epitomise the
eminence that comes with
setting a trend. This pendant
can be worn in three different
ways, it can easily be
changed to an arcuate shape,
longline shape or even a
round shape by its movable
joints, to match a look for any
occasion.

Basement 2 A19

The Tastes of
Happiness.

Iconic brands. Delicious choices. And new Travel Retail Exclusives
such as REESE’S Pieces and REESE’S White Peanut Butter Cups
Miniatures. You bring all this and more to your customers with
Hershey’s extraordinary portfolio of chocolate and confections.
New Location! Visit us at Stand G31 at the TFWA Asia Pacific Show.

HERSHEY’S

www.hersheystravelretail.com

I

H E R S H E Y ’ S K I SS E S

I

REESE’S

I

ICE BREAKERS

I

J O L LY RA N C H E R

I
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NEW PRODUCTS

MORE POWER
TO YOU
According to its inventor
Swiss adaptor specialist
SKROSS, the compact and
versatile World Adapter
MUV USB must be a
female, because it can do
everything at once. If you
want it to it will do everything you need simultaneously – while the adapter

provides the correct
connection for your electric
razor, the built-in USB
charger module charges
up your smartphone and
tablet PC at the same time.
All this is made possible
by the integration of a dual
USB charger directly into a
SKROSS World Adapter for
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the first time. This means
that during the charging
process, the connection
side of the adapter is
left free and can be used
without restriction. The
dual USB port provides a
total of 2100 mA of load
power, sufficient energy
to charge two USB devices
easily, even if another
device is connected via the
adapter at the same time.
The World Adapter MUV
USB from SKROSS is
suitable for all two-pole

devices from over 150
countries and, thanks to its
patented all-in-one country
slider system, allows you
to connect all over the
world in the usual SKROSS
fashion.
Also new in the SKROSS
portfolio is the SOS Battery.
As small as possible – and
as powerful as required – it
provides extra energy when
out and about without a
mains power supply.

Basement 2 C4

TOP-TO-TOE
STYLE
Perfection happens when
the right things come
together – a lesson from
the indisputable wisdom
of British hair stylist and
hair care product innovator TONI&GUY, whose
new Hair Meet Wardrobe
concept is making waves
throughout the industry.
Lateltin Inserat TFWA Daily
Datum
08.04.2014

Coupling head-turning
hairstyles with catwalk
couture to create a look
that epitomises the
fashionable woman of
now, the idea sprung from
the notion that all over
style is not just in appearance, but in attitude.
This season, backstage
111x163mm
Version_01.02

at London Fashion Week,
TONI&GUY Hair Meet
Wardrobe launched two
fashion focused styling
products, used by Global
Hair Ambassador Mark

Hampton to produce some
of SS14’s most talked
about hair looks, and at
TFWA Asia Pacific Exhibition & Conference they
make their debut in the

travel retail channel.
TONI&GUY Hair Meet
Wardrobe Glamour 3D
Volumiser creates body and
volume from root to tip with
a touch of shine. The high

performing formula gives
both bounce and boost, and
with a single scrunch of the
hair creates an animalistic
look of wild and free waves.
TONI&GUY Hair Meets
Wardrobe Casual Radiating
Tropical Elixir meanwhile
offers weightless shine with
UV protection. Its brand
new formula enhances
movement, fighting frizz to
achieve a casual look with
a barely there feel, for a
sea-shined super sleek style.

Basement 2 H22

Enjoy
the Chocolate Side
Visit us at Stand J 29 of Life

WINNER

Balmoral
Dominican Selection
The Balmoral Dominican Selection
Collection 12
offers a luxury assortment box
containing Small Panatela, Panatela
and Corona cigars. To produce these
high-quality cigars, modern
craftsmanship is combined with the
finest tobaccos from the wide region of
the Caribbean. Taste the authenticity.
Expect the unexpected.

www.Lateltin.com

The Real Dominican Experience

Visit us at stand H9
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FRAGRANCE FULL
THROTTLE
‘Live the moment. Join the
movement. The night is
yours.’ That is the maxim
of the exclusive MercedesBenz Club, the vivid,
spontaneous nightclub

of a world created by
Mercedes-Benz Perfume’s
newest fragrance Club
– a perfume for the new
generation. Concocted as
the answer to the needs
of a new and youthful
Mercedes-Benz wearer,
Club – being introduced
in Singapore by INCC
Group – is a whirlwind of
fragrant fun and freedom
for young, stylish men.
Club’s creator Master
Perfumer Olivier Cresp
said: “I wanted it to
oscillate between the
fusing effect of the citrus
cocktail and the addictive
sensuality of an elegant
woody sillage. Revealing the excitement that
comes from mingling
lemon zest, grapefruit
and Florida orange with
the deep, strong energy
of modern wood.” The
fragrance has successfully orchestrated the

subtle contrast between
elegance and energy,
with the deep, sensual
base accord stimulated by
fresh, sparkling, slightly
acidic hesperidia notes.
For women of style and
nonchalance, passion and
finesse, INCC is introducing Mercedes-Benz
Perfume’s new eau de
toilette, L’Eau. A reinterpretation of the brand’s
first scent release for her,
L’Eau is light, sparkling
and imaginatively romantic, with a tender fresh and
floral aroma.
INCC is also unveiling
Mercedes-Benz Perfume’s
new accord for men,
Sport. Sparkling, modern,
buoyant, bracing, and
subtly spicy, MercedesBenz Sport captivates with
its expressive personality
and sure masculinity.

Basement 2 J11
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WELL
LOVED
WINES
With almost three centuries of experience in the
wine business, Barton &
Guestier is present in 130
countries on five continents, and is well known
and well loved by millions
of consumers worldwide.
At TFWA Asia Pacific
Exhibition & Conference,
the prestigious winemaker
is highlighting a range of
its sought after Bordeaux
bouquets for the travel
retail market.
Thomas Barton Réserve
Saint-Julien is a new
prestigious French AOC
in the high-end range
of Bordeaux wines – an
homage to the founder
of the Barton & Guestier
company. Exclusively for
duty free and on trade, this
wine is full and harmonious with velvety tannins
and offers an ultimate

experience in the Bordeaux
vineyard.
Another exclusive just for
travel retail, Les Charmes de
Magnol Médoc in a charming
canister has modern touches
while respecting the Bordeaux
traditional codes. Alongside
it will be the B&G Sparkling
Rosé in new premium and
distinctive packaging with
an elegant, clear label;
the classic Fleur
de Vigne, in new
seductive, fresh and
modern packaging
– with trendy labels
and screwcaps
making Fleur de
Vigne an attractive
brand for young
consumers; Château
Barrail Laussac, in
its new packaging, is
fresh and pure while
respecting the traditional Bordeaux style;
and Château Barrail
Laussac, a Bordeaux
AOC has been selected
for its exclusivity by
the B&G winemakers.

Basement 2
D33
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INTELLIGENT
DAILY BAGS
Passengers on major
international airlines will
be among the first to get
their hands on the newest
ingenious lifestyle bag by
French smart accessories
creator Tintamar.
The Bag&Purse set,
which is being highlighted
at TFWA Asia Pacific

FIRST
IN 25
YEARS
Premium spirits brand
Amarula is going global
with its first new product
in 25 years. Amarula Gold,
the clear golden-coloured
30% ABV spirit has been
launched to coincide with
the brand’s 25th birthday

Exhibition & Conference,
is a roomy shopping bag in
ultra-thin and ultra-strong
nylon, which can be stored
in a round velvety silicon
pouch with a neck cord
when not in use. Available
in flamingo pink, dune,
navy and red, the tote is
emblazoned with ‘My Extra

Shopping Bag’ across the
front. Quick to spot the
potential of the neat gift set,
Air France has ordered a
special version in blue with
‘I love shopping on Champs
Elysées’ printed across the
front, featured onboard in
an exclusive gift set with
one of the ever-popular VIP
(Very Intelligente Pocket)
bag organisers in blue ‘La
Parisienne’ print, decorated
with images of the Paris
landmarks.
Singapore Airlines too has

this year, and promises
consumers a bold, original
and totally unexpected
taste experience.
The new offering made
its first public appearance in March, in both its
home of South Africa, and
the global travel retail
channel, where Amarula
Cream is currently the
36th most purchased
spirit according to market
intelligence providers
International Wine &
Spirits Research (IWSR).

Like its creamy
counterpart, Amarula
Gold is made from the
hand-harvested marula
fruit indigenous to
sub-Saharan Africa,
double-distilled and aged
in oak for 24 months, but
that’s where the resemblance ends.
Caroline Snyman, Distell’s
Business Director
for the spirits sector,
described Amarula Gold
as “aromatic and vibrantly
fruity with intriguingly

The race to find the fastest airline in the world

bud:runway run
Budapest Airport

An event
powered by:

bud:sport
Budapest Airport

11:00hrs Saturday September 6 2014

100% entrance fees donated
to children’s cancer charities
and other good causes

REGISTER ONLINE

An unforgettable running
experience on Budapest
Airport’s Runway 13R-31L

International entries*

Qualifying airlines, airports, travel retail companies,
and other air transport enterprises may take part.
To register your interest go to:

www.anna.aero/budrunwayrun

Platinum
Sponsor &
Official Carrier

*Registrations from Hungarian enterprises handled separately - details to follow

SPECIAL
RACE FARES!

ordered the Bag&Purse ‘I
love shopping on Champs
Elysées’ set in blue, and
also a similar Bag&Purse
set in red with ‘I love
shopping on Orchard Road’
for local flavour.
Edith Petit, President of
Tintamar, commented:
“Tintamar offers practical
solutions to everyday life
in the form of stylish and
versatile bags which take
you from the high street to
the high life and from the
boardroom to the beach.

Our clever little VIP bag
spearheaded our entry to
the inflight market and we
are delighted that other lines
from our collection, including

the brand new Bag&Purse
set, are taking off with major
airlines this spring.”

spicy notes and a very
smooth texture”.
She explained that
Amarula, widely regarded
as the Spirit of Africa,
has developed a loyal
following in South Africa
and Brazil, where it is
the undisputed leader
in the cream market, as
well as in other strong
growth markets, such
as Germany, parts of
Africa, the Americas and
Asia Pacific.
“With a payoff line of ‘go

where the spirit takes
you’, Amarula Gold is
positioned as daring,
suave, premium and
sophisticated,” she
added. “It takes its cue
from the thriving, cosmopolitan dynamism that
is increasingly the face
of Africa, the new continent of opportunity and
currently the source of so
much exciting innovation
and creativity.”

Basement 2 L10
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KIDS AND GROWN
UPS LOVE IT SO
HARIBO will be
showcasing four
highlights at TFWA
Asia Pacific Exhibition
& Conference. These
include HARIBO Spring
Box, which is a colourful
oval tin box containing
Goldbear 250g Mini
bags. It is the second

use of the box.
HARIBO Plush Goldbear
with Goldbear Minis will
be available from June
2014. It is an attractive
transparent gift box with
original plush Goldbear
and Goldbear mini bags.
HARIBO Tangfastics
450g and HARIBO Pasta

BOLD AROMAS
devoted to youth, and its
Following the worldwide
name derives from breaksuccess of Zippo’s iconic
dancing – which shares the
range of lighter-shape
rebellion and irreverence
packaged fragrances,
of this alternative accord.
Mavive is introducing the
The bottle and the packagnew Zippo BREAKZONE,
ing introduce the concepts
the first flanker product by
embodied in the fragrance:
Zippo Feelzone. The scent
they represent a definite
is Zippo’s most streetbreak with the minimal
orientated creation, and
style of its predecessor,
has a maverick soul. It is a
Zippo
twin fragrance
specifically
NEOS-HALFPAGE-SG.pdf
1 Feelzone,
28/03/14 with
10:58

C

M

J

CM

MJ

CJ

CMJ

N

Basta Fruity Mix 450g
were both launched in
April. Tangfastics is a
mix of fun shapes for
sour lovers, with its own
unique tangy proposition. Shapes include
crocodile, dummy, cola
bottle and the popular
cherries. Meanwhile,

its exuberant graffitiesque illustration. Zippo
BREAKZONE for him is a
youthful and fresh Eau de
Toilette with glacial citrus
and mint, and a woody
base for a modern and
masculine fragrance, while
Zippo BREAKZONE for her
has the immediate and
captivating aroma of fruity,
floral and gourmand notes.
Globally renowned
perfumer Police has
become known for its
provocative, alternative
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HARIBO Pasta Basta
Fruity Mix 450g is a
unique colourful
product with a
sparkling fruity
taste. The
striped bites
with a sour
sugar coating
combine the
flavours of
blackberry,
apple, lemon and
strawberry.

Basement 2 A28
and daring creations,
and its newest launch is
the ultimate symbol of
the qualities that identify
the brand. Mavive is also
presenting Police’s The
Sinner for men, inspired
by best-selling novel
Fifty Shades of Grey and
the games played by its
protagonist Christian
Grey. Caged in a glass
bottle encased in a pair
of handcuffs, The Sinner
represents the most
intimate of transgressions.

Masculine and provocative
with woody and amber
notes, the Eau de Toilette
is an audacious fragrance

that combines contrasting
nuances and accords.

Basement 2 F14
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CRYSTAL CREATIONS
Prima Donna is the latest
collection from Australian
jeweller Toscow. Specialising in beautiful crystal
jewellery creations, Prima
Donna embodies the
joyfulness of a night on
the town and the distinct

anticipation that comes
with getting ready for
a celebratory occasion,
while still embracing the
elegance of jewellery.
A playful collection,
Prima Donna is available
in four designs: tiara,

handbag, high heel and
champagne glass. Each
design features a pendant
with multiple long chains
for elegant or casual
dressing. The high heel
is available in two sizes,
while the tiara consists

of a large pendant and a
small necklace plus ring
and earrings. Francis
Ng, General Manager of
Toscow, said: “It’s a fresh
and dynamic collection
that captures the spirit of
celebration. It is perfect
for retailers to tie in
with celebratory events
throughout the year.”
Founded in 1984 and

based in Sydney, Toscow
is Australia’s biggest opal
jeweller of its kind. The
company also specialises
in 18k fine jewellery with
diamonds and pearls
and carries an array of
creative crystals. Pieces in
the collection range from
US$89.00 to US$149.00

Basement 2 B18

TREASURE FOR
A LIFETIME
Hanse Distribution will
be presenting a new
inflight collection from the
American jewellery brand
CAROLEE New York at this
year’s TFWA Asia Pacific
Exhibition & Conference.
CAROLEE is an ingenious
and inspirational brand,
with a great understanding
of the inflight business
and a promise of the
highest quality in its every
creation. This is proven
by the lifetime warranty

that CAROLEE provides
for each piece in its
collection. CAROLEE’s
elegant collections are
the glamorous jewels of
choice for trend-setting
stars like actress-of-themoment Lupita N’yong’o,
and were also fawned
over by passengers on the
March cover of Lufthansa’s
WorldShop magazine.
The CAROLEE international team includes expert
designers from America,

Europe and Asia, who bring
a wealth of talent and a
wide range of sensibilities
to the design process. They
draw inspiration from the
worlds of fashion, the arts
and popular culture to
develop jewellery that suits
the many different styles
and tastes of women today.
One of the main themes
in CAROLEE jewellery
this season is the use of
pastel colours and floral
motifs. Cool, soft shades
of ladylike, pastel-coloured
stones are accented with
crystal and white pearl, as
well as gold filigree and 3D
stone clusters.

Basement 2 A7

COFFEE TO GO PRECISION GROOMING
Nestlé International Travel
Retail is underlining its
commitment to the Asia
Pacific region with a
major investment at TFWA
Asia Pacific Exhibition &
Conference this year. The
company has a muchenlarged 94sqm stand and
is a Platinum sponsor of
the opening Conference.
Nestlé’s increased focus
on the Asia Pacific region
is paying dividends, with
strong double-digit confectionery sales value and
volume growth registered
year-on-year in Q1 2014.

In Singapore NITR will
continue the global roll
out of its new NESCAFÉ
Sharing Bags, introduced
to strengthen its presence
in the beverages category.
Answering new shopper
dynamics from both mature
and emerging markets,
the introduction has
been driven by shopper
insights revealing
demand for a broader
food and beverage offer,
and capitalises on the
75 years of pioneering
innovation which has
helped NESCAFÉ become
the number one global
coffee brand.
“It makes sense that,
alongside our key global
confectionery brands
such as KIT KAT and
NESTLÉ SWISS, we look
at developing the offer
for NESCAFÉ,” said NITR
Marketing Manager
Frédérique Rosier.

Basement 2 K29

Philips is presenting the
Beard Trimmer 9000
– a laser-guided beard
trimmer designed to help
men plan and perfect their
desired beard style. The
unique Philips Laser Guide
projects a sharp red line of
light on the cheek, jawline
or neck, exactly where the
hairs will be cut, enabling
a perfectly precise
symmetrical look, whether

it is a three-day stubble
or full beard. The Philips
Laser Guide is activated
by simply pressing the
top of the golden pen on
the back of the trimmer,
to pop up the guide
and activate the laser
line. The Philips Beard
Trimmer 9000 features a
similar dual-sided cutting
element to the one used
in the popular Philips

ORGANIC
WINES
Diverse Flavours’ collection of Avondale wines is
already the beverage of
choice for a high flying
following. Bordeaux blend
Avondale La Luna 2007
and Cyclus 2011 – a white
Viognier blend – will be
poured in First Class
by Japanese airline All

Nippon Airways
following the
bottles winning
out in its rigorous
selection process.
The two organic and
biodynamic vintages
will be showcased
in Singapore this
year following their

14 – TFWA DAILY

StyleShaver. Men can use
the main trimmer to get
perfect straight lines on
the face and neck, and
the precision element to
get the details right on
troublesome areas around
the nose and lips.
Philips is also introducing
Click & Style, a versatile
electric grooming tool with
three interchangeable
heads that give men a

ongoing success in
the region.
La Luna is a soft
and supple wine
that reflects the
graceful ways that
Avondale is attuned
to cosmic influences
and rhythms – in
following biodynamic practices it
is mindful of the
astronomical influences on soil and
plant life. The velvety

close shave, precise beard
trim and/or groomed body
with just one product.

Basement 2 K27
and elegant classic blend
offers pure scents of red
and dark fruits layered with
clean cedar and tobacco
aromas. Cyclus meanwhile
has a soft, rich nose of
violets and peach, and just
a hint of frangipani, holding
all the promise of a quality
white blend, and is made
from Viognier, Chardonnay,
Roussanne, Chenin Blanc
and Semillon grapes.

Basement 2 C34
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THE
TASTY
SIDE OF
TRAVEL
At this year’s TFWA Asia
Pacific Exhibition &
Conference Ritter Sport
will introduce the enticing
new products that have
made the cut and become
part of its mouthwatering
portfolio of chocolate
designed exclusively for
travellers. Three new
items have been added to
Ritter Sport’s Travel Retail
Exclusive Range, which
was presented for the first
time in Singapore last year.
A new product, coming
in travel retail exclusive
packaging, is the Ritter
Sport Choco Cubes – 34
chocolate cubes in Ritter
Sport’s well-loved classic
flavours and individually wrapped, weighing
272g. This is the perfect
gift for loved ones. The

C row n P r ince s s
C ol l e ct ion
Ritter Sport mini Pouch
meanwhile contains 30
mini bars in six assorted
flavours and weighs in
total 500g as a perfect
impulse purchase for
a snack on the go or to
share with your friends.
Another exclusive for
travel retail, the Ritter
Sport mini Tower selection
box contains 15 mini bars
of assorted flavours and
weighs in total 250g as a

perfect impulse purchase
for a snack on the go.
The new products join
Ritter Sport’s other
delicious travel retail
exclusives, including the Ritter Sport
100g Tower, offering
something for everyone
with its ten assorted
100g bars of different
chocolate flavours.

Basement 2 F8

BIG IS BEAUTIFUL
Large in size and in
flavour, the characteristic 300g bars of Swiss
Premium chocolate by
Chocolat Frey are already
hugely popular in the
travel retail channel, and
now there is even more
for travellers to enjoy,
with the introduction of its
newest flavour sensation
– Crunchy Caramel. The
new Crunchy Caramel will
be a hit with anyone who
likes their chocolate sweet
and crunchy, and is made
with the finest Swiss milk
chocolate, large crunchy
caramel pieces and a
touch of salt.

The delicious Crunchy
Caramel variety fits in
perfectly with the existing
traditional range of 300g
bars, based on 125 years of
experience and the Swiss
passion for chocolate.
The bars are perfect for
sharing, and make an
ideal gift. Be it Crunchy
Caramel, Milk, Hazelnut,
Raisins & Nuts, White or
Dark, Chocolat Frey’s Swiss
Premium bars guarantee
chocolate pleasure of the
highest level.
As with all other chocolate products from
Chocolat Frey, these
Swiss Premium creations

are made entirely in
Switzerland. Only the
best ingredients are used,
including top quality
cocoa beans and the
finest Swiss milk. It is
due in part to these high
quality standards that
Chocolat Frey produces
the most popular brand
of chocolate in Switzerland. With a market
share of almost 40%,
Chocolat Frey is the
nation’s unmistakeable
market leader and its
popularity abroad continues to soar too.

Basement 2 G9

Luxurious jewellery parure’s, expertly
handcrafted in 18ct gold and containing
the very rare Welsh gold, as used by
British Royalty since 1911

Visit Clogau at stand C2 at the TFWA Asia Pacific Exhibition, Sands
Exhibition Centre, Marina Bay, Singapore, 11th - 15th May 2014
www.clogau.com
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@Clogau

www.facebook.com/clogaugold
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TIMELESS STYLE

BAGS
OF
APPEAL

www.Provokant.com

Furla’s travel retail expansion is continuing into
2014, with over 40 new
openings planned across
the globe this year and
more expected following
TFWA
Asia Pacific
Lateltin
Inserat
TFWA Daily
Datum
08.04.2014

Exhibition & Conference.
The company has seen
incredible growth within
the travel retail sector over
the past two years with
turnover up in 2013 +37%
over 2012. Asia Pacific
remains a dominant force
in Furla’s burgeoning
presence in the channel
and the company has some
18 new concept stores and
personalised corners on
schedule in the region for
this year.
In Singapore
this year,
228x163mm
Version_01.02

Visit us at Stand J 29

Fortune Concept is
shining the spotlight on
its enthralling range of
sought after timepieces
at this year’s TFWA Asia
Pacific Exhibition &
Conference. Taking centre
stage is Arte II, the angelic
and classic model from
AIGNER, which promises
to send hearts fluttering.
Its soft mother-of-pearl
dial radiates against the

surrounding ion-plated
rose gold signature ‘A’
shaped casing, flawlessly
finished with a complimenting white patterned
leather strap. This Swiss
made, 3ATM and two-hand
movement timepiece, will
keep romance alive for
years to come.
Also on show will be the
Nino Sportiva timepiece
by Cerruti 1881 – the

gentleman’s answer
to classic, eternal and
contemporary style.
The silver dial with
multifunctions, 3ATM and
date window display, is
showcased against the
strong and bold stainless steel used in the
surrounding casing. This
timepiece is masculine
and modern, and finished
boldly with a black crocopatterned leather strap.
On Escada’s EVA design
meanwhile, the distinctive
mother-of-pearl dial with

Furla is introducing its
Main Collection 2014/15 for
the first time to regional
buyers. It is a collection
that celebrates Italy, its
vitality and traditions,
and above all its love for
beauty and innovation. A
riot of different shades of
red with pinkish accents
interprets the theme of
passion, with more neutral
colours such as classic
camel and elegant shades
of grey in the background
in high-quality leathers

such as kid fur and jaguar
print pony.
Two icon bags define
the Furla image for the
coming season, both with
a strong personality. The
Furla Alice Bag is the
utmost expression of the
Italian tradition of leatherwork, combining a passion
for handcrafted detail with
modern lines and extracool matches. The Furla
Twiggy Bag meanwhile
draws on Furla’s heritage.
Inspired by the creation of

a classic piece from the
past with a diagonal zip,
updated for the new era of
small satchels with a sharp

effervescent diamond
indices at 3/6/9 and 12
o’clock, melts sublimely
into the surrounding stainless steel signature ‘E’
logos and purple patterned
leather strap. The
two-hand Swiss-made
movement with 3ATM
reliability brings together
this romantically designed
timepiece, which will no
doubt draw attention to
the immersive romance
exuded by this brand.

and essential line that is
functional and ultra-chic.

Level 1 S8
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ROARING GOOD SWEETS
This year at TFWA Asia
Pacific Exhibition &
Conference Perfetti Van
Melle GTR will be showing
the latest additions
to its mouthwatering
confectionery portfolio,
including the new Animal
Concept. Perfetti Van
Melle partnered with
Animal Planet last year in
an exciting and innovative
‘good cause’ initiative

exclusive to travel retail.
Aiming to raise funds
for the famous David
Shepherd Wildlife Foundation, it has launched two
new product ranges with
profits to be donated
specifically to the Save the
Rhino Project. The new
product ranges include
Chupa Chups Animal
Mega Chups – fabulously
fun animal head outers, in

Giraffe, Rhino and Panda
shapes, which each hold
ten flavoured lollipops;
and the Mentos Animal
Money-Box, shaped like
a Lion, Zebra or Elephant
and encasing Strawberry,
Lemon, Cola and Orange
chewy Mentos sweets.
Each item will carry a
hang-tag that explains the
Animal Planet partnership and highlights the

ROGUE IS A
STATE OF MIND
Rogue by Rihanna, the latest
fragrance by GrammyAward winning songstress
Rihanna, is being presented
by Parlux Fragrances at
TFWA Asia Pacific Exhibition & Conference. Always
driving the trends, pushing
the envelope and exploring

new territories, Rihanna
created this adventurous
scent for the woman
who, like herself, radiates
edginess and confidence but
is also flirty and feminine.
A perfect blend of powerful
and playful, the sensual,
orient-inspired fragrance

encourages all women to
live life on their own terms
– to go Rogue – and the
scent’s fruity composition is
symbolic of the mischievous
nature that lies within every
modern woman. Top notes
of lemon blossom and
cyclamen are mixed with
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plight of the black rhino
in a quote from David
Shepherd himself. The
origin of the Animal
Concept project shows
Perfetti Van Melle’s evergrowing dedication to its
internal corporate social
responsibility policy.
Susan De Vree, Perfetti
Van Melle Global Travel
Retail Manager, said:
“We have been delighted
with the response to the
Animal Project both at the
initial launch in Cannes
last year and during

March at the Duty Free
Show of the Americas.
We are now pleased to
introduce the concept to
our Asian partners and

are confident that the
reaction will be equally
positive.”

bergamot and spicy pink
peppercorn, which give way
to mid-notes of jasmine,
rose and Muget fused with
juicy plum and suede. At
the base is decadent vanilla
surrounded by sandalwood
and golden amber.
Perfumer Marypierre Julien
said: “I was inspired to
create a fragrance that is
as spontaneous and direct
as Rihanna is and emulates
her bold approach to her
life. She is not afraid to
reveal her mischievous

side, showing off her true
powerful femininity.”
The scent is available in
125ml, 75ml and 30ml Eau

de Parfums, as well as a
200ml body lotion.

Basement 2 E29
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The

Swiss herLiqbuaeulr
Visit us
Stand J29

www.lateltin.com

Leading suppliers of inflight and travel retail products

We look forward to seeing you - Stand D9
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Sunday 11 May, 19:30
Raffles Hotel
The Welcoming
Cocktail returns to
the iconic Raffles
Hotel – birthplace
of the worldfamous Singapore
Sling. The theme
this year is ‘Style
& Shake’, and the
evening will blend
taste with colour
as mixologists
create a range of
expertly-crafted
cocktails, from
classics to
refreshing fruit
smoothies.
By invitation only
Dress code: Casual



GOLF

This year’s Chill-Out
Party features a
spectacular new venue
– the Skypark, perched
atop the Marina Bay
Sands. It is a venue
highly conducive to
contemplation and,
alongside the soft
lighting and chilled
soundtrack, guests
will find aromatherapy,
sophrology, massages,
games to exercise the
mind, and canapés.

The popular TFWA Asia Pacific Golf
Tournament is the ideal way to teeoff the week. The competition once
again takes place at the stunning
Sentosa Golf Club, Tanjong Course,
with spectacular sea views
alongside some of Asia’s finest
fairways and greens. As always,
there are fabulous prizes awaiting
the winners of the longest drive
and nearest-the-pin competitions,
as well as for anyone achieving
a hole in one, while new this
year is the nearest to the water
competition.
Double Preoria, Stableford, with
tee-off times from 07:30 onwards.

By invitation only
(part of the full
delegate package)
Dress code: Casual

KINDLY
SPONSORED BY:
IN PARTNERSHIP WITH:

TFWA Asia Pacific Exhibition & Conference is renowned for its vibrant
programme of leisure and social activities. Delegates can tee-off the week
at the ever-popular Golf Tournament, unwind at the Chill-Out Party and
conclude the week in dramatic style at the stunning Singapore Swing Party.

TRBUSINESS
ROCKS SINGAPORE

TFWA ASIA PACIFIC BAR
The TFWA Asia Pacific Bar has

Monday 12 May to Thursday 15 May

become firmly established as

Breakfast from Tuesday to Thursday,
08:00-09:30

the ideal onsite networking

Drinks from Monday to Wednesday, 18:0019:30 (except Monday, open from 17:00)

colleagues. The large terrace

Level 4, Marina Bay Sands Expo &
Convention Center

as will the new breakfast

venue, and is the perfect place
to unwind with friends and
overlooking Marina Bay is sure
to again be a popular feature,
service available from Tuesday
to Thursday.

Wednesday 14 May, 20:00
Alkaff Mansion

Monday 12 May, 21:30, Barber Shop’s Address: No. 1 Old
Parliament Lane, #01-03, Singapore, 179429
(next to Timbre @ The Arts House)

The Singapore Swing
Party is always a
highlight of the week.
This year guests will
experience a night with
a difference, featuring
stilt-walkers, contortionists, contact jugglers
and mime artists. This
drama and spectacle will
take place in the historic
setting of Alkaff Mansion
– one of Singapore’s
architectural treasures.

for another night of exceptional live
music and hospitality. Doors open
at 21:30, with free admission to all
TFWA badge holders.
Badge holders only
Dress code: Casual

DFNI AWARDS
Tuesday 13 May, 18:00, The Begonia Ballroom, Level 3,
Marina Bay Sands Expo & Convention Center
DFNI will celebrate its 17th annual
DFNI Awards for Travel-Retail in
Asia/Pacific, recognising industry
excellence and innovation in Asia
Pacific, with awards in several

Tuesday 13 May,
19:30, Skypark,
Marina Bay Sands

Sunday 11 May, 07:15
Sentosa Golf Club,
Tanjong Course

LEISURE & SOCIAL
PROGRAMME

TRBusiness would like to invite
all TFWA Asia Pacific Exhibition
& Conference delegates to its
‘TRBusiness Rocks Singapore’ party
– following on from its successfully
relaunched ‘TRBusiness Rocks
Cannes’ event in October last year –

LEISURE AND SOCIAL ACTIVITIES

By invitation only
(part of the full
delegate package)
Dress code: Smart Casual

categories decided by a vote open to
all companies operating in the region.
Free entry to all badge holders
Dress code: Business
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EXHIBITOR LISTING ����
STAND NAME

LEVEL

STAND

SECTOR

TFWA MEMBERSHIP

ACCOLADE WINES – NEW EXHIBITOR................................................................Basement 2....... N01.............................................................. Wine & Spirits.......................................MEMBER
AGATHA PARIS......................................................................................................Basement 2....... G23.....................................................Jewellery / Watches......................................................
AGIO CIGARS.........................................................................................................Basement 2....... H9.......................................................................... Tobacco.......................................MEMBER
AIR VAL INTERNATIONAL – NEW EXHIBITOR.....................................................Basement 2....... H5............................................... Fragrances & Cosmetics.......................................MEMBER
ALD INTERNATIONAL...........................................................................................Basement 2....... M11.................................Fashion / Accessories / Luggage.......................................MEMBER
ALEXANDER - BOTTEGA.......................................................................................Basement 2....... M9................................................................ Wine & Spirits.......................................MEMBER
ALEXANDRE DE PARIS – NEW EXHIBITOR..........................................................Basement 2....... G25....................................................................Gifts / Toys......................................................
ALISHAN...............................................................................................................Basement 2....... B34........................................................................ Tobacco.......................................MEMBER
APTRA...................................................................................................................Basement 2....... K37............................................................................ Other......................................................
AQUASCUTUM – NEW EXHIBITOR...............................................................................Level 1....... S18..................................Fashion / Accessories / Luggage......................................................
ARALDI 1930.........................................................................................................Basement 2....... J1....................................Fashion / Accessories / Luggage.......................................MEMBER
ARMAGNAC JANNEAU.........................................................................................Basement 2....... A26............................................................... Wine & Spirits.......................................MEMBER
ARNOLD ANDRÉ / MAC BAREN...........................................................................Basement 2....... A27......................................................................... Tobacco.......................................MEMBER
ARTDECO COSMETIC GROUP...............................................................................Basement 2....... L5................................................ Fragrances & Cosmetics.......................................MEMBER
ARTE MADRID.......................................................................................................Basement 2....... A19......................................................Jewellery / Watches.......................................MEMBER
BACARDI GLOBAL TRAVEL RETAIL......................................................................Basement 2....... G20.............................................................. Wine & Spirits.......................................MEMBER
BACHE-GABRIELSEN / DUPUY COGNAC.............................................................Basement 2....... A10............................................................... Wine & Spirits......................................................
BARBARA RIHL.....................................................................................................Basement 2....... C12.................................Fashion / Accessories / Luggage.......................................MEMBER
BARDINET.............................................................................................................Basement 2....... H1................................................................ Wine & Spirits.......................................MEMBER
BAROKES WINES – NEW EXHIBITOR..................................................................Basement 2....... A23............................................................... Wine & Spirits......................................................
BARTON & GUESTIER – NEW EXHIBITOR...........................................................Basement 2....... D33.............................................................. Wine & Spirits.......................................MEMBER
BEAUTY CONTACT................................................................................................Basement 2....... M8............................................... Fragrances & Cosmetics.......................................MEMBER
BEHN – NEW EXHIBITOR.....................................................................................Basement 2....... D34.............................................................. Wine & Spirits.......................................MEMBER
BELUGA.................................................................................................................Basement 2....... D4................................................................ Wine & Spirits.......................................MEMBER
BEURER - CODIPE................................................................................................Basement 2....... K01................................................................... Electronics.......................................MEMBER
BLEEDING HEART RUM COMPANY......................................................................Basement 2....... A4................................................................. Wine & Spirits.......................................MEMBER
BOGGI MILANO.....................................................................................................Basement 2....... B14.................................Fashion / Accessories / Luggage.......................................MEMBER
BONBON WATCH..................................................................................................Basement 2....... C02.....................................................Jewellery / Watches......................................................
BRAUN GMBH.......................................................................................................Basement 2....... H11................................................................... Electronics.......................................MEMBER
BRITISH AMERICAN TOBACCO............................................................................Basement 2....... F36......................................................................... Tobacco.......................................MEMBER
BROWN AND HALEY.............................................................................................Basement 2....... A5............................................. Confectionery & Fine Food.......................................MEMBER
BROWN FORMAN..................................................................................................Basement 2....... M1+2............................................................ Wine & Spirits.......................................MEMBER
BRUYERRE............................................................................................................Basement 2....... B32.......................................... Confectionery & Fine Food.......................................MEMBER
BUCKLEY LONDON / BOUTON.............................................................................Basement 2....... C9.......................................................Jewellery / Watches......................................................
BUTLERS CHOCOLATES.......................................................................................Basement 2....... C31.......................................... Confectionery & Fine Food......................................................
BUTTERFLY TWISTS.............................................................................................Basement 2....... D8...................................Fashion / Accessories / Luggage.......................................MEMBER
CALVIN KLEIN JEANS – NEW EXHIBITOR...........................................................Basement 2....... K24.................................Fashion / Accessories / Luggage......................................................
CAMUS COGNAC...................................................................................................Basement 2....... J8................................................................. Wine & Spirits.......................................MEMBER
CAPI GLOBAL........................................................................................................Basement 2....... H15................................................................... Electronics.......................................MEMBER
CASETI – NEW EXHIBITOR...........................................................................................Level 1....... R9......................................................................Gifts / Toys......................................................
CAVENDISH & HARVEY – NEW EXHIBITOR.................................................................Level 1....... R11.......................................... Confectionery & Fine Food.......................................MEMBER
CHABOT ARMAGNAC & GRUPPO CAMPARI........................................................Basement 2....... A20............................................................... Wine & Spirits.......................................MEMBER
CHOCOLAT FREY...................................................................................................Basement 2....... G9............................................ Confectionery & Fine Food.......................................MEMBER
CHOCOLAT VALRHONA.........................................................................................Basement 2....... C28.......................................... Confectionery & Fine Food.......................................MEMBER
CHOKOLA – NEW EXHIBITOR..............................................................................Basement 2....... J2............................................. Confectionery & Fine Food......................................................
CHOYA UMESHU – NEW EXHIBITOR....................................................................Basement 2....... N201............................................................ Wine & Spirits......................................................
CIAK RONCATO – NEW EXHIBITOR..............................................................................Level 1....... T17..................................Fashion / Accessories / Luggage......................................................
CLARINS GROUP..................................................................................................Basement 2....... HS06........................................... Fragrances & Cosmetics.......................................MEMBER
CLOGAU.................................................................................................................Basement 2....... C2.......................................................Jewellery / Watches.......................................MEMBER
COFINLUXE...........................................................................................................Basement 2....... N21............................................. Fragrances & Cosmetics.......................................MEMBER
COLLISTAR............................................................................................................Basement 2....... F2................................................ Fragrances & Cosmetics.......................................MEMBER
COTY......................................................................................................................Basement 2....... HS03........................................... Fragrances & Cosmetics.......................................MEMBER
COURONNE...................................................................................................................Level 1....... R14.................................Fashion / Accessories / Luggage.......................................MEMBER
CRESTA SWISS CHOCOLATE LIQUEUR................................................................Basement 2....... J29............................................................... Wine & Spirits.......................................MEMBER
CROSS ACCESSORIES – NEW EXHIBITOR...........................................................Basement 2....... J27.....................................................................Gifts / Toys.......................................MEMBER
DECLARE - JUVENA - MARLIES MOLLER...........................................................Basement 2....... H20............................................. Fragrances & Cosmetics.......................................MEMBER
DELSEY – NEW EXHIBITOR..........................................................................................Level 1....... T12..................................Fashion / Accessories / Luggage.......................................MEMBER
DESIGNER PARFUMS...........................................................................................Basement 2....... M10............................................. Fragrances & Cosmetics.......................................MEMBER
DESIGUAL.....................................................................................................................Level 1....... T18..................................Fashion / Accessories / Luggage.......................................MEMBER
DESTILERIAS CAMPENY.......................................................................................Basement 2....... H01.............................................................. Wine & Spirits......................................................
DIAGEO..................................................................................................................Basement 2....... K28.............................................................. Wine & Spirits.......................................MEMBER
DISTELL – NEW EXHIBITOR.................................................................................Basement 2....... J6................................................................. Wine & Spirits.......................................MEMBER
DISTILLERIES ET DOMAINES DE PROVENCE......................................................Basement 2....... G10.............................................................. Wine & Spirits.......................................MEMBER
DIVERSE FLAVOURS.............................................................................................Basement 2....... C34.............................................................. Wine & Spirits......................................................
DUC D’O CHOCOLATERIE.....................................................................................Basement 2....... C32.......................................... Confectionery & Fine Food.......................................MEMBER
DUTY-FREE NEWS INTERNATIONAL...................................................................Basement 2....... A9............................................................................... Press......................................................
DV FRANCE – NEW EXHIBITOR...........................................................................Basement 2....... F30........................................... Confectionery & Fine Food......................................................
EMPIRE OF SCENTS.............................................................................................Basement 2....... F22.............................................. Fragrances & Cosmetics.......................................MEMBER
ERNO LASZLO.......................................................................................................Basement 2....... D2............................................... Fragrances & Cosmetics.......................................MEMBER
ESTEE LAUDER TRAVEL RETAIL..........................................................................Basement 2....... HS08........................................... Fragrances & Cosmetics.......................................MEMBER
EUROCOSMESI.............................................................................................................Level 1....... R12............................................. Fragrances & Cosmetics.......................................MEMBER
EUROITALIA..........................................................................................................Basement 2....... HS202......................................... Fragrances & Cosmetics.......................................MEMBER
FALIC FASHION GROUP........................................................................................Basement 2....... M208........................................... Fragrances & Cosmetics.......................................MEMBER
FAMILLE MARY – NEW EXHIBITOR......................................................................Basement 2....... D31.......................................... Confectionery & Fine Food......................................................
FASHION BEVERAGES – NEW EXHIBITOR..........................................................Basement 2....... G27.............................................................. Wine & Spirits......................................................
FAUCHON..............................................................................................................Basement 2....... C29.......................................... Confectionery & Fine Food.......................................MEMBER
FERRERO TRAVEL MARKET.................................................................................Basement 2....... N1............................................ Confectionery & Fine Food.......................................MEMBER

20 – TFWA DAILY

TFWA ASIA PACIFIC EXHIBITION & CONFERENCE SHOW PREVIEW ISSUE 2014



EXHIBITOR LISTING

FERVOR MONTREAL.............................................................................................Basement 2....... K02.....................................................Jewellery / Watches.......................................MEMBER
FIRST AMERICAN BRANDS, INC – NEW EXHIBITOR..........................................Basement 2....... B2............................................... Fragrances & Cosmetics.......................................MEMBER
FIYTA – NEW EXHIBITOR......................................................................................Basement 2....... B5.......................................................Jewellery / Watches......................................................
FLO ACCESSORIES – NEW EXHIBITOR................................................................Basement 2....... A8.......................................................................Gifts / Toys......................................................
FOCUS NETWORK AGENCIES (SINGAPORE) PTE LTD.........................................Basement 2....... E28........................................... Confectionery & Fine Food......................................................
FORTUNE CONCEPT/PT SWITZERLAND.....................................................................Level 1....... S8....................................Fashion / Accessories / Luggage......................................................
FREIXENET GROUP – NEW EXHIBITOR...............................................................Basement 2....... A18............................................................... Wine & Spirits.......................................MEMBER
FURLA...................................................................................................................Basement 2....... J20..................................Fashion / Accessories / Luggage.......................................MEMBER
GERZON DUTY FREE............................................................................................Basement 2....... G14.....................................................Jewellery / Watches.......................................MEMBER
GODIVA CHOCOLATIER.........................................................................................Basement 2....... L2............................................. Confectionery & Fine Food.......................................MEMBER
GOLDKENN...........................................................................................................Basement 2....... F26........................................... Confectionery & Fine Food.......................................MEMBER
GUESS ACCESSORIES..........................................................................................Basement 2....... L19..................................Fashion / Accessories / Luggage.......................................MEMBER
GUYLIAN................................................................................................................Basement 2....... H24.......................................... Confectionery & Fine Food.......................................MEMBER
HANSE DISTRIBUTION.........................................................................................Basement 2....... A7........................................................Jewellery / Watches.......................................MEMBER
HARIBO WORLD TRAVEL RETAIL.........................................................................Basement 2....... A28........................................... Confectionery & Fine Food.......................................MEMBER
HARSTON FASHION DIVISION..............................................................................Basement 2....... K18.....................................................Jewellery / Watches.......................................MEMBER
HARTMANN – NEW EXHIBITOR...................................................................................Level 1....... U14.................................Fashion / Accessories / Luggage......................................................
HAWAIIAN HOST CHOCOLATES............................................................................Basement 2....... E28........................................... Confectionery & Fine Food......................................................
HEDGREN.............................................................................................................Basement 2....... D10.................................Fashion / Accessories / Luggage......................................................
HERMÈS................................................................................................................Basement 2....... HS09........................................... Fragrances & Cosmetics.......................................MEMBER
HOUSE OF SILLAGE – NEW EXHIBITOR..............................................................Basement 2....... A13.............................................. Fragrances & Cosmetics......................................................
HUGO BOSS TRAVEL RETAIL................................................................................Basement 2....... HS12...............................Fashion / Accessories / Luggage.......................................MEMBER
IAN MACLEOD DISTILLERS LTD – NEW EXHIBITOR...........................................Basement 2....... J36............................................................... Wine & Spirits.......................................MEMBER
ICE SA....................................................................................................................Basement 2....... H2.......................................................Jewellery / Watches.......................................MEMBER
IL PROFVMO – NEW EXHIBITOR..................................................................................Level 1....... R13............................................. Fragrances & Cosmetics......................................................
IMPERIAL TOBACCO.............................................................................................Basement 2....... D37........................................................................ Tobacco.......................................MEMBER
INCC GROUP.........................................................................................................Basement 2....... J11.............................................. Fragrances & Cosmetics.......................................MEMBER
INNISKILLIN / CONSTELLATION BRANDS..........................................................Basement 2....... D35.............................................................. Wine & Spirits......................................................
INSTITUT KARITE PARIS – NEW EXHIBITOR.......................................................Basement 2....... B17............................................. Fragrances & Cosmetics.......................................MEMBER
INTERNATIONAL BEVERAGE................................................................................Basement 2....... H27.............................................................. Wine & Spirits.......................................MEMBER
INTERPARFUMS...................................................................................................Basement 2....... M18............................................. Fragrances & Cosmetics.......................................MEMBER
ITF SPA..........................................................................................................................Level 1....... R8............................................... Fragrances & Cosmetics.......................................MEMBER
J. CORTES CIGARS................................................................................................Basement 2....... J10......................................................................... Tobacco.......................................MEMBER
JACOBSENS BAKERY...........................................................................................Basement 2....... C10.......................................... Confectionery & Fine Food.......................................MEMBER
JACQUES BOGART GROUP...................................................................................Basement 2....... F20.............................................. Fragrances & Cosmetics.......................................MEMBER
JC NEWMAN CIGAR CO........................................................................................Basement 2....... A202....................................................................... Tobacco.......................................MEMBER
JEAN-CHARLES BROSSEAU................................................................................Basement 2....... N02............................................. Fragrances & Cosmetics......................................................
JEAN-MARC BROCARD – NEW EXHIBITOR........................................................Basement 2....... G02.............................................................. Wine & Spirits......................................................
JT INTERNATIONAL..............................................................................................Basement 2....... HS02...................................................................... Tobacco.......................................MEMBER
KALOO, CLAYEUX, KOKESHI.................................................................................Basement 2....... L8................................................ Fragrances & Cosmetics.......................................MEMBER
KARELIA TOBACCO COMPANY.............................................................................Basement 2....... K1.......................................................................... Tobacco.......................................MEMBER
KAVALAN WHISKY – NEW EXHIBITOR.................................................................Basement 2....... A1................................................................. Wine & Spirits......................................................
KING’S TOBACCO..................................................................................................Basement 2....... E37......................................................................... Tobacco.......................................MEMBER
KINMEN KAOLIANG LIQUOR................................................................................Basement 2....... N12.............................................................. Wine & Spirits......................................................
KIPLING DIVISION - VF EUROPE BVBA................................................................Basement 2....... M20.................................Fashion / Accessories / Luggage.......................................MEMBER
KOSE CORPORATION....................................................................................................Level 1....... S12.............................................. Fragrances & Cosmetics.......................................MEMBER
KOTO PARFUMS....................................................................................................Basement 2....... E24.............................................. Fragrances & Cosmetics.......................................MEMBER
LA CURE GOURMANDE – NEW EXHIBITOR.........................................................Basement 2....... D29.......................................... Confectionery & Fine Food.......................................MEMBER
LA MARTINIQUAISE SVS.......................................................................................Basement 2....... H1................................................................ Wine & Spirits......................................................
LA PRAIRIE...........................................................................................................Basement 2....... L24.............................................. Fragrances & Cosmetics.......................................MEMBER
LA SULTANE DE SABA..........................................................................................Basement 2....... H33............................................. Fragrances & Cosmetics.......................................MEMBER
LABOURE-ROI.......................................................................................................Basement 2....... N202............................................................ Wine & Spirits.......................................MEMBER
LACOSTE...............................................................................................................Basement 2....... K21.................................Fashion / Accessories / Luggage.......................................MEMBER
LAMBRETTA..........................................................................................................Basement 2....... H30.....................................................Jewellery / Watches.......................................MEMBER
LANCASTER/SEQUOIA..........................................................................................Basement 2....... B16.................................Fashion / Accessories / Luggage.......................................MEMBER
LA-TWEEZ.............................................................................................................Basement 2....... E9.......................................................................Gifts / Toys.......................................MEMBER
LEGO GROUP........................................................................................................Basement 2....... G28....................................................................Gifts / Toys.......................................MEMBER
LINDT & SPRÜNGLI (SCHWEIZ) AG – NEW EXHIBITOR......................................Basement 2....... F32........................................... Confectionery & Fine Food.......................................MEMBER
L’OCCITANE EN PROVENCE.................................................................................Basement 2....... HS10........................................... Fragrances & Cosmetics.......................................MEMBER
LOLA AND GRACE – NEW EXHIBITOR.................................................................Basement 2....... L11......................................................Jewellery / Watches......................................................
L’OREAL LUXE TRAVEL RETAIL ASIA PACIFIC.....................................................Basement 2....... D19............................................. Fragrances & Cosmetics.......................................MEMBER
LORIENCE PARIS..................................................................................................Basement 2....... K10............................................. Fragrances & Cosmetics.......................................MEMBER
LUBRITRADE TRADING PTE LTD – NEW EXHIBITOR..........................................Basement 2....... D1................................................................ Wine & Spirits.......................................MEMBER
LUCIANO SOPRANI...............................................................................................Basement 2....... H28............................................. Fragrances & Cosmetics.......................................MEMBER
LUXOTTICA GROUP...............................................................................................Basement 2....... J14..................................Fashion / Accessories / Luggage.......................................MEMBER
LUZHOU LAOJIAO INT’L DEVELOPMENT.............................................................Basement 2....... B36.............................................................. Wine & Spirits......................................................
MACDUFF INTERNATIONAL.................................................................................Basement 2....... L202............................................................. Wine & Spirits.......................................MEMBER
MADEMOISELLE DE MARGAUX - REVILLON - VILLARS......................................Basement 2....... C28.......................................... Confectionery & Fine Food......................................................
MAESTRANI..........................................................................................................Basement 2....... A3............................................. Confectionery & Fine Food.......................................MEMBER
MAISON DORIN – NEW EXHIBITOR.....................................................................Basement 2....... F24.............................................. Fragrances & Cosmetics.......................................MEMBER
MARCHON EYEWEAR – NEW EXHIBITOR............................................................Basement 2....... L1....................................Fashion / Accessories / Luggage.......................................MEMBER
MARCOLIN SPA.............................................................................................................Level 1....... U12.................................Fashion / Accessories / Luggage.......................................MEMBER
MARILOU BIO – NEW EXHIBITOR........................................................................Basement 2....... L02.............................................. Fragrances & Cosmetics......................................................
MARINA DE BOURBON.........................................................................................Basement 2....... B10............................................. Fragrances & Cosmetics.......................................MEMBER
MARS INTERNATIONAL TRAVEL RETAIL.............................................................Basement 2....... N29.......................................... Confectionery & Fine Food.......................................MEMBER
MAUI JIM, INC.......................................................................................................Basement 2....... K9...................................Fashion / Accessories / Luggage.......................................MEMBER
MAVIVE..................................................................................................................Basement 2....... F14.............................................. Fragrances & Cosmetics.......................................MEMBER
MICYS COMPANY SPA - PUPA..............................................................................Basement 2....... J9................................................ Fragrances & Cosmetics.......................................MEMBER
MIKIMOMO – NEW EXHIBITOR.............................................................................Basement 2....... C01....................................................................Gifts / Toys......................................................
MILI – NEW EXHIBITOR........................................................................................Basement 2....... B3..................................................................... Electronics......................................................
MIRIAM QUEVEDO – NEW EXHIBITOR.........................................................................Level 1....... V14.............................................. Fragrances & Cosmetics......................................................
MISSHA – NEW EXHIBITOR..........................................................................................Level 1....... R15............................................. Fragrances & Cosmetics.......................................MEMBER
MITCH MARC........................................................................................................Basement 2....... N9...................................Fashion / Accessories / Luggage......................................................
MOLIABAL.............................................................................................................Basement 2....... C8......................................................................Gifts / Toys......................................................
MOMODESIGN - CERRUTI 1881...........................................................................Basement 2....... M26.................................Fashion / Accessories / Luggage......................................................
MONDELEZ WORLD TRAVEL RETAIL...................................................................Basement 2....... J24........................................... Confectionery & Fine Food.......................................MEMBER
MORGAN & OATES................................................................................................Basement 2....... J33..................................Fashion / Accessories / Luggage.......................................MEMBER
MOSQUITNO..........................................................................................................Basement 2....... G01.................................Fashion / Accessories / Luggage......................................................
MT. SAPOLA – NEW EXHIBITOR...................................................................................Level 1....... R16............................................. Fragrances & Cosmetics......................................................
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NABEEL PERFUMES....................................................................................Level 1..... R17.................... Fragrances & Cosmetics....................
NATIONAL GEOGRAPHIC STORE..................................................................Level 1..... U8.......... Fashion / Accessories / Luggage....................
NESTLE.................................................................................................Basement 2..... K29..................Confectionery & Fine Food.....MEMBER
NEUHAUS.............................................................................................Basement 2..... G24..................Confectionery & Fine Food.....MEMBER
NOUBA PROFESSIONAL MAKE UP......................................................Basement 2..... D02.................... Fragrances & Cosmetics....................
NOUGAT LONDON.........................................................................................Level 1..... V13..................... Fragrances & Cosmetics.....MEMBER
NUXE – NEW EXHIBITOR.............................................................................Level 1..... V12..................... Fragrances & Cosmetics.....MEMBER
NYX COSMETICS – NEW EXHIBITOR....................................................Basement 2..... J202................... Fragrances & Cosmetics....................
OILILY....................................................................................................Basement 2..... G15.................... Fragrances & Cosmetics.....MEMBER
P&G PRESTIGE.....................................................................................Basement 2..... HS07.................. Fragrances & Cosmetics.....MEMBER
PAL ZILERI............................................................................................Basement 2..... L18......... Fashion / Accessories / Luggage....................
PANDORA..............................................................................................Basement 2..... E20............................. Jewellery / Watches.....MEMBER
PARLUX FRAGRANCES.........................................................................Basement 2..... F10..................... Fragrances & Cosmetics.....MEMBER
PASCO – NEW EXHIBITOR....................................................................Basement 2..... H25...........................................Electronics.....MEMBER
PASHMA................................................................................................Basement 2..... F27......... Fashion / Accessories / Luggage.....MEMBER
PATRON SPIRITS INTERNATIONAL AG................................................Basement 2..... L25...................................... Wine & Spirits.....MEMBER
PAUL & SHARK.....................................................................................Basement 2..... D11........ Fashion / Accessories / Luggage.....MEMBER
PERFETTI VAN MELLE GLOBAL TRAVEL RETAIL................................Basement 2..... E29...................Confectionery & Fine Food.....MEMBER
PERFUMES Y DISENO...........................................................................Basement 2..... L9....................... Fragrances & Cosmetics.....MEMBER
PERNOD RICARD ASIA DUTY FREE......................................................Basement 2..... E36...................................... Wine & Spirits.....MEMBER
PHILIP MORRIS INTERNATIONAL........................................................Basement 2..... A35.................................................Tobacco.....MEMBER
PHILIPS CONSUMER LIFESTYLE.........................................................Basement 2..... K27...........................................Electronics.....MEMBER
PICA LÉLA.............................................................................................Basement 2..... H14............................ Jewellery / Watches.....MEMBER
PIQUADRO.............................................................................................Basement 2..... J15......... Fashion / Accessories / Luggage.....MEMBER
POLAAR.................................................................................................Basement 2..... A14..................... Fragrances & Cosmetics.....MEMBER
PREMIER PORTFOLIO INTERNATIONAL LTD.......................................Basement 2..... M02........................................... Gifts / Toys.....MEMBER
PROTEGE INTERNATIONAL..................................................................Basement 2..... C36.................................................Tobacco....................
PT ANGKASA PURA I (PERSERO) – NEW EXHIBITOR.................................Level 1..... U17....................................................Other....................
PUIG......................................................................................................Basement 2..... K11.................... Fragrances & Cosmetics.....MEMBER
RAUSCH SCHOKOLADEN.....................................................................Basement 2..... A6.....................Confectionery & Fine Food.....MEMBER
RED BULL RACING EYEWEAR..............................................................Basement 2..... H10........ Fashion / Accessories / Luggage.....MEMBER
REFLECTA - NOMINATION...................................................................Basement 2..... M25............................ Jewellery / Watches.....MEMBER
REMY COINTREAU GLOBAL TRAVEL RETAIL.......................................Basement 2..... E2........................................ Wine & Spirits.....MEMBER
REVLON TRAVEL RETAILING................................................................Basement 2..... K2...................... Fragrances & Cosmetics.....MEMBER
RITTER SPORT......................................................................................Basement 2..... F8.....................Confectionery & Fine Food.....MEMBER
ROBERT WAN – NEW EXHIBITOR................................................................Level 1..... S17............................. Jewellery / Watches....................
ROBERTA PIERI – NEW EXHIBITOR.....................................................Basement 2..... E26......... Fashion / Accessories / Luggage....................
SAFILO GROUP.....................................................................................Basement 2..... E14......... Fashion / Accessories / Luggage.....MEMBER
SALVATORE FERRAGAMO.....................................................................Basement 2..... HS11.................. Fragrances & Cosmetics.....MEMBER
SAMSONITE..................................................................................................Level 1..... U16........ Fashion / Accessories / Luggage.....MEMBER
SCANDINAVIAN TOBACCO GROUP......................................................Basement 2..... G6..................................................Tobacco.....MEMBER
SCHAEFER TRAVEL RETAIL.................................................................Basement 2..... B11........................................... Gifts / Toys.....MEMBER
SCORPIO WORLDWIDE.........................................................................Basement 2..... D9.............................. Jewellery / Watches.....MEMBER
SEKONDA..............................................................................................Basement 2..... J32............................. Jewellery / Watches.....MEMBER
SENNHEISER........................................................................................Basement 2..... N10...........................................Electronics.....MEMBER
SERAPIAN MILANO...............................................................................Basement 2..... E10......... Fashion / Accessories / Luggage.....MEMBER
SERGE LOUIS ALVAREZ SLA CREATION..............................................Basement 2..... A16..................... Fragrances & Cosmetics.....MEMBER
SHANGHAI TOBACCO GROUP CO. LTD................................................Basement 2..... G2..................................................Tobacco....................
SHISEIDO TRAVEL RETAIL ASIA PACIFIC.............................................Basement 2..... B20.................... Fragrances & Cosmetics.....MEMBER
SKROSS – NEW EXHIBITOR.................................................................Basement 2..... C4............................................. Gifts / Toys....................
SOBHA CASHMERE..............................................................................Basement 2..... B25........ Fashion / Accessories / Luggage.....MEMBER
SOCATEC / BAG TAG DESIGN...............................................................Basement 2..... F28............................................ Gifts / Toys.....MEMBER
SPIRIT FRANCE....................................................................................Basement 2..... H6....................................... Wine & Spirits.....MEMBER
STORCK TRAVEL RETAIL......................................................................Basement 2..... E31...................Confectionery & Fine Food.....MEMBER
SUN JEWELRY......................................................................................Basement 2..... C1.............................. Jewellery / Watches.....MEMBER
TAKARA SHUZO....................................................................................Basement 2..... C5....................................... Wine & Spirits....................
TALIKA...................................................................................................Basement 2..... N11.................... Fragrances & Cosmetics.....MEMBER
TATEOSSIAN..........................................................................................Basement 2..... G32............................ Jewellery / Watches.....MEMBER
TEQUILERA CORRALEJO......................................................................Basement 2..... B02..................................... Wine & Spirits.....MEMBER
THE BRIDGE – NEW EXHIBITOR..........................................................Basement 2..... F25......... Fashion / Accessories / Luggage.....MEMBER
THE EDRINGTON GROUP.....................................................................Basement 2..... H36..................................... Wine & Spirits.....MEMBER
THE FIFTH SEASON BY ROBERTO COIN – NEW EXHIBITOR..............Basement 2..... B9.............................. Jewellery / Watches....................
THE FIRST SPA.............................................................................................Level 1..... U7...................... Fragrances & Cosmetics.....MEMBER
THE HERSHEY COMPANY.....................................................................Basement 2..... G31..................Confectionery & Fine Food.....MEMBER
THE LONDON N°1 – NEW EXHIBITOR.................................................Basement 2..... J02...................................... Wine & Spirits....................
THE SILVER CRANE COMPANY LTD – NEW EXHIBITOR.....................Basement 2..... B4....................Confectionery & Fine Food....................
TINTAMAR.............................................................................................Basement 2..... L10......... Fashion / Accessories / Luggage.....MEMBER
TITAN.....................................................................................................Basement 2..... B8.............................. Jewellery / Watches.....MEMBER
TONINO LAMBORGHINI MOBILE – NEW EXHIBITOR..........................Basement 2..... A15............................................Electronics....................
TORRES.................................................................................................Basement 2..... H8....................................... Wine & Spirits.....MEMBER
TOSCOW................................................................................................Basement 2..... B18............................ Jewellery / Watches.....MEMBER
TRAVALO...............................................................................................Basement 2..... A11............................................ Gifts / Toys.....MEMBER
TRAVEL BLUE.......................................................................................Basement 2..... G1.......... Fashion / Accessories / Luggage.....MEMBER
TRAVEL RETAIL INNOVATIONS.............................................................Basement 2..... K33...........................................Electronics.....MEMBER
TRAVELLER’S TROVE – NEW EXHIBITOR............................................Basement 2..... H32..................Confectionery & Fine Food....................
TREASURY WINE ESTATES – NEW EXHIBITOR...................................Basement 2..... J35...................................... Wine & Spirits.....MEMBER
TRU VIRTU – NEW EXHIBITOR.............................................................Basement 2..... A02............................................ Gifts / Toys....................
TYKO TRAVEL RETAIL...........................................................................Basement 2..... H29............................ Jewellery / Watches....................
UNILEVER INTERNATIONAL TRAVEL RETAIL......................................Basement 2..... H22.................... Fragrances & Cosmetics.....MEMBER
UNITED DUTCH BREWERIES...............................................................Basement 2..... E35...................................... Wine & Spirits.....MEMBER
VAG........................................................................................................Basement 2..... J31..................... Fragrances & Cosmetics.....MEMBER
VERSACE TIMEPIECES.........................................................................Basement 2..... K8.............................. Jewellery / Watches.....MEMBER
VINPROM PESHTERA SA......................................................................Basement 2..... G33..................................... Wine & Spirits.....MEMBER
VON EICKEN..........................................................................................Basement 2..... A30.................................................Tobacco....................
WILLIAM GRANT & SONS.....................................................................Basement 2..... N19..................................... Wine & Spirits.....MEMBER
WONDERFUL PISTACHIOS...................................................................Basement 2..... B28..................Confectionery & Fine Food.....MEMBER
YANGHE – NEW EXHIBITOR.................................................................Basement 2..... J34...................................... Wine & Spirits....................
YUNNAN TOBACCO INTERNATIONAL CO LTD – NEW EXHIBITOR.....Basement 2..... A2...................................................Tobacco.....MEMBER
YVES ROCHER...............................................................................................Level 1..... T8....................... Fragrances & Cosmetics.....MEMBER
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UNWRAP THE MOMENT
EXTRAORDINARY DETAILS
AT YOUR FINGERTIPS.

A touch of luxury for extraordinary sales
Highlight your shelves with this exquisite design
Delight your shoppers with the new luxurious and haptic
experience when unwrapping the new packaging

MEET US IN SINGAPORE AT BOOTH D37 AND
ENJOY OUR DAVIDOFF SMOKING LOUNGE –
INDULGE IN YOUR DAVIDOFF MOMENT!

SMOKERS DIE YOUNGER. SOURCE:
EU DIRECTIVE (2001/37/EC)
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